Another  case  history  of 
Chicago  Tribune  consumer-franchise 
^  plan  in  action  ^ 
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SawYer  Town  Honse  more  than 
donbles  its  share  of  the 
Chicago  market  in  two  months— 


and  now  exceeds  last 
yearns  volume  5  to  I 


Sawyer  Town  House  more 
than  doubled  its  share  of 
sprayed  cracker  sales  in  the 
Chicago  market  between  April 
1  and  May  31,  1951 — the  first 
two  months  of  a  program  of 
advertising  by  the  Sawyer  Bis¬ 
cuit  Co.  division  of  the  United 
Biscuit  Co.  based  on  the  con¬ 
sumer-franchise  plan  of  the 
Chicago  Tribune. 

First  objective  of  tbe  program 
was  to  get  greater  distribution 
in  Chicagoland  chain  and  inde¬ 
pendent  grocery  stores.  The 
ultimate  aim  was  a  consumer 
franchise  in  the  Chicago  market 
—  an  important  share  of  the 


day-to-day  buying,  strongly 


resistant  to  competitive  pres¬ 
sure. 

To  do  tbe  job.  Sawyer  and  its 
agency,  George  H.  Hartman 
Co.,  scheduled  eleven  news¬ 
print  color  pages  to  run  exclu¬ 
sively  in  the  Daily  Tribune  in 
the  nine  months  from  April  thru 
December,  1951. 

Sixty  days  after  the  first  color 
page  appeared.  Sawyer’s  share 
of  the  business  had  more  than 
doubled. 

Distribution  in  independent 
stores  expanded  rapidly.  By  the 
end  of  October,  Town  House 
crackers  were  on  tbe  shelves  of 
two  major  chains.  Sawyer  re¬ 
ported  1951  as  the  biggest  sales 
year  in  the  company’s  history. 

As  a  second  schedule  of  eight 


full-color  pages  got  under  way, 
four  corporate  chains  were 
carrying  the  line.  Town  House 
Chicagoland  volume  in  the  first 
half  of  1952  was  five  times  that 
in  the  corresponding  period  of 
1951. 

This  record  shows  what  can 
be  done  in  the  Chicago  market 
when  you  concentrate  your  ad¬ 
vertising  on  the  audience  of  the 
Chicago  Tribune. 

To  find  out  how  a  Chicago 
Tribune  consumer-franchise 
plan  can  help  you  reach  your 
sales  goals  faster  in  this  multi¬ 
billion  dollar  market,  get  in 
touch  with  your  Tribune  adver¬ 
tising  representative  today. 

(Eljica^o  OTribune 
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..How  the  ^ 


in  Weekly  Magazines  Buy 
Advertising  in  Detroit 


If  you  would  ask  the  top  executives  in  the  automotive  industry  what  Detroit  newspapers  they  read,  you'd 
find  that  82.2%  read  The  Detroit  Free  Press.  If  you’d  ask  the  860  top  executives  of  ALL  Michigan  corpora¬ 
tions  using  national  advertising,  you’d  learn  that  66.5%  read  The  Free  Press.*  Logically  then,  the  short 
cut  for  any  medium  appealing  to  the  multi-million  dollar  Detroit  and  Michigan  advertising  market  is  to 
talk  to  these  men  who  control  appropriations,  through  the  Detroit  Free  Press. 

As  a  medium  for  media  The  Free  Press  is  clearly  But  it  makes  no  difference  whether  you’re  selling  media 

"front  page"  stuff  in  Detroit  and  Michigan.  Most  medio  or  merchandise,  you  reach  the  homes  and  the  folks  in 

now  think  so  and  say  so  with  their  advertising  linage.  Detroit  and  Michigan  through  The  Detroit  Free  Press, 

Note  how  the  "Big  Eight"  in  magazines  placed  their  ^^o  "talk  back"  to  your  linage  in  clear  terms  of  MORE 

advertising  in  1951  in  The  Free  Press  ...  a  clear  BETTER  RESULTS 

majority  in  every  case.  *  r.  L  Polk  s  Co.  Sorvoy— My,  iw* 

The  Free  Press  Carries  More  Publication  Advertising  (Magazines# 
Newspapers  and  Books)  Than  Both  Other  Detroit  Newspapers  Combined 

PjettKrit  0tet 

"AMEMCA’S  MOST  INTERESTING  NEWSPAPER" 

STORY,  MOOKS  AND  FINLIY— NATIONAL  RIMISINTATIVIS 
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MAJOR  WEEKLY  MAGAZINE  ADVERTISING  IN  THE  DETROIT  FREE  PRESS 
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The  Real  Function  of  Newspapers 


It  is  the  feeling  of  The  Baltimore  Sunpapers  that  the  function  of  a  newspaper  goes  beyond  the 
mere  recording  of  the  news  of  the  moment.  Readers  have  a  right  to  know  not  only  the  news  but 
what  the  news  means.  In  pursuit  of  that  idea  The  Sunpapers  have  developed  a  special  staff 
of  distinguished  correspondents  whose  duties  are  not  merely  to  report  the  news  accurately  and 
objectively  but  to  tell  what  the  news  means — and  to  tell  it  in  terms  of  fact,  not  of  opin¬ 
ion.  Since  1925,  The  Sunpapers  and  their  men  have  received  nine  Pulitzer  prizes. 
Other  awards,  both  local  and  national,  are  in  the  record.  The  support  the  people  of 
Baltimore  give  The  Sunpapers  suggests  they  are  held  in  something  like  affection. 
The  circulation  is  higher  than  ever  before.  It  is  equally  clear  that  advertisers 
generally  find  their  relationship  with  the  organization  a  satisfying  one,  for 
nearly  every  year  the  space  bought  exceeds  that  of  the  previous  year. 


everything 

IN 

BALTIMORE 

revolves 
around 
the  sun  .  . 


The  Sunpapers 


MORNING  -  EVENING  -  SUNDAY 

Doily  Circulation  . 373,936 

Sunday  Circulation  . 310,899 

Rditnal  RipresMlatives:  Cretmer  A  Woodward,  lacq  New  York,  San  Francisco  A  Los  Angelos;  Scoiaro.  Meeker  A  Scott,  Ckicago  A  Dolroit 
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When  the  Big  Boss  says: 
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SALES  - 


—Test  It  In 

SYRACUSE,  N.  Y. 

GI^  e  your  ideas  the  best  possible  opportunity  by 
first  selecting  the  Test  Market  that  has  everything. 
This  key  Central  New  York  Market  is  the  ideal  cross- 
section,  U.  S.  A.  Every  basic  industry  is  represented 
here  in  the  heart  of  a  great  agricultural  region. 

This  diversity  insures  consistent  high  level  purchas¬ 
ing  power.  When  you’re  testing  new  products,  sales 
promotion  or  merchandising  ideas,  the  Central  New 
York  Market  can  give  you  the  right  answers — econ¬ 
omically,  too — when  you  choose  The  SYRACUSE 
NEWSPAPERS. 

Your  Budget  in  Newspaper  Advertising 
Buys  Complete  Coverage  of  this 
Important  Market  at  ONE  LOW  COST 

For  solid  coverage  and  highest  returns  per  adver¬ 
tising  dollar  in  this  responsive  market.  The  Syracuse 
Newspapers  are  consistently  tops.  Here’s  why! 


Number  of  Family  Units. . .  .181,650 
Newspaper  Circulation 

DAILY . 209,229 

SUNDAY . 320,864 


SYRACUSE 


Let's  Find  Out  About 
Character  Assa'ssins  j 

To  THE  Editor:  I  was  keenly 
interested  fn  your  editorial  (E&P,  j 
Oct.  4,  page  34)  puzzling  over 
just  how  so  many  newspaper  col¬ 
umns  have  become  Murder,  Inc.  j 
It  is  certainly  true  that  columnists  ^ 
are  given  enormous  license  to  j 
work  as  character  assassins  within  ^ 
our  otherwise  well-policed  pre¬ 
serves.  Have  we  drifted  into  a 
double  standard  of  ethics? 

Hundreds  of  papers  use  the  so-  i 
called  top  columnists.  A  lot  of  ' 
these  sheets  have  enviable  reputa¬ 
tions  for  honesty  and  sensibility,  y 
and  their  editors  are  so  respected 
by  their  personnel  that  no  staff 
guy  in  his  right  mind  would  try 
to  put  over  a  malicious  personal 
attack  on  some  hapless  target. 
Staff  writers  on  good  papers  in-  ^ 
stinctively  try  for  objectivity,  in  I 
the  true  sense  of  ffiat  much- 
maligned  word.  If  a  staff  man 
did  transgress  the  laws  of  decency 
and  dignity  with  a  low-level  at¬ 
tack  on  some  individual  so  de¬ 
praved  as  to  disagree  with  him, 
retribution  would  be  swift  and 
drastic. 

But  you  have  detected  a  sort 
of  editorial  schizophrenia  in  this 
matter  and  I  am  afraid  you  have 
something.  No  standard  seems 
too  low  for  the  hired  columnist. 
He  is  beyond  control,  and  fre¬ 
quently  beyond  editing.  Some  of 
our  shriller  columnists  contend 
we  have  no  right  to  edit  them. 

I  would  not  be  able  to  deny  that 
we  probably  do  terrific  damage  to 
many  citizens  we  do  not  even 
know,  and  in  whom  our  readers 
have  only  the  vaguest  interest, 
simply  because  we  do  not  require 
columnists  who  indulge  in  serious 
accusations  to  document  these 
charges;  and  we  have  no  court,  no 
forum,  in  which  the  accused  can 
ever  clear  himself,  or  catch  up 
with  all  those  thousands  of  words 
read  by  millions  of  readers. 

How  did  so  many  of  us  per¬ 
suade  ourselves  that  the  space  a 
columnist  consumes  in  our  papers 
is  not  really  ours  but  his?  I  hope 
you  can  find  out.  It’s  time  some¬ 
body  did. 

James  S.  Pope. 
Executive  Editor, 

Louisville  (Ky.)  Courier- 
Journal  and  Times 

,  ■  ^  ^ 

Journalism  Techniques 
Con  Aid  Ministers 

To  THE  Editor:  I  happily 

noted  the  item,  “Pre-Ministers 
Study  Journalism,”  which  ap- 


Ministers  can  use  journab 
techniques  in  sermon  writing,  f:; 
lance  contributions  of  articles,:; 
preparation  of  local  church 
licity. 

After  receiving  a  graduate  it 
gree  at  the  Disciples  Div'e 
House  of  the  University  of  C; 
cago  (B.D.,  1948),  I  studied 
the  Medill  School  of  Journals 
of  Northwestern  University  (Ml 
1951). 

Moreover,  I  was  glad  ;o 
pages  carried  a  review  of  ; 
book,  “Christian  Journalism  : 
Today,”  in  a  recent  issue. 

James  W.  Carty,  Ji, 
Chaplain  (1st  Lt.)  USAF 

Editorial  Cited  As 
'Sensible  and  Moderate' 

To  THE  Editor:  Our  since 
congratulations  on  the  edhor 
headed  “Cultural  Control”  appa 
ing  on  your  editorial  page  of  Oi 
18,  1952.  It  is  good  to  see  ’: 
sensible  and  moderate  comme 
and  even  better  to  see  this  he:’ 
ening  interest  in  freedom  of : 
formation  in  all  forms  of  pubi:: 
tion  in  all  countries  of  the  N; 
World. 

T.  J.  Allaiu) 
General  Manager, 

Canadian  Association 
of  Broadcasters, 

Ottawa  4,  Canada 
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Headlines: 

Servicemen  Not  Returned  F: 
Babies. — Richmond  (Va.) 
Dispatch. 


Mule  Kicks  Youth, 
Shoots  Self. — Birmingham  (Ala 
News. 


Scout  Leaders  Barbecue  Cue? 
— Syracuse  (N.  Y.)  Herald-k- 
nal. 


Eleanor  Holm  Wins  Ba 
House  From  Billy  Rose.— 
(Minn.)  Dispatch. 


Common  Weed  Study 
Field  for  Study. — Pittsburgh  (B- 
Sun-Telegraph. 


Punches  Girl  in 


peared  in  the  Oct.  18,  1952  issue  She  Repulses  Him. — New  L 
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THE  MIAMI  DAILY  NEWS 

plorida's  largest,  liveliest  evening  newspaper 


Pictures  like  this  certainly  tell  the 
story  .  .  .  about  Wally  Davis,  chief 
photographer  for  The  Miami  Daily 
News.  He'll  shoot  you  even  if  you  go 
jump  in  the  ocean! 

If  this  split-second  "catch"  rings  a 
bell  in  your  cerebellum,  small  wonder! 
It  startled  60,000,000  people  from 
Rangoon  to  Reykjavik  as  the  grand 
slam  news  photo  of  1950  .  .  .  outclass¬ 
ing  the  field  for  national  AP  honors 
by  a  record  29  votes  out  of  30,  and 
yanking  down  the  Editor  &  Publisher 
award  which  put  Wally  in  Ohio's  Kent 
State  University  Hall  of  Fame. 

No  mere  lucky  flashpan,  this,  for 
such  feats  come  easy  and  often  to  a 
man  whose  exploits  date  from  that  New 
Year's  Day  when  he  turned  Riegels' 
famous  run  into  the  first  wire  photo 
ever  sent  cross-continent  to  Atlanta. 
Once,  with  Keller  and  DiMaggio  in  his 
lens,  he  cracked  first  prize  at  the  Na¬ 
tional  News  Picture  Exhibit  in  Philadel¬ 
phia.  Again,  he  swept  all  the  first 
prizes  offered  in  three  categories  by 
Florida  dailies. 


When  he  tires  of  winning  prizes, 
remarkable  Wally  Davis  turns  to  per¬ 
mutations  and  combinations,  holding 
cloistered  seances  with  chain  reactions 
that  would  do  credit  to  Rube  Goldberg 
or  Oak  Ridge.  When  he's  through  — 
presto.  The  Daily  News  adds  another 
of  the  exclusive  techniques  that  give 
News  readers  the  best  pix  in  the  land. 

Witness:  the  "Electronic  Beam" 
which,  with  50  times  the  concentration 
of  Orange  Bowl  floodlights,  stops  ac¬ 
tion  in  its  tracks  with  bold-as-day  night, 
closeups!  Witness:  the  "Owl  Eye" 
method  which  only  last  year  made  The 
News  the  only  paper  to  achieve  long- 
range  night  sequences  of  part-by-part 
play-by-play! 

Wally  Davis  and  his  big,  superior 
staff  .  .  .  trained  to  get  "the  kind  of 
pictures  that  tell  stories,  not  the  ones 
that  just  fill  holes"  .  .  .  leave  no  room 
for  argument  about  picture  primacy 
around  Miami.  Which,  in  turn,  is  the 
reason  why  America's  Fastest  Growing 
Community  enjoys  far  more  and  better 
pictures  for  its  nickel  when  it  reads: — 


Dollars  Are  Ballots 


Circulation  figures  are  more  than  a  series  of  digits. 
'I'hey  are  the  sure  measurement  of  the  popularity  of 
a  newspaper. 

The  same  type  of  yardstick  exists  for  banks  and 
theatres  and  retail  stores. 

Every  day  the  people  of  America  cast  their  vote 
for  or  against  the  thousands  of  business  enterprises 
that  make  up  this  nation’s  economic  life. 

I'he  polling  place  is  the  market  place.  The  ballot 
is  the  dollar  that  the  shopper  spends. 

The  success  or  failure  of  any  business  establish¬ 
ment  depends  upon  the  extent  to  which  its  operations 
satisfy  the  public  need  and  meet  with  public  ap¬ 
proval.  And  nowhere  is  that  approval  or  disapproval 
more  clearly  expressed  than  in  the  ballot  of  the 
dollars. 

'I'he  consumers  of  America  can  get  rid  of  any 
business  that  displeases  them  at  any  time  by  the 
simple  expedient  of  spending  their  dollars  elsewhere. 

For  more  than  93  years  the  chain  stores  have  been 
meeting  and  surviving  this  daily  test  in  the  market 
place. 

Ever  since  the  first  A  &  P  Store  was  opened  in 
New  York  City,  pioneering  more  efficient  and  less 
costly  distribution,  the  people  of  the  United  States 
have  been  casting  their  votes  for  chain  stores. 

It  is  for  this  reason  that  the  men  and  women  of 
A&P  take  real  pride  in  the  job  they  are  doing  .  .  . 
for  they  have  the  tangible,  day-by-day  evidence 
that  they'  are  the  choice  of  millions  of  American 
families  who  rely  on  them  for  better  living  at  lower 
cost. 


A&P  FOOD  STORES 


Our  l^eadi 
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E  &  P:  Old-Timer'^ 
Home-Town  Paper 

To  THE  Editor:  I  just  have  to 
tell  you  that  for  an  old  newshound 
your  E&P  is  just  like  the  home¬ 
town  paper  is  to  Farmer  Jones 
out  in  the  sticks. 

Today,  I  open  to  Ray  Erwin’s 
Clippings  Column  and  there  is  a 
nice  piece  on  Delos  W.  Lovelace. 
Some  years  ago  I  dickered  with 
him  when  I  sold  the  New  York 
Sun  a  story  on  Alfalfa  Bill  Mur¬ 
ray  going  back  to  the  farm.  Then 
I  sold  him  a  story  of  the  death 
of  the  old  man  who  claimed  to 
have  carried  the  message  of  sur¬ 
render  from  Lee  to  Grant. 

Then  you  have  a  big  story  on 
Knight  and  the  Chicago  Daily 
News.  I  used  to  buy  a  Daily  News 
in  the  Chicago  &  N.  W.  Station  on 
Madison  St.  every  eve  on  my  way 
home.  Bradley,  as  you  know,  one 
of  the  crack  cartoonists  of  40 
years  ago,  was  then  at  height  of 
his  fame  on  Daily  News. 

Six  lines  on  the  Illinois  Stale 
Journal  going  to  7c  reminds  of 
one  of  the  best  reporter  friends  I 
ever  had  .  .  .  who  started  as  office 
boy  on  the  Journal. 

And  mention  of  our  own  Ari¬ 
zona  Republic  gives  me  a  chance 
to  tell  you  that  their  rising  col¬ 
umnist,  Tom  Tarbox,  is  a  good 
friend  of  mine.  You  may  have 
heard  of  Tarbox  back  there  in 
years  gone  by.  He’s  going  to  town 
here. 

And  so  it  goes.  Every  issue 
brings  some  memories  as  well  as 
the  current  doings  in  the  trade.  1 
don’t  see  how  any  old-timer  can 
get  along  without  something  of 
this  sort  to  keep  his  brain  cells 
working  properly. 

G.  C.  Konkler 

Phoenix,  Ariz. 

In  Regard  to  Rumors 

To  THE  Editor:  As  a  former 
working  newspaperman,  as  a  cur¬ 
rent  public  information  writer, 
and  as  an  occasional  free-lance 
contributor  to  publications,  I  have 
been  troubled  by  a  turn  of  phrase¬ 
ology.  My  bone  of  contention 
concerns  the  matter  of  RUMORS 
and  their  relationship  to  RE¬ 
PORTS  and  REPORTING. 

From  time  to  time  I  have  had 
recourse  to  employing  such  ex¬ 
pressions  as  “it  was  rumored 
that  .  .  .’’  or  “informed  observers 
were  said  to  have  observed 
that  .  .  .’’  or  “it  was  believed  to 
be  reliably  reported  that  .  .  .’’  or 
“reports  still  persist  in  circulat¬ 
ing  .  .  .’’  and  other  introductory 
phrases  of  that  ilk  which  all  echo 
the  sad  fact  that  there  really  are 
no  facts. 

Or,  to  put  it  another  way: 
How  much  news  value  is  there  in 
a  rumor?  Is  publishing  a  reputed 
rumor  actually  reporting  an  actual 
fact?  Or  is  printing  rumors  no 
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better  than  circulating  them,  eva 
though  labeling  them  as  sudi? 

1  would  appreciate  some  ej. 
lightenment  on  the  subject. 

Sidney  Feldman. 
549  Riverside  Drive, 

New  York  27,  N.  Y. 

Origin  of  'Hassle' 

To  THE  Editor:  Newspaperdoa 
owes  a  rising  vote  of  thanks  to 
Lillian  (Mrs.  Frank)  Colby,  3221 
Huntington  Place,  Houston  19, 
Tex. 

A  few  weeks  ago,  through  your 
columns,  I  asked  for  help  on  the 
origin  of  “hassle.”  Excepting  thra 
stumbling  letters,  there  has  been 
mortifying  silence  from  writers 
and  editors  who’ve  been  using  the 
word  so  assuredly.  But  Texas  is 
always  wonderful — especially  Tex¬ 
as  women.  For  now  comes  Mrs. 
Colby  with  this  information: 

“Hassle  (also  spelled  hassel,  or 
hessle)  is  a  dialectal  word  heard 
primarily  in  the  Southern  states. 
It  means  ‘to  pant;  to  breathe  nois¬ 
ily’;  hence,  by  extension,  ‘com¬ 
motion;  emotional  or  confused 
talk.’ 

“The  origin  of  hassle  is  uncer¬ 
tain,  but  it  is  probably  derived 
from  the  old  verb  (now  dialectal), 
hazle,  ‘to  make  or  become  dry.'” 

Charles  A.  Feu 
Managing  Editor, 

Birmingham  (Ala.)  News. 
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en, . . 

50  Years  Ago — Establishing  the 
property  right  in  news,  the  U.S. 
Circuit  Court  of  Appeals  says: 
•‘By  such  agencies  as  these  (West¬ 
ern  Union,  etc.)  the  world  is  made 
to  face  itself  unceasingly  in  the 
glass,  and  is  put  to  those  tests 
that  bring  increasing  helpfulness 
and  beautv  into  the  heart  of  our 


30  Years  Ago — ^The  Audit  Bu¬ 
reau  of  Circulations,  by  over 
whelming  vote,  bars  membership 
of  free  circulation  publications 

*  *  <i> 

10  Years  Ago — ^The  Associated 
Press,  replying  to  an  antitrust  suit, 
says  the  Government,  if  success¬ 
ful,  “could  dictate  what  news  shall 
be  collected  and  distributed  am 
under  what  conditions.” 

flou 

The  Tulsa  (OkU.) World  faefi 
a  $10,000  damage  suit  because  rt 
didn’t  print  a  county  judge’s  W- 
ter-to-tiie-editor.  Judge  Baker 
Wall  charged  that  he  was^ 
miliated  and  embarrassed" 
cause  the  newspaper’s  letter 
umn  did  not  publish  his  letter  de 
fending  the  'Truman  Administra 
tion’s  foreign  policy. 
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Piirt  of  the  croud  at  a  typical  community  gathering  before  The  Times  Portico 


Dedicated  to  serving 
community  .  .  . 

Because  the  people  of  Greater  Hartford — all  the  people 
— actively  participate  in  the  Community  Service  activities  of 
The  Hartford  Times  they  have  come  to  look  upon  The 
Times  as  a  trusted,  inspiring  and  moving  friend  in  their 
community  life. 

These  events,  backed  and  promoted  by  the  pages  of  The 
Hartford  Times  get  action.  For  example,  a  series  of  travel 
shows  and  lectures  were  started,  supplementary  to  The  Hart¬ 
ford  Times  Travel  Bureau.  Almost  immediately  the  response 
forced  a  "two  shows  a  night"  schedule  and  often  a  hundred 
or  more  are  disappointed  because  the  auditorium  is  filled  for 
both  shows. 

It’s  one  thing  to  completely  cover  and  saturate  a  market 
as  does  The  Times  .  .  .  but  to  develop  this  influence  and 
power  to  stimulate  and  activate  people — to  gain  their  per¬ 
sonal  participation — can  only  come  from  long  years  of  price¬ 
less  and  selfless  publishing  and  service.  This  is  within  the 
pow  er  of  a  local  new  spaper  in  its  community  as  with  no  other 
force  or  power. 


Largest  Daily  Circulation  in  Connecticut 
One  of  21  Gannett  Newspapers 


the 


The  Hartford  Times 
Community  Service 
A  ctivities 

Carol  Sing 

Little  League  Baseball 
Soap  Box  Derby 
Model  Air  Meet 

Times  Farm  for  Underprivileged 
Children 

"Learn  To  Swim" 

Swimming  Meet 
Home  Building  Show 
Flower  Show 
Aquacade 

Bicycle  Safety  League 

Fifty  Mile  Bicycle  Classic 

Gladiolus  Show 

Fly  Casting  Program 

"Down  On  The  Farm"  Program 

Amateur  Snapshot  Contest 

Photo  Show 

Visual  Aid  Films  for  Schools 
Skating  Meets 
Times  Community  Gardens 
Science  Fair 
Ski  Classes 

Home  Building  Institute 
Home  Service  Bureau 
Travel  Bureau 
Canary  Show 

Bradley  Field  Development 
Annual  Travel  Show 
Speakers  Bureau 

"The  Cops  and  The  Kids"  Radio 
Program 

Weekly  Travel  Movies 


Represented  by  J.  P.  McKinney  &  Son,  New  York,  Chicago,  San  Francisco 
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Mr.  Politics 


During  the  Democratic  national  coin  ention  in 
Chicago  in  1932,  the  correspondent  of  a  New 
York  newspaper  got  this  plaintive  wire  from 
his  managing  editor:  “The  Times  has  beaten 
us  again  on  everything.  C^an't  vou  do  some¬ 
thing  about  it?” 

What  the  harried  correspondent  did  was  to 
assign  one  of  his  men  to  “cover”  Jim  Hagerty. 
It  was  the  dailv  succession  of  e.xclusives 


Hagertv  was  getting  for  The  New  York  Times 
that  was  causing  the  rival  newspaper  man  his 
headaches. 

James  A.  Hagerty  got  his  first  taste  of  political 
reporting  in  1900.  Working  for  his  hometown 
newspaper,  the  Plattsburgh  (N.Y.)  Press,  he 
was  the  only  reporter  covering  President 
McKinley,  vacationing  on  Lake  Champlain. 
Ten  years  later,  his  skill  at  covering  political 
news  won  him  a  job  with  the  New  York  Herald. 
Jim  Hagerty  came  to  The  New  York  Times  in 
1920.  In  1923,  acting  on  a  shrewd  managing 
editor’s  hunch  and  on  his  own  competitive 
instinct  in  tying  up  all  available  telephone 
lines,  Hagerty  scored  a  world  beat  on  Calvin 
Coolidge  taking  the  oath  as  President  in  his 
father’s  remote  Vermont  farm  home. 


By  1928,  Hagerty ’s  reputation  as  a  political 
reporter  had  become  nation-wide.  Political 
writers  all  over  the  country  depended  on  him 
for  the  final  word  about  New  York  politics. 
He  predicted  that  Al  Smith  would  lose  New 
York  State  by  110,000.  Smith  lost  by  111,000. 
Hagerty  used  no  crystal  ball.  His  sources  and 
his  information,  as  always,  were  solid  and  reli¬ 
able.  Politicians,  from  precinct  leader  to  Presi¬ 
dent,  have  sought  his  advice,  respected  his 
judgment. 

The  Times  team  includes  many  reporters  and 
editors  like  Jim  Hagerty.  They  pool  their 
knowledge  and  their  talents  to  produce  each 
day  a  newspaper  that  is  vigorous,  alert,  interest¬ 
ing,  informative,  different  from  any  other.  They 
put  more  into  it.  Readers  get  more  out  of  it. 
‘Naturally,  therefore  adverti.sers  also  get  more. 
M’hich  explains  the  33-year  leadership  of  The 
New  York  Times  in  the  world’s  biggest  and  most 
inviting  market.  There’s  a  lot  about  The  Times 
today  you  ought  to  know.  May  we  tell  vou? 
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Profit  Rates  Prescribed 
fto  Help  ‘Sick  Industry’ 


Controllers  Soy  Unions  Resist 
Attempts  To  Get  Full  Cost  Data 
By  Jerry  Walker 


ton  (Tex.)  Post,  diagnosed  the 
ills  of  the  newspaper  industry.  It 
runs  a  high  fever,  he  suggested, 
due  to  the  restrictive  tax  situation 
which  makes  venture  capital  say 
“it  isn’t  worth  the  effort.” 
j  “A  man  will  venture  a  dollar 
Tulsa,  Ok|a.-Men  and  women  provement  in  efficiency  developed,  ^  dime,  whereas  he  will 

lithe  hunting  rooms  heard  one  In  a  welcoming  address  N.  G.  take  the  same  risk  for  one  or 
i\'!or  say  here  this  week  that  Henthome,  president  and  editor  of  »  Wr  Weet  wrote  “If 

te  best  way  to  cure  the  news-  the  Tulsa  World,  declared  the  g^fso  hjh  thVt  Z  pri- 

r^per  indiBtry  of  its  sickness,  publw  really  doesnt  know  how  jniriative  and  depress  profits 

tnpound  fracture  of  incentive,  is  much  a  newsj^per  means  to  a  ,,,  the  extent  that  it  is  no  longer 
^S:.h  a  prescription  of  rate-making  community.  The  newspaper,  he  advisable  to  put  money  into  the 
contains  a  dose  of  profit.  said,  not  only  is  the  greatest  newspaper  business  then  we  have 

tlf  P^lishere  would  face  up  to  thing  they  cm  buy  for  the  mon^  destroyed  freedom  of  the  press  by 

me  of  the  facts  of  life  in  their  but  it  s  an  important  business  in  governmental  bureaucracy  ” 

-^ro<;ing  room  operations  they  town.  jjl^  Diagnosis 

■ght  wind  up  resorting  to  new  Mr.  Henthome  mentioned  that  •  r  u 

hods  of  production  to  increase  the  Tulsa  papers’  payroll  turns  diagnosis  of  why  the  news- 

!xir  efficiency  and  service  rather  $50,000  a  week  into  the  streams  industry  is  sick  also  con- 

!  in  grabbing  at  them  as  despe-  of  commerce  here.  Some  news-  these  symptomatic  conclu- 

devices  to  restore  profits,  papers,  he  said,  just  dry  up  be-  . .  ,  .  .  . 

‘  Jly  stated  Prof.  Poynter  Me-  cause  of  the  lack  of  ambition  or  . 

■oy  of  the  Indiana  University  energy,  but  many  fade  out  be-  ^  business  institution  if 

paitment  of  journalism,  who  cause  of  prohibitive  costs.  In  the  experienced  in 

1'  an  ownership  interest  in  a  case  of  the  local  papers,  he  re- 

»“>paper.  counted,  they  laid  aside  funds  be- 

150  at  Sessions  the  war  with  a  view  to  es- 

Professor  McEvoy  told  the  an-  for  $1,000,- 

convention  of  the  Institute  That  was  when  an  eight-unit 


revenue. 

“Severance  pay  can  be  so  exten¬ 
sive  as  to  kill  a  badly  crippled 
property  if  it  becomes  necessary 
to  release  some  employes.” 

Length  of  service  increases. 


i  Newsoar^r  rontroiw  Hoe  press  could  be  installed,  com-  .  increases, 

I  Nmpaper  controllers  and  M-  i  ,  r  hPtw<vn  anH  while  meritorious  in  nature,  can 

jiKe  Officers,  with  150  members  P'®*®»  oetween  >230,1)01)  and  .. 


They  ended  up,  in  o’*!  institution  top-heavy 

■j  ^  With  employes  who  have  reached 


nee  Officers,  with  150  members 

ndmg  from  ^1  ^tions  oMhe  ,945:47  ^ing  nearly  $2,000,- 

1^^  thinkffia  and  a  n^^^^  000’  the  press  costing  nearly  Payroll  heights  not  justified  by  ec^ 

new  ininKing  ana  a  new  a  j  nomic  necessity  and  requirements 

'  ''ook  on  “slowed  up”  produc-  »®t)0,000.  „ 

in  all  signposts  point  in  only  Why  Industry  Is  Sick  “Many  newspapers  are  making 

'-'"t  direction — better  rate-making,  A  paper  prepared  by  J.  W.  the  lowest  advertising  rate  so  low 
*  !h  the  primary  consideration  West,  general  manager  of  the  it  is  below  manufacturing  cost.” 

its  a  sales  problern.  Kingsport  (Tenn.)  Times  -  News  “A  mild  protest  when  the  price 

^Newspapers,”  he  said,  “have  and  read  by  C.  H.  Draper,  Hous-  of  newsprint  goes  up  does  not 
wn  working  the  wrong  side  of 
lit  street.” 

It  was  the  Professor’s  thesis 
tint  instead  of  talking  about  “re¬ 
storing  profits,”  the  theme  of  this 
convention,  publishers  should  be 
•ondering  why  profits  ever  van¬ 
ished 

Panel  discussion  among  the  con- 
•rotlers  brought  out  that  a  major 
Poblein  in  cost  accounting  lies  in 
™  distance,  and  in  some  cases 
'«  indifference,  of  labor  unions 
*0  time  ticket  systems  which  seek 
h)  detemine  production  expense, 

®^ly  in  the  composing  room. 

Only  a  handful  of  finance  offi- 
said  they  had  any  success  in 
Pthering  accurate  time  data  on 
**  various  types  of  work  in  the 
jnniposing  room  and  they  had  to 


THE  NEW  PRESIDENT  of  the  Institute  of  Newspaper  Controllers 
and  Finance  Officers,  C.  Arthnr  Weis  (second  from  left)  of  the  St. 
Louis  (Mo.)  Globe-Democrat  gets  a  briefing  from  his  predecessor, 
Thomas  F.  Mowle  (at  right)  of  the  Wall  Street  Journal.  Others  in  the 

„ - - - — .>  - —  confab  are:  Left,  Richard  H.  Wills,  Roanoke  (Va.)  Times  and  World 

the  reports  because  fore-  News,  vicepresident;  (standing)  M.  P.  McGill,  Tulsa  World  and 
had  a  tendency  to  alter  them.  Tribune,  director;  Harold  Ferguson,  Long  Island  (N.Y.)  Newsday. 

director;  and  Frank  Hodgdon.  Cleveland  (Ohio)  News  and  Plain 
Dealer,  secretary. 


9"*  paper  where  union  coop- 
'fDtion  was  given,  appreciable  im- 
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Toronto  Star  Plans 
9-Column  Format 

Tulsa.  Okla.-*— The  Toronto 
(Ont.)  Star  is  getting  ready  to  ex¬ 
tend  its  page  format  to  9  columns, 
using  a  TO-inch  newsprint  roll,  in 
contrast  with  the  trend  in  the  U.  S. 
to  8  1 1 W  pica  columns. 

Reporting  this  development  to 
the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers  in 
convention  here  this  week,  H. 
Stanley  Sainthill  of  the  Star,  Ltd., 
said  it  would  mean  a  saving  of 
nearly  $500,000  in  newsprint  costs 
and  make  it  possible  at  the  same 
time  for  the  newspaper  to  accept 
all  advertising  ordered. 

The  saving  in  paper  cost  will  be 
accomplished,  Mr.  Sainthill  ex¬ 
plained,  by  accommodating  9  col¬ 
umns  on  70-inch  roll  widths  in¬ 
stead  of  72-inch  widths  which  were 
used  some  years  ago  when  the 
Star  had  9-column  format. 

The  Star’s  straight  press  run  is 
limited  to  56  pages.  The  9-column 
page,  Mr.  Sainthill  said,  will  ab¬ 
sorb  considerable  linage  which  has 
had  to  be  rejected  or  required  a 
collect  run. 

Experience  of  Australian  news¬ 
papers  with  9-column  format  has 
been  most  successful,  Thomas  F. 
Mowle,  Wall  Street  Journal,  com¬ 
mented. 

meet  payrtrfls.” 

“The  costs  of  the  major  tele¬ 
graphic  news  services  are  estab¬ 
lished  primarily  by  the  size  of  the 
market  and  a  struggling  secon¬ 
dary  paper  in  a  major  metropoli¬ 
tan  market  can  be  forced  to  pay 
the  same  rates  as  paid  by  a  much 
stronger  competitor.” 

“As  to  circulation  practices,  a 
dominant  newspaper  in  a  metro¬ 
politan  market  can  easily  force 
the  competition  in  bankruptcy  by 
temporarily  making  such  gener¬ 
ous  concessions  as  to  kill  the  op¬ 
position.” 

“Editorial  scales  set  by  wire 
services  and  major  newspapers 
can  confiscate  a  smaller  news¬ 
paper.” 

Product  Better  Than  Market 

“In  non-competitive  situations 
many  newspaper  operators  have 
let  costs  get  out  of  hand  by  build¬ 
ing  a  product  which  seeks  to  give 
the  reader  multiple  sides  of  every 
question.  Many  times  this  means 
more  syndicated  columns  than  are 
iictually  needed  to  properly  in¬ 
form  the  public  and  it  means 
added  payroll  costs.” 

“To  be  a  success,”  Mr.  West 
said,  “the  newspaper  product  must 
be  equal  to,  if  not  better  than, 
{Continued  on  page  73) 
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$10,000  Sought  Because 
Letter  Wasn’t  Printed 


WASHINGTON; 


By  Jerry  Walker 


Tulsa,  Okla. — A  judge  in  Se¬ 
quoyah  County  wants  $10,000 
from  the  Tulsa  World  because  it 
didn’t  publish  a  letter  he  wrote 
to  the  editor  about  the  political 
campaign. 

His  lawsuit,  demanding  $5,000 
for  humiliation  and  embarrass¬ 
ment,  on  one  count,  and  $5,000 
more  for  “malice,  oppression  and 
fraud.”  is  unheard  of  in  the  an¬ 
nals  of  journalism  in  Oklahoma, 
and  probably  anywhere  else,  au¬ 
thorities  have  informed  the  paper. 

But  the  irony  of  it  is  that  the 
World  had  to  publish  the  text  of 
Judge  Baker  Wall’s  letter  to  tell 
the  story  of  his  unique  lawsuit. 
And  it  ran  on  Page  1. 

Among  Hundreds 
William  Henthorne,  who  han¬ 
dles  the  “Voice  of  the  People”  col¬ 
umn  in  the  World,  said  the  judge’s 
letter  had  been  received  among 
hundreds  of  others  dealing  with 
the  election.  He  just  hadn’t  got¬ 
ten  around  to  it — ^the  letter  was 
mailed  Sept.  30 — ^when  the  suit 
was  filed  a  few  days  ago. 

Said  Mr.  Henthorne:  “It’s  a 
case  of  you’re  damned  if  you  do 
and  damned  if  you  don’t”  print 
all  of  the  letters. 

For  Judge  Wall,  the  World  was 
“the  greatest  newspaper  in  the 
world”  for  all  of  the  35  years  he 
has  read  it. 

“I  have  read  my  World  too  long 
to  call  you  political  prostitutes,” 
his  complaint  stated.  “Let  me  ask 
you  not  to  be  a  ‘presstitute.’  ” 

The  World,  according  to  the 
complaint,  is  known  as  “a  rabid 
Republican  newspajjer”  and  all  of 
its  columnists  but  one  writes  and 
argues  from  the  Republican  stand¬ 
point  in  politics  and  always  against 
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the  Democratic  Administration  in 
Washington. 

As  a  basis  for  the  damage  ac¬ 
tion,  the  judge  asserted  that  the 
newspaper  has  always  accepted  a 
mail  subsidy  from  the  Govern¬ 
ment  and  thus  he,  the  plaintiff, 
has  been  taxed  for  the  benefit  of 
the  defendant  “on  the  theory  that 
the  defendant  would  justly  and 
fairly  transmit  information  of 
every  kind  fairly  and  impartially 
to  all  readers.” 

Further,  it  was  contended,  the 
proffer  of  the  World  to  publish 
letters  and  its  acceptance  of  his 
letter  constituted  a  contract  and 
“refusal  to  publish  was  actuated 
by  malice  of  the  defendant  toward 
'he  plaintiff  because  of  his  polit¬ 
ical  views.” 

At  first,  the  World  regarded  the 
suit  by  an  old  but  irascible  friend 
with  philosophic  humor  in  an  edi¬ 
torial  written  by  the  veteran  es¬ 
sayist  of  the  staff,  Marshall  L. 
Smith. 

Torrent  of  Mail 
But  even  while  Mr.  Smith 
worked  over  prose  suitable  to  the 
occasion  the  dam  broke  loose  and 
a  torrent  of  mail  descended  upon 
the  editor  of  the  World,  much  of 
it  sympathized  with  the  editor; 
some  readers  kidded  the  new  posi¬ 
tion  in  which  the  newspaper  found 
itself  in  a  political  campaign,  and 
a  great  deal  of  it  was  abusive  and 
snide  in  references  to  the  inde¬ 
pendence  and  fairness  of  the  press 
in  general. 

Mrs.  Maud  Lorton  Myers,  pub¬ 
lisher,  and  N.  G.  Henthorne,  pres¬ 
ident-editor,  ordered  most  of  the 
letters  published  and  they  went 
into  conference  with  their  attor¬ 
neys  determined  to  answer  the 
judge’s  petition  in  a  dignified, 
solemn  rebuttal  of  the  strange 
premises  upon  which  he  sought 
personal  damages. 

The  time  had  come,  Mr.  Hen¬ 
thorne  said,  when  such  peculiar 
notions  in  the  mind  of  a  respected 
public  official  must  be  met  head- 
on  and  disposed  of  with  formality. 
This  was  no  time  for  making  a 
joke  about  the  press,  he  added, 
weighing  a  bundle  of  letters  newly 
delivered. 

The  tenor  of  the  readers’  ex¬ 
pressions,  Mr.  Henthorne  com¬ 
mented,  reflected  the  bitter  inten¬ 
sity  of  the  current  Presidential 
campaign  which  could  be  likened 
only  to  that  during  the  Smith- 
Hoover  contest  in  this  part  of  the 
country  in  1928. 

“No  one  would  ever  believe  it,” 
cut  in  Bill  Henthorne,  “but  we  ac¬ 
tually  had  Judge  Wall’s  letter  set 
and  ready  to  print  on  the  day  we 
were  served  with  the  petition. 
Another  letter  seemed  to  us  to 
(Continued  on  page  75) 


Supreme  Court  to  Hear  Picket  Case 

The  Supreme  Court  this  week  agreed  to  consider  whether  a  i 
member  may  be  discharged  because  he  refused  to  cross  a  picket 
while  on  company  business.  The  case,  appealed  to  the  high  court 
the  National  Labor  Relations  Board,  grew  out  of  a  controversy  at  ] 
Rockaway  News  Supply  Co.,  which  distributes  newspapers  and  > 
periodicals  on  Long  Island,  N.  Y. 

The  U.  S.  Circuit  Court  of  Appeals  at  New  York  City  refusej 
enforce  an  NLRB  ruling  that  a  discharged  employe  be  reinstated . 
back  pay  as  a  truck  driver.  The  employe,  a  member  of  the  Indept-;] 
ent  Drivers’  Union  at  the  time  he  was  discharged  in  March,  Ij 
refused  to  cross  a  picket  line  at  the  office  of  the  Nassau  Daily  Re\ 
Star,  Rockville  Centre,  N.  Y.,  at  the  time  members  of  the  Ni, 
County  Typographical  Union  were  picketing  that  paper. 

In  refusing  to  enforce  the  NLRB  order,  the  Circuit  Court  staled;! 

“An  employe  is,  of  course,  free  to  exercise  his  right  to  refuse] 
cross  a  picket  line  when  he  is  on  his  own  time.  But  he  is  not  free! 
exercise  the  right  during  his  working  time  in  violation  of  his  d 
ployer’s  working  rules  by  refusing  to  perform  that  part  of  his  reg.. 
duties  which  require  him  to  cross  the  picket  line. 

“To  hold  otherwise  would  be  to  permit  an  employe  unilaterally  i 
decide  the  term.s  of  his  employment,  which  it  is  well  settled  he : 
not  do.” 


I 


Mississippi  Publisher  to  Far  East 

The  State  Department  announced  that  Nodding  Carter, 
editor  and  publisher  of  the  Greenville  (Miss.)  Delta  Dem¬ 
ocrat-Times,  has  left  for  the  Far  East  to  discuss  American 
newspaper  work.  During  his  4-month  trip,  he  will  visit  India, 
Thailand,  Malaya,  Singapore,  Indonesia,  the  Philippines  and 
Formosa.  His  discu.ssions  will  be  with  journal i.its  and  officials. 
.Mr.  Carter  has  received  a  Pulitzer  Prize  for  editorial  wrilinf!. 


MSA  Gets  New  European  Info  Director 

Frank  Dennis,  assistant  managing  editor  of  the  Washington  P 
since  1939.  has  been  named  European  director  of  information  for 
Mutual  Security  Agency.  He  was  assistant  managing  editor  of 
Oklahoma  City  Times  from  1935  to  1939.  After  a  preliminary  ^ 
of  Europe,  Mr.  Dennis  will  return  here  briefly  and  then  take  his  fam 
back  to  Europe  to  live. 


Pentagon  Eliminates  Time  Lag 

One  of  the  prime  headaches  of  reporters  covering  military  ma"’ 
in  Washington  and  elsewhere,  namely,  the  time  lag  in  obtaining  rdei; 
of  stories  after  the  event  has  transpired  which  frequently  is  of  gen 
knowledge  but  barred  from  publication,  has  been  cured.  A  new  di  ' 
live  from  the  Department  of  Defense  takes  the  wraps  off  the  h.' 
time  for  accidents  involving  military  personnel  in  the  states.  Ta 
Army  and  Navy  have  previously  had  a  4-hour  “hold  for  notificatiai 
for  next  of  kin,  and  the  Air  Force  has  used  12  hours  or  receir*: 
knowledge,  whichever  was  the  shortage.  The  new  order  directs 
mediacy”  of  release  upon  identification  or,  at  the  discretion  of  ins'J 
tions  within  the  states,  whenever  it  is  reasonable  to  believe  that  n 
of  kin  has  had  notification. 
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Movie  On  'Religion  Goes  to  Press' 

The  Seventh-day  Adventist  Press  Bureau  here  has  released  a  ^ 
minute  training  film  called  “Religion  Goes  to  Press.”  A  dozen  pr'- 
are  being  used  at  press  workshops  in  North  America  and  Australia- 
teach  laymen  and  ministers  “to  deal  intelligently  with  newsjwpeit' 
declared  J.  R.  Ferren,  press  relations  director  for  the  denominatw- 
The  editorial  office  of  the  Glendale  (Calif.)  News-Press  was  used  w 
some  scenes  depicting  the  correct  approach  to  an  editor  by 
Wright,  a  church  press  secretary.  In  another  sequence  Mrs.  WnF 
becomes  Mrs.  Wrong  as  she  .shows  up  at  the  city  desk  with  incompifi- 
information,  a  scribbled  story  and  no  conception  of  the  editor’s  vic*’ 
point. 


The  government  has  won  a  decision  over  a  Washington  1^ 
printer  (on  military  leave)  at  an  estimated  cost  of  $500,000  in  tew 
of  man  hours  paid  for  by  the  Government  Printing  Office,  ^“*bcel^ 
partment,  and  Civil  Service  Commission.  The  Supreme  Court  riiiwi  ii 
against  O.  T.  Campbell,  a  GPO  printer  when  he  went  into 
World  War  II  who  claimed  he  did  not  receive  a  proper  job 
was  discharged  in  1949.  Recently  he  was  called  back  into  sdn 
service.  Fundamental  questions  of  G1  rights  were  considered  W 
involved  and  the  government  spent  half  a  million  dollars  to  pro« 
point. 
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More  Than  18%  of  Dailies 
Not  Supporting  Either 


By  Robert  U.  Brown 


Candidate  Eisenhower  is  be¬ 
ing  supported  editorially  by 
67.34%  of  the  daily  newspapers 
with  80.24%  of  the  total  daily 


1948  E&P  poll.  This  represented 
35,152,807  daily  circulation  or 
78.38%  of  the  total  44,745,178 
covered  in  the  tabulation.  At  that 


circulation,  according  to  Editor  time  Harry  Truman  had  182  or 


number  those  backing  Eisen¬ 
hower — Georgia,  Kentucky  and 
North  Carolina.  However,  in 
those  states  and  also  in  Arkansas 
and  Mississippi  Stevenson  has 
greater  circulation  support  than 
his  opponent. 

In  Stevenson's  home  state  of 
Illinois,  52  of  the  newspapers  are 
supporting  Eisenhower  and  only 
4  newspapers  are  for  him.  In 
Kansas,  Eisenhower’s  home  state, 


final  poll  com-  15.38%  of  the  dailies  representing  two  newspapers  are  for  Stevenson 


Ik  Publisher's 
pleted  Oct.  27. 

Candidate  Stevenson  is  being 
'suKJorted  by  14.52%  of  the 
idailies  with  10.88%  of  the  total 
I  daily  circulation 


4,489,851  or  10.03%  of  the  cir¬ 
culation.  Thurmond  and  Wallace 
had  the  backing  of  48  newspapers 
representing  4.05%  of  the  dailies 
and  the  balance  of  the  circulation 


Out  of  a  total  of  1,385  dailies  covered.) 


covered  in  the  poll,  250  or  18.14% 
of  them  remain  independent,  not 
isupporting  either  Presidential  can¬ 
didate.  or  had  not  declared  them¬ 
selves  up  to  a  week  before  Elec¬ 
tion  Day.  They  represent  8.88% 
of  the  total  circulation  covered. 

In  E&P’s  preliminary  poll  cov- 
lering  918  dailies.  Sept.  6,  Eisen- 
Ihower  had  the  support  of  75.16% 
of  the  dailies  with  81.25%  of  the 
circulation.  Stevenson  was  backed 
then  by  15.47%  of  the  dailies 
wvered,  representing  9.54%  of 
the  circulation.  At  that  time 
9.37%  of  the  dailies  with  9.21% 
of  the  circulation  were  independ¬ 
ent  or  undeclared, 
t  The  drop  in  both  Eisenhower’s 
ad  Stevenson’s  perceirtage  support 
is  due  to  the  unprecedented  num¬ 
ber  of  dailies  staying  in  the  in¬ 
dependent  column.  Out  of  466 
•dditional  dailies  covered  in  the 
poll,  165  or  35%  were  in 
this  category.  The  only  case  of  a 
daily  newspaper  changing  its  sup¬ 
port  from  one  candidate  to  an¬ 
other  was  the  Auburn  (N.  Y.) 
Citizen  Advertiser  which  switched 
to  Stevenson. 

EAP’s  poll  covered  1,385  dailies 
tepresenting  78%  of  the  total 
number  (1,773)  in  the  United 
States.  Their  total  daily  circula¬ 
tion  is  50,013,420  or  92.59%  of 
theU.  S.  daily  total  of  54,017,938. 

In  the  final  poll  completed  this 
*0011,  Eisenhower  has  the  editorial 
baking  of  933  dailies  in  every 
ttnte,  representing  67.34%  of  the 
totd  covered.  Their  daily  circu¬ 
lation  is  40,129,237,  representing 
W.24%  of  the  total. 

^  Stevenson  has  the  support  of 
-®2  dailies  in  39  states,  represent- 
14.52%  of  those  tabulated. 
Their  circulation  is  5,466,781  or 
'®-88%  of  the  total. 

The  independents,  or  unde- 
'wed,  number  250  or  18.14%  of 
total.  Their  circulation  is  4,- 
^>T.402  or  8.88%  of  the  total. 

'At  this  same  time  four  years 
jW*-  Thomas  E.  Dewey  was  backed 
^771  dailies  representing  65.17% 
"'he  1,183  dailies  covered  in  the 


While  Eisenhower  has  the  edi¬ 
torial  backing  of  at  least  one  news¬ 
paper  in  every  state,  there  are  nine 


and  41  are  for  the  G.O.P.  candi¬ 
date. 

In  the  weekly  field  recently 
there  have  been  three  different 
polls  of  this  nature.  The  National 
Publisher  of  the  National  Editorial 
Association  found  80%  of  a  cross 
section  of  332  weekly  editors  sup¬ 
porting  Eisenhower.  Eighteen  per 


states  in  which  no  editorial  sup-  cent  were  backing  Stevenson. 


port  shows  up  for  Sitevenson — 
Connecticut,  Delaware,  Maine, 
New  Hampshire,  North  Dakota, 
Rhode  Island,  South  Dakota,  Utah 
and  Vermont. 

There  are  only  three  states,  all 
in  the  South,  in  which  news¬ 
papers  backing  Stevenson  oirt- 


The  American  Press  found  75% 
of  617  weekly  editors  favoring 
Eisenhower  and  84%  of  those  said 
they  were  supporting  him  edi¬ 
torially.  Twenty  per  cent  were 
for  Stevenson  and  78%  of  them 
said  they  would  back  him  editor¬ 
ially. 


How  Dailies  Line  Up  in  Presidential  Poll 


'^1  editor 


STATE  1 

EISENHOWER  ; 
No.  Circ.  1 

STEVENSON  | 
No.  Circ.  1 

INDEPENDENT 

OR  UNDECIDED 
No.  Circ. 

Alabama . 

8 

383,134 

7 

80,277  1 

2 

94.582 

4 

12,002 

6 

160,870 

4 

i4,rai 

10 

74,651 

9 

196,655 

6 

48,052 

78 

3,191,339 

13 

558,979 

8 

41,270 

12 

450,910 

4 

20,209 

3 

27,162 

20 

664,666 

3 

24,649 

2 

84,356 

Dist.  of  Columbia . 

3 

600,620 

i 

226,573 

13 

421,868 

5 

167,030 

6 

185,084 

8 

207,498 

12 

534,831 

5 

3.3,884 

2 

125,687 

1 

10,808 

7 

90,800 

2 

17,im 

1 

5,665 

52 

3,488,969 

4 

35,420 

15 

121, .541 

38 

1,064,526 

13 

150,533 

12 

145,005 

32 

758,777 

2 

20,084  I 

4 

37,724 

41 

441,619 

2 

3,444  1 

3 

8,400 

6 

90,.344 

11 

464,327 

7 

50,417 

Louisiana . 

9 

192,498 

1 

99,260 

8 

359,778 

6 

178,496 

3 

55,201 

Maryland . 

7 

638,246 

2 

38,700 

3 

20,.536 

Massachusetts . 

22 

1,494,921 

2 

1L5.''25 

11 

577,563 

Michigan . 

35 

2,005,534 

1 

3,381 

5 

131, .591 

21 

902,508 

1 

7,670 

2 

9,1.52 

7 

39,851 

4 

94,974 

3  1 

36,618 

26 

1,269,176 

13 

441,708 

5 

16,562 

8 

33,736 

1 

29,788 

2 

29,217 

15 

404,873 

2 

30,460 

2 

13,664 

5 

22,159 

1 

10,914 

3 

31,4.32 

3 

52,246 

13 

765,400 

i 

44,038 

5 

181,026 

10 

68,860 

1 

11,985 

3 

14,235 

71 

7,542,539 

7 

418,387 

9 

458,510 

6 

249,813 

13 

297,070 

16 

236,755 

10 

136,765 

1 

5,456 

49 

2,553,119 

5 

17.5,097 

16 

154,2.59 

18 

497,665 

11 

70,224 

14 

61,778 

13 

312,190 

2 

201,449 

1 

7,373 

Pennsylvania . 

83 

3,316,391 

5 

99,637 

195.385 

4 

222,221 

1 

1 

7.309 

South  Carolina . 

7 

275,956 

5 

88,^ 

3 

22.889 

10 

121,410 

1 

16,162 

15 

700,662 

i  3 

126,8911 

5 

:o,573 

38 

1,563,190 

1  13 

139,650 

1  16 

356,663 

1 

92,365 

2 

130,158 

8 

78,438 

1 

3,.529 

16 

534,378 

5 

62,794 

9 

117,902 

19 

.8211,866 

1 

18,749 

2 

15,8:18 

16 

279,216 

8 

167,124 

1 

11,421 

17 

413,253 

4 

398,483 

5 

34,:i23 

Wyoming . 

3 

25,474 

2 

8,323 

3 

8,257 

TOTALS . 

.  933 

1  40,129,237 

202 

5,466,781 

250 

4,417,402 

%  of  Total . 

.!  67.:f4 

1  80.24 

14.52 

10.88 

18.14 

8.88 

Publisher's  Auxiliary  of  Western 
Newspaper  Union  found  that 
among  3,062  weeklies  and  449 
dailies.  47.5%  of  the  weeklies 
and  56.1%  of  the  dailies  were 
supporting  Eisenhower.  Forteen 
per  cent  of  the  weeklies  and 
12.9%  of  the  dailies  were  sup¬ 
porting  Stevenson.  Twenty-eight 
per  cent  of  the  weeklies  and 
20.3%  of  the  dailies  said  they 
would  back  neither  candidate. 

DL  CJi 

The  designation  "Ike”  and 
"Steve”  need  no  explanation,  “hid” 
means  the  newspaper  is  independ¬ 
ent — not  supporting  either  candi¬ 
date — or  had  not  declared  for 
either  up  to  Oct.  27. 

ALABAMA 

Anniston  Star .  Steve 

Birmingham  Post-Herald .  Ike 

Birmingham  News .  Bve 

De^tur  Daily .  Steve 

Dothan  Eagle . 

Florence  Times .  Steve 

Gadsden  Times .  Steve 

Huntsville  Times . 

Mobile  Register .  J"d 

Mobile  Press . . .  j™ 

Montgomery  Advertiser . 

Montgomery  Journal .  jhe 

Selma  Times-joumal . j.;  • 

Sheffield-Tuscumbia-Muscle  Shoals 

Tri-Cities  Daily . 

Talladega  Home . 

Troy  Messenger .  Steve 

Tuscaloosa  News .  Steve 

ALASKA 

Fairbanks  News-Miner .  jkv 

Juneau  Empire . 

Ketchikan  News . 

ARIZONA 

Bisbee  Review . 

Douglas  Dispatch .  Steve 

E'lagstaff  Arizona  Sun . 

Mesa  Tribune . 

Nogales  Herald . 

Phoenix  Republic .  {Jt*-* 

Tempc  News .  ,i®'^® 

Tucson  Citizen . 

"Tucson  Star .  *ke 

ARKANSAS 

Arkadelphia  Siftings  Herald .  ,  j'^® 

Batesville  Guard . .  '"d 

Conway  Log  Cabin  Democrat .  ,  j'^® 

De  Queen  Citizen .  j™ 

El  I>orado  News .  jk*: 

El  Dorado  Times .  *ke 

E'ayetteville  Northwest  Arkansas 

"Times . . .  Steve 

F'orrest  City  Times-Herald .  JKc 

Fort  Smith  Southwest  American -  Ind 

Fort  Smith  Times-Record — 

Helena-West  Helena  World  &  East 

Arkansas  Record . . .  It'd 

Hot  Springs  Sentinel  Record .  Ike 

Hot  Springs  New  Era .  Ike 

Little  Rock  Arkansas  Democrat  Steve 

Little  Rock  Arkansas  Gazette . 

Magnolia  Banner-News .  Ike 

Malvern  Record .  Steve 

Pine  Bluff  Commercial .  Ike 

Rogers  News .  Ike 

S^rcy  Citizen .  Steve 

Springdale  News .  Steve 

Stuttgart  Leader  &  Arkansawyer  .  Ind 

Texarkana  Gazette .  jke 

"Texarkana  News. . . .  Ike 

"Texaikana  News- Digest .  Steve 

CALIFORNIA 

Alhambra  Post- Advocate . . .  Ike 

Anaheim  Bulletin .  Ike 

Anaheim  Gazette .  jke 

Antioch  Ledger . . .  Jjte 

Bakersffeld  Californian .  Jjte 

Berkeley  Gazette .  jj^e 

Burbank  Review . .  Jjre 

Burlingame  Advance .  jjte 

Chico  Enterprise-Record .  Ike 

Colusa  Sun-Herald .  Stave 

Coming  Observer .  Jj^e 

Corona  Independent .  jke 

Culver  City  Star-News .  jjre 

Culver  City  Vanguard .  jke 

El  Centro  Imperial  Valley  Press.  .  .  Ike 

El  Centro  Post . . .  jke 

Escondido  Times-Advocate .  Ike 

Eureka  Humboldt  Standard .  Ike 

Fiureka  Humboldt  Times .  Ike 

Fresno  Bee .  Steve 

continued  on  page  10 
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Fullerton  News-Tribune 
Gilroy  Dispatch . .  . 


ouroy  Dispatch . .  : 

Glendale  News-Press . 

Grass  Valley-Nevada  City  Union  ,  . 

Hanford  Journal . 

Hanford  Sentinel . * . 

Hayward  Review . 

Hollister  Free  Lance . 

Hollywood  Citizen-News . 

Inglewood  News . 

Lodi  News-Sentinel . 

Long  Beach  Press-Tdegram . 

Los  Angeles  Examiner . 

Los  Angeles  Herald  &  Express . 

Los  Angeles  Minor . 

Los  Angeles  News .  1 

Los  Angeles  Times . 

Los  Gatos  Times . 

Martinez  Contra  Costa  Gazette .... 
Mai  ysvUle- Yuba  City  Appeal  Dem¬ 
ocrat . 

Merced  Sun-Star . 

Modesto  Bee . 

Monrovia  News-I^t . 

Montert^  Peninsula  Herald . 

Mountain  View  Register . 

Napa  Register . 

North  Hdl^ood  Valley  Times . 

Oakland  Tribune . 

Oceanside  Blade-Tribune . 

Ontario-Upland  Report . 

Orange  News . 

Oroville  Mercury-Register . 

Oxnard  Press-Courier . 

Palo  Alto  Times . 

Pasadena  Independent . 

Pasadena  Star-News . 

Petaluma  Argus-Courier . 

Pittsburg  Post-Dispatch-Independ¬ 
ent . 

Pomona  Progress-Bulletin . 

Redding  Record-Searchlight . 

Redlands  Facts . 

Redondo  Beach  Breeze  . 

Redwood  City  Tribune . 

Riverside  Enterprise . 

Riverside  Press . 

Sacramento  Bee . 

Sacramento  Union . 

Salinas  Californian . 

San  Bernardino  Sun . 

San  Bernardino  Telegram . 

San  Diego  Union . 

San  Diego  Tribune . 


San  Francisco  Call-Bulletin . 

San  Francisco  Chronicle . 

San  Francisco  Examiner . 

San  Francisco  News . 

San  Jose  Mercury . 

San  Jose  News . 

San  Leandro  News-Observer . 

San  Luis  Obispo  Telegram-Tribune . 

San  Pedro  News-Pilot . 

San  Rafael  Independent-Journal.. . . 

Santa  Barbara  News-Press . 

Santa  Cruz  Sentinel-News . 

Santa  Maria  Times . 

Santa  Monica  Outlook . 

Santa  Rosa  Press- Democrat . 

Stockton  Record . 

Taft  Midway  Driller . 

Tulare  Advance-Register . 

Turlock  Journal . 

Vallejo  News-Chronicle . 

Vallejo  Times-Herald . 

Ventura  Star-Free  Press . 

Visalia  Times-Delta . 

Watsonville  Register-Pa jaronian. . . . 

Whittier  News . 

Wilmii^on  Press- Journal . 

Yreka  Siskiyou  News . 

COLORADO 

Alamosa  Courier . 

Colorado  Springs  Free  Press . 

Colorado  Springs  Gazette-Telegraph. 

Denver  Post  . 

Denver  Rocky  Mt.  News . 

Durango  Herald-Democrat . 

♦  Probably. 

Fort  Collins  Coloradoan . 

Fort  Morgan  Times . 

Grand  Junction  Sentinel . 

La  Junta  Tribune-Democrat . 

Lamar  News . 

Leadville  Herald-Democrat . 

Longmont  Times-Call . 

Loveland  Reporter-Herald . 

Montrose  Press . 

Pueblo  Chieftain . 

Pueblo  Star- Journal . 

Sterling  Advocate . 

Trinidad  Chronicle-News . 


CONNECTICUT 

Ansonia  Sentinel . 

Bridgepoi  t  Herald . 

Bridgeport  Post . 

Bristol  Press . 

Danbury  News-Times . 

Greenwich  Time . 

Hartford  Courant . 

Hartford  Times . 

Manchester  Herald . 


Meriden  Journal . 

Meriden  Record . 

Middletowm  Press . 

Naugatuck  News . 

New  Britain  Herald. . . 
New  Haven  Register. . 
New  London  Day .... 

Norwich  Bulletin . 

Stamford  Advocate .  . . 
Torrington  Register. . . 
Waterbury  Republican 
Waterbury  American. . 
Willimantic  Chronicle. 
Winsted  Citizen . 


DELAWARE 

Wilmington  Joumal-Every  Evening. 
Wilmington  Morning  News . 


DISTRICT  OF  COLUMBIA 

Washington  News . 

Washington  Post . 

Washington  Star . 

Washington  Times-Herald . 

FLORIDA 

Daytona  Beach  Journal . 

Daytona  Beach  News . 

Deland  Sun  News . 

Ft.  Lauderdale  News  &  Sentinel. . . . 

Ft.  Myers  News-Press . 

Ft.  Pierce  News-Tribune . 

Gainesville  Sun . . 

Jacksonville  Times-Unkm. . . 

Key  West  Citizen . 

Lake  Wales  Highlander . 

Melbourne  Times . 

Miami  Herald . 

Miami  News. . 

Orlando  Sentinel . 

Orlando  Star . 

Palatka  News . 

Pensacola  Journal . 

Pensacola  News . 

St.  Petersburg  Independent . 

St.  Petersburg  Times . 

Sanford  Herald. . . 

Sarasota  Herald-Tribune . 

Tampa  Tribune . 

W'inter  Haven  News  Chief . 

GEORGIA 

Albany  Herald . 

Americus  Times-Recorder . 

Athens  Banner-Herald . 

Atlanta  Constitution . 

Atlanta  Journal . 

Atlanta  World . 

Augusta  Chronicle . 

Augusta  Herald . 

Brunswick  News . 


Cartersville  Tribune-News . 

Cedartown  Standard . 

Columbus  Enquirer . 

Columbus  Ledger . 

Cordele  Dispatch . . 

Dublin  Cotuier-Herald,  Dispatch  & 

Pn^ . . 

Gainesville  Times . 

La  Gra^e  News . 

Macon  Telegraph . 

Macon  News . 

Marietta  Journal . 

Rome  News-Tribune . 

Savannah  News . 

Savannah  Press . 

Valdosta  Times . 

Waycrots  Journal-Herald . 

HAWAHAH  ISLANDS 

Honolulu  Advertiser . ‘ 

Honolulu  Hawaii  Times  (English 

Japanese) . 

Honolulu  Star  Bulletin . 


IDAHO 

Blackfoot  Bulletin . 

Boise  Idaho  Statesman . 

Caldwell  News-Tribune . 

Coeur  d’Alene  Press . 

Kellogg  News, ,. . 

Lewiston-Clancsfon  Tribune . 

Moscow  Idahonian . 

Nampa  Free  Press . . . 

Pocatello  Idaho  State  Journal . 

Twin  Falls  Times-News . 

ILUNOIS 

Aurora  Beacon-News . 

^ardstown  Illinoian  Star . 

Belleville  Advocate . 

Belleville  News- Democrat . 

Belvidere  Republican . 

Bloomiiutton  Pantagraph . 

Cairo  Citizen . . 

Orbondale  Southern  Illinoisan . 

Oumi  Democrat-Tribune . 

Casey  Reporter . 

Centralia  Sentinel . 

Champaign-Urbana  Couiicr . 

Chamjjaign-Urbana  News-Gazette.. 

Charleston  Courier . 

Chicago  Calumet . .  . . . . 

Chicago  Herald-American . 

,  Chicago  News . 

Chicago  Sun-Times . 

,  Chicago  Tribune . 

Clinton  Journal  &  Public . 

Danville  Commercial-News . 

Decatur  Herald . 

Decatur  Review . .  ■  ■ 

continued  on  page  69 
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Rockford  Dailies  Bought 
By  E.  K.  Todd  and  Justs 


Purchase  Control  from  Simms; 
Form  New  Corporation 


Rockford,  Ill. — Purchase  of  the 
Rxkford  Morning  Star  and  Reg- 
ijUr-Republic,  effective  at  once, 
was  announced  this  week  by  E. 
Kenneth  Todd,  president,  Winne¬ 
bago  Newspapers,  Inc.,  a  newly- 
organized  corporation  which  be¬ 
comes  publishing  company  of  the 
two  newspapers,  and  owner  of 
Rockford  Broadcasters,  Inc.,  as 
well  as  real  estate 
and  other  hold¬ 
ings  of  Rockford 
Consol  i  - 
dated  Newspa¬ 
pers,  Inc. 

While  no  pur¬ 
chase  price  was 
announced,  it  is 
understood  t  h  e 
new  owners  are 
paying  in  the 

nei^borhood  of  ^ . 

$5,000,000  for  W.  K.  Todd 
the  properties. 

Mr.  Todd  said  that  no  changes 
are  contemplated  in  the  executive 
personnel  of  the  two  newspapers. 
Justs  Associated  with  Todd 
Winnebago  Newspapers,  Inc., 
has  purchased  the  majority  stock 
interest  in  the  two  newspapers 
formerly  held  by  Albert  G.  Simms 
jiij  of  Albuquerque,  N.  M.,  as  well  as 
Sim  minority  stock  holdings,  with  Mr. 
UJJI  Todd  the  controlling  stock  owner. 
Scm  Associated  with  Mr.  Todd,  who 

has  been  co-publisher  of  the  two 
Ib  papers  and  previously  general 

te  manager,  are  Frank  H.  Just,  pub- 

5^  lisber  of  the  Waukegan  (111.) 

'  News-Sun,  president  of  the  News- 
lb  ^  Broadcasting  Co.,  and  pub- 

.  .  Ihher  of  the  Lihertyville  (Ill.)  In- 

jb  dependent,  a  weekly;  and  F.  Ward 

Just,  son  of  Frank  Just,  general 
Stm  manager  of  the  Waukegan  Sun- 

^  News  and  other  Just  family  enter¬ 
ed  prises. 

to  Other  directors  of  Winnebago 

H,  Newspapers  are; 

Be  Attorney  L.  C.  Miller  of  the 

Rockford  law  firm  of  Miller, 
Thomas.  Hickey  and  Collins, 
to  William  M.  Layman,  Evanston. 

Dl.,  well-known  as  a  specialist  in 
lad  newspaper  accounting  and  general 

iM  P*riner  in  the  firm  of  M.  S.  Kuhns 

Pte  R  Co.,  Chicago. 

Eugene  Abegg.  president,  llli- 

M  Joh  National  Bank  and  Trust  Co., 

Be  Rockford. 

Se  p  Harold  W.  Schabacker  of  the 

W  Rockford  real  estate  firm  of  Ros- 

enquist  and  Schabacker. 

Bj  New  Officers  Named 

Die  Officers  of  Winnebago  Newspa- 

Be  5!!?  Kenneth  Todd,  presi- 
Ib  “nt  and  publisher;  F.  Ward  Just. 
Be  '  hrst  vicepresident;  L.  C.  Miller. 


second  vicepresident;  Henry  J. 
Hanson,  treasurer,  and  Ina  M. 
Cholke,  secretary.  Mr.  Hanson 
has  been  identified  with  Rockford 
newspapers  since  1929  in  the  ac¬ 
counting  department,  becoming 
auditor  and  in  1945  treasurer  of 
Rockford  Consolidated  Newspa¬ 
pers.  Mrs.  Cholke  has  been  as¬ 
sociated  with  Rockford  dailies  for 


F.  W.  Just  F.  H.  Just 

nearly  30  years.  She  has  been 
secretary  to  Mr.  Todd  since  his 
appointment  as  general  manager 
of  the  two  papers. 

William  K.  Todd,  son  of  E. 
Kenneth  Todd,  has  been  appointed 
business  manager  of  Rockford 
Newspapers.  He  was  formerly 
circulation  manager  of  the  Star 
and  Register-Republic. 

Upton  Bartlett,  formerly  associ¬ 
ated  with  the  two  papers,  has  been 
named  head  of  the  personnel  and 
public  relations  department. 

Continuing  with  the  two  papers 
is  John  W.  Grimes  as  executive 
editor. 

The  firm  of  Burke,  Kuipers  & 
Mahoney,  Inc.,  continues  to  repre¬ 
sent  the  Morning  Star  and  Regis¬ 
ter-Republic  in  the  national  adver¬ 
tising  field. 

Barney  Thompson,  formerly 
publisher  of  the  two  papers,  has 
disposed  of  his  holdings  to  Winne¬ 
bago  Newspapers,  Inc.,  but  he  will 
remain  as  editor  emeritus.  He  will 
continue  to  conduct  “Column 
Left”  in  the  Register-Republic  and 
his  “Column  Left  on  the  Air”  over 
WROK.  a  noon-day  feature  for 
more  than  20  years. 

Mr.  Simms,  husband  of  the  late 
Ruth  Hanna  McCormick  Simms, 
publisher  of  the  Rockford  papers 
at  the  time  of  her  death  in  1944, 
was  president  of  Rockford  Con¬ 
solidated  Newspapers  and  major¬ 
ity  stockholder.  Mr.  Simms  makes 
his  home  in  Albuquerque,  N.  M. 
He  said,  in  connection  with  the 
transfer  of  his  holdings  to  the  new 
corporation,  that  he  felt  the  move 
to  center  ownership  of  the  Regis¬ 
ter-Republic  and  Morning  Star  in 
Rockford  and  Northern  Illinois 


was  “a  wise  and  promising  step” 
for  the  two  papers. 

Stock  interests  of  the  Bartlett, 
Chapman  and  Sterling  families  in 
Rockford  Consolidated  Newspa- 
perspers  have  been  acquired  by 
the  new  ownership  through  a  plan 
which  gives  the  families  a  continu¬ 
ing  interest  in  the  newspapers. 
Among  these  former  Rockford 
Consolidated  stockholders  are  Up¬ 
ton  E.  Bartlett  and  Mrs.  J.  Carroll 
King,  heirs  to  the  Bartlett  estate; 
Mrs.  Roscoe  S.  Chapman,  Beverly 
Hills,  Cal.,  and  other  heirs  to  the 
Chapman  estate;  and  Olive  I.  Ster¬ 
ling  and  Arthur  E.  Sterling, 
daughter  and  son  of  former  Illi¬ 
nois  Lieut.  Gov.  Fred  E.  Sterling. 

Negotiations  for  purchase  of 
the  two  papers  have  been  under 
way  for  several  months.  The 
transaction  covers  the  Register-Re¬ 
public  and  Morning  Star,  Rock¬ 
ford  Broadcasters,  Inc.,  (WROK), 
and  Rockford  News  Tower,  the 
home  of  the  newspaper  enter¬ 
prises. 

E.  Kenneth  Todd,  speaking  for 
Winnebago  Newspapers,  Inc., 
stressed  three  factors  in  connec¬ 
tion  with  the  new  ownership:  (1) 
the  new  organization,  he  said, 
places  control  and  operation  of 
the  newspapers  in  Rockford  and 
Northern  Illinois  hands;  (2)  the 
new  ownership  brings  into  the  op¬ 
eration  a  tremendous  resource  of 
newspaper  experience,  typified  by 
Frank  H.  Just  of  Waukegan,  who 
has  been  in  newspaper  work  for 
more  than  50  years;  (3)  the  new 
directors  have  been  active  in  civic 
activities  looking  toward  the  build¬ 
ing  up  of  Rockford  and  the  North¬ 
ern  Illinois  region. 

Frank  Just,  a  native  of  Rock¬ 
ford — he  was  bom  there  in  1871 
— has  given  his  adult  life  to  news¬ 
paper  work.  His  son,  F.  Ward 
Just,  has  since  boyhood  been  at 
his  father's  side  in  the  Waukegan 
newspaper  field. 

Ken  Todd  has  spent  almost  his 
entire  adult  life  in  the  newspaper 
business.  Prior  to  going  to  Rock¬ 
ford,  he  had  worked  in  the  news 
departments  of  newspapers  in 
Anderson  and  South  Bend,  Ind., 
and  of  the  Richmond  (Va.) 
Times  -  Dispatch  and  Boston 
(Mass.)  Traveler.  He  has  been 
associated  with  the  Rockford 
newspapers  since  1933,  first  with 
the  Daily  Republic  and  since  1930 
with  the  Register  -  Republic  and 
Morning  Star. 

Bargain  in  Pressroom 

A  native  of  Elwood,  Ind.,  Ken 
Todd’s  first  newspaper  job  was  a 
pressroom  employe  of  the  Ander¬ 
son  (Ind.)  Herald.  He  later  moved 
into  the  newsroom  and  left  the 
Herald  to  become  sports  editor  of 
the  South  Bend  (Ind.)  Tribune. 


E.  Kenneth  Todd 

He  was  city  editor  of  the  Rich- 
mond  Times-Dispatch  and  in  1920 
became  a  member  of  the  sports 
staff  of  the  Boston  Traveler. 

His  father,  Elmer  L.  Todd,  be¬ 
came  an  expert  in  the  newspaper 
circulation  field.  In  1921,  Ken 
Todd  returned  to  Gary,  Ind.,  to 
help  his  father  pioneer  in  a  circu¬ 
lation  venture  which  eventually 
led  the  Todd  firm  to  handle  circu¬ 
lation  for  Frank  Just’s  Waukegan 
News.  Thus  began  Mr.  Todd’s  as¬ 
sociation  with  the  Just  family. 
William  C.  Todd,  brother  of  Ken 
Todd,  assumed  the  operation  of 
the  Gary  (Ind.)  Post-T.ibune  cir¬ 
culation  department  after  the 
death  of  E.  L.  Todd  in  1934,  and 
has  continued  in  that  position. 

In  1923,  the  Todd  firm  took 
over  the  circulation  of  the  Rock¬ 
ford  Daily  Republic  and  E.  Ken¬ 
neth  Todd  was  assigned  to  the 
Rockford  position.  He  continued 
on  the  Republic  from  1923  to 
1928  as  representative  of  E.  L. 
Todd  and  Son.  In  1928,  he  be¬ 
came  circulation  manager  of  the 
Republic,  a  position  he  held  when 
Ruth  Hanna  McCormick  Simms 
acquired  the  majority  ownership 
of  the  Republic  in  April,  193(). 
Mr.  Todd  became  business  man¬ 
ger  of  the  Republic  . 

A  Fatfaer-and-Son  Team 

After  the  three  Rockford  news¬ 
papers  were  merged  in  the  fall  of 
1930,  Mr.  Todd  became  assistant 
general  manager  for  Rockford 
Consolidated  Newspapers.  In 
1933,  he  was  promoted  to  general 
manager  and,  subsequently,  he  was 
named  a  director  and  secretary  of 
the  company,  as  well  as  a  director 
of  Rockford  Broadcasters,  Inc.  He 
was  recently  named  co-publisher 
of  the  two  papers. 

Ken  Todd’s  son,  William  K. 
Todd,  new  business  manager,  rep¬ 
resents  the  third  generation  of  a 
family  intimately  associated  with 
Rockford  newspapers.  William 
Todd’s  newspaper  experience  cov¬ 
ers  the  news,  circulation  and  busi¬ 
ness  office  departments. 

He  started  as  a  newspaper  car¬ 
rier  and  later  was  employed  on 
the  sports  desk  of  the  Register- 
Republic.  He  worked  in  the  news 
department  of  the  old  Chicago 
(Continued  on  page  75) 
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White  Horse  Mountain 
Covered  By  Army  PIO 

By  Pvt.  Arthur  M.  Bernhardt 
IX  Corps  PIO  Stoll 


With  ix  corps,  u.s.  army  in 
KOREA — The  battle  for  White  Horse 
Mountain  has  been  recorded  as  a 
magnificent,  courageous  defense  by 
the  “new”  South  Korean  Army 
against  the  Chinese  Reds.  The  ac¬ 
curate  chronicling  of  those  events 
stands  as  a  hallmark  in  the  Army 
public  information  program. 

Newspapermen  have  occasional¬ 
ly  regarded  the  public  information 
office,  whose  principal  job  is  to 
spread  good  will  for  the  service, 
as  the  sounding  board  of  Army 
public  information.  Fourth  Estat- 
ers  of  the  United  Nations,  how¬ 
ever,  particularly  the  more  num¬ 
erous  U.S.  correspondents,  have 
come  to  appreciate  the  value  of 
the  .\rmy  public  information  of¬ 
fice  as  a  result  of  IX  Corps  PIO 
efforts  in  the  epic  White  Horse 
Mountain  struggle.  For  it  was  its 
accurate,  on-the-spot  reporting,  re¬ 
gardless  of  the  hour,  that  provid¬ 
ed  UN  news  agencies  with  an 
authentic,  reliable  story  of  the 
fighting. 

Handicaps 

However,  it  must  be  pointed  out 
that  the  wire  services  were  faced 
with  three  handicaps,  two  of  which 
could  not  be  surmounted:  1.  The 
suddenness  of  the  attack  caught 
them  completely  unaware.  2.  Com¬ 
munication  facilities  at  the  front¬ 
line  9th  ROK  Division  were  over¬ 
taxed,  certainly  inadequate  to  cope 
with  a  corps  of  newsmen.  3.  Even 
if  correspondents  could  phone 
down  their  material  to  Seoul 
Headquarters  they  were  still  faced 
with  the  language  barrier,  which 
prevented  personal  interviews.  IX 
Corps  PIO  successfully  solved 
these  problems,  writing  perhaps  a 
new  chapter  in  Army  PIO  history. 

Reports  of  the  new  Chinese  at¬ 
tack  had  no  sooner  reached  the 
ears  of  corps  command  than  Pub¬ 
lic  Information  Officer,  Capt. 
James  L.  Holton,  Reading,  Pa., 
former  Associated  Press  Pittsburgh 
day  editor,  dispatched  the  nucleous 
of  his  staff  to  front-line  areas, 
where  eye-witness  accounts  could 
be  phoned  back  to  him.  Fortun¬ 
ately,  two  days  previously,  Maj. 
Yoon  Bong  Wee,  II  ROK  Corps 
PIO,  had  been  assigned  to  IX 
Corps  to  learn  its  PIO  functioning. 
He  served  as  a  vital  link  in  over¬ 
coming  the  language  problem 
through  telephone  conversations 
and  front-line  observations. 

From  the  start  at  least  one 
member  of  the  office  was  at  the 
front  with  regimental  command, 
reporting  the  action  almost  as  soon 
as  it  occurred.  At  9th  ROK  Divi¬ 
sion  headquarters,  two  more  Army 
correspondents  were  stationed. 


one  at  the  phone  day  and  night 
relaying  reports  from  the  front  to 
the  PIO  at  corps  headquarters. 
The  other  remained  in  contact 
with  division  operations  section, 
double  checking  the  authenticity 
of  reports,  even  though  hours  be¬ 
hind.  Captain  Holton,  in  turn,  af¬ 
ter  weighing  the  reliability  of 
reports,  consolidated  and  phoned 
them  as  “poolers”  to  the  Seoul 
correspondents  who  often  called 
on  their  own  to  check  latest  de¬ 
velopments.  At  the  height  of  the 
surging  battle  19  such  “poolers” 
were  telephoned  to  the  correspond¬ 
ents  in  a  single  day. 

4  Hours  Sleep 

The  system  worked  smoothly  at 
first,  the  men  rotating  the  assign¬ 
ments  between  them.  However, 
with  the  battle  going  into  its 
fourth  day,  it  became  increasing¬ 
ly  clear  that  rest  was  direly  need¬ 
ed.  Few  of  the  men  got  four  hours 
sleep.  The  front-line  observer 
never  slept  at  all.  With  the  aid 
of  a  “reinforcement,”  Pfc.  Ken¬ 
neth  Silver,  Brooklyn,  N.  Y. — a 
borrowed  3d  U.S.  Division  cor¬ 
respondent — the  PIO  established 
what  he  called  his  “two  platoon 
system.”  This  allowed  two  men  at 
once  to  return  to  PIO  headquart¬ 
ers  for  clean  clothes  and  a  com¬ 
plete  night’s  sleep.  Next  day  they 
were  back  at  their  assignments, 
relieving  their  fellow-corres¬ 
pondents. 

Hot  spot  of  the  assignment  was 
the  regimental  observation  post 
near  White  Horse  Mountain.  As¬ 
sistant  PIO  Lt.  William  D.  Lans- 
ford,  San  Francisco,  Calif.,  and 
correspondent  SFC  Alfred  F. 
Hughes,  Seattle,  Wash.,  huddled 
in  the  OP  bunker  the  second  night 
of  fighting,  Chinese  artillery  and 
rockets  screaming  all  around  them. 
They  later  discovered  in  one  part 
of  the  see-saw  battle  there  were 


'Bedlam  Express' 
Leaves  Truce  Talks 

Munsan.  Korea  —  The  Allied 
press  train  left  here  after  15 
months  of  service  to  the  Allied 
press  corps  covering  the  Korean 
truce  talks,  which  are  deadlocked. 

The  train,  nicknamed  the  “Bed¬ 
lam  Express,”  was  brought  to  a 
site  near  the  apple  orchard  base 
camp  of  the  United  Nations  com¬ 
mand  soon  after  the  opening  of 
the  truce  talks  in  July,  1951. 

U.  S.  8th  Army  officers  said  it 
was  being  taken  back  to  Seoul  be¬ 
cause  only  a  few  correspondents 
remained. 


.\T  IX  CORPS  Public  Information  Office  Capt.  James  L.  Hoh 
Reading,  Pa.,  checks  his  map  with  a  late  tactical  report  from  a  froi-| 
line  observer.  Pvt.  Arthur  IVl.  Bernhardt,  Bronx,  N.  Y.,  PIO  staffn 
compiles  data  which  the  captain  will  phone  down  to  Seoul  corRs| 
pondents.  Pictures  in  background  are  of  White  Horse  Mountain. 
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but  100-odd  ROKs  between  them 
and  the  attacking  Reds. 

Two  days  later,  staffmen  Sgt. 
William  C.  Russell,  Deland,  Fla., 
and  CpI.  Gene  R.  Smith,  Haslett, 
Mich.,  with  Army  Photographer 
Sgt.  Harry  Koorejian,  Bridgeport, 
Conn.,  were  bouncing  through  the 
bombarded  valleys  around  White 
Horse  in  a  borrowed  ROK  tank, 
complete  with  chauffeur  and  pro¬ 
tecting  machinegunner.  Their 
mission:  Combat  photos  and  eye¬ 
witness  accounts  of  the  ROKs 
plastering  the  badly  beaten  Chi¬ 
nese.  Thus,  the  combined  photo- 
information  section  supplied 
agencies  with  reports  and  pictures 
of  the  bloody  struggle. 

Under  the  guidance  of  Capt. 
Holton,  the  system  worked  won¬ 
ders,  and  it  is  fitting  tribute  to  IX 
Corps  PIO  personnel  that  they 
were  responsible  for  90%  of  agen¬ 
cy-filed  material. 


Tokyo  Correspondents  Battle 
Inilation,  Handleman  Says 
News  gathering  in  Tokyo  is 
relatively  uncomplicated,  but  the 
day  to  day  life  of  American  cor¬ 
respondents  be¬ 
comes  increasing- 

ports  Howard  m 

Handleman,  who  Rgs 

returned  to  the 

after  seven  years 

Eastern  Director 
o 

News  Service. 

While  prob-  „ 

lems  of  news  dis-  Handleman 

semination  and  censorship  have 
eased  up,  and  copy  now  flows 


smoothly  back  to  the  U.  S.,  spi 
ling  costs  are  imposing  an  all 
intolerable  burden  on  correspond 
ents,  Mr.  Handleman  told  E4P. 

Particularly  hard  hit  by 
Japanese  inflation  are  those  cor 
respondents  who  have  dependen'jj 
in  Japan  and  therefore  cannot  livtj 
at  the  Press  Club.  Household 
costs  have  risen  sharply,  Mr. 
Handleman  said,  citing  as  an  ei 
ample  his  expenditure  of  $50  >1 
month  for  coal  just  to  supply  he: 
water  during  the  summer  months 
At  the  Press  Club,  founded  in 
1945  with  Mr.  Handleman  as  iB 
first  president,  correspondents 
live  in  once  again  overcrowded 
quarters  for  $1  a  night,  and  car 
obtain  meals  at  reasonable  cost 

On  the  newsgathering  front,  idi 
war  stories  are  now  censored  it 
Korea,  Mr.  Handleman  reported 
If  a  dispute  arises  or  policy  qt** 
tions  are  involved,  stories  are  re 
ferred  to  the  Army’s  Press  Advis¬ 
ory  Division  in  Tokyo,  which  acts 
as  a  news  source  as  well  as  cen¬ 
sorship  office. 

“The  censors  do  not  to  oi 
knowledge  hold  back  anything  eJ 
cept  military  security 
tion,”  Mr.  Handleman  said,  “w 
course  there  are  disagreemwB. 
but  the  overall  procedure  is  • 
great  improvement  over  anythini 
we  had  in  World  War  II.” 

At  the  Korean  truce  talks,  Cot 
Joseph  Borchert,  who  refill 
succeeded  Brig.  Gen. 
Knuckles,  issues  statements  aftff 
sessions  and  answers  newsmem 
questions.  Truce  talk  stories  f 
through  censorship  maanly  1® 
accuracy  of  quotations. 

Japanese  officials  who  hi' 
(Continued  on  page  711 
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mTORIAL  CARTOONISTS  CARRY  THE  CAMPAIGN  DOWN  TO  THE  FINISH  LINE 


CANDtOAfPi 

nuomI 


'jFWaaTt 

VoTe 


‘^AlOiSClOS^^' 


FAIR-HAIRED  BOY 


THE  ISOLATIONIST 


HALLOWE'EN  FOR  HARRY 


E  Page,  LoHisrillc  (Ky.)  Cot 

Drivers  Strike 
Averted;  Guild 
Poses  Threats 

"nireat  of  a  strike  of  3,500 
••spapcr  delivery  employes  in 
c  New  York  City  area  at  mid¬ 
rib:  Friday  was  averted  when 
r’lop  and  management  represen- 
rjiives  reached  agreement  on 
i;rms  of  a  new  one-year  contract. 
The  agreement  is  subject  to  rati- 
S.iiion  at  a  meeting  of  members 
p!  the  Newspaper  and  Mail  Deliv- 
Union,  independent,  called 
Sunday. 

The  tentative  contract  calls  for 
-"  increase  of  $1.75  in  the  present 
"jge  of  $88,  an  employer  pay- 
nem  of  $2.75  a  week  into  a  wel- 
fund,  with  specific  benefits  to 
N  negotiated  later;  a  new  hiring 
-iJ  seniority  clause,  a  check-off 
^  union  dues,  six  holidays  with 
Pf)  and  clarification  of  contract 
'Uses  dealing  with  grievance  pro- 
irr'iure,  sick  leave,  starting  time 
Md  size  and  weight  of  newspaper 
bundles. 

Lawyers  said  the  proposed  con- 
<1  gives  the  union  maximum 
Kuriiy  without  violating  the  Taft- 
"Wley  law. 

Meanwhile,  William  Mapel, 
president  of  the  Publishers’  Asso- 
^  >tion  of  New  York  City,  con¬ 
ned  negotiations  with  eight 
ber  unions  (Guild  not  included) 
_bose  contracts  expired  on  Oct. 
■L  Although  the  ITU  has  sought 
>*  sanction  for  a  strike  vote,  hope 
held  that  agreements  would 
^  reach^  now  that  the  trouble- 
drivers’  contract  is  appar- 
-dy  out  of  the  way. 

The  Representatives’  Assembly 
^  the  Newspaper  Guild  of  New 
“ft,  at  a  session  Oct.  29,  voted 
-  increase  dues  5%  a  week,  if 
dialled  against  the  New 
\  t  T)ai7v  Mirror  or  other  New 
“ft  City  newspapers. 

6,  PUBLISHER  I 


'■Journal 


Strike  headquarters  have  been 
established  near  the  Mirror  plant, 
picket  cards  are  being  prepared 
and  committees  have  been  named 
for  a  strike,  which,  presumably, 
will  be  called  Nov.  4,  if  agree¬ 
ment  is  not  reached  on  a  new  con¬ 
tract. 

The  guild  approved  strike  votes 
at  the  New  York  Herald  Tribune 
and  New  York  News.  Guild  con¬ 
tracts  with  all  New  York  City 
newspapers  have  expired  or  will 
do  so  before  the  end  of  the  year. 
■ 

Publisher  Hits 
Labor  Monopoly 

Bayonne,  N.  J. — Freedom  of 
the  press  is  in  danger  on  two 
fronts — from  government  on  one 
hand  and  from  within  the  indus¬ 
try,  by  labor  contracts  preventing 
improvements  in  techniques. 

Herman  Lazarus,  Jr.,  co-pub¬ 
lisher  of  the  Bayonne  Times,  made 
that  statement  in  an  address  to  the 
Bayonnev  Kiwanis  Club.  He  said 
that  these  pressures,  plus  rising 
costs  of  production,  have  led  to  a 
rapid  spread  of  one-newspaper 
cities. 

“This  is  dangerous  because  it 
leaves  only  one  opinion  in  the 
community — one  opinion,  right  or 
wrong.”  he  said. 

Mr.  Lazarus  said  that  while 
Washington  correspondents  were 
once  highly  important  men,  fer¬ 
reting  out  news  from  all  govern¬ 
mental  departments,  newspapers 
now  can  just  as  well  hire  copy 
boys  to  pick  up  official  releases. 
He  added: 

“The  newspaper  is  becoming  a 
victim  of  the  labor  monopoly,  and 
as  a  result,  the  public  is  becoming 
a  victim  of  the  newspaper  mono¬ 
poly.  Publishers  are  signing  con¬ 
tracts  with  labor  in  which  they 
agree  not  to  introduce  new  ma¬ 
chines  or  techniques.” 

[or  November  1,  1952 


Smith,  NEA  Service 

Union  'Lost  Pay' 

In  Strike  Denied 

Pittsburgh  —  Back  pay  claims 
of  seven  non-striking  newspaper 
unions  involved  in  the  1950  strike 
of  three  Pittsburgh  dailies  have 
been  denied  by  Ralph  T.  Seward, 
arbiter  in  the  case  . 

The  unions,  representing  about 
1,500  employes,  sought  up  to  sev¬ 
en  weeks’  “lost  pay”  on  grounds 
that  the  shutdown  of  the  three 
plants  constituted  a  lockout.  The 
plants  were  closed  down  by  a 
strike  of  mailers  and  teamsters. 

When  the  strike  was  settled,  the 
other  seven  unions  refused  to  re¬ 
turn  to  work  until  the  publishers 
agreed  to  arbitrate  the  back  pay 
issue.  On  the  basis  of  hearings 
held  in  March  and  April,  1951, 
Mr.  Seward  held  in  a  56-page 
opinion  that  the  publishers  were 
under  no  “moral”  obligation  ex¬ 
clusive  of  contracts. 

■ 

Pupils  Run  Radio 

Woonsocket,  R.  I. — Radio  Sta¬ 
tion  WWON,  the  broadcasting  di¬ 
vision  of  the  Woonsocket  (R.  I.) 
Call,  was  “taken  over”  for  one 
day  by  107  Woonsocket  High 
School  seniors. 


ITU  Votes 
Against  Fund 

Unofficial  returns  on  the  Oct. 
22  International  Typographical 
Union  referendum  show  that  with 
about  two-thirds  of  the  vote  in, 
27,000  members  have  voted 
against  the  proposed  2V5%  de¬ 
fense  fund  assessment,  with  16,100 
in  favor. 

Compared  with  1948  ITU  vote 
when  44,829  members  voted  for 
a  4'/i%  defense  assessment  as  op¬ 
posed  to  21,477  against  the  pro¬ 
posal,  the  latest  proposition  is  los¬ 
ing  almost  2  to  1. 


Dunkel,  York  (Pa.)  Dispatch 

Craemer  To  Plan 
Editors'  Conference 

Palo  Alto,  Calif.  —  With  ap¬ 
pointment  of  John  J.  (Jack) 
Craemer,  editor  of  the  San  Rafael 
(Calif.)  Independent-Journal,  to 
head  the  editors’  committee  for 
the  1953  CNPA  Editors’  Confer¬ 
ence  at  Stanford  University,  the 
e.\ecutive  committee  of  the  Cali¬ 
fornia  Newspaper  Publishers  As¬ 
sociation  announced  that  here¬ 
after,  all  program  planning  for 
the  big  mid-summer  meet  will  be 
in  the  hands  of  the  editors  them¬ 
selves. 

This  follows  declaration  by  Dr. 
Chilton  R.  Bush,  director  of  Stan¬ 
ford’s  Institute  of  Journalistic 
Studies,  that  he  would  no  longer 
be  able  to  plan  these  meetings. 
He  has  accepted  prime  respon¬ 
sibility  for  arranging  the  pro¬ 
grams  for  the  last  14  years. 

A  committee  headed  by  Eugene 
Bishop,  Palo  Alto  Times,  report¬ 
ed  that  Dr.  Bush  will  be  available 
to  aid  future  planning,  although 
he  will  no  longer  direct  programs. 
Under  his  leadership,  the  CNPA 
Editors’  Conference  has  grown  in 
importance  and  scope  until  its  at¬ 
tendance  has  included  editors  from 
all  Far  Western  states. 


Not  "the  Late" 

Frank  Perrin,  father  of  Dwight 
S.  Perrin,  who  died  in  Tucson, 
Ariz.,  on  Oct.  20,  is  not  “the 
late”  Mr.  Perrin,  as  reported  Oct. 
25,  page  49.  Mr.  Perrin,  once  edi¬ 
tor  of  the  Christian  Science  Moni¬ 
tor,  will  be  90  years  old  on  Dec. 
22,  and  is  now  living  in  Santa 
Monica,  Calif.  The  late  Dwight 
Perrin’s  widow  is  living  in  Tuc¬ 
son.  His  sister,  Mrs.  George  Eber- 
lein,  who  also  formerly  was  with 
the  Monitor,  is  living  in  West  Con¬ 
cord,  Mass. 
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ABC  To  Further  Study 
Parish  Plan  Methods 


By  George  A.  Brcaidenburg 


Chicago — The  old  bugaboo  of  lems  occasioned  by  new  methods 

lllllr  _ ? _ _ •  t  •  1  .• 


discussions^^  here  last  week  on  the  that  the  Bureau’s  usefulness  in 
spoiled  parish  plan”  subscrip-  providing  facts  for  buying  judg- 


tion  methods  used  by  the  religious 
press  as  a  means  of  overcoming 
bulk  sales  and  gaining  admittance 
to  the  Audit  Bureau  of  Circula¬ 
tions. 

The  parish  plan  was  thoroughly 
discussed  at  all  divisional  meetings 
of  the  ABC’s  38th  annual  conven¬ 
tion,  with  the  advertiser  and  agen¬ 
cy  divisions  urging  the  board  to 
further  explore  the  plan  for  reli¬ 
gious  publications  and  also  to 
continue  to  study  ways  and  means 
of  auditing  store-circulated  pub¬ 
lications. 

3  Divisions  Oppose  Plan 
Magazines,  business  and  farm 
papers  expressed  outright  disap¬ 
proval  of  the  “parish  plan.”  While 
the  newspaper  division  considered 
the  proposal,  its  members  took  no 
action. 

Newspapers  were  warned,  how¬ 
ever,  by  Hugh  Dasbach,  Kansas 
City  (Mo.)  Star  circulation  man¬ 
ager,  not  to  take  hasty  action.  He 
urged  the  ABC  board  to  give  the 
matter  further  study,  stating  “1 
doubt  that  we  should  make  any 
change  in  the  Bureau’s  rules  re¬ 
garding  net  paid  circulation.” 

Under  present  ABC  rules,  a 
member  publication  cannot  have 
more  than  50%  of  its  total  cir¬ 
culation  listed  under  bulk  sales. 
The  ABC  board  is  seeking  ways 
and  means  to  permit  more  reli¬ 
gious  publications  and  “store” 
magazines  to  qualify  for  ABC 
membership. 

Advertisers  Favor  Study 
Advertiser  members  of  the  Bu¬ 
reau  adopted  a  resolution,  sug¬ 
gesting  the  board  of  directors 
pursue  their  exploration  in  an  at¬ 
tempt  to  develop  ways  and  means 
to  admit  the  maximum  of  pub¬ 
lishers  in  the  religious  press  field 
and  find  ways  of  auditing  store 
circulated  publications. 

The  advertisers’  resolution,  re¬ 
ferred  to  the  board,  contained  the 
proviso  that  such  changes  should 
not  be  “at  the  expense  of  lower¬ 
ing  present  standards  of  net  paid 
circulation.” 

Advertising  agency  members 
pointed  out  in  their  resolution  that 
“certain  types  of  media  are  devel¬ 
oping  their  circulation  so  that 
these  media  increasingly  must  re¬ 
ceive  consideration  from  the  buy¬ 
ers  of  advertising.”  Agencies,  said 
the  resolution,  are  particularly  in¬ 
terested  in  the  distributions  of 
“store”  magazines  and  the  so- 
called  “parish  plan”  methods  by 
the  religious  press. 

The  agency  group  reiterated  its 
belief  that  the  ABC  “continuously 
must  endeavor  to  solve  the  prob- 


ment  may  be  expanded  continu¬ 
ously.” 

Magazines  Vote  ‘No’ 

Magazine  members  voted  140 
to  17  against  the  question  of  ap¬ 
proving  the  “parish  plan,”  follow¬ 
ing  a  lengthy  discussion  of  the 
proposal.  Business  papers  likewise 
voted  no  change  in  the  rules  as 
they  now  stand  with  reference  to 
auditing  of  parish  plan  circulation. 

Farm  papers  also  went  on  rec¬ 
ord  in  opposition  to  inclusion  in 
ABC  Publisher’s  Statements  and 
Audit  Reports,  as  net  paid  cir¬ 
culation,  excluding  bulk,  of  sub¬ 
scriptions  obtained  by  the  so-called 
parish  plan  of  religious  publica¬ 
tions. 

H.  H.  Kynett,  retiring  ABC 
president,  raised  the  question  of 
the  parish  plan  of  paying  for  sub¬ 
scriptions  and  the  store-circulated 
publications  in  his  annual  report. 
(E&P,  Oct.  25,  p.  7).  “My  pur¬ 
pose  in  calling  attention  to  specif¬ 
ic  items  such  as  the  foregoing,”  he 
said,  “is  to  demonstrate  that  the 
laws  of  change  must  exert  their 
influence  upon  ABC  thinking  if 
the  Bureau  is  to  continue  to  serve 
well  the  advertising  and  publishing 
world.” 

Hart  New  President 
William  A.  Hart,  E.  I.  du  Pont 
de  Nemours  &  Co.,  Wilmington, 
Del.,  was  elected  president  and 
chairman  of  the  ABC  board,  suc¬ 
ceeding  Mr.  Kynett,  Aitken-Kynett 
Co.,  Philadelphia,  Pa.  Mr.  Hart, 
who  has  been  first  vicechairman  of 
the  board,  has  been  an  ABC  direc¬ 
tor  since  1927.  He  is  the  oldest 


ABC  NEWSPAPER  DIRECTORS  at  Chicago  meeting,  left  to  ritk 
E.  R.  Hatton,  Detroit  Free  Press;  Harlan  G.  Palmer,  ]IoIlyKu<< 
Citizen-News;  Lisle  Baker,  Jr.,  Louisville  Courier-Journal  & 

W.  J.  J.  Butler,  Toronto  Globe  &  Mail;  William  F.  Lucey,  Lawra 
Eagle  &  Tribune;  and  Verne  E.  Joy,  Centraiia  Sentinel. 


board  member  in  point  of  service. 
Mr.  Hart  expressed  the  desire  to 
continue  the  progressive  policies 
of  his  predecessor,  Mr.  Kynett. 

Vicechairmen 

Elected  vicechairmen  were  E. 
Roy  Hatton,  Detroit  (Mich.)  Free 
Press;  H.  H.  Rimmer,  Canadian 
General  Electric  Co.,  Ltd.,  Toron¬ 
to,  Ont.;  and  John  H.  Platt,  Kraft 
Foods  Co.,  Chicago,  formerly  sec¬ 
retary  of  the  board.  Vernon  D. 
Beatty,  Swift  &  Co.,  Chicago,  was 
elect^  board  secretary  and  E. 
Ross  Gamble,  Leo  Burnett  Co., 
Inc.,  Chicago,  was  reelected 
treasurer. 

Two  new  advertiser  directors 
were  elected,  Wesley  1.  Nunn, 
Standard  Oil  Co.  (Indiana),  and 
Ralph  Robertson,  Colgate-Palm- 
olive-Peet  Co.  They  succeed 
Howard  M.  Chapin,  General  Foods 
Corp.,  and  W.  S.  McLean,  Fish¬ 
er  Body  Division,  General  Motors 
Corp. 

Board  Members 

Reelected  to  the  board  were  the 
following: 

Advertisers — Mr.  Hart,  Mr. 
Rimmer,  Lowry  H.  Crites,  Gen¬ 
eral  Mills,  Inc.,  and  Russell  Z. 
Eller,  Sunkist  Growers,  Inc. 

Advertising  Agencies  —  Mr. 
Gamble. 

Business  Publications  —  J.  E. 


Blackburn,  Jr.,  McGraw-Hill 
lishing  Co. 

Farm  Publications — C.  E.  S»c; 
Capper  Publications,  Inc. 

Magazines  —  Benjamin  Alls 
Curtis  Publishing  Co. 

Newspapers  —  Lisle  Baker,): 
Louisville  (Ky.)  Courier-Jour. 
and  Times;  W.  J.  J.  Butler,  Io-| 
ronto  (Ont.)  Globe  and  Mail;  .- 
William  F.  Lucey,  Ljk 
(Mass.)  Eagle  and  Tribune. 


Milwaukee  Sentinel 
Gets  New  ME 

Milwaukee — George  A.  Tri 
city  editor  of  the  Milwaukee  Sc- 
tinel,  will  become  managing  edi:::] 
as  of  Nov.  6,  to  succeed  James 
Packman,  who  has  been  tiii- 
ferred  to  San  Francisco  to 
managing  editor  of  the  Call-S 
ietin.  Other  appointments  on  l 
Sentinel,  announced  by  Frank 
Taylor,  publisher,  move  Wil-: 
G.  Wegner,  day  city  editor  for  ij: 
last  10  years,  to  the  post  of  c; 
editor,  and  Edward  R.  Johnson, 
reporter  and  assistant  city  euno? 
to  succeed  Mr.  Wegner  as  ii: 
city  editor. 

Max  T.  Nelson,  Sentinel  si: 
editor,  has  been  appoint^  to 
new  position  of  executive  ne 
editor,  in  which  he  will  wo; 
closely  with  Managing  Ed: 
Tracy  and  News  Editor  H. 
Hasselquist. 

Succeeding  Mr.  Nelson  as  sta- 
editor  is  Dennis  L.  Thisted,  ^ 
member  of  the  state  desk  staff. 

Mr.  Packman  became  manaa" 
editor  of  the  Sentinel  in  Mar 
1943,  coming  here  from  the  l^- 
Angeles  Examiner.  He  hM 
with  the  Hearst  organization  1° 
29  years. 

A  native  of  Milwaukee, 
Tracy  joined  the  Sentinel  staff  ^ 
a  cub  reporter  25  years  ago, 
as  assistant  city  editor  and  fw '  • 
last  16  years  as  dty  editor.  He  " 
president  of  the  Milwaukee 
fessional  chapter  of  SDX. 

Mr.  Wegner,  began  his  ^ 
per  career  in  Milwaukee  in 


/l 


and  worked  for  both  the 

bv  board  at  Chicago  meeting  last  Journal  and  the  old 
.  *  _ rv-. _ _ D _  News  before  loininc  the 


NEW  ABC  OFFICERS  elected  . .  . .  .  ,  •  •  • 

week.  Seated,  left  to  right,  E.  R.  Hatton,  Detroit  Free  Press,  vice-  News  before  joining  the 
chairman;  William  A.  Hart,  E.  1.  du  Pont  de  Nemours  &  Co.,  newly-  Mr.  Johnson  has  been  a 
elected  president  and  chairman;  H.  H.  Rimmer,  Canadian  General  reporter  and  assistant  cjiy 
Electric  Co.,  Ltd.,  vicechairman.  Standing,  1  to  r,  John  H.  Piatt,  Kraft  since  1934.  Mr.  Thisted  is 
Foods  Co.,  vicechairman;  Vernon  D.  Beatty,  Swift  &  Co.,  secretary;  of  Amos  (Red)  Thisted,  v 
and  E.  Ross  Gamble,  Leo  Burnett  Co.,  Inc.,  treasurer.  baseball  writer  on  the  Sentuio- 
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•  The  Advertiser  and  The  newspaper 


hues  Awarded  $300,000 
In  Account  ^Piracy*  Suit 


Duane  Jones,  president,  Duane  Snowdrift  Sales  Co.;  Marlin  Fire- 
lones  Company,  Inc.,  New  York  arms  Co.;  The  Borden  Co.;  Mc- 
Chy,  this  week  was  awarded  llhenny  Corp.;  International  Salt 
[  1300,000  in  a  suit  based  on  Co.,  and  G.  F.  Heublin  &  Bro. 
charges  of  conspiracy  against  nine  The  trial  started  October  8  fol- 


Signiiicance 


[  former  officers  and  employes  of  lowing  numerous  delays  and  was 
;  the  ad  agency  and  one  of  its  prin-  continued  with  only .  1 1  members 
cipal  clients  (^P,  July  12,  page  of  the  jury  when  one  of  them 
22).  The  verdict,  handed  down  in  became  ill.  Neil  P.  Cullom,  attor- 
the  Supreme  Court  of  New  York  ney  for  the  defendants,  moved  to 
County,  may  set  a  precedent  in  set  aside  the  verdict  but  Justice 
the  advertising  business.  Cohalan  reserved  decision.  Boyle 

Mr.  Jones,  in  a  statement  fol-  &  Reeves  were  attorneys  of  record 
lowing  the  verdict  by  jury  and  and  Milton  Pollack  trial  attorney 
award  by  Justice  Dennis  O’Leary  for  the  plaintiff.  The  jury  was  out 
Cohalan,  declared  that  it  marked  seven  hours, 
the  first  time  in  the  history  of  $2,000,000  Suit 

the  advertising  business  tjrat  a  \j|-_  Jones  had  sued  for  $2,000,- 
verdict  of  damages  has  been  won  0{)0_$ !  ,500,000  for  the  defend- 
for  the  piracy  of  agency  accounts  ants’  alleged  conspiracy  to  destroy 
and  personnel  by  executives  and  business  and  $500,000  for 
employes.  “unlawfully"  enticing  away  a  large 

Significance  number  of  his  employes.  He  will 

“The  significance  of  this  one,"  now  seek,  through  the  courts,  an 
he  said,  “is  that  hereafter  oiRcers  accounting  of  the  profits  of 
and  employes  of  any  advertising  Scheidler,  Beck  &  Werner,  formed 
agency,  or  other  service  organiza-  in  1951,  on  the  accoim’s  Mr. 
tion,  will  think  twice  before  steal-  •9n€s  claims  SB&W  took  from 
ing  the  top  accounts  to  start  a  him. 

business  of  their  own.”  Commenting  on  the  conspiracy 

'  The  battle  between  Mr.  Jones  verdict  defense  counsel  Cullom 
and  the  group  of  executives  start-  stated:  “Because  we  had  expected 
ed  on  July  3,  1951  when  the  complete  exoneration,  we  are 
;  group  of  executives  handed  him  more  than  surprised  by  the  ver- 
an  ultimatum  stating  that  if  he  diet.  ...  It  is  our  intention  to  press 
did  not  resign  by  July  5  at  5  <he  issue  to  final  legal  conclusion, 
o’clock,  they  would  walk  out  and  'vhich  necessarily  is  sometime  in 
take  their  accounts  with  them.  flic  future.” 

Mr.  Jones  refused;  filed  a  $4,-  Mr.  Cullom  said  that  Mr.  Jones’ 
?00,000  suit  against  the  group  and  Press  announcement  claiming  the 
against  the  Manhattan  Soap  Co.,  jury’s  verdict  and  the  judge’s 
and  Frank  G.  Burke,  Jr.,  an  ex-  award  “is  erroneous.” 
routive  of  the  soap  firm  A  spokesman  for  the  defense 

The  executives  and  their  former  f t 
positions  with  the  Jones  agency  ‘h^^Jridge  Cohalan  has  reserved 
are:  Robert  Hayes,  president  and  decision  on  a  del^ense  inmion 

-iirector;  Joseph  Schneidler,  vice-  T  -a 

president  and  director;  Paul  Wer-  Attorneys  for  Mr  Jones  said 
«r,  vicepresident  and  director;  *  formality. 

Eugene  Hul^izer,  vicepresident,  _  ,,  „  ,  r*n  n  n 

secretary  and  director;  Robert  HonClldS  liOGClS  CAAA 
Hughes,  vicepresident.  Russell  C.  Ronalds,  president. 

Included  are:  Donald  Gill,  Ronalds  Advertising  Agency  Ltd., 

''jeepresident;  Lawrence  Hubbard,  Montreal  and  Toronto,  has  been 
'^president;  Joseph  Beck,  assis-  elected  president  of  Canadian  As- 
iMt  account  executive  and  media  sociation  of  Advertising  Agencies. 
*Erector,  and  Phillip  Brooks,  as-  G.  C.  Hammond,  Cockfield  Brown 


sistant  account  executive. 

Two  Exempted 


In  tt,«  4  j  j  .  no  Ltd..  Toronto,  were  elected  vice- 
in  the  verdict  rendered  Oct.  28,  presidents. 


«cordirrg  to  a  Jones  agency 
spokesman  two  parties  were  ex-  »  ‘d  * 

^pted  from  the  damages  award-  ^^CVjlV©m  XiGSl^IlS 

Donald  Gill  and  the  Man-  Chicago  —  George  McGivern, 
PWan  Soap  Co.  media  director  at  Grant  Advertis- 

Among  former  Jones  accounts  ing,  Inc.,  for  10  years,  has  re- 
J^ich  followed  the  group  of  ex-  signed  from  that  agency.  Prior  to 
executives  to  their  new  entering  the  agency  field,  Mr.  Mc- 
Scheidler,  Beck  &  Werner,  Givem  was  a  newspaper  represent- 
•oc..  New  York  City,  were:  Man-  ative  with  the  Osborn,  Scolaro, 
wtan  Soap  Co.;  Wesson  Oil  and  Meeker  &  Scott  firm. 
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KIMBALL  TRIO  .  .  .  Abbott  Kimball,  chairman  of  the  board, 
Abbott  Kimball  Co.,  Inc.,  makes  his  point  at  the  4-A’s  Eastern 
Annual  Conference.  His  companions  are  Maehelen  Lacey,  left,  assist¬ 
ant  to  the  research  director,  and  Elisabeth  Proudfit,  research  director, 

4-A  Eastern  Conference 
Eyes  Creative  Duties 


Responsibility  of  men  and 
women  in  advertising  agencies  for 
the  creative  progress  of  advertis¬ 
ing  was  explored  this  week  by  tlie 
1952  Eastern  Annual  Conference 
of  the  American  Association  of 
Advertising  Agencies,  held  in  New 
York  City. 

Sherwood  Dodge,  vicepresident, 
Foote.  Cone  &  Belding,  suggested 
three  steps  for  a  media  man  to 
take  if  he  is  to  become  creative. 
A  creative  media  man,  he  said, 
is  aware  of  his  assumptions;  is 
willing  to  ohallenge  them;  and 
can  make  new  patterns,  see  new 
relationships,  create  new  struc¬ 
tures  which  relate  to  his  goal  ot 
“contacting  a  dollar’s  worth  of 
his  client’s  business  at  the  lowest 
possible  cost.” 

The  two-day  conference,  chair- 
manned  by  Marion  Harper,  Jr., 


&  Co.,  Ltd.,  Montreal,  and  Mark 
Napier,  J.  Walter  Thompson  Co., 


CONGRATLLATIONS  .  .  .  Fred¬ 
eric  R.  Gamble,  right,  president  of 
the  AAAA,  says  hello  to  Herbert 
S.  Gardner,  president  of  Gardner 
Advertising  Co.,  St  Louis  and  New 
York.  Mr  Gardner,  who  will  be 
SO  years  old  on  Dec.  22,  was  re¬ 
cently  honored  for  his  50  years  in 
advertising. 


president,  McCann-Erickson,  Inc., 
heard  John  P.  Cunningham,  exec¬ 
utive  vicepresident,  Cunningham  & 
Walsh,  Inc.,  reiterate  his  belief  in 
the  need  for  advertising  and  its 
power.  This  force  is  so  great,  he 
argued,  that  all  the  trucks  of  a 
company,  all  its  machinery,  and 
all  its  plants  could  be  wiped  out 
by  fire  overnight  and  yet  the  same 
concern  could  be  rebuilt  and  busi¬ 
ness  resumed  because  of  the  pow¬ 
er  of  and  vigor  of  its  advertised 
brand  name. 

The  conference,  attended  by 
some  1,000  agency  people  from 
4-A  agencies  in  New  York,  New 
England  and  Atlantic  councils, 
was  broken  up  into  nine  group 
meetings  devoted  to  various  ad 
agency  functions  or  departments, 
each  keyed  to  the  general  theme: 
“Creative  Progress  is  Our  Respon¬ 
sibility.” 

The  need  for  more  creative 
media  thinking  was  pinpointed  by 
Edgar  Kobak,  president.  Advertis¬ 
ing  Research  Foundation,  who 
observed  that  there  is  a  tendency 
on  the  part  of  men  and  women  in 
advertising  to  forget  the  impor¬ 
tance  of  creative  thinking. 

“Over  the  years,”  Mr.  Kobak 
asserted,  “there  has  been  a  tend¬ 
ency  among  media  people  to 
become  enamoured  with  facts  and 
figures,  routines,  boring  solicita¬ 
tions  and  eye-strain.  Occasionally 
a  media  buyer  is  found  who  actu¬ 
ally  has  ideas  and  imagination 
and  puts  these  to  work. 

“Creative  thinking  in  media  ap¬ 
plication.”  the  ARF  president  con¬ 
tinued,  “is  extremely  important, 
narticularly  in  this  period  of  time 
when  advertising  is  undergoing  cer¬ 
tain  adjustments.  Slide  rules,  sur- 
(Continued  on  page  16) 
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Find  Changes  Needed 
in  Media  Departments 


By  Mather  C.  Wallis 


The  fact  that  advertising  agen¬ 
cy  media  departments  need  to  be 
reorganized  was  the  main  decision 
reached  at  last  week’s  meeting  of 
the  Media  Buyers'  Association  of 
New  York.  Just  how  this  is  to  be 
done,  however,  remained  some¬ 
thing  of  an  undecided  issue.  Event 
was  the  group's  10th  birthday 
celebration. 

The  subject  under  discussion 
was  the  trend  for  the  larger  agen¬ 
cies  to  coordinate  all  media  buy¬ 
ing  functions  under  one  head. 
.Most  extreme  system  along  this 
route  has  been  inaugurated  by 
Young  &  Rubicam,  which  has  one 
associate  media  director  coordinat¬ 
ing  all  buying  for  any  given  ac¬ 
count  or  group  of  accounts. 

Modified  Form 

A  modified  form  of  this  is  going 
on  at  Benton  &  Bowles.  Under 
this  type  of  operation,  the  person 
in  charge  of  the  buying  on  any 
account  has  supervisors  under  him 
who  are  concerned  with  either 
print  or  broadcast  buying.  These 
two  plans  differ,  of  course,  from 
the  established  system  of  separate 
buyers  for  each  medium,  still  the 
main  setup  in  the  bulk  of  the 
country’s  agencies,  though  many 
are  thinking  in  terms  of  a  re¬ 
vamped  media  department. 

These  new  ideas  of  media  buy¬ 
ing  have  come  about  gradually. 
Contributing  rea.sons  stack  up 
mainly  as  competition  of  the  vari¬ 
ous  media  within  an  agency  with 
the  client  caught  between  them. 
A  common  meeting  ground  of 
knowledge  has  been,  in  some  in¬ 
stances,  missing.  Secondly,  it  is 
felt  by  some,  the  media  man 
should  be  on  a  higher  level  and 
know  more  of  the  client’s  whole 
operation  than,  in  some  cases,  he 
does  under  the  most  prevalent 
system.  Some  say  some  form  of 
the  new  idea  will  save  expenses, 
though  that  point,  too,  has  been 
hotly  debated. 

This  integrated  operation  plan 
has  advantages  and  disadvantages. 
Most  of  them  were  aired  among 
the  media  men  at  their  birthday 
party.  Only  real  trend  of  agree¬ 
ment,  however,  was  that  media 
departments  definitely  were  in 
need  of  a  reshuffling  due  to  the 
growth  of  television  and  the 
maturity  of  radio.  Thinking  now 
is  along  the  lines  that  no  medium 
is  the  end-all  and  cure-all.  Closer 
integration  of  media  for  the  client 
seems  to  be  the  watchword  for 
those  agencies  contemplating  the 
big  switch. 

Proponents  of  the  idea  of  an 
integrated  buying  operation  said, 
in  response  to  the  argument  that 


such  an  arrangement  is  too  difficult 
for  one  man,  that  one  man  could 
handle  it  if  he  worked  nights  and 
“Sweated”  for  it. 

Can’t  Wear  All  Hats 

Eugene  J.  Cogan,  media  direc¬ 
tor  of  Marschalk  and  Pratt  Com¬ 
pany,  said  nobody  can  buy  all 
media  unless  he  knows  them  well. 
Opinion  in  some  quarters  was  that 
the  learning  about  all  media  pre¬ 
sented  a  full-time  job  without 
considering  the  time  a  media  man 
must  spend  listening  to  solicita¬ 
tions. 

This  problem,  according  to  Mur¬ 
ray  Thomas,  media  director  of 
Anderson  &  Cairns  and  president 
of  the  Media  Buyers’  Association 
of  New  York,  carries  considerable 
weight.  He  said  a  media  buyer's 
contacts  can  build  up  to  the  point 
where  he  can’t  keep  up.  He  also 
is  worried  about  the  fact  that 
media  men  are  starting  to  leave 
their  jobs  because  they  feel  their 
\alue  is  in  specialization  in  one 
form  of  media. 

Integration 

Arguments  in  favor  of  the  sys¬ 
tem  are  based  largely  on  integra¬ 
tion  of  the  operation  for  ease  and 
dispatch  with  the  client.  Under 
this,  the  media  man,  handling  all 
buying,  can  sit  in  on  client  meet¬ 
ings  and  present  the  whole  picture. 
He  can  buy  media  just  as  expedi¬ 
tiously,  say  the  “ayes.”  Time  and 
space  buying  should  be  coordinat¬ 
ed  under  some  sort  of  supervision, 
according  to  the  general  tenor  of 
the  meeting. 

Mr.  Thomas  said,  however,  the 
eventual  system  adopted  would 
have  to  be  one  within  the  scope  of 
a  man  who  doesn’t  want  to  work 
every  night  as  well  as  every  day 
in  the  office.  But  a  change  must 
come,  he  added,  because  the  sys¬ 
tem  is  too  awkward  now. 

Trygve  N.  Tveter,  markets  and 
media  director  of  Erwin,  Wasey  & 
Company,  says  the  trend  is  def¬ 
initely  toward  all  buying  under 
one  buyer  and  he  adds  that  his 
organization  is  talking  about  it. 
He  feels  the  system  enables  hand¬ 
ling  of  the  whole  media  buying 
problem  at  one  sitting,  and  that 
under  one  head  the  situation  can  be 
controlled.  He  looks  on  it  as  more 
of  a  plans  board  operation. 

In  an  attempt  to  find  out  what 
the  newspaper  representatives  think 
about  this  media  unrest.  Editor  & 
Publisher  got  in  touch  with  some 
New  York  firms.  Opinion  among 
them,  in  the  main,  is  that  it’s  all 
too  new.  The  situation  should  be 
given  a  chance  to  crystallize  one 
way  or  the  other. 

James  L.  Ferguson,  president 


of  Sawyer-Ferguson-Walker,  said 
the  system  is  not  far  enough  along 
to  say  anything  about  it.  But  he 
added  his  organization  will  co¬ 
operate  and  adapt  itself  to  new 
contacts.  “The  mere  fact  that 
agencies  with  such  stature  have 
made  the  move  would  make  it 
seem  a  good  idea,”  he  said. 

Vicepresident  of  Moloney,  Re¬ 
gan  &  Schmitt,  E.  a.  Mennell, 
also  president  of  the  New  York 
chapter  of  the  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives,  said  that  the  whole  thing 
takes  time  and  that  his  company 
will  help  where  it  can.  He  added 
that  if  any  new  system  will  raise 
the  buyers  to  the  point  where  they 
will  participate  in  agency  and 
client  meetings  and  give  them  a 
greater  voice  and  more  authority, 
it  will  be  a  good  thing.  Speaking 
in  his  capacity  as  president  of 
AANR’s  New  York  Chapter,  he 
said  the  group  has  had  no  official 
meetings  to  discuss  the  agency 
trend.  As  he  put  it,  “It  has  not 
created  a  problem  for  us  yet.” 

A  don’t-quote-me  opinion  from 
one  of  the  big  shops  has  it  that 
the  Y  &  R  setup  is  fine.  It  will  be 
more  work  for  the  newspaper  rep¬ 
resentative.  E&P's  informant  feels, 
but  the  buyer  will  know  the  buy¬ 
ing  problems  of  his  account  in  all 
media.  As  a  result  he  will  be  more 
flexible  and  more  saleable.  Indi¬ 
vidual  personalities  will  count  and 
make  for  better  consideration.  As 
for  the  argument  that  one  man 
will  have  to  know  too  much,  he 
said  newspapers  will  have  to  come 
more  and  more  to  group  presenta¬ 
tions  like  other  media.  This  would 
mean  one  presentation  could  take 
in  everyone  involved  on  the  ac¬ 
count,  he  said. 

Anonymous  Fears 

Some  fear  was  expressed  an¬ 
onymously  by  a  higher-up  of  one 
of  the  biggest  newspaper  rep¬ 
resentative  firms.  He  feels  that  if, 
under  the  new  setup,  an  ex-radio 
and  TV  man  was  doing  the  buying, 
it  could  be  tough  on  newspapers 
and  a  disadvantage  to  all.  He  also 
feels  that  to  expand  the  media 
scope  of  one  man  is  pushing  him 
too  far.  But  he  does  think  that 
could  be  remedied  by  the  buyer 
cutting  down  on  the  amount  of 
accounts  he  serviced.  His  conclu¬ 
sion  was  that  it  all  depends  on  how 
the  shift  is  applied;  right  now  it’s 
a  little  too  early  to  see  how  it 
will  work  out.  “If  it  will  do  a 
better  job  for  the  advertiser,  it 
will  benefit  all  media.  I  don’t  think 
we  (the  newspapers)  have  any¬ 
thing  to  fear  by  comparison  with 
other  media”  he  concluded. 


4-A  Eastern 
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veys,  data,  charts  are  necessary,  Im 
a  creative  open-minded  buyer  of 
time  and  space  can  help  an  akn 
agency  render  better  service  to  in 
clients.” 

Mr.  Kobak  called  for  a  mort 
creative  approach  “not  only  on  the 
part  of  buyers,  but  also  on  the 
part  of  the  sellers  of  media.  Good 
buyers,”  he  declared,  “should  do 
all  they  can  to  help  encourag 
media  to  send  out  more  creathe 
salesmen. 

Careless  Buying 

“There  is  too  much  cardea 
buying  in  the  printed  media  Held,' 
Mr.  Kobak  concluded.  “Propn 
analyses  of  circulations  are 
quently  overlooked.  Too  little  use 
is  made  of  ABC  data.” 

Calling  upon  advertising  agen¬ 
cies’  managements  to  provide  an 
environment  which  will  make  pos¬ 
sible  greater  creative  progress, 
Louis  N.  Brockway,  executive 
vicepresident  of  Young  &  Rubi¬ 
cam,  Inc.,  told  the  conference  that 
agencies  must  strive  to  provide  a 
service  pointing  always  to  a  great¬ 
er  emphasis  on  creative  work. 

Questioning  whether  such  sup¬ 
plementary  agency  services  as 
merchandising  and  research  do  not 
become  ends  in  themselves  rather 
than  a  means  to  an  end.  Mr. 
Brockway  urged  agency  manage¬ 
ments  to  adopt  a  firmer  belief  b 
the  paramount  importance  of  the 
creative  function  of  the  agency 
and  to  stimulate  creative  thinking 
within  all  departments  of  the 
agency. 

Praising  research  in  advertisini 
for  the  part  it  has  played  in  mak¬ 
ing  ads  better  read  and  more  at¬ 
tractive  and  in  helping  to  produce 
more  interesting  copy  and  in 
teaching  ad  men  to  attract  con¬ 
sumers  more  effectively,  Mr. 
Brockway  deplored  the  blind  ac¬ 
ceptance  of  all  research  findings.^ 

“Reading  and  noting  figures." 
he  said,  “need  to  be  judged  from 
a  creative  as  well  as  a  math^ 
matical  standard.  Judgment,  which 
seems  to  me  to  be  a  creative  at¬ 
tribute.  should  outrank  the  slide 
rule.  We  might  stimulate  creative 
progress  by  the  mixture  of  more 
judgment  and  perhaps  even  a  lit¬ 
tle  pinch  of  hunch  with  our  re¬ 
search.  .  .  .” 
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Ad  Club  Elects 

Charles  F.  Kistenmacher,  pro¬ 
motion  director,  and  Wilson  Con- 
dict,  advertising  director,  both  of 
the  St.  Louis  (Mo.)  Globe-Demo¬ 
crat,  have  been  elected  secretary 
and  second  vicepresident,  respec¬ 
tively  of  the  Advertising  Club  of 
St.  Louis. 
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Contest  Judges  Picked 

Three  judges  have  been  picked 
for  the  15th  Annual  Avi^on 
Writing  and  Picture  Competitiw 
sponsored  by  Trans  World  Air¬ 
lines.  They  are  Richard  F.  Cra^ 
dell,  formerly  picture  editor  01 
the  New  York  Herald  Tribuiu 
and  now  assistant  professor  of 
journalistic  photography,  Colum¬ 
bia  University,  New  York;  Ken¬ 
neth  E.  Olson,  Dean  of  the  MediU 
School  of  Journalism,  Northwest¬ 
ern  University,  Evanston,  111-,  ao® 
E.  O.  Cocke,  sales  vicepresident 
of  TWA. 
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Dodge  Debuts  *53  Line 
in  3,500  Newspapers 

CAMPAIGN  ROUNDUP 


Teaser  buildup  insertions  last 
week  preceded  the  biggest  intro¬ 
ductory  campaign  ever  staged  by 
the  IMge  Division  of  the  Chrysler 
Corp.  Announcement  ads  (via 
Grant  Advertising)  are  currently 
breaking  in  3,500  newspapers — 
is  color  where  available. 

Spreads  and  full  pages  are 
ichduled  for  This  Week,  Parade, 
American  Weekly  and  the  Metro 
Group. 

In  addition,  color  copy  will  run 
in  46  national  magazines  and  on 
outdoor  posters.  An  1 1-day  s-it- 
oration  radio-TV  spot  campaign 
broke  October  20. 

«  «  « 

More  than  3,000  newspapers 
vfll  be  used  to  spearhead  the  1953 
Chrysler  advertising  program  (via 
McCann-Erickson.  Inc.),  accord¬ 
ing  to  John  H.  Caron,  advertising 
manager,  Chrysler  Division  of 
Chrysler  Corp.  The  division  also 
will  use  its  largest  national  mag- 
uine  campaign  over  the  next 
three  months., 

One-Word  Newspaper  Ad 
Urges  Folks  To  ’Votel' 
National  Distillers  -Products 
Corp.  claims  its  Election  Day  mes¬ 
sage  to  the  American  people  will 
be  the  best  read  ad  ( via  Lawrence 
Fertig  &  Co.)  of  all  time.  A  full- 
page  in  size,  the  ad  will  appear 
Monday,  November  3  —  the  day 
before  Election  Day — in  newspa- 
pcn  in  all  major  metropolitan 
markets. 

The  message  itself  is  one  word 
that  fills  the  page:  “Vote!”  Fine 
print  at  the  bottom  of  the  page 
mads:  “A  message  in  the  public 
interest  from  National  Distillers 
Products  Corp.”  Names  of  Nation- 


paper  advertising  (via  Warwick  & 
Legler,  Inc.)  during  November 
and  December. 

TNT  Popcorn  Announces 
Incresed  Ad  Drive 

Advertising  and  merchandis¬ 
ing  support  for  TNT  Popcorn  will 
be  greater  this  year  than  ever  be¬ 
fore,  it  was  announced  by  Ren 
Barteldes,  general  manager,  TNT 
Food  Products,  Inc.,  Lawrence, 
Kan. 

TNTs  ad  drive  (via  Bruce  B. 
Brewer  &  Co.)  is  being  launched 
this  month  with  insertions  sched¬ 
uled  for  66  newspapers.  Extensive 
spot  radio  activity  is  also  planned 
for  selected  markets. 

Lefferts  Color  Wall 
VWll  Use  Nesvspopers 

The  Wexton  Company,  New 
York,  has  been  appointed  adver¬ 
tising  agency  by  Lefferts  Color 
Wall  Tire  Service,  Inc.,  a  division 
of  Blando  Rubber  Corp.,  Wood- 
side.  N.  Y.  The  organization  pro¬ 
duces  tires  with  color  walls  in  any 
of  six  colors.  Newspaper  adver¬ 
tising,  via  Sunday  supplements, 
will  get  about  60  per  cent  of  the 
budget  for  the  first  year. 

First  of  the  full-page,  four-color 
ads  will  appear  late  in  November 
in  the  New  York  Times.  Subse¬ 
quently  the  ads  will  be  seen  in 
the  New.  York  Herald  Tribune 
and  JournaUAmerican.  Advertis¬ 
ing  will  be  on  a  market  by  market 
basis  and  efforts  will  expand  as 
the  agency  feels  each  market  has 
been  covered. 

$12-^^llion  GE  Budget 

General  Electric  will  spend 
more  than  $12,000,000  in  1953 


Plant  City  Cconpoign 
Rayonier  Incorporated,  New 
York  City,  producer  of  chemical 
cellulose,  last  week  kicked  off  a 
national  ad  campaign  (via  Brooke, 
Smith,  French  &  Dorrance,  Inc.) 
with  four-color,  double-page 
spreads  in  Time,  Fortune  and 
Business  Week,  with  black-and- 
whites  slated  for  the  Wall  Street 
Journal  and  newspapers  in  the 
company's  five  plant  cities  in  the 
Northeast  and  Southwest. 


‘Pitcher  of  Health' 

A  “Pitcher  of  Health”  campaign 
(via  McCann-Erickson,  Inc.)  by 
the  Lemon  Products  Advisory 
Board  will  appear  in  two-coior 
and  black  and  white  insertions  in 
November  and  December  issues  of 
Life,  and  in  participations  by 
“Nancy  Sasser  Buy-Lines,”  in  95 
metropolitan  newspapers. 

Lever  in  110  Papers 
Lever  Brothers  has  launched 
large  space  (via  J.  Walter  Thamp- 
son  Co.)  for  Chlorodent  in  110 
newspapers.  Ads  are  based  on  re¬ 
sults  of  studies  just  completed  in 
Boys  Town,  Neb.,  and  are  head¬ 
lined:  “How  chlorodent — in  60 
days — improved  the  unhealthy 

mouths  of  158  children  from  un¬ 
derprivileged  homes.” 

Melrose  To  Use  Cartoon 
Ads  on  Golden  Wedding 
A  NEW  series  of  cartoon  adver¬ 
tisements  highlights  Melrose  Dis¬ 
tillers,  Inc.’s  Fall  ad  campaign 
(via  McCann-Erickson,  Inc.)  for 
Golden  Wedding  whiskey. 

Black  and  white  ads,  ranging  in 
size  from  300  to  600  lines,  arc 
appearing  in  daily  newspapers  in 
67  key  markets. 

376  Dailies  Using  Kits 
A  TOTAL  of  376  newspapers  in 
46  states,  with  a  combined  circu¬ 
lation  exceeding  18,000,000,  are 
using  the  men's  wear  editorial 
supplement  and  advertising  kit 
(^P.  Aug.  30.  page  18)  distrib¬ 
uted  for  Fall  by  the  Men’s  Wear 
Inter-Industry  Council,  Laurence 
G.  Briggs,  men’s  wear  merchandis- 


iN  'll  1. - u  iiidii  lu  vj.  onggs,  mens  wear  mcrviianuis- 

tWs  appear  beneath  lout  its  major  appliances.  Plans  ing  director  of  the  Wool  Bureau 

Executives 
out  that 


no 


of  National  point 
_  one  who  leafed 
through  a  newspaper  containing 
this  ad  could  fail  to  see  it.  Its  one- 
*ord  message  would  be  read  and 
understood  by  everyone.  Those 
four  page-high  letters  should  help 
stimulate  thousands  of  citizens  to 
|o  to  the  polls.” 


include  a  newspaper  classified  ad 
program  and  continuation  of  co-op 
advertising  with  distribution  and 
retailers. 


Inc.,  announced  last  week. 
Red  Heart  in  L  L  Press 


PM  In  Newspapers 
A  new  advertising  campaign, 
scheduled  to  start  last  week  for 
PM  blended  whiskey,  is  using 
more  than  250  newspapers  in  240 
cities.  National  Distillers  Products 
Corp.,  (via  the  Biow  Co.,)  has 
placed  up  to  1,500-line  ads  for  the 


555  Dailies  Scheduled 

ror  Seagram  Yule  Copy  ^ _ ^ 

Large -space  copy  during  De-  campaign. 

Wmber  in  555  newspapers  in  512 
ujirkets  will  be  used  by  Seagram- 
uistillers  Corp.  to  tout  its  Seven 
Crown. 

I'd*  —  “Give  Seagram’s 

Wd  Be  Sure”  and  “Only  the  finest  .....v 

wjl)  for  Christmas” —  selling.  The  Wine  Advisory  Board 


Wine  Ads  lor  Grocers 
San  Francisco  —  “Discover  the 
EXTRA  pleasures  of  meats  with 
wine”  is  the  promotional  theme 
for  November  and  holiday  wine 


present  Seagram’s  message  in 
and  trade 


newspaper,  magazine 
editor  (S  PUBLISHER 


has  prepared  four  newspaper  mats 
for  grocer  ads. 


Those  full-page  ads  for  John 
Morrell  &  Co.’s  Red  Heart  Dog 
Food,  previously  reported  as  run¬ 
ning  in  12  newspapers  in  eight 
major  markets  (E&P.  Oct.  4,  page 
24),  are  also  appearing  in  color 
in  the  Long  Island  Press  and  Long 
Island  Star-Journal. 

■ 

Changes  at  B  &  B 

The  board  of  directors  of  Ben¬ 
ton  &  Bowles  advertising  agency. 
New  York,  has  elected  William  R. 
Baker,  Jr.,  chairman  of  the  board 
succeeding  Atherton  W.  Hobler 
who  continues  as  chairman  of  the 
executive  committee.  Mr.  Baker, 
who  has  been  president,  is  suc¬ 
ceeded  by  Robert  E.  Lusk,  execu¬ 
tive  vicepresident  since  1950. 


GDAA  Hears  Plea 
For  Advertiser  Aids 

Newspapers  in  a  small  com¬ 
munity  should  do  more  to  help 
their  advertisers  produce  ads  that 
have  personality,  flavor  and  dis¬ 
tinction,  according  to  Julian  N. 
Trivers,  vicepresident  and  director, 
Davison’s,  Atlanta,  Ga. 

Speaking  before  the  Fall  meet¬ 
ing  of  Georgia  Dailies  Advertis¬ 
ing  Association  in  Americus,  Ga., 
Mr.  Trivers  ^  charged  that  too 
much  of  the  advertising  in  small 
newspapers  is  “incredibly  bad — 
especially  when  stacked  up  against 
whatever  national  advertising  tlw 
newspaper  corrals.” 

He  suggested  that  newspapers 
aid  their  business  by  adding  “a 
few  good  creative  people  to  their 
staffs  to  help  advertisers  at  the 
local  level  who  can’t  afford  staffs 
of  their  own. 

“Better  advertising,”  Mr.  Trivers 
pointed  out,  “has  always  produced 
better  business.  And  better  busi¬ 
ness  invariably  produces  more 
advertising.  It  is  my  feeling  that 
newspapers  would  pay  for  a  decent 
creative  service  very,  very 
quickly.” 

■ 

10  Named  to  Manage 
Ad  Hall  of  Fame 

Elon  G.  Borton,  president  and 
general  manager  of  the  Advertis¬ 
ing  Federation  of  America  and 
sponsor  of  the  Advertising  Hall 
of  Fame,  has  appointed  10  mem¬ 
bers  to  the  management  commit¬ 
tee  of  the  Hall. 

The  10  appointees  are:  Gilbert 
T.  Hodges,  Wall  Street  Journal, 
chairman;  James  Wright  Brown, 
Sr.,  president,  Edhor  &  Pub¬ 
lisher;  Charles  C.  Green,  man¬ 
aging  director.  Advertising  Club 
of  New  York;  C.  B.  Larrabee, 
publisher.  Printer^  Ink,  all  four 
of  New  York;  A.  B.  Penny, 
Humble  Oil  &  Refining  Company, 
Houston;  John  H.  Platt,  vicepres¬ 
ident,  Kraft  Foods  Company,  Chi¬ 
cago;  Sam  Rouda,  Kroger  Com¬ 
pany,  Cincinnati;  Jay  M.  Sharp, 
Aluminum  Company  of  America, 
Pittsburgh;  Howard  Story,  presi¬ 
dent,  Story,  Brooks  &  Finley,  Inc., 
Philadelphia,  and  James  B.  Wil¬ 
son,  vicepresident,  D’Arcy  Adver¬ 
tising  Company,  St.  Louis. 

■ 

Dobberteen  to  FCB 

H.  H.  Dobberteen  will  join 
Foote,  Cone  &  Belding  Nov.  17 
as  ’  vicepresident  in  charge  of 
media.  He  will  head  a  newly-or¬ 
ganized  media  department.  He  has 
been  vicepresident  and  director  of 
media  for  Benton  &  Bowles  for 
14  years. 

■ 

New  Agency  Nome 

Doherty,  Clifford  &  Shenfleld, 
Inc.  announces  the  change  of  its 
corporate  name  to  Doherty,  Clif¬ 
ford,  Steers  &  Shenfield,  Inc.  Wil¬ 
liam  E.  Steers  has  been  elected 
executive  vicepresident  of  the  ad¬ 
vertising  agency. 
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Readers  Hold  Publishers 
Responsible  for  Ad  Claims 

Newspaper  readers  today  ex-  vertising  manager.  Read  Drug  & 
pect  the  publisher  to  accept  the  Chemical  Co.,  drug  store  chain, 
responsibility  of  making  sure  all  told  the  newspapermen  that  news¬ 
advertising  published  is  honest  papers  could  better  sei^e  their 
and  ethical.  That  is  the  combined  advertisers  “by  more  actively  ad- 
opinion  expressed  by  a  group  of  vertising  your  advertising.”  She 
advertising  and  business  executives  called  for  more  editorial  shopping 
in  a  panel  discussion  sponsored  by  columns  and  news  items  of  direct 
the  Maryland  Press  Association  in  interest  to  women. 

Baltimore,  October  24.  Classified  Session 

The  discussion  was  part  of  the  a  discussion  of  classified  adver¬ 


Ad  in  Daily  Outpull  Chicago  Tribe 
Spots  on  Radio-TV  Study  Tells  Whv 

People  Smoke 


t  w  o  -  d  a  y  Advertising-Editorial 
Clinics  headed  by  MPA  President, 
John  McCormick,  publisher,  West¬ 
minster,  (Md.)  Times, 


tising  problems  was  led  by  Mrs. 
Margaret  Cadwell,  classified  adver¬ 
tising  manager,  Wilmington  (Del.) 
Journal-Every  Evening  and  Morn- 


Gregg  Products  Co.,  Grand 
Rapids,  Mich.,  makers  of  a  house¬ 
hold  product  dubbed  Soakup,  re¬ 
cently  tested  various  local  media 
in  an  effort  to  spot  the  best  media 
buy;  offered  a  free  magic  top  via 
four  insertions  in  the  Grand  Rap¬ 
ids  (Mich.)  Press  and  radio-TV 
spots  on  four  radio  stations  and 
one  TV  station. 

Results,  as  reported  by  Joseph 
P.  Lynch,  Press  promotion  man¬ 
ager,  were:  For  a  combined  radio- 
TV  expenditure  of  $302,  Gregg 
received  1,705  replies.  For  an  ex¬ 
penditure  of  $197.44  in  the  Press, 
the  advertiser  got  2,733  replies. 


NRDGA  Issues  1953 
Budget-Plan  Calendar 

The  1953  edition  of  its  Sales 
Promotion  Budgeting-Planning 


the  National  Retail  Dry  Goods 
Association,  New  York  City. 

The  calendar  contains  complete 
budgeting  procedures  for  retail 


Edwin  M.  Lockard,  general  ing  News. 
manager.  Better  Business  Bureau,  “Whether  a  newspai>er  is  a  big 
Baltimore,  put  it  this  way:  “The  daily  or  a  small  weekly,”  she  said, 

public  is  entitled  to  truth  in  ad-  “the  want  ads  are  the  most  im-  Calendar  was  issued  this  week  by 
vertising.  The  public — newspaper  portant  part  of  the  paper.  Only  the  Sales  Promotion  Division  and 
readers — are  entitled  to,  and  want  ads  are  a  part  of  the  com-  Visual  Merchandising  Group  of 
should  be  protected  from  so-called  munity  providing  a  service  that 
•bait*  ads,  phony  free  offers,  phony  builds  goodwill  for  the  paper  that 
schemes  and  anything  else  that  is  cannot  be  duplicated.” 
misleading.”  He  added  that  since  She  told  the  newspaper  exec- 

people  do  assume  a  firm  to  be  utives  they  should  be  laying  the  promotion  departments,  as  well  as 
reputable  if  it  advertises  in  news-  groundwork  today  for  developing  standardized  forms  for  use  in 
papers,  every  paper  should  have  new  classifications  when  the  pre-  planning  advertising  and  window 
some  process  set  up  for  screening  sent  real  estate  boom  subsides,  displays.  Though  edited  particular- 
and  censoring  their  advertise-  she  included  New  Merchandise,  ly  for  retail  use,  it  will  be  found 

and  Business  Services  as  two  of  of  direct  value  to  manufacturers 
the  classifications  that  offer  the  of  consumer  goods  and  their  ad- 
greatest  possibilities  of  develop-  vertising  agencies,  according  to 
ment.  Howard  P.  Abrahams,  manager 

Route  Lists  NRDGA’s  Sales  Promotion  _ 

Harry  Stein  of  the  Glen  Bumie,  Visual  Merchandis-  cigaret  sales. 

(Md.)  Gazette-News,  explained  ‘“8  Influence  of  an  important  p«- 

^  how  he  used  grocery  and  drug  as  a  work^k,  the  son  was  found  to  be  the  m 

called  upon  to  reject  specific  ad-  poyte  lists  at  the  local  level  to  V®  ,  emphasizes  the  neces-  major,  direct  factor  in  fixing  on  i 
vertising — thereby  sacrificing  reve-  develop  and  hold  national  adver-  planning  sales  and  budget-  particular  brand  when  starting  to 

nue  to  uphold  its  position.”  tising.  Using  information  gathered  *"?  advertising  in  definite  relation-  smoke  or  switching  brands,  b 

Cloak  of  Virtue  from  his  own  surveys,  market  in-  to  consumer  demand  by  general,  the  Tribune’s  study  shon 

George  Bertsch,  assistant  busi-  formation  letters  to  manufacturers  Sess“whicreil;h  ordinary  smoker  is  "Ot  mo^ 

ss  manager  in  charge  of  adver-  and  agencies  from  retailers  and  shifting  brands  by  e* 

distributors  on  the  lists,  he  esti¬ 
mates  eight  out  of  10  efforts  have 
paid  off  in  additional  or  new  na¬ 
tional  linage. 


ments. 

Mr.  Lockard  cautioned,  how¬ 
ever,  “that  whether  this  screening 
means  something  or  whether  it  is 
purely  theoretical  is  the  important 
point.”  The  test  of  actively  striv¬ 
ing  for  clean  and  ethical  adver¬ 
tising  comes  “when  a  paper  is 


Newspapers  this  week  were  hdd 
up  as  offering  an  effective  $ettii| 
for  ad  copy  stressing  the  psycbiy 
logical  satisfactions  of  a  ciguet 
by  the  research  department  of  tht 
Chicago  (111.)  Tribune  durisi 
presentation  in  New  York  City  of 
resulu  of  a  motivation  study, 
“Cigarets:  Their  Role  and  Fui». 
tion,”  just  completed  for  the  Trib¬ 
une  by  Social  Research,  Inc. 

A  major  reason  why  Americin 
smoke  cigarets,  according  to  tbe 
findings,  is  to  demonstrate  virility, 
energy,  vigor,  and  potency.  Psy- 
chological  satisfaction  in  snioUi| 
was  found  to  be  sufficient  to  over¬ 
come  health  fears,  to  withstud 
moral  censure,  ridicule,  or  evo 
the  paradoxical  weakness  of  beiut 
“enslaved”  to  a  habit. 

In  addition,  the  study  disclosed, 
people  smoke  because  they  be¬ 
lieve  cigarets  relieve  tension,  a- 
press  sociability,  are  rewards  far 
effort  and  aids  to  poise,  help 
anticipate  stress,  give  sensory 
pleasure,  are  proof  of  daring,  are 
ritual,  are  “personal”  property, 
and  signify  conformity. 

Cigaret  advertising  is  importaat, 
the  research  indicated,  because  it 
contributes  to  brand  identificatioi, 
because  smokers  want  to  think 
their  brand  is  popular  and  much- 
advertised,  and  because  it  makes 
cigarets  “respectable”  and  thus 
reassuring,  all  of  which  figure  in 


ness  manager  in  charge 
tising  for  the  Baltimore  Sun 
papers,  agreed  with  Mr.  Lockard. 

“It  is  easy  to  put  on  a  cloak  of 
virtue  and  say  out  it  goes,”  he 
said.  “But  it  becomes  a  tough 
problem  in  the  borderline  instances 
where  it  is  a  matter  of  good  taste. 

This  area  of  censorship  involves 
an  indefinable  no  man’s  land — 
conditioned  many  times  by  finan-  nounces  the  appointment  of  John 


Muscat  Joins  MR&S 

As  Promotion  Chief  „  *  *.1  _  e 

Moloney,  Regan  &  Schmitt  an-  Advertising  Space. 


cial  considerations.' 

Fourth  member  of  the  panel,  B. 
Lewis  Posen,  publicity  director  of 
Hochschild,  Kohn  &  Company,  a 
department  store,  said  policing  of 
advertising  is  not  only  necessary 
but  it  is  the  joint  responsibility 
of  the  advertiser  and  the  media 
which  he  uses.  He  explained  that 
avoiding  extravagant  claims  for 
merchandise  did  not  weaken  the 
effectiveness  of  his  advertising, 
but  actually  strengthened  it.  He 
said:  “We  have  found  it  good 
business  to  understate,  in  our  ad- 


P.  Musgat  as  promotion  manager 
effective  Novem¬ 
ber  3,  with  head¬ 
quarters  in  their 
New  York  office. 

Mr.  Musgat 
has  served  in  the 
same  capacity 
with  the  Wash¬ 
ington  (D.  C.) 

Post,  Fort  Wayne 
(Ind.)  Journal 
Gazette  and 
Charlotte.iN.C.) 

Observer.  Previ- 


a  store  should^  do  each  year  is  phasis  on  what  cigarets  of,  or  hov 
shown  as  an  illustration  of  this  they  are  made,  by  what  sociil 
feature.  Also^  included  are:  A  leaders  smoke,  by  sharply  com- 
Budget  Planning  Chapter  for  the  petitive  ads,  by  marked  healib 
Entire  Store,  Monthly  Forms  for  claims  or  threats,  or  by  the  pro- 
a  Promotional  Budget.  Master  mise  of  sheer  non-specific  pleasure. 
Budget  Forms  for  the  Entire  Year,  While,  in  a  sense,  the  problem 
^nd^  Suggested  Forms  for  Buyers  of  all  cigaret  advertising  is  hot 
n  .  Aj  „  combine  a  pleasure  promise 

with  reassurance  in  proportions 

OSL  To  Celebrate  50th  ^  TX 

Anniversary  Nov.  17  the  answer  to  this  is  somewhere 
The  Select  List  of  Ohio  Daily  else  because  people  do  not  smoB 
Newspapers  (Ohio  Select  List)  jus*  for  pleasure  nor  to  safeguard 
will  observe  the  50th  anniversary 
of  its  founding  in  1902  with  a 
luncheon  at  Columbus,  November 
17.  W.  J.  Sanning,  advertising  di¬ 
rector,  the  Kroger  Company,  Cin¬ 
cinnati,  will  be  the  guest  speaker. 

Currently  composed  of  51  dail¬ 
ies,  the  OSL  was  founded  by  men 
interested  in  group  buying  of 


their  health. 

Cigaret  advertising,  it  was  sup 
gested,  calls  for  creativity,  for  d«» 
departures,  for  an  invitation  W 
smoke  that  is  not  just  a  variatkm 
of  the  assertions  of  “you’ll  lik* 
it,”  or  “it  won’t  hurt  you." 

As  a  concluding  part  of  Ih* 

-  ...  presentation,  the  various  aspe^ 

Muscat  newsprint,  ink,  etc.  Today  adver-  of  smoking  pleasure  were 


vertising,  so  our  customers  will  ous  to  that  time  he  spent  several  tising  is  the  primary  interest  of  the  to  appeals  and  moods  associ^ 

find  the  merchandise  even  better  years  as  an  advertising  salesman  Ohio  Select  List.  The  John  W.  with  newspaper  reading  to 

than  they  expected.”  for  newspapers.  Cullen  Co.,  Cleveland,  is  national  dailies  as  an  effective  setting  •w 

Following  the  panel  discussion.  He  is  a  member  of  the  Nation-  advertising  representative  for  the  copy  stressing  the  psychologicm 
Miss  Gertrude  M.  Hoffman,  ad-  al  Newspaper  Promotion  Assn.  OSL.  satisfactions  of  a  cigaret. 

EDITOR  &  PUBLISHER  for  November  1.  1352 


18 


,  j, 

r-  '  - 


oi(L  rM(yvfy/* . . 

now  dressed  up  to  include 

8  brand  name  products 

Chicken  cacciatore . . .  delightfully 
different  way  to  serve  your 
favorite  fowl!  It’s  for  bright  twists  like 
this  that  women  turn  to  Home 
Economics  Editor  Helen  Robertson* 
From  Cleveland  and  26  adjacent 
counties’^  comes  her  faithful 
following,  always  alert  to  the  new 
in  menus.  Regularly  they  discover 
recipes  such  as  this  one  with  eight 
ingredients  that  could  be  bought  by 
brand  name... your  brand  if 
you  tied  your  advertising  to  the  PD’s 
food  features.  Plan  today  to  get 
your  share  of  this  wide-awake  audience! 


HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GEHING? 

(  Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Food  Sales . $458,874,000  $333,266,000 

*  Akron,  Canton,  Youngttoum  not  included.  Figurtt  —  Salet  Management  Survey,  May,  1932 


CLEVELAND 


PLAIN  DEALER 

Cleveland*9  Home  Newspaper 

Creamer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  FrancUco,  Loa  Angelca,  Atlanta 
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Retail  Plan  Book  Sparks 
*53  Carpet  Fashion  Bazaar 


By  Robert  B.  McIntyre 

Retail  plan  books,  which  will 
be  sent  to  carpet  retailers  across 
the  country  during  January  by 
Carpet  Institute,  New  York  City, 
will  contain  linage  boosters  for 
local  dailies  in  the  form  of  de¬ 
tailed  ideas  for  retailer-participa¬ 
tion  in  the  19S3  Carpet  Fashion 
Bazaar. 

RETAIL  AD  SURVEY 

The  fifth  annual  Spring  carpet 
promotion  to  be  held  throughout 
the  country  April  13-23  will  be 
called  the  Carnet  Fashion  Bazaar 


instead  of  the  Carpet  Fashion 
Opening.  Merrill  A.  Watson,  pres¬ 
ident,  Carpet  Institute,  announced 
this  week  in  revealing  details  be¬ 
hind  the  retail  plan  book. 

In  announcing  the  change  of 
name,  Mr.  Watson  said  that  with 
four  successful  events  behind  the 
industry,  it  was  felt  that  the  time 
has  come  for  a  step  ahead  to  a 
promotion  that  is  not  only  atten¬ 
tion  getting,  but  actually  traffic 
pulling — one  capable  of  provok¬ 
ing  sales  action. 

Traditionally  “bazaar”  suggests 
the  market  place,  a  place  where 


people  come  not  only  to  see  what 
is  offered,  but  to  buy.  From  the 
retail  point  of  view  “bazaar"  is  a 
flexible  name.  For  the  fashion- 
minded  store  it  offers  the  oppor¬ 
tunity  to  present  the  new  and  dra¬ 
matic.  For  the  promotion-minded 
store  it  may  suggest  real  value 
sales.  Coupled  as  it  is  with  “fa¬ 
shion,”  it  gives  the  imaginative 
merchandiser  unlimited  scope  for 
advertising,  display,  store  windows 
and  special  events.  The  appeal  of 
the  word  “bazaar”  has  a  tremen¬ 
dous  amount  of  potential  con¬ 
sumer  pull. 

The  retail  plan  books,  according 
to  Mr.  Watson,  will  include  sug¬ 
gested  newspaper  ads,  direct  mail 
pieces,  floor  and  widow  displays 
and  outlines  of  special  event  pos¬ 
sibilities. 

All  of  which  could  add  up — at 
least  for  the  ad  department  of  an 
alert  local  daily — to  extra  linage 
from  local  participating  carpet  re¬ 
tailers. 


flWVIEGO 


BIGGER  than  10  STATES 


SAN  DIEGO  IS  THE  FASHST  GROWING 
MAJOR  MARKET  IN  AMERICA 

1950  *  U.S.  Camus  —  San  Diego  City  ond  County  *-  556,808 

1952  *  Special  U.  S.  Centut  -  Son  Diego  City  ond 
estimoted  County  —  710,808 


Wyoming  .  . 
Vermont  .  • 
South  Dakota  . 
North  Dakota 
New  Hampshire 
Montana  •  • 
Idaho  ... 
Delaware  .  . 
New  Mexico  . 
Nevada  .  .  * 


Now  Son  Diogo  California  . . .  . 710,808 


THE  MOST 
IMPORTANT  CORNER 
^  IN  THE  U.S.  A. 


ian  Sicgo  Bnion 
Evewhq  Tribune 


REPRESENTED  NATIONAllY  BY  THE 

WEST-HOLLIDAY  CO.,  INC. 


3  Retail  Store  Events 
In  102-Page  Edition 
Memphis — Readers  of  the  Con. 
mercial  Appeal  thought  they  had 
found  a  Sunday  newspaper  oi 
their  door  steps  on  Thursday  mom. 
ing,  Oct.  16.  The  102-pagc  issoe 
was  the  largest  week-day  newspa. 
per  published  by  the  Commercial 
Appeal  in  its  113-year  history, 
with  the  exception  of  its  330-pap 
centenary  edition. 

Three  special  sections  accounted 
for  the  unusual  size.  A  14-pjp 
section  announced  the  Memphis 
opening  of  new  J.  C.  Penny  and 
McCrory  stores  in  a  suburban 
shopping  center.  Goldsmith’s  (k- 
partment  store  celebrated  its  82nd 
anniversary  in  a  16-page  section 
which  carried  color  on  page  one. 
A  20-page  tabloid,  with  color  on 
pages  one  and  20,  featured  the 
Dixie  Progress  sale  at  Sears,  Roe¬ 
buck  and  Company. 

On  Oct.  15,  Memphis  Presh 
Scimitar  ran  a  14-page  section 
welcoming  Penny  and  McCrory 
stores  in  a  S2-page  issue  which  was 
one  of  the  largest  ever  published 
by  the  afternoon  newspaper. 

■ 

Stores  Want  More  Mats, 
Ad  Copy,  Survey  Finds 
More  information  for  sales 
people  and  more  effective  consum¬ 
er  advertising  are  the  dealer  aids 
most  desired  by  buyers  in  144 
department  and  specialty  stores 
answering  a  survey  by  Women's 
Wear  Daily  on  Christmas  mer¬ 
chandising  of  toilet  goods. 

In  reply  to  the  question,  “What 
dealer  aids  would  you  most  wel¬ 
come  from  manufacturers  this 
Christmas?,"  59  and  50  per  cent 
indicated  these  aids  respectively. 

More  mats  and  advertising  copy 
were  next  (29  per  cent),  with 
more  counter  and  window  display 
material,  12  and  10  per  cent  r^ 
spectively,  bringing  up  the  rear. 

Retail  Ad  Conierence 
Being  Formed  in  Chicago 
The  Retail  Advertising  Confer¬ 
ence,  now  being  formed  in  Chi¬ 
cago,  will  have  as  its  goal  the 
holding  of  working  meetings  for 
store  executives  on  all  angles  of 
retail  advertising.  Key  persons  in 
the  field  will  conduct  the  sessions. 

First  meeting  is  slated  for  some 
time  between  January  1  and  March 
1. 

■ 

Winter-Ize  Ad  Mat 

Chicago — A  newspaper  adver¬ 
tising  service  in  the  form  of  • 
Winter-lze  Check  Sheet,  availabk 
in  mat  form,  has  been  released 
to  5,500  daily  and  weekly  newv 
papers  by  Dealer  Advertising  Dt" 
vision,  SC  Syndicate,  ChiMgo. 
Copy  is  for  dealer  sponsorship- 

FC&B  Ups  Gerhold 

Paul  Gerhold,  with  the  agency 
since  May,  1951,  as  director  ot 
research,  has  been  elected  vice- 
president  in  charge  of  research  *• 
Foote,  Cone  &  Belding,  New  Yort 
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Still  setting  the  pace 


shows 


for  the  first  nine  months  of  1952,  following  a  record  year 
in  1951... while  the  2**^  paper  shows  a  loss! 


*S«>ur**r:  Mnlia  Ke<*ord 


INQUIRER  constructively  serves 
the  World’s  Greatest  Industrial  Area  .  • . 
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THE  GREATER  PHILADELPHIA  MARKET 


(_  ^ounrr 


DELAWARE  VALLEY 
U.  S.  A. 

Philadelphia  ia  the  heart  of 
the  14-county  ABC  Retail 
Trading  Area... The  Great¬ 
er  Philadelphia  Market  t 


Things  are  booming  in  the 
Delaware  Valley.  Especially 
with  the  one  newspaper  that 
is  the  most  constructive  force 
in  this  vital,  vibrant  area 
of  4,500,000  people.  The 


Inquirer  ...  after  setting  a 
recorti  with  36,891,000  lines 
last  year  is  on  its  way  to  an¬ 
other  new  high  . . .  making  ad¬ 
vertising  records  because  it 
gets  advertising  results! 


^OOUTI^ 


Constructively  Serving 
The  World’s  Greatest  Industrial  Area 


Excludv.  Advurfising  Represunta1ivu$:  ROBERT  T.  DEVLIN,  JR.,  Empir.  Slot.  Bldg.,  N.Y.C.,  longacr.  5-5232j  EDWARD  J.  LYNCH,  20  N.  Wack.r 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coatt  Reprumntativat:  FITZPATRICK 
A  CHAMBERLIN,  155  Montgomery  St.,  Son  FranciKO,  Garfield  1-7946  •  1127  Wilshire  Boulevard,  Los  AngelM,  Michigan  0259 
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The  Advertiser  and  The  Newspaper 

Newspapers  Called  Best 
Ad  Medium  for  Banks 


^  There’s  a 

Little  ^^HITE  HOUSE” 
almost  every  mile  of  the  way 

That  big  dome  in  Wasliington  and  the  impor¬ 
tance  of  other  Government  structures,  sway 
a  Nation’s  destiny.  But,  in  very  truth,  DO  they? 
People  make  America.  In  the  end,  they  rule  it, 
produce  its  spirituality,  foment  its  courage,  its 
prosperity,  and  make  possible  a  Free  Press. 

There  are  little  ‘’White  Houses”  across  the  map, 
in  big  cities  and  small.  Often  modest,  trees  hover 
over  them  lovingly:  children  frolic  in  their  yards: 
the  sun  gives  them  benediction.  Important  are  the 
people  who  live  in  these  “White  Houses”^  they 
keep  factories  alive,  commerce  humming,  ships 
filled  with  cargoes;  trains  busy,  planes  sky-high. 
End  to  end,  they  would  reach  far,  far,  beyond  ANY 
politician’s  dream.  They  have  tlieir  own  charac¬ 
teristic  way  of  maintaining  moral  balance.  They 
are  Localnews  homes,  glistening  with  thrift. 

You'll  find  the  Local  newspaper  on  these  door¬ 
steps.  Eagerly  awaited  and  zealously  sought,  as 
regards  the  things  that  make  a  home  HOME  and 
give  it  happiness  and  health. 

That  newspaper,  being  local  is  as  much  a  part 
of  its  community  as  the  “Little  WHITE  House” 
itself. 

“l.orAUNEWS  DAILIES  —  basic  advertising  medium” 

The  Jul  ius  Maihews 
Special  Agency,  Inc. 

NEKSPAPER  REPRESEISTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  BOSTON 
SYRACUSE  •  PHILADELPHIA  •  PITTSBURGH 


Coronado,  Cal.  —  Banks  can 
present  their  message  to  mass  au¬ 
diences  in  large  metropolitan  areas 
through  newspapers  better  than 
any  other  advertising  medium,  the 
37th  annual  convention  of  the 
Financial  Public  Relations  Asso¬ 
ciation  was  told  here. 

In  a  clinic  presided  over  by  Lou 
E.  Townsend,  vicepresident  of  the 
Bank  of  America,  Robert  W. 
Sparks,  first  vicepresident  of  the 
Bowery  Savings  Bank,  New  York 
City,  said  his  institution’s  experi¬ 
ence  has  shown  that  other  forms 
of  advertising  are  only  “auxiliary 
and  supplementary.” 

“The  newspaper  caters  to  every 
mood,”  he  declared.  “It  is  an  in¬ 
timate,  private  companion,  in 
which  advertising  has  the  best  pos¬ 
sible  association.  It  is  also  timely 
and  more  flexible  than  any  other 
media. 

Economic  Timeliness 

“The  importance  of  timeliness 
cannot  be  overemphasized.  If  a 
bank  is  the  first  to  offer  a  new 
method  or  service,  the  flexibility 
of  newspapers  enables  that  bank  to 
get  its  message  across  fast  with  no 
elaborate  preparation  or  produc¬ 
tion  cost.” 

Mr.  Sparks  said  that  the  growth 
of  other  advertising  media  has  had 
little  effect  on  newspapers,  as  far 
as  bank  advertising  is  concerned. 
“The  great  national  advertisers 
have  virtually  priced  local  adver¬ 
tisers  out  of  the  market  in  tele¬ 
vision,”  he  asserted. 

He  urged  discrimination  in  plac¬ 
ing  bank  advertising.  “Our  bank 
may  disagree  with  the  editorial 
policy  of  a  paper,  but  if  it  has  the 
circulation  that  can  be  influenced 
to  use  our  bank,  we’ll  use  that 
paper,”  Mr.  Sparks  said.  “We  give 
all  papers  an  even  break  on  strict¬ 
ly  institutional  advertising,  but  on 
a  down-to-earth  selling  campaign, 
we  place  ads  only  in  the  papers 
which  are  the  best  producers. 
These  have  been  established 
through  keyed  coupon  advertising.” 

Hits  Clever  Copy 

Clever  advertising  captions  are 
not  always  the  business-pullers  in 
bank  advertising,  he  warned. 
Straightforward,  informative  copy, 
without  a  clever  illustration  to  de¬ 
tract  from  it,  usually  produces  the 
most  business  for  banks,  in  his 
experience.  “An  ad  that  tells  how 
you  can  save  a  certain  amount  of 
money  in  a  certain  period  of  time 
by  depositing  a  certain  amount  is 
more  effective  than  an  ad  with  a 
‘gimmick,’”  Mr.  Sparks  com¬ 
mented. 

Mr.  Townsend  reported  that  a 
survey  of  some  of  the  largest  pa¬ 
pers  in  the  United  States  shows 
some  evidence  of  bringing  the  fi- 
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nancial  advertising  rate  don 
closer  to  a  parity  with  general  ad¬ 
vertising. 

Raps  Extra  Rale 

“We  feel  it  is  unfair  for  nm 
papers  to  charge  banks  an  eiin 
rate  for  advertising,”  he  said. 
“The  defense  given  by  one  larp 
paper  is  that  banks  ask  a  lot  of 
publicity,  and  financial  pages  an 
expensive  to  produce. 

“But  if  we  were  given  a  rate 
equal  to  that  of  other  advertis-’n, 
we  would  use  more  linage  and 
generally  do  a  better  job  of  adver¬ 
tising.” 

■ 

Necchi  to  Distribute 
Elna  Line  n  U.  S. 

The  Necchi  Sewing  Machine 
Sales  Corp.,  New  York,  has  ac 
quired  sole  distribution  rights  for 
the  Elna  portable  sewing  machine 
in  the  United  States.  The  Elna  b 
made  in  Geneva,  Switzerland,  at 
the  Tavaro  Works. 

The  president  of  Necchi,  Leon 
Jolson,  said  a  new  company  hai 
been  formed  in  New  York  called 
the  Elna  Corporation  of  America 
with  himself  at  the  head.  He  said 
the  new  line  is  being  taken  on  by 
Necchi  in  order  to  meet  the  d^ 
mand  for  portable  sewing  ma¬ 
chines  which  account  for  about 
25%  of  sewing  machine  sales  ia 
America. 

The  head  of  the  newly-formed 
company  added  he  will  probably 
spend  $750,000  for  Elna’s  adver¬ 
tising  during  the  coming  year  and 
that  about  one-third  of  the  budget 
will  go  into  cooperative  newspaper 
advertising.  Schedules,  through 
Doyle  Dane  Bernbach,  Inc.,  have 
not  as  yet  been  set,  but  the  ?*!• 
tern  of  advertising  will  be  the 
same  as  that  used  for  Necchi  (EiP 
July  12,  page  16). 

■ 

Sotherland  Elected 
By  Midwest  NAEA 

Kansas  City — W.  E.  Sutherland, 
advertising  director  of  the  Sioui 
City  (la.)  Journal-Tribune,  is  tl« 
new  president  of 
the  Midwest 
Newspaper  Ad¬ 
vertising  E  X  c  c  - 
utives  Associa¬ 
tion. 

Other  officers 
are:  Vicepres- 
i  d  e  n  t  ,  Roy 
McKinney,  Dallas 
(Tex.) rimes  Her¬ 
ald;  secretary- 
treasurer.  E.  D.  , 

Ward,  Pittsburg  Solherlanfl 

(Kan.)  Headlight  and  Sun;  and 
sergeant-at-arms,  K.  U.  Lov^ 
Sedalia  (Mo.)  Democrat  om 
Capital. 
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*^Look  at  the  state  this  girl  is  in^ 


In  the  state  of  Washington  she’s  cooking  on 
plenty  of  burners — electric  ones. 

What  a  state!  In  Washington  there’s  one 
electric  range  for  every  two  electric  xisers— while 
a  prosperous  state  nearby  has  only  one  range  for 
every  10  electric  users. 

Why  should  one  area  be  a  five-to-one  better 
market  than  another? 

Whatever  the  reason,  this  much  is  certain:  con¬ 
sumption  habits  vary.  Region  by  region.  City  by 
city.  Product  by  product.  Business  by  business. 

The  nation  is  a  patchwork  market,  where  it’s 
easy  to  waste  your  advertising  dollars  unless  you 
take  advantage  of  the  flexibility  of  newspapers. 

Why  not  use  the  ad  medium  that  lets  you  put 
sales  pressure  where  pressure  does  the  most  good? 
Consider  the  State  your  business  is  in — and 
advertise  accordingly. 

We  may  have  information  that  can  help  you  get 
the  biggest  sales  returns  from  each  and  every  one 
of  your  markets.  Write  or  phone. 

Bureau  of  Advertising — American  Newspaper 
Publishers  Association,  570  Lexington  Ave.,  New 
York  22,  PLaza  9-6262—360  N.  Michigan  Ave., 
Chicago  1,  STate  2-8681—240  Montgomery  St., 
San  Francisco  4,  EXbrook  2-8530. 


o  o  0  0 


0  o 


Sponsored  by  The  Gannett  Newspapers  in  the  interests  of  fuller  understonding  of  newspopers. 
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Ohde  Elected  President 
of  Wisconsin  Ad  Men 


Milwaukee,  Wis.  —  William 
Ohde,  Manitowoc  Herald-Times, 
was  elected  president  of  the  Ad¬ 
vertising  Managers  Association  of 
Wisconsin  Daily  Newspapers  at 
the  closing  session  of  the  fall  con¬ 
ference  at  the  Schroeder  Hotel  on 
Monday.  He  succeeds  Arthur  E. 
Teachout,  LaCrosse  Tribune.  Hans 
Hamm,  Waukesha  Daily  Freeman, 
was  named  secretary-treasurer. 


Vicepresidents  elected  were: 
Karl  Eisele,  Madison  Newspapers, 
Inc.,  representing  national  adver¬ 
tising  managers;  Roberrt  Immich, 
Ironwood  (Mich.)  Daily  Globe, 
retail,  and  W.  H.  Scrivner,  Madi¬ 
son  Newspapers,  staff  members. 
The  latter  designation  is  new  and 
was  adopted  to  give  the  staff 
members  representation  on  the  as¬ 
sociation  official  staff. 


As  at  previous  conferences  the 
opening  day  program  on  Sunday 
was  slanted  to  staff  members  to 
aid  them  in  their  work.  Mr. 
Hamm  was  program  chairman. 

James  F.  Devine,  of  the  A.B.C. 
executive  staff,  discussed  “How 
A.B.C.  Newspapers  Provide  Facts 
as  a  Measure  of  Advertising 
Value,”  explaining  the  plan  for 
evaluating  circulation  and  putting 
the  figures  to  work  in  selling  ad¬ 
vertising.  Mr.  Devine  and  Carroll 
Hanson  conducted  a  discussion  pe¬ 
riod  during  which  members  asked 
questions  about  the  operations  of 
the  A.B.C.  and  data  available  for 
use  in  advertising  advertisers. 

Assistance  available  from  the 
National  Advertising  Council  to 


newspapers  in  connection  vii 
public  service  campaigns,  suchg 
defense  bonds,  get-out-the-voit, 
recruiting  nurses,  etc.,  was  a 
plained  by  Atlee  Bratley,  natioal 
advertising  manager  of  the  Racai 
Journal-Times. 

The  round  table  discussion  mi 
problem  clinic  period  was  devoted 
to  topics  from  the  N.A.E.A.  sale 
development  and  research  com- 
m  i  1 1  e  e  .  Considerable  atteatki 
was  given  to  radio  and  TV. 

A  demonstration  on  the  use  of 
the  Bureau’s  presentation  to  sell 
automobile  dealers  on  the  use  of 
newspapers  was  given  by  Clifford 
Wenthur,  of  the  Waukesha  Daily 
Freeman  staff,  assisted  by  Irvioi 
Buntman  of  Wisconsin  newspaper 
Markets. 

In  addition  to  the  annual  bii& 
ness  meeting  Monday,  the  mana¬ 
gers  discussed  a  number  of  prob¬ 
lems  relating  to  their  business.  Es¬ 
tablishment  of  a  standardized  rate 
structure  to  meet  problems  of  han¬ 
dling  cooperative  advertising,  mul¬ 
tiple  signature  ads,  multiple  pape 
rates  and  similar  situations,  wort 
discussed  but  no  definite  actioo 
taken. 

The  new  officers  were  requested 
to  give  consideration  to  holding  at 
least  one  of  the  meetings  of  the 
association  each  year  out  in  the 
state,  and  also  to  develop  pro¬ 
grams  giving  more  attention  to 
subjects  of  concern  to  staff  mem¬ 
bers  in  their  sales  work. 

■ 

BBB  Honored  at 
Luncheon  in  New  York 

More  than  550  leading  business 
men  and  high  public  officials  were 
present  at  a  luncheon  last  week 
to  mark  the  30th  anniversary  of 
the  Better  Business  Bureau  of 
New  York  City,  Edwin  S.  Friend¬ 
ly,  vicepresident,  the  New  Yuri 
World  Telegram  and  Sun,  presid¬ 
ed.  Among  the  speakers  was  Ar¬ 
thur  Hays  Sulzberger,  presideot 
and  publisher,  the  New  York 
Times.  Among  the  guests  of 
honor  were:  Thomas  J.  Coch¬ 
rane,  advertising  director,  tho 
New  York  Daily  News:  Charles 
B.  McCabe,  publisher,  the  Se» 
York  Daily  Mirror;  William  E- 
Robinson,  executive  president,  the 
New  York  Herald  Tribune,  aod 
Mrs.  Dorothy  Schiff,  publisbet. 
the  New  York  Post. 

■ 

Willson  Now  Heads 
Business  Bureau 

The  election  of  Kenneth  B- 
Willson  as  president,  and  AHaa 
E.  Backman  as  executive  viceprtf 
ident  of  the  National  Better  Buw 
ness  Bureau  was  announced  !**• 
week. 

Mr.  Willson,  who  succeeds  the 
late  Edward  L,  Greene,  has  be® 
the  Bureau’s  executive  vicepre^ 
dent  for  two  years.  He  joined  tw 
NBBB  staff  in  1925,  the  year  » 
was  incorporated. 

Mr.  Backman  has  been  associ¬ 
ated  with  the  organization  ri®* 
1929. 
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TUCSON  NEWSPAPERS,  INC. 

TUCSON,  ARIZONA 
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Morning  and  Sunday 

Cuegon  Bailp  Citizen 

Evening 

Announce  with  pleasure  the  appointment  of 

Cresmer  &  Woodward,  inc. 

NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA 
SAN  FRANCISCO  •  LOS  ANGELES 

As  National  Representatives  from  Coast  to  Coast 


More  than  200,000  people  live  in  the  three 
rich  counties  of  Southern  Arizona.  Sell  them 
with  the  only  newspapers  that  cover  this  area. 
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Chicago  Tribune  Press  Service 

^VIVE  y^iS!^  6if  tkt, 

uoi&ff  S&wiix, 


Says  Dwight  Young,  Editor  and 
Publisher,  Dayton  Journal  Herald 
“Your  people  are  the  most  wonderful  group  I 
ever  knew  to  go  all  out  in  taking  care  of  your 
clients’  needs  , . .  Sometimes  I  have  the  feeling 
that  we  are  ‘working  a  willing  horse  to  death’ 
when  we  keep  asking  you  to  do  things  for  us  in 
various  parts  of  the  world.” 

Says  William  P.  Steven, 

Assistant  Executive  Editor, 

Minneapolis  Star  and  Minneapolis  Tribune 
“We  pride  ourselves  in  Minneapolis  on  thinking 
up  a  good  many  chores  for  all  our  services  to  do 
for  us,  and  I  am  glad  to  say  that  when  we  ask 
the  Chicago  Tribune  Press  Service,  we  certainly 
get  prompt,  vigorous  action.” 

Soys  John  R.  Cauley,  Telegraph 
[ditor,  Kansas  City  Star 
"Many  thanks  for  the  fine  job  on  the  eight 
brothers  which  we  requested.  It  was  a  welcome 
and  human  intrusion  into  the  mass  of  politics.” 


Says  James  F.  Chambers,  Jr., 

Managing  Editor,  Dallas  Times-Herald 
“Congratulations  on  the  excellent  job  you  did 
in  connection  with  the  sale  of  the  New  York 
Yankee  football  team  to  the  Dallas  syndicate. 
You  were  45  minutes  ahead  of  the  wire  services. 
VVe  had  a  far  better  story  than  our  oppaosition..” 

Says  Roderick  J.  Watts, 

Managing  Editor,  Houston  Chronicle 
“You  furnished  us  excellent  coverage  of  the 
presentation  of  the  American  Dairy  Association 
Distinguished  Service  Award  to  the  Chronicle. 
The  story  was  everything  we  could  desire  and 
the  picture  was  fine,  too.  Thanks  very  much.” 

Says  Ed  Dooley,  Managing  Editor, 
Denver  Post 

“Many  thanks  for  the  excellent  service  on  the 
Merman-Six  story  from  Washington.  Ruth 
Montgomery’s  story  was  waiting  for  the  ojsen- 
ing  desk  early  and  along  with  a  Wirephoto  we 
got  a  good  layout  for  all  editions.  Your  coop>- 
eration  and  service  are  greatly  appreciated.” 


Unduplicated  stories  that  give  your  pages  the  high  reader  interest  you  want 


X  WASHINGTON  reporting 
by  the  staff  celebrated  for 
4^’'  getting  the  big  stories 
that  are  hard  to  get — Arthur  Sears 
Henning,  Walter  Trohan,  Willard 
Edwards,  Philip  Dodd,  Lawrence 
Burd,  Joseph  Hearst,  Robert 
Young,  Philip  Warden,  Lloyd 
Norman,  John  Fisher,  William 
Moore  and  Leland  Forrester. 

FOREIGN  coverage  from  the 
X  American  viewpoint  by  re¬ 
porters  whose  bylines  have  headed 
some  of  the  biggest  news  breaks 
of  the  century — Larry  Rue,  Jules 
Dubois,  Henry  Wales,  Quentin 
Pope,  Walter  and  Edith  Simmons, 

Arthur  Veysey,  Eugene  Griffin, 

Gwen  Morgan  and  others. 

DOMESTIC  specials  from 
1^'  New  York,  California  and 
news  centers  by 
reporters  noted  for  their 
enterprise  —  William  Fulton, 

Chesly  Manly,  Harold  Hutchings, 

Joseph  Zullo,  Seymour  Korman 
*nd  others. 

MIDWEST  coverage  by 
fh®  Chicago  Tribune’s 
outstanding  news 

organization. 
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sports  page  attractions 

)  that  can  give  new  compet- 
^ .  /  itive  interest  to  your  sports 
pages  by  Arch  Ward,  Edward 
Burns,  Wilfrid  Smith,  Irving 
Vaughan,  Bob  Becker,  Charles 
Bartlett,  Ed  Prell  and  others. 

FINANCIAL  exclusives  out  of 
the  business  capital  of  the 
\f  midwest  by  Philip  Hampson, 
^Xwilliam  Clark,  Anthony  Wirry, 
Joseph  Egelhof,  Harry  Adams, 
Thomas  Abbott,  A1  Chase  and 
others. 

SPECIALTIES  in  the  big  fields 
of  popular  interest  by 
Wayne  Thomis,  aviation;  Roy 
Gibbons,  science;  Richard  Orr, 
agriculture;  George  Hartmann, 
labor;  James  Doherty,  syndicate 
crime;  Hal  Foust,  autos  and  roads; 
and  others. 

Jl  FEATURES  in  every  impor-  \ 
1^1 1  tant  department  of  human 
interest  by  Tom  Morrow, 
Clay  Gowran,  Harold  Smith, 
Clayton  Kirkpatrick,  Norma  Lee 
Browning,  Leslie  Moneypenny, 
E.  R.  Noderer,  George  Tagge  and 
others. 


Says  Cy  King,  Execulive  Editor, 

Buffalo  Courier  Express 
“Two  matters  of  appreciation  on  the  docket 
of  this  morning:  First,  my  personal  and  deep 
appreciation  to  Bradley,  of  your  office,  for 
looking  into  the  Lavelle  case  last  Saturday 
night.  Second,  your  folks  really  turned  up  a 
good  story  for  us  out  of  New  York  on  the 
license  plate  thing.  Thanks  ever  so  much.” 

Says  Robert  Notson,  Managing 

Editor,  Portland  Oregonian 

“Thanks  for  excellent  television  critique  by 

Larry  Wolters.  Please  airmail  Wolters’  photo 

and  few  lines  identifying  him  for  precede  with 

story.” 
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Enthusiasm 


Grows MD  Gm)ws...AS 


American  Weekly 


Moves  UP! 


UP  IN  ADVERTISING  DOLLARS! 


ANALYSIS  OF  ADVERTISING  REVENUE 


XL 


1952 

PERCENT  OF  GAIN  OR  LOSS 
OVER  SIMILAR  PERIOD  IN  1951 


FIRST 


QUARTER 

1952 


SECOND  QUARTER 
1952 


THIRD  QUARTER 
1952 


FOURTH  QUARTER 
1952 


'’Incomplete 


Albany  Times-Union  ^  Baltimore  American  *  Boston  Advertiser  *  Buffalo  Courier-Express  Ar  Chicago  Herald-American  if  Cincinnati  Enquirer 
Cleveland  Plain  Dealer  -k  Detroit  Times  if  Los  Angeles  Examiner  if  Miami  Herald  if  Milwaukee  Sentinel  Ar  New  Orleans  Item 
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TJP  INCREASED 

LINEAGE! 


“l.'l - 

Porkoy  Morgorine  . . .  ADMlRALCORI^OMrinV’’'^' 

--sofcoiorpog^every;:;:;;;;:^^  »’«- ° 

“  o  «„es  o,  W..„g  „„„  JOHNsl^^^^Sr^ 

bose  color  schedules  on  Gold  Medol  ^  '  '''  Weekly  wIrt, 

aeons  WISH  ^ 

<:OMPANY  .  '"  ThTIupuncH 

■ - 'O'- *80,000  worth  of  4  • - - - ESSSN 

«»  quorter  of  1952  . .  .  STBRUNG  DRUG  lUr  "’* 

Dillon  odds  third  pro^ct  with  o  t-SE*'  Centaur  Coldwell 

company,.  'ons'stent  schedule  .  .  .  SWIFT  A 

'*«enng  Duff  Mixes  .  •  •  6eWe»4l^^S 


•••  Y.  Journal-American  ★  Philadelphia  Bulletin  ★  Pittsburgh  Sun-Telegraph  ★  Portland  Oregonian  *  St.  Louis  Globe-Democrat  ★  St.  Paul  Pioneer  Press 
Sm  Antonio  Light  ★  San  Francisco  Examiner  ★  Seattle  Post-Intelligencer  ★  Syracuse  Herald-American  ★  Washington,  D.  C.  Times-Herald 
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The  Advertiser  and  The  Newspaper 

Grocers*  Alliance  Pegs 
Special  Drive  to  Election 


Chicago  —  “Liglrts  On — Votes 
Out,  Let  Freedom  Shine  from 
Eight  to  Nine,"  is  the  advertising 
message  featured 
in  1,937  newspa¬ 
pers  (dailies  and 
weeklies)  this 
week  by  IGA 
food  stores  from 
coast  to  coast 

The  good  citi¬ 
zenship  drive  on 
the  part  of  5,- 
500  members  of 
the  Independent 
Grocers’  Alliance  ^  , 

of  America  is  a  I'nmes 

highlight  of  the  stores’  continuing 
institutional  advertising  program, 
Don  R.  Grimes,  IGA  president, 
told  E&P  in  an  interview  here. 

IGA  stores  will  light  up  their 
windows  on  Election  eve  from  8 
to  9  p.m.  as  a  pledge  that  all 
employes  will  vote  on  Election 
Day,  Nov.  4,  said  Mr.  Grimes. 
In  addition  to  the  newspaper,  ra¬ 
dio  and  television  advertising, 
each  grocer  will  use  window  ban¬ 
ners  to  encourage  citizens  to  vote. 
Voters,  in  turn,  were  asked  to  light 
their  porch  lights  during  the  same 
evening  to  indicate  they  will  vote. 


"Whenever  we  can,  we  tie-in 
with  events  that  are  important  to 
the  public  in  our  newspaper  ad¬ 
vertising,”  explained  Mr,  Grimes. 
"We  think  that  independents  are 
closer  to  the  people  than  any 
other  class  of  retailers.  That’s 
why  IGA  has  enlisted  in  the  ‘get- 
out-the-vote-drive’  as  a  national 
organization.” 

Mr.  Grimes,  who  puts  newspa¬ 
pers  at  the  top  of  his  list  as  an 
effective  sales  medium,  told  how 
IGA  reorganized  its  wholesaler- 
retailer  set-up  about  20  years  ago 
so  that  IGA  affiliates  could  com¬ 
pete  with  chain  stores  from  a 
merchandising  standpoint. 

Heavy  Newspaper  Advertisers 

Today,  IGA  stores  are  on  a 
cash-and-carry,  self-service  basis, 
he  pointed  out,  and  are  using 
newspaper  advertising  as  their 
main  point  of  attack,  supplement¬ 
ing  that  medium  with  radio,  TV 
and  in  some  cases,  handbills. 

Mr.  Grimes  estimated  that  IGA 
stores  use  about  2,900,000  lines 
of  advertising  a  week  in  newspa¬ 
pers  under  the  IGA  advertising 
program.  Stores  today,  he  added, 
are  being  encouraged  to  advertise 


twice  a  week,  in  order  to  increase 
store  traffic  early  in  the  week. 
Retailers  pay  for  their  own  adver¬ 
tising,  he  said,  but  mats  and  lay¬ 
outs  are  furnished  by  the  IGA 
parent  organization.  Orvillle  W. 
lohler,  formerly  A&P  advertising 
manager  in  the  Chicago  Central 
division,  is  now  advertising  and 
merchandising  manager  for  IGA. 

The  IGA  president  said  that 
IGA  stores  are  up  21%  for  first 
eight  months  this  year  in  total 
sales.  He  credited  much  of  the 
increase  to  the  month-in-and- 
month-out  food  promotions  spon¬ 
sored  by  IGA. 

Newspapers  Pay  Off 

"It  is  the  unqualified  belief  of 
IGA,”  said  Mr.  Grimes,  "that  the 
tried  and  true  way  to  get  our 
message  across  is  through  the 
daily  newspapers  which  go  into 
the  homes  of  our  customers.  Our 
experience  over  the  years  has 
proved  to  us  that  the  newspapers 
are  where  we  get  our  advertising 
dollars’  worth  and  where  the 
newspapers’  readers  find  out  what 
we  have  to  sell  and  at  what  price.” 

Mr.  Grimes  told  E&P  that  IGA 
wholesalers  and  retailers  learned 
early  that  when  they  advertised 
well-known  national  brand  prod¬ 
ucts  theiir  sales  went  up.  In  re¬ 
cent  weeks,  IGA  stores  tied-in 
with  the  "Real  American  Break¬ 
fast”  promotion,  he  pointed  out. 

On  Nov.  16,  IGA  will  use 
Puck — The  Comic  Weekly  for  a 
three-page  promotion  in  color,  tie- 


ing-in  with  eight  nationally  i 
vertised  products,  including  Ci 
(P&G  soap),  Pepsodem  Too 
paste.  Red  Heart  Dog  Fa 
Crisco,  Three-Minute  Pop  Co 
Ohicken-of-the  Sea  Tuna  Fhh,; 
Dutch  Cleanser,  and  Mars  Ce 

IGA  stores  will  receive  lij 
000  reprints  of  the  Puck 
page  promotion  to  use  in  -i 
chandising  the  eight  products,! 
Grimes  explained. 

"We  have  also  used  color 
our  local  newspaper  ads,  fra 
ing  strawberries,  oranges,  tu 
and  cheese,”  he  added,  to 
is  wonderful  for  food  adveni 
but  it  is  costly  and  must  be  pi 
erly  timed  and  positioned  to 
the  best  results.” 

Favors  Institutional  Copy 

Mr.  Grimes  is  a  middle4 
roader  on  the  question  of  bas 
between  food  illustrations  i 
priced  items  in  food  ads. 
don’t  think  it  wise  to  clutter 
the  ad  with  too  many  pictur; 
he  said.  “We  do,  however, 
illustrations  and  we  believe  . 
a  picture  alongside  the  name 
a  well  known  brand  signifies 
Mrs.  Housewife  that  IGA  'ic 
are  selling  the  ‘real  Mc^y.” 

In  addition  to  straight  :< 
copy,  IGA  stores  include  an  i: 
tutional  type  of  advertising  c 
week,  he  said,  in  which  the 
tailer  sells  his  store  on  its  mej 
and  advantages,  including  cleal 
ness,  personal  courtesy,  frienl 
ness  and  service.  I 


OVER  too  NEWSPAPERS  FROM  COAST  TO  COAST  HAVE  ELECTED  TO 
RUN  THE  KEISTER  "SUPPORT  THE  CHURCH"  ADS  WEEKLY 


/ 


No  wonder  though,  for  the  Keister  ads  were  nominated 
by  all  parties  as  the  finest  religious  feature  available  to  the 
newspapers  of  America. 

Superb  art,  appealing  illustrations,  and  brief,  jyersuasive 
copy  will  make  this  church  feature  one  of  the  finest  and  most 
effective  pages  of  your  paper. 

As  a  goodwill  builder,  the  Keister  feature  is  tops,  and 
it’s  also  a  wonderful  source  of  additional  rev'enue  from 
non-advertisers. 

CAST  YOUR  BALLOT  FOR  THE  KEISTER  ADS— 

ORDER  THEM  TODAY! 

- r  in  chuiich'aoverti 

_ _  ^  . 
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*  •  that's  what  we  say  on 

SATURDAY,  NOVEMBER  1st 
to  the  ALLENTOWN  (Pa.)  NEWSPAPERS 

The  Morning  Call 
Evening  Chronicle 


Sunday 


Call-  Chronicle 

These  progressive  newspapers  and  their  publishers  are  no  strangers 
to  us. 

For  several  decades  we  had  the  high  honor  of  being  their  National 
Representatives — and  we  grew  with  them. 

Then,  business  circumstances  necessitated  a  change,  but  now, 
once  again,  they  are  back  with  us.  So,  please  remember. 

When  it’s  Allentown  .  .  .  it’s 


STORY,  BROOKS  &  FINLEY 

INCORPORATED 

Newspaper  Representatives 

230  Park  Avenue,  New  York  17 


I  Chicago  ★  Philadelphia  ★  Boston  ★  Atlanta  ★  Cleveland  ★  Los  Angeles  ★  San  Francisco 
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significant,  Isn’t  It  .  .  . 
the  si>ee<l  with  which  prod¬ 
ucts  change,  physically  and 
as  to  content.  To  meet  the 
challenge  of  modern  mer 
chandlslng  and  selling, 
these  changes  are  neces¬ 
sary.  The  campaign,  with 
the  newest,  best  story.  Is 
apt  to  steal  a  march  on  old, 
established  brands. 

ChoUy  Breakfast-Cereal, 
two  years  ago,  thought  Its 
traditional  package  was  \m- 
touchable.  Then,  a  year 
later.  It  blos8(»ned  out  with 
new  lettering,  a  new  color- 
scheme,  a  new,  vital  simpli¬ 
fication.  Some  other 
“Cholly"  was  edging  Into 
Its  sales. 

“TesP’  Markeb  Doobly 
Important 

As  a  consequence,  na¬ 
tional  advertisers,  with  new 
labels,  new  packaging,  new 
offers  and,  as  like  as  not. 
added  gastronomic  features, 
MUST  get  the  public — and 
QUICK!  The  Altoona  Mar¬ 
ket  has  been  placed  high — 
very  high — on  the  “Test 
Campal^’*  list  by  shrewd 
Judges  of  such  problems. 

Altoona  has  everything — 
buying  power,  an  Immense 
Trade  Area,  an  eagerness 
by  people  to  “try  out" 
what’s  new,  and  better. 

Altoona's  Only  Evening 
Newspaper 

The  afternoon  paper 
shoots  straight  at  Mama, 
among  others.  The  next 
morning,  she  is  rarln*  to 
go.  With  96%  coverage  of 
the  City  Zone,  The  Mirror 
spark-plugs  that  buying 
urge. 

Altoona's  (Pa.) 
"Test-Best" 

Richard  E.  Beeler, 
Advertising  Manager 


Eltoona 

Witter. 
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The  Advertiser  and  The  Newspaper 

McFadden  Now  Head 
Of  McDevitt  Company 


Dcdly  Called 
The  'Salesman 
With  Brains' 

Utica,  N.  Y. — ^The  newspaper 
is  “a  salesman  with  brains  looking 
for  an  audience,”  Jeff  Twentyman, 
advertising  director  of  Browning- 
King  Co.,  New  York  City,  told 
the  Advertising  Managers  Bureau 
of  New  York  State  Dailies  this 
week. 

‘The  newspaper  gets  an  audi¬ 
ence,  the  full  audience,  in  every 
home  at  the  convenience  of  the 
reader,”  Mr.  Twentyman  said  at 
the  bureau’s  Fall  meeting  in  Hotel 
Utica. 

“I  believe  in  newspaper  adver¬ 
tising  more  than  any  other  form 
of  advertising,”  he  went  on.  “Once 
you  put  it  into  print,  you  cannot 
call  it  back.  Can  television  say 
that?  Can  radio  say  that? 

“The  first  law  of  advertising  is 
to  have  a  message  to  present,  then 
to  give  attention  to  typographic 
layout  and  white  space,  and  third¬ 
ly,  to  make  the  people  want  it 
now. 

“Merchandising  is  the  business 
of  going  out  and  getting  goods 
for  people.  Advertising  is  getting 
people  for  the  goods.” 

Mr.  Twentyman  told  the  man¬ 
agers  that  advertising  is  “nothing 
more  than  opinions  or  facts”  and 
that  if  an  ad  said  a  suit  of  cloth¬ 
ing  was  the  finest  kind  of  a  suit 
it  should  tell  why. 

“People  don’t  just  buy  goods — 
they  buy  the  good  from  the 
goods.” 

Earlier  in  the  three-day  session. 
Jack  Birgrum  and  Fred  Speigel  of 
the  Metro  Associated  Mat  Service 
told  how  to  get  more  benefits  from 
mat  services. 

Stimulation  of  the  basic  idea 
of  selling  newspapers  rather  than 
newspaper  space  alone  was  the 
topic  at  later  panels  of  the  man¬ 
agers. 

At  one,  Allen  B.  Sikes,  field 
director  of  the  Bureau  of  Adver¬ 
tising  ANPA;  Frank  Kilcheski, 
manager  of  the  retail  department, 
and  Edward  Burgeson,  director  of 
the  retail  division,  discussed  “the 
tools  which  can  be  used  by  the 
1,000  newspaper  members,”  ap¬ 
plication  and  necessity  of  further¬ 
ing  the  idea  of  newspapers. 

At  another  the  leaders  included 
Messers  Sikes,  Rusell  C.  Harris, 
Buffalo  (N.  Y.)  Courier-Express, 
and  Ernest  Minnell,  president  of 
the  New  York  State  Chapter, 
took  part. 

Officers  were  reelected  at  the 
closing  session.  They  are:  Pres¬ 
ident,  Benjamin  P.  Sprague,  Yonk¬ 
ers  (N.  Y.)  Herald-Statesman; 
vice-president,  Henry  W.  Stock, 
Albany  (N.  Y.)  Knickerbocker- 
News,  and  secretary-treasurer, 
Elmer  J.  Pierce,  Utica  (N.  Y.)  Ob¬ 
server-Dispatch. 


Francis  P.  McFadden,  formerly 
vicepresident  and  general  sales 
manager  of  the  New  York  Com¬ 
pany,  is  now  pres¬ 
ident,  George  A. 

McDevitt  Com¬ 
pany  of  New 
York. 

Mr.  McFadden 
succeeds  George 
A.  McDevitt, 
founder  of  the 
organization,  who 
died  October  19. 

The  new  pres¬ 
ident,  in  the  New 
York  office  since 
1936,  started  the  company  22 
years  ago. 

■ 

400  See  AANR's 
Retail  Study 

Chicago — ^Termed  by  advertiser 
and  agency  guests  a  “powerful 
presentation,”  the  “Revolution  in 
Retailing  and  Its  Impact  on  Ad¬ 
vertising”  was  shown  to  400  ad¬ 
vertising  executives  here  Oct.  28 
by  the  Chicago  chapter  of  the 
American  Association  of  Newspa¬ 
per  Representatives. 

The  presentation,  developed  by 
AANR,  dealt  with  the  need  for 
newspaper  advertising  to  meet  the 
“revolution  in  retailing”  which  has 
been  greatly  accelerated  by  self- 
service  super  market  outlets.  The 
factual  study,  as  revealed  by 
AANR,  is  a  non-competitive  pres¬ 
entation  as  far  as  other  media  are 
concerned. 

James  McAnulty,  Allen  -  Klapp 
Co.,  president  of  the  Chicago  chap¬ 
ter,  introduced  the  presentation 
which  was  presented  by  Boyce  Mc¬ 
Coy,  Hearst  Advertising  Service, 
and  William  Sauerberg,  Ward- 
Griffith  Co.,  Inc. 

■ 

Ad  Men  to  Attend 
Three-Day  Conference 

Approximately  1  5  0  advertising 
men  from  newspapers,  radio  sta¬ 
tions,  agencies,  industry  and  retail 
business  are  expected  to  attend  a 
three-day  conference  on  advertising 
problems  which  will  be  held  on  the 
State  University  of  Iowa  campus 
November  6-8. 

The  conference  is  sponsored  by 
the  school  of  journalism  and  the 
department  of  marketing  in  the 
college  of  commerce.  Professor 
Ellis  H.  Newsome  of  the  school  of 
journalism  and  department  of  mar¬ 
keting  is  in  charge  of  arrangements. 

Headline  speakers  for  conference 
sessions  include  Clyde  Bedell  of 
Park  Ridge,  Ill.,  advertising  con¬ 
sultant  and  former  advertising 
manager  for  Marshall  Field  and 
Company,  Chicago;  Robert  J. 
Keith,  vicepresident  in  charge  of 
advertising  for  Pillsbury  Mills, 
Inc.,  at  Minneapolis  and  Edward 
Breen,  president  of  the  Iowa 
Broadcasters’  Association. 


Ads  in  Dailies 
Score  High  in 
Readership 

Atlanta,  Ga.  —  High  r-ji 
ship  of  newspaper  adverthiij 
shoppers,  as  shown  repeaiedt 
research  studies,  is  one  of  tht  | 
sic  factors  in  newspaper  ■ 
as  the  “basic  advertising  mt"; 
according  to  Robert  L  Ms 
eastern  sales  manager  of  the 
reau  of  Advertising,  ANPA. 

In  a  talk  here  this  week  hr. 
the  Atlanta  Advertising  Club, 
Moore  pointed  out  that  adve 
ing  often  tops  even  the  lesi 
Page  1  headlines  in  reader  i: 
tion. 

Using  the  food  issue  of  a 
paper  as  an  example,  Mr.  Mo 
noted  grocery  ad  readership 
ings  as  high  as  94  per  cent  hi 
terviews  with  women  sbop? 
“Small  wonder,”  he  declared,"; 
grocery  stores  put  about  ’i 
quarters  of  their  total  apprep: 
tion  into  newspaper  advertisi: 

Another  advantage  newspa; 
have  over  other  advertising  ms 
Mr.  Moore  said,  is  the  medis 
flexibility.  By  using  newspap 
he  declared,  an  advertiser  ! 
“tailor”  his  advertising  pit' 
carefully,  according  to  such  ; 
tors  as  local  and  regional  com¬ 
er  preferences,  geographical  a 
climatic  differences,  seasonal  'i 
ations  in  demand,  and  oi‘. 
“Fixed-pattern  media,"  he  add 
“do  not  lend  themselves  to 
flexible  use.” 

Advertisers  have  recogJJ 
the  newspaper  medium’s  ad., 
tages,  said  Mr.  Moore,  and  as 
result  their  investments  in  ne’ 
paper  space  now  total  more  fe 
a  third  of  the  country’s  entire ; 
vertising  expenditure.  Last 
he  noted,  newspapers  rece^ 
about  two  and  a  quarter  biid: 
of  the  six  and  one-half  bil':i 
dollar  total  spent  by  adveni'; 
in  all  U.  S.  media. 

This  fact  in  itself,  he  add; 
boosts  the  newspaper’s  valoe 
the  national  advertiser  as  a  s'.: 
ulant  to  increased  effort  by  ■ 
sales  force.  “Any  man  sc..; 
any  product  that  commands  c: 
third  of  a  more  than  six  bill:! 
dollar  market,”  he  declar.' 
“knows  the  enthusiasm  this  h 
can  create.  It  can  be  used  > 
any  product  salesman  in  mercaJ 
dising  his  newspaper  campaign 
the  retailer.” 

■ 

New  Sylvania  Adroau 

Charles  W.  Nulle,  formerly  ^ 
vertising  manager  of  the  coa.* 
products  division  of.  Interche®' 
Corporation,  has  b^n  appom^' 
advertising  manager  of  the  1^- 
ing  Division  of  Sylvania  Elect 
Products,  Inc.,  New  York.  He  »■ 
supervise  the  ad  program  w 
Lighting  Division’s  products  w- 
ufactured  in  seven  plants  in  ' 
sachusetts,  Maine,  PennsyhL 
and  West  Virginia. 
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Going  after 
the  real  story 
of  No.  33 


As  the  33rd  President  tackles  the  domestic 
and  international  issues  that  have  been 
so  lavishly  discussed  during  the  campaigns, 
the  attention  of  America  will  be  riveted 
on  Washington. 

Your  readers,  after  the  whistle>stop  oratory 
has  died  out,  will  need  a  knowing  and 
experienced  Washington  reporter  who  can 
cull  the  significant  from  the  trivial. 

Disdainful  of  the  daily  flood  of  government 
press  releases,  David  Lawrence  goes  behind 
the  impeccable  catchwords  and  guarded 
statements  to  the  crux  of  the  story. 

From  his  experience  with  several  changes 
of  Presidents  and  Congresses,  he  knows  that 
hard  news  comes  the  hard  way,  that  it 
must  be  aggressively  sought. 

Through  the  weeks  before  the  inauguration 
of  No.  33,  when  speculation  on  appoint¬ 
ments  and  policies  is  rampant— and  again 
after  January  20,  when  the  next 
Administration  starts  making  history — 

David  Lawrence  will  be  there,  in  Washington, 
to  cut  through  to  the  facts  for  his  readers. 
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The  Advertiser  and  The  Newspaper 
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Inn4  by 

THE  GANNETT  OROUN  OF  HEWSRAPERS 
NEWS  AND  EDITORIAL  OFFICE 
ROOM  $17,  TIMES  UNION  BUILDINO 
ROCHESTER  14,  NEW  YORK 

What  helps  one  newspajyer  can  help  all  newspaj)ers.  For 
that  reason,  when  any  newspajier  of  The  Gannett  Group  has 
something  good,  the  Central  Office  not  only  sees  that  it  is 
shared  with  all  menil>ers  of  the  Group,  but  also  offers  it  to 
newspapers  throughout  the  country.  A  considerable  sum 
has  been  exjyended,  for  example,  meeting  requests  of  news- 
pajjers  from  coast  to  coiust  for  a  brochure,  mats,  sample 
buttons  and  other  material  on  the  Informed  Voter  Campaign 
which  has  attracted  so  much  attention  wtih  its  “Plead! 
Think!  Vote!”  slogan  in  this  political  year. 

Now,  Volume  10  of  “Editorially  Speaking”  has  just  lieen 
mailed  to  editors,  journali.sm  schools,  libraries  and  others 
on  a  list  built  up  from  special  requests.  “Editorially  Speak¬ 
ing”  is  prepared  annually  from  speeches  and  writings  by 
editors  and  others  of  The  Gannett  Group.  Like  anything 
else  within  reason  which  The  Gannett  Group  can  contribute 
to  other  newspapers  anywhere,  a  copy  of  “Phlitorially  Sjx'ak- 
ing”  will  be  sent  on  request  as  long  as  the  printing  lasts  to 
anyone  connected  with  or  interested  in  new.spapt'rs. 

Address;  NEWS  AND  EDITORIAL  OFFICE 

THE  GANNETT  GROUP 
517  TIMES-UNION  BUILDING 
ROCHESTER  14.  NEW  YORK 


VOLUME  10 
1952 

• 

THE  WHOLE  STORY 
By  C«rl  E.  Undtirom 

THERE'LL  ALWAYS  BE  NEWSPAPERS 
By  Frank  E.  Tripp 

THUNDER  INDICATED  TOMORROW 

By  Emmet  N.  O'Brien 

A  GOAL  INSTEAD  OF  A  HOLE 
By  Qifford  E.  Carpenter 

THE  BASIC  INGREDIENTS 
By  John  C.  Hadtey 

CONTACT! 

By  John  W.  Kelly 

WHAT  IS  OBJECTIVITY? 

By  Erwin  C.  Cronk 

MORAL  SUPPORT  ISN'T  ENOUGH 
By  Mason  C.  Taylor 

ROADS  TO  RESPONSIBILITY 
By  Calvin  W.  Mayna 

GLOSSARY  WITHOUT  GLOSS 
By  David  H.  Beetle 

A  NEW  TUNE  ON  THE  HOUSE  ORGAN 

By  Joseph  N.  Freudenberger 

THE  BIG  STORY 

By  Andrew  D.  Wolfe 


Promotion  Men 
Plan  Two-Day 
Sales  Meeting 

A  sales  conference  program  de¬ 
signed  to  sell  newspapers  for  “all 
they  are  worth”  to  local  and  na¬ 
tional  advertisers  has  been  ar¬ 
ranged  for  the  1952  Midwest  con¬ 
ference  of  the  National  Newspa¬ 
per  Promotion  Association  at 
Deshler-Wallick  Hotel,  Columbus, 
Ohio,  Nov.  17-18. 

Plans  for  the  conference  were 
announced  this  week  by  Joseph 
Lynch,  Jr.,  (Jrand  Rapids  (Mich.) 
Press,  convention  chairman.  “The 
conference  will  be  concerned  with 
the  very  serious  business  of  sell¬ 
ing  newspapers,”  he  said,  “at  a 
time  when  selling  is  sorely  needed 
by  the  entire  industry,  particular¬ 
ly  in  the  national  field.” 

Open  with  Breakfast 

Following  a  get-together  session 
Sunday- evening  at  the  famed  Wig¬ 
wam,  as  guests  of  the  Colmuhus 
Dispatch  and  Ohio  State  Journal, 
the  Midwest  promotion  managers 
will  convene  for  breakfast  on 
Monday  morning  to  begin  a  stren¬ 
uous  two-day  clinical  conference. 

Otto  Silha,  Minneapolis  (Minn.) 
Star  and  Tribune  promotion  di¬ 
rector,  will  preside  at  the  opening 
session  devoted  to  circulation  pro¬ 
motion.  John  S.  Shank,  Dayton 
(Ohio)  Daily  News  circulation 
manager,  will  be  the  keynote 
speaker.  Group  discussion  will 
follow,  monitored  by  Carl  Him- 
melman,  Cleveland  (Ohio)  Plain 
Dealer,  and  Joseph  Lynch,  Grand 
Rapids  Press. 

Don  Weaver,  Columbus  Citizen 
editor,  will  address  the  Monday 
luncheon  session.  The  afternoon 
session  will  be  devoted  to  adver¬ 
tising  promotion  with  Basil  Caum- 
misar,  Louisville  (Ky.)  Courier- 
\  Journal  and  Times,  as  chairman. 

^  Retail  advertising  will  be  covered 
I  by  Ed  Burgeon,  retail  director, 
I  Bureau  of  Advertising,  ANPA. 

I  Mel  Barker,  Chicago  Sun-Times, 

I  will  present  a  sales  idea  panel  on 
I  national  advertising.  Included  on 
i  the  panel  will  be  Joel  Irwin,  Cin- 
\cinnati  (Ohio)  Enquirer,  Lynn 
West,  Detroit  (Mich.)  Free  Press, 
I  and  W.  T.  McKean,  Ft.  Wayne 
(Ind.)  Newspapers. 

Classified  Promotion  Panel 
I  Raymond  Beckman,  Springfield 
I  (Ohio)  News  classified  manager, 
I  will  follow  with  a  panel  on  classi- 
j  fied  advertising  promotion.  He 
!  will  be  assisted  by  Harold  Stahl, 
i  Columbus  Dispatch,  and  William 
'  T.  Moore,  Brush-Moore  Newspa- 
‘  pers. 

Monday  evening,  convention 
delegates  will  be  guests  of  Brush- 
Moore  Newspapers  at  a  banquet 
at  which  Mayor  James  Rhodes  of 
Columbas  will  be  the  principal 
speaker. 

A  breakfast  session  will  open 


Public  Relations 
Up  for  Foundation 

The  Fragrance  Foundation  has 
announced  that  circulation  figures 
for  seven  months’  worth  of  news¬ 
paper  clippings  in  its  scrapbool 
have  reached  the  total  of  245,000, 
000.  This  figure  for  the  first  seven 
months  of  the  year  is  considered 
1/10  of  actual  public  relations 
space. 

Using  this  yardstick,  the  Foun¬ 
dation  figures  total  for  the  year 
to  be  around  four  billion.  Actual 
linage  is  up  three  per  cent  from 
the  1951  linage  figure  of  7,0()0,- 
000. 


Tuesday’s  program  with  Charles 
Kistenmacher,  St.  Louis  (Mo.) 
Globe  -  Democrat,  as  chairman. 
Editorial  promotion  will  be  the 
topic  with  Louis  Seltzer.  Cleve- 
land  (Ohio)  Press  editor,  sched¬ 
uled  as  the  keynote  speaker. 
James  Ratliff,  “spark  plug’’  of  the 
employe-ownership  drive  on  the 
Cincinnati  Enquirer,  plus  a  six- 
man  panel  yet  to  be  named,  wfill 
discuss  increased  readenhip  per 
page. 

John  J.  Flanagan,  media  direc¬ 
tor,  McCann-Erickson,  Inc.,  will 
be  Tuesday  luncheon  speaker. 
The  closing  session  that  afternoon 
will  be  devoted  to  research  and 
readership  under  the  chairmanship 
of  Clarence  Harding,  South  Bend 
(Ind.)  Tribune.  Speakers  include 
Allen  Sikes,  field  director.  Bureau 
of  Advertising,  discussing  adver¬ 
tising  readership  research,  and 
Wesley  A.  Tschan,  Cincinnati 
(Ohio)  Post,  reporting  on  a  buy¬ 
ing  habits  survey. 

■ 

N.  Y.  Amsterdam  News 
Offers  Market  Study 

Negro  families  in  New  York 
City  spend  $250,000,000  annually 
for  food,  with  a  median  weekly 
food  expenditure  of  $24.20.  ac¬ 
cording  to  a  study  made  by  Fact 
Finders  Associates,  Inc.,  for  the 
New  York  Amsterdam  News. 

Other  findings:  eight  per  cent 
own  homes;  75.6  per  cent  spend 
$60  a  month,  the  remainder  spend 
more;  there  are  3.8  persons  to  a 
household;  the  popular  shopping 
day  is  Friday;  58  per  cent  of  shoiF 
ping  is  done  in  the  evening:  and 
they  buy  brand  products. 

Copies  of  the  complete  study 
are  available  from  R.  Clyde  Hunt, 
national  advertising  manager,  the 
■Amsterdam  News. 

■ 

Keyes  to  Top  Spot 

Stanley  J.  Keyes,  Jr.,  has  been 
elected  president  and  chief  exec¬ 
utive  officer  of  St.  Georges  * 
Keyes,  Inc.,  New  York  advertis¬ 
ing  agency.  He  succeeds  Maubert 
St.  Georges,  now  chairman  of  the 
board,  formerly  executive  vic^ 
president  and  radio  director. 

for  November  1,  1®^ 
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Paper  Performs  Miracles  these  Days 


630  Filth  Avenue,  New  York  20.  N.  Y. 


...with  Creative  Chemistry 
Your  Partner  in  Progress ! 


\  Special  weather-proof  maps  for  the  armed  forces,  filler  sheets  for 
decorative  laminates,  the  hand-towel  and  dish-cloth  that  remain  tough 
and  useable  even  when  soaking  wet ...  all  ore  paper,  but 
each  with  a  difference.  In  every  cose,  it  is  a  processing  resin  produced 
by  Reichhold  which  makes  that  big  difference.  The  list  of  new  and 
varied  applications  for  paper  made  possible  by  Reichhold-developed 
,  ‘  resins  goes  on  and  on.  And  yet  paper  is  only  one  of  the  many 

fields  of  American  industry  served  by  Reichhold  . . .  RCI  chemists, 

'  specialists  in  everything  from  plastics  to  plywood,  are  constantly 
developing  new  ideas,  new  opportunities  for  the 
manufacturer— through  creative  chemistry. 


REICHHOLD  CHEMICALS.  IHC.  FUSl 


ULtf  U 


! 

Where  Quality  Comes  First 


You  have  a  stake  in  what  the  steelworkers  are  doing  in 
Peter  Heick’s  illustration.  They  are  conducting  a  frac¬ 
ture  test — pouring  a  small  sample  of  molten  steel  which 
will  be  allowed  to  solidify  and  then  will  be  broken  and 
carefully  examined.  This  test  will  tell  them  what  still 
needs  to  be  done  to  the  hundreds  of  tons  of  churning, 
white-hot  steel  in  one  of  our  open  hearth  furnaces  to 
make  it  just  right  for  some  particular  finished  product. 


For  steel  is  a  material  that  is  precisely  made  to  specifi¬ 
cation  for  the  many  thousands  of  different  uses  in  which 
it  serves  you — from  tin  cans  to  automobiles.  And  the 
fracture  test  is  only  one  of  many  ways  in  which  constant 
vigilance  is  exerted  to  maintain  high  and  uniform  quality. 

At  approximately  800  stations  in  our  steel  mills,  about 
one-tenth  of  our  employees  devote  full  time  or  part  time 


to  the  analysis,  testing,  measurement  and  inspection  of 
steel  as  it  moves  in  the  stream  of  production  from  raw 
materials  to  the  shipping  floor.  At  each  station  the  steel 
must  meet  definite  and  rigid  standards  before  it  can 
pass  on  to  the  next  step  in  manufacture. 

And  in  our  laboratories,  scientists  and  technicians  work 
continually  not  only  to  maintain  the  highest  standards 
known  today  but  to  develop  steels  of  even  higher  quality 
and  greater  variety  for  tomorrow.  It  is  through  such 
care  that  steel  has  become  one  of  your  lowest-cost  and 
most  useful  servants. 


In  National’s  operations,  quality  always  has  come 
first.  That  is  one  reason  why  National  has  become 
one  of  America’s  largest  steel  protlucers — thoroughly 
integrated,  entirely  independent,  always  progressive. 


NATIONAL  STEEL 


CORPORATION 


GRANT  BUILDING  VspW  PITTSBURGH,  PA. 


SERVING  AMERICA  BY  SERVING  AMERICAN  INDUSTRY 


l_[l 

NATIONAL 
STEEL 


SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE  INTEGRATED  STEEL-MAKING  STRUCTURE 


WtItTON  SnEl  COMPANY 

Weirton,  W.  Va.  World’s  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
Other  important  steel  products. 


NATIONAL  MINES  CORP. 

Supplies  high  grade  metallur¬ 
gical  coal  for  the  tremendous 
needs  of  National  Steel  mills. 


HANNA  IRON  ORE  COMPANY 

Cleveland,  Ohio.  Producer  of 
iron  ore  from  extensive  hold¬ 
ings  in  the  Great  Lakes  area. 


6REAT  LAKES  STEEL  CORP. 

Detroit,  Mich.  A  major  supplier 
of  standard  and  special  carbon 
steel  products  for  a  wide  range 
of  applications  in  industry. 

is _ ^ 


STRAN-SnEL  DIVISION 
Ecorse,  Mich.  andTerre  Haute, 
Ind.  Exclusive  manufacturerot 
famous  Quonset  building  and 
Stran-Steel  nailable  framing. 


NATIONAL  SnEL  PRODUOS  CO. 

Houston,  Texas.  Warehouse 
and  distribution  facilities  for 
steel  products  in  the  Sou  t  hwest. 


THE  HANNA  FURNACE  CORP. 

Buffalo,  New  York.  Blast  fur¬ 
nace  division  for  production 
of  various  types  of  pig  iron. 


CLASSIFIED  CLINIC 


client  will  call  and  say,  “This  jerk 
from  the  ‘Bugle’  was  here  this 
morning  and  told  us  we  made  a 
big  mistake  to  use  the  Gazette — 
the  paper  that  sold  12  houses  for 
us  this  week!” 

“The  least  the  salesman  can 
do,”  said  Mr.  Irving,  “is  ask  how 
the  Gazette  pulled.  Too  many  ad 
salesman  substitute  rapping  every 
paper  but  their  own  for  a  con¬ 
structive  selling  job.” 

No  neophyte  in  the  business  of 
space  selling  himself.  Bill  Irving 
spent  20  years  with  the  New  York 
Times  before  going  into  the  agency 
business.  During  World  War  II, 
he  was  head  of  the  Advertising 
Division  of  the  War  Finance  Com¬ 
mittee  of  New  York. 

He  laments  the  fact  that  most 
space  solicitors  do  not  know 


Meet  the  Lady  CAMS 


Classified  Salesmen 
Leave  Ad  Agency  Cold 


By  Daniel  L  Lionel 

CAM.  Brooklyn  (N.  Y.)  Eagle 

Making  the  rounds  with  one  more  on  their  personality  to  make 
of  my  classified  salesmen  the  other  a  sale  than  on  the  merits  of  their 
day,  1  had  one  of  those  experi-  product.”  He  went  on  to  point  out 
ences  that  a  CAM  how  useless  to  a  very  busy  agen- 

c  a  n  only  get  is  the  hale-fellow-well- 

when  he  jams  his  met  salesman  who  runs  through 

hat  on  his  head  w  n  few  funny  stories  and  then  by 

and  gets  out  into  fiii  ^  way  of  a  solicitation  offers  some- 
the  field.  j  thing  like,  ‘Say,  Bill,  what  a  mis- 

It  came  during  take  for  the  Sudsbury  account  to 

luncheon  with  run  in  the  Gazette.’  Most  often 

William  G.  Irv-  the  Gazette  will  have  sold  a  dozen  enough  about  their  own  newspa- 

ing,  head  of  the  houses  for  the  client  by  the  time 

Town  Advertis-  said  salesman  offers  this  sage  conn¬ 
ing  Agency,  •j  hg  ‘natural’ 

Hackensack,  N.  ,  .  ad  to  run  is,  of  course,  ‘our’  paper. 

J.,  when  he  said  •  . 

flatly,  “Newspaper 
salesmen  are  of  little  help  to  us. 

No  statement  we  can  think  of  readers  or  local  conditions  to  sup- 
could  more  effectively  deflate  a  port  this  contention,  just  the 
CAM  and  there  was  no  incon-  wearisome  platitude — ‘we  can  do 
siderable  pause  until  I  could  mus-  a  job.’  ” 
ter  the  poise  to  quietly  ask  for  a  ^ 
little  elaboration  of  this  judgment. 

“Well,”  said  Bill  Irving,  “to  directly  to  the  client  with 
start  right  at  the  beginning,  most  story  figuring  he  isn’t  getting  any 
newspaper  space  salesmen  depend  place  with  the  agency.  Then  the 


per.  He  attributes  this  largely' to  the  Lethbridge  (Alberta,  Can  ’ 

Herald.  She  says: 

“Lethbridge  is  a  city  of  ah 
23,000  situated  in  a  rich  farn. 
and  oil  district  in  Southern  .VK 
space  plugger  la.  Our  average  circulation  is  1 
700  and  our  classified  linage' 
ume  for  1951  was  1,090,1241;- 
We  moved  into  large  new  rnc'' 
premises  on  May  24  having  b; 
at  the  old  site  for  more  than 
years.  I  have  been  manager 


poor  training. 

place  for  that  know  their  own  milline  rate,  much 
‘  .  less  that  of  competing  newspapers.” 

irving  ‘You  know  we  could  do  a  job  for  he  said, 
advertising  Sudsbury.’  Nothing  is  said  about  “Frequently,  a  ». 

the  characteristics  of  our  paper’s  will  walk  in  and  say: 

see  our  Sunday  paper.  Bill?’  If  we 
had  too  many  other  papers  to  look 
at  on  Sunday  and  we  answer  in 
the  negative,  the  salesman  will  be 
Frequently,  the  salesman  will  unable  to  produce  said  paper.  He 
show  greater  ingenuity.  He’ll  go  forgot  to  bring  one  with  him!” 

this  The  kind  of  solicitation  that 
irks  Bill  more  than  most  is  the 
one  that  begins,  “Bill,  can  you  do 
me  a  favor?”  Then  comes  the  spiel 
about  the  high  quota  and  the  need 
tor  just  500  lines — “Can  you  help 
me  out?”  What  Irving  wants  to 


Winner  Of  Nine 

PRESS  AWARDS 


dized  and  even  the  agency  is  p- 
into  an  embarrassing  light  by  te 
gymnastics — all  for  a  shortttr: 
gain. 

What  Mr.  Irving  would  like ! 
see  is  a  more  constructive  appro 
to  the  advertisers’  needs  by  - 
newspaper  and  its  representa’J 
If  specials  are  to  be  run.  t 
should  be  timed  to  nin  over  ftc 
ends,  particularly  in  the  Real  t 
tate  field.  There  should  be  air¬ 
time  allowed  for  copy  prcpara'- 
and  there  should  be  plenty 
newspaper  cooperation  in  terms 
appropriate  captions,  promoif 
etc. 


*Four  Freedoms  **Cancer  Control 
3rd  PRIZE  l$t  PRIZE 


Classified 
2nd  PRIZE 


Display 
2nd  PRIZE 


ym  O  Awarded  to  the  Elizabeth  Daily  Journal  at  the  Jersey  O 
Press  Association  31st  Annual  Better  Newspaper 


Institute. 


Daily  Ne^^'Hpsper  DivUion  10.000  anH  over 
*AII  DiviHioiiH  **Dail3’  UiviHion 
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Imagine  being  afraid  of  a  tomato 


Early  Americans  called  tomatoes  “love 
apples”  and  didn’t  dare  eat  them. 

Then,  on  September  26,  1820,  in  the 
courthouse  square  at  Salem,  New  Jersey, 
a  certain  Colonel  Johnson  ate  a  tomato 
and  proved  to  an  assemblage  of  2000  that 
such  a  superstition  was  nonsense. 

An  equally  important  event,  as  far  as 
the  tomato  was  concerned,  occurred  when 
scientists  of  the  American  Can  Company, 
after  years  of  patient  research,  overcame 
the  last  obstacle  to  the  successful  canning 
of  tomato  juice. 

Last  year  our  nation’s  farm  acres  pro¬ 


duced  millions  of  tons  of  tomatoes  for 
making  juice  and  other  tomato  products. 
Because  of  this  huge  production,  you — 
and  people  everywhere— enjoy  a  plentiful 
supply  of  Vitamin  C. 

This  is  just  another  example  of  how  can- 
makers  and  the  canning  industry  con¬ 
tribute  to  the  well-being  of  a  population. 

Modern  containers  have  made  available 
many  nutritious  fruits,  vegetables,  and 
other  foods.  As  a  result,  more  people  every¬ 
where  have  enjoyed  an  improved  diet. 
And  more  and  more  income  has  been  cre¬ 
ated  here  in  our  country. 


CONTAINERS . .  .  to  help  people  live  better 
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Lively  Debate 
Erupts  at  Elks' 
Party  for  Press 

Scranton,  Pa.  —  The  annual 
newspaper  dinner  sponsored  by  the 
Scranton  Lodge  of  Elks  Oct.  20 
was  featured  by  an  unscheduled 
debate  between  the  Rev.  Richard 
J.  Grady,  Jesuit  author  of  the 
movie,  “Angels  in  the  Outfield" 
and  Edward  J.  Gerrity,  managing 
editor  of  the  Scranton  Times. 

Father  Grady,  a  dean  at  the 
University  of  Scranton,  asked 
“just  how  free  is  our  press?”  He 
condemned  local  newspapers  for 
the  manner  in  which  “fruity  cases,” 
including  a  sensational  murder 
case,  had  been  handled.  He  voiced 
opposition  to  “sensationalism  in 
the  local  press”  and  declared  he 
saw  no  need  for  it.  Furthermore, 
the  priest  alleged  advertisers  may 
have  control  over  the  press. 

In  reply  Mr,  Gerrity  pointed 
out  that  while  crime  is  news  ft 
receives  a  very  small  percentage 
of  the  total  space  in  the  daily 
paper.  He  challanged  the  allega¬ 
tion  that  advertisers  control  the 
press. 

The  editor  argued  “it  would  be 
a  lovely  world  if  policemen  were 
not  necessary,  judges  did  not  have 
to  work  and  the  papers  printed 
nothing  but  pure  love,  endless  de¬ 
votion  and  the  sweetness  of  man¬ 
kind,"  but  “that  isn’t  how  it  is." 


“The  old  charge  that  newspa¬ 
pers  encourage  crime  when  they 
relate  stories  of  law  violations  has 
never  received  scientific  or  histori¬ 
cal  support,”  Mr.  Gerrity  said. 
He  went  on  to  state  some  of  the 
most  lurid  stories  of  crimes  known 
to  man  are  in  the  Bible  and  that 
no  one  has  accused  the  Bible  of 
breeding  crime. 

This  was  the  fourth  dinner  given 
by  the  Elks  in  honor  of  Scranton 
newspaper  executives  and  owners. 
And  it  was  the  liveliest  of  any 
held  yet 

■ 

Sundoy-Feoture 
Editors  to  Meet 

The  fifth  annual  meeting  of  the 
American  Association  of  Sunday 
and  Feature  Editors  will  take 
place  Nov.  17-19  in  the  executive 
offices  of  the  Associated  Press, 
Rockefeller  Center. 

Speakers  will  include  John  Day, 
managing  editor  of  the  Louisville 
(Ky. )  Courier  -  Journal;  Irving 
Desfor,  chief  artist  for  the  Asso¬ 
ciated  Press,  and  Abril  Lamarque, 
of  New  York,  magazine  makeup 
specialist.  There  also  will  be  a 
round  table  discussion  in  which 
Arch  Luther,  Philadelphia  (Pa.) 
Inquirer;  Bill  Hosakawa,  Denver; 
George  Beebe,  Miami  (Fla.)  Her¬ 
ald  and  Richard  Anderson  of  the 
Metropolitan  Group,  will  partici¬ 
pate.  Max  Kohnop,  Dayton 
(Ohio)  News  is  the  association 
president. 


WHY  WASTE  SPACE??? 
GET  THE  BEST 

Why  continue  to  publish  a  tired,  worn-out  Sun¬ 
day  crossword  puzzle  created  with  the  minimum 
of  effort  and  enthusiasm? 

The  nation's  top  experts  construct  the  new 
GFC  Sunday  crossword  puzzle.  It  is  the  only 
puzzle  that  is  always  original,  topical,  entertain¬ 
ing  and  educational. 

. . .  That’s  why  leading  newspapers  such  as  the 
Louisville  Courier-Journal,  Toledo  Blade,  Cleve¬ 
land  Plain  Dealer,  Washington  Star,  New  York 
Post,  Richmond  Times-Dispatch,  San  Francisco 
Chronicle,  Newark  Star-Ledger,  Arkansas  Gaz¬ 
ette,  Houston  Chronicle,  Mobile  Press-Register 
and  scores  of  others  find  it  to  be  the  best  in  the 
nation. 

Our  new  GPC  puzzle,  which  has  been  sparking 
the  current  revival  of  crossword  puzzles,  is  de¬ 
signed  in  an  attractive,  compact  format  to  most 
adequately  fill  the  needs  of  a  weekend  audience. 

We  suggest  you  wire  or  phone  now  for  proofs 
and  rates. 

Americas  Leading  Independent  Syndicate 


GENERAL  FEATURES  CORPORATION 

2S0  PARK  AVtNLE  N  Y.  17.  M  Y 
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Mayor  &  O-So-Seciet  Files 


MAYOR  CHARLES  F 

FARNSLEY  of  Louisvi:; 
Ky.,  whose  office  usually  ;i 
left  wide  open  to  reporter!, 
startled  curious  newsmen  >' 
this  time  when  a  fight  for 
freedom  of  information  is  be 
ing  waged  all  over. 

His  Honor  openly  labeled 
drawers  of  a  filing  cabinei 
“Suppressed,”  “Top  Secrtt' 
“Qualified,”  and  “Open  to  tb: 
Press,”  in  the  best— or  wont 
— Washington  manner  (cfc 
Truman). 

The  mayor’s  sign-paint:': 
enterprise  came  about  lii; 
this: 

Powell  Lee,  veteran  Louis¬ 
ville  Times  reporter,  stroHci 
into  the  mayor’s  oflSce  wher 
the  official  was  out,  Mr.  Lee 
spotted  a  letter  on  the  mi; 
or’s  desk,  read  it,  and  con¬ 
sidered  it  newsworthy, 
the  mayor  returned,  Mr.  Lee 
asked  for  further  infomance 
about  it 


Mr.  Famsley  became  righteously  indignant  and  delivered  a  br* 
oration  on  newspaperdom’s  fight  for  freediom  of  information.  He’d  lii‘ 
a  little  freedom  too,  he  indicated. 

But  when  reporters  ignored  the  “Open  to  the  Press”  drawer  to  W* 
into  the  “Suppressed”  drawer  they  felt  better  about  the  whole  affui 
Behind  the  “suppressed”  label  was  a  pile  of  out-dated  newspa^n^ 

From  Louisville,  too,  comes  news  that  those  horrible,  sinful  W 
when  police  reporters  could  have  a  friendly  poker  game  with  po^ 
men  in  the  press  room  of  the  police  station  may  be  coming  to  an  ni 

A  Louisville  police  lieutenant  and  a  sergeant  were  demoted  » 
patrolmen  because  they  were  found  playing  cards  with  three  Countf- 
Journal  reporters. 

Safety  Director  James  E.  Thomberry,  acting  on  a  tip  , 
anonymous  telephone  caller,  peeped  into  the  press  room  through  • 
window  while  a  poker  game  was  in  progress.  He  saw  three  of  his  ^ 
He  also  saw  Courier-Journal  Police  Reporters  George  K<^r,  Log" 
Shaw,  and  Kenneth  Walker.  There  were  coins  on  the  table. 

Mr,  Thomberry  entered  the  room  and  broke  up  the  8*®*-. 
following  day  he  held  a  hearing  for  the  three  officers  and  found^ 
of  them  were  on  duty  at  the  time  they  were  playing  poker.  He  demotw 
them.  No  action  was  taken  against  the  reporters. 

Mr.  Koper,  a  police  beat  reporter  for  24  years,  said  he’d  never  im 
a  time  when  policemen  didn’t  play  cards  with  reporters. 

Said  Mr.  Shaw,  on  the  beat  19  years;  “This  marks  the  end  ot 
golden  era.” 

And  commented  Mr.  Walker,  a  youngster  with  only  eight  ye*n 
the  beat:  “That  off  duty  cop  had  all  the  money,  anyway.” 
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Another  muscle  in  Americas  arm 


rWestertrEj^^^ 


HERE’S  a  Western  Electric  installer.  He’s  connecting  more 
telephone  equipment  at  an  aircraft  plant  so  more  war 
planes  can  speedily  be  put  into  our  skies.  Each  telephone 
added,  every  new  bank  of  equipment  installed,  makes  America 
stronger.  At  Western  Electric  we’re  working  hard  at  the 
urgent  job  of  producing  these  things.  It’s  our  regular  job 
because  we’re  the  manufacturing  unit  of  the  Bell  System.... 
have  been  for  seventy  years. 

But  beyond  this,  the  specialized  skills  gained  in  a  lifetime 
of  telephone  work  are  now  more  and  more  being  called  on 
by  America’s  armed  forces.  For  them  we  are  making  such 
electronic  marvels  as  radar  fire  control  systems  for  anti-aircraft 
and  naval  guns,  for  bombers,  for  guided  missiles. 


MANUFACTURING  AND  SUPPLY  UNIT  OF  THE  BELL  SYSTEM 
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How  PROSPEROUS 


Just  how  prosperous  are  the  people  of  the  United 
States? 

The  sole  purpose  of  this  message  is  to  help  clear 
up  the  confusion  and  controversy  that  surrounds 
this  important  question. 

To  find  out  how  much  prosperity,  or  material 
well-being,  the  people  of  the  United  States  now 
enjoy,  it  is  necessary  to  get  answers  to  these 
questions : 

1.  As  compared  with  other  times,  what  is  the 
total  amount  of  goods  and  services  that  we  have 
available  for  our  enjoyment? 

2.  How  great,  on  the  average,  is  the  share  of 
each  American  in  this  prosperity? 

3.  How  does  our  prosperity  compare  with  that 
of  other  nations? 

National  Product  at  Peak 

The  government  statisticians  who  do  the  book¬ 
keeping  for  the  nation  produce  a  figure  called  the 
Gross  National  Product.  It  is  supposed  to  be  the 
total  obtained  when  you  multiply  the  amounts  of 
everything  we  produce  by  the  prices  of  every¬ 
thing  produced.  This  year  the  GNP,  as  it  is  com¬ 
monly  tagged,  will  add  up  to  something  like  $345 
billion. 

Since  this  will  be  the  highest  total  that  GNP 
has  ever  attained,  some  people  will  acclaim  it  as 
evidence  that  we  now  are  enjoying  the  greatest 
prosperity  on  record. 

The  GNP,  however,  is  not  an  accurate  yard¬ 
stick  of  prosperity.  It  may  go  up  because  of  price 
inflation  alone  without  any  increase  at  all  in  the 
output  of  goods  and  services.  Also  the  GNP  in¬ 
cludes  very  large  amounts  of  goods  and  services, 
such  as  those  for  the  military,  which  are  in  fact 
a  result  of  misfortune  rather  than  a  condition  that 
might  properly  be  called  prosperity.  Moreover, 
there  is  no  deduction  from  the  GNP  to  make  al¬ 
lowance  for  the  equipment  that  is  worn  out  in 
producing  it. 

Little  Recent  Progress 

When  we  make  adjustments  such  as  these— to 
find  out  how  much  of  our  production  really  is 
available  for  the  use  and  enjoyment  of  the  ci¬ 


vilian  population  —  the  adjusted  national  product 
since  the  beginning  of  World  War  II  comes  out 
about  as  follows.  The  effects  of  price  inflation 
have  been  removed  from  these  figures. 


YEAR 

ADJUSTED  NATIONAL  PRODUCT 

niUIons  1951  Dollars 

latloi  (13<G-=1CC) 

1940 

$176.2 

76 

1946 

232.5 

100 

1947 

240.7 

104 

1948 

244.3 

105 

1949 

239.7 

103 

1950 

260.9 

112 

1951 

267.9 

115 

1952 

264.3 

114 

From  this  table  the  fact  stands  out  that  progress 
in  raising  our  level  of  prosperity  has  been  halting. 
What  progress  we  have  made  came  in  a  few 
dramatic  increases  before  or  after  a  military 
build-up.  Aside  from  those,  the  progress  has  been 
fairly  slow.  This  year,  1952,  it  has  been  particu¬ 
larly  discouraging. 

Again,  when  account  is  taken  of  the  number  of 
people  who  must  share  in  the  goods  and  services 
that  are  available,  our  progress  is  even  less 
marked.  This  is  shown  by  the  following  table 
which  gives  the  share  of  the  average  American 
in  the  national  product.  This,  as  the  table  indi¬ 
cates,  is  arrived  at  simply  by  dividing  the  total 
of  available  goods  and  services  by  the  population 
on  hand  to  share  in  them. 


EA.: 

K)IHILATI()N 

Millions 

ADJUSTED 

NATIONAL 

PRODUCT 

Billions 

1951  DoUars 

AD.nTSTEn 

NATIONAL 

PRODUCT 

Per  Person 

1940 

132.0 

$176.2 

$1,335 

1946 

141.3 

232.5 

1,645 

1947 

144.0 

240.7 

1,672 

1948 

146.6 

244.3 

1,666 

1949 

149.2 

239.7 

1,607 

1950 

150.6 

260.9 

1,732 

1951 

154.4 

267.9 

1,735 

1952 

156.9 

264.3 

1,685 

Here  it  is  clear  that  we  have  made  little  or  no 
headway  since  the  end  of  World  War  II. 
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Is  The  USA? 


U.S.  Compared  to  Other  Nations 

Although  we  are  making  slow  progress  in  in¬ 
creasing  our  prosperity,  as  measured  during  re¬ 
cent  years  by  the  amount  of  goods  per  person, 
we  still  are  by  long  odds  the  most  prosperous 
people  on  earth.  This  can  be  seen  from  the  fol¬ 
lowing  table.  It  offers  a  rough  measure  of  how 
the  adjusted  output  of  goods  and  services  per 
person  in  the  United  States  compared  in  1951 
with  that  in  a  number  of  other  countries : 


COUNTRY 

PKR  PERSON 

United  States . 

.$1,735 

Canada . 

1,231 

United  Kingdom . 

614 

France  . 

510 

To  figure  more  closely  “How  Prosperous  is  the 
U.S. A.?”  we  must  answer  a  number  of  other  ques¬ 
tions.  One  of  the  most  important  will  be  the  sub¬ 
ject  of  a  later  editorial  in  this  series.  It  is  “Who 
Gets  What?”  How  have  various  income  classes 
and  occupational  groups  shared  the  total  avail¬ 
able  goods? 

Another  question  that  has  a  basic  bearing  on 
the  quality  and  durability  of  our  prosperity  is 
“How  fast  are  we  using  up  irreplaceable  natural 
resources,  such  as  oil,  iron  ore,  and  copper,  to 
sustain  it?”  Any  attempt  to  deal  with  this  very 
complicated  question  must  also  be  deferred. 


A  Problem  for  the  Future 

In  the  meantime,  however,  key  facts  about  our 
prosperity  are  that : 

1.  Most  of  the  increase  in  the  nation’s  total 
production  in  recent  years  has  been  to  meet  mili¬ 
tary  requirements  rather  than  to  improve  the 
American  standard  of  living. 

2.  The  increase  in  the  supply  of  goods  and  ser¬ 
vices  actually  available  for  the  average  American 
has  been  slow  and  halting. 

3.  We  Americans  are  still  extremely  well  pro¬ 
vided  with  the  good  material  things  of  life,  as 
compared  with  peoples  in  other  lands. 

These  three  facts  bring  to  mind  a  whole  series 
of  policy  questions.  What  can  be  done  to  speed 
up  progress  in  improving  our  prospierity?  What 
—to  repeat  the  question  discussed  in  the  previous 
editorial  in  this  series— can  be  done  to  make  our 
prosperity  less  precarious? 

Here,  however,  the  purpose  is  not  to  prescribe. 
It  is  simply  to  indicate  as  accurately  as  it  can  be 
done  in  a  brief  article  the  actual  state  of  the 
nation’s  prosperity. 

In  doing  this  much,  it  can  properly  be  remarked 
that  the  record  presents  to  the  American  econ¬ 
omy  both  a  problem  and  an  opportunity  of  sur¬ 
passing  importance.  It  is  that  of  building  a  pros¬ 
perity  that  will  be  both  more  progressive  and 
more  secure  than  any  we  have  known  in  recent 
years.  In  the  light  of  what  clearly  remains  to  be 
done,  we  shall  make  a  grave  mistake  if  we  use  up 
any  of  our  energy  in  congratulating  ourselves  on 
the  relatively  meager  progress  here  recorded. 


Reprints  of  this  message  are  available  gratis.  Permission  is  also  freely 
extended  to  newspapers,  companies,  associations  or  individuals  to  quote 
from  or  reprint  all  or  parts  of  the  text— with  or  without  credit  mention. 
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REAL  STUDY  NEEDED 

‘THE  statement  of  96  authors  last  week 

charging  the  nation’s  press  with  distortion 
of  Presidential  campaign  news  in  favor  of 
Eisenhower  has  now  been  placed  in  its  true 
perspective. 

Many  of  the  newspapers  cited  by  the  group 
have  demanded  full  details  of  the  “study” 
and  documentation  of  the  charges,  which 
probably  will  not  be  forthcoming.  Many 
others,  some  of  them  not  mentioned  in  the 
“study,”  polled  most  of  the  authors  who 
signed  their  names  to  the  statement  to  get 
their  personal  views. 

One  of  the  latter  was  the  Chicago  Daily 
News  (not  included  in  the  authors’  charges) 
which  obtained  from  Herman  Wouk,  one  of 
tile  four  originators  of  ‘The  Statement  to  the 
.American  Public”  (E&P,  Oct.  25,  page  7), 
this  comment: 

It  was  “neither  a  scientific  nor  professional 
job.” 

And  yet  96  so-called  professional  writers 
had  the  audacity  to  affix  their  names  to  a 
statement  accusing  the  entire  press  of  this 
country  with  distortion. 

The  whole  charge  was  based  largely  on  the 
personal  prejudices  and  preconceived  ideas 
of  many  of  the  authors  and  released  with 
practically  no  attempt  at  verification. 

Vance  Bourjaily,  one  of  the  spokesmen, 
admitted  to  E  &  P  that  the  original  authors 
of  the  idea — John  Steinbeck,  Herman  Wouk, 
John  Hersey  and  Cleveland  Amory — were 
certain  that  most  of  the  nation’s  newspapers 
weighted  coverage  of  the  campaign  in  favor 
of  Eisenhower.  The  study  was  undertaken 
as  a  matter  of  consdence  to  make  sure  the 
impression  of  favoritism  actually  held  true, 
he  said. 

In  other  words,  they  set  out  to  prove  what 
they  believed  to  be  true. 

Other  signers  had  the  same  idea.  Robert 
Sherwood  told  the  Chicago  Daily  News: 

“I  did  not  consider  any  formal  survey 
necessary  as  the  assertions  in  that  statement 
are  unchallengeable  as  you  well  know.” 

Frances  and  Richard  Lockridge  stated: 
“We  did  not  personally  survey  the  newspa¬ 
pers  on  whose  coverage  the  allegations  was 
based.  As  former  newspaper  people  of  con¬ 
siderable  experience  we  did  not  feel  we 
needed  to.” 

Many  of  the  authors  told  the  News  they 
had  made  no  special  survey  but  had  signed 
on  the  basis  of  a  general  impression  gained 
from  a  limited  number  of  newspapers  read 
in  their  area. 

It  is  on  such  “evidence”  that  the  nation’s 
press  as  a  whole  has  been  indicted. 

We  think  the  nation’s  press  is  entitled  to 
a  fair  trial — an  impartial,  extensive,  scientific 
study  to  reveal  the  exact  degree  of  fairness, 
or  lack  of  it,  in  this  Presidential  campaign. 
Too  many  accusations  have  been  leveled 
against  the  press  in  this  campaign,  many  for 
political  reasons,  most  of  them  based  on 
Httle  if  any  evidence,  to  overlook  them  and 
forget  them  after  Election  Day.  The  public 
won’t  forget  them — ^there  are  too  many  peo¬ 
ple  interested  in  not  letting  them  forget  them. 

We  think  the  American  Society  of  News¬ 
paper  Editors  should  authorize  a  complete 
study  and  review  of  the  kind  we  suggest.  It 
will  take  many  months  and  cost  considerable 
money.  But  it  should  be  done. 

Editor  &  Publisher  is  willing  to  contrib¬ 
ute  to  the  cost  of  an  impartial  analysis. 


EDITORIAL 


Every  kingdom  divided  against  itself  Is 
brought  to  desolation;  and  a  house  divided 
against  a  house  failed. — St  Luke,  II;  17. 


FORCED  PUBLICATION 

NEWSPAPERS  would  be  put  in  the  “com¬ 
mon  carrier”  classification  forced  to  pub¬ 
lish  all  communications  sent  to  it  if  a  damage 
suit  filed  in  Oklahoma  is  successful. 

We  don’t  think  it  will  be  successful.  Even 
though  the  suit  was  brought  by  a  county 
judge  we  can’t  imagine  any  state  or  federal 
court  agreeing  with  its  argument. 

The  judge,  as  revealed  in  a  story  in  this 
issue,  is  suing  the  Tulsa  World  for  $10,000 
damages  because  it  didn’t  publish  a  letter-to- 
the-editor  about  the  political  campaign. 
Among  other  things,  the  plaintiff  claims  the 
proffer  of  the  World  to  publish  letters  and 
its  acceptance  of  his  letter  constituted  a  con¬ 
tract  and  “refusal  to  publish  was  actuated  by 
malice  of  the  defendant  toward  the  plaintiff 
because  of  his  political  views.” 

The  philosophy  that  newspapers  should  be 
required  to  publish  any  specific  material  sub¬ 
mitted,  and  that  persons  are  entitled  to  dam¬ 
ages  for  non-publication,  is  laughable,  but 
nevertheless  dangerous.  If  newspapers  were 
forced  to  adhere  to  such  a  policy  they  would 
no  longer  be  newspapers  but  a  conglomera¬ 
tion  of  handouts.  Politicians  could  demand 
that  their  speeches  or  handouts  be  p'^inted  as 
sent — they  might  suffer  damages  if  rewritten 
or  left  out.  Publicity  hounds,  p.r.  men,  ad¬ 
vertisers  could  claim  damages  if  their  glow¬ 
ing  releases  about  their  products  were  not 
printed. 

There  are  already  court  decisions  uphold¬ 
ing  the  right  of  a  newspaper  to  decline  ad¬ 
vertising.  Perhaps  it  would  be  a  good  idea 
to  have  a  few  court  decisions  upholding  the 
right  of  newspapers,  and  all  publications,  to 
print  what  they  consider  timely,  newsworthy 
and  worthwhile. 

If  it  ever  goes  to  trial  there  can  be  no 
other  decision  in  the  Tulsa  case. 


DON'T  GIVE  IT  AWAY 

WE  ARE  told  by  the  “Fragrance  Founda¬ 
tion,”  publicity  setup  for  the  perfume  in¬ 
dustry,  that  seven  mon^s  of  newspaper  clip¬ 
pings  received  represents  a  total  circulation 
of  245,000,000  and  is  considered  only  one- 
tenth  of  the  actual  space  obtained.  It  is 
estimated  that  total  publicity  linage  this  year 
is  up  three  per  cent  from  the  7,000,000  lines 
obtained  free  in  1951. 

This  should  be  a  constant  reminder  to  all 
newspaper  editors  and  admen  that  “they 
won’t  buy  it  if  you  give  it  away.” 


INTRUSION 

GOV.  FULLER  WARREN  of  Florida  has 

been  feuding  with  the  Tampa  Tribune 
-for  some  time  because  of  that  newspaper’s 
constant  exposures  of  questionable  practices 
in  his  administration.  The  latest  Tribune 
series  exposes  state  roads  that  have  been 
built  to  island  tracts  owned  by  officials  of 
the  road  department. 

As  a  result  of  this  and  previous  stories  in 
the  Tribune,  Gov.  Warren  has  written  to  the 
Federal  Communications  Commission  oppos¬ 
ing  the  Tribune  application  for  a  television 
license.  After  accusing  the  Tribune  of  all 
sorts  of  editorial  and  advertising  malprac¬ 
tices,  the  Gov.  says  it  is  “morally  unfit  to 
operate  a  television  station.” 

The  St.  Petersburg  Times,  which  is  after 
the  same  TV  channel,  has  called  this  an 
“unwarranted  and  unwelcomed  intrusion.” 
And  we  agree. 

The  FCC  is  perfectly  capable  of  determin¬ 
ing  the  merits  of  the  Tribune  application 
without  having  the  issue  clouded  by  false 
accusations  and  innuendos  from  the  state’s 
chief  executive  whose  administration  has  not 
been  able  to  stand  the  light  of  publicity 
thrown  on  h  by  the  daily  newspapers  of 
that  state. 

INDIANA  VICTORY 

THE  Indiana  Supreme  Court  has  handed 

down  a  decision  which  represents  an  im¬ 
portant  victory  for  newspapers. 

The  court  reversed  a  Lake  County  crimi¬ 
nal  judge  who  ordered  a  county  prosecutor 
jailed  for  contempt  during  a  primary  elec¬ 
tion  campaign  because  an  article  in  the 
Hammond  Times  quoted  the  prosecutor’s 
criticism  of  the  judge.  They  are  memben 
of  different  political  parties. 

The  State  Supreme  Court  ruled: 

“Judges  in  Indiana  are  elected  and  every 
citizen  may  fully  and  freely  discuss  the  fitness 
or  unfitness  of  all  candidates  for  office.  To 
hold  otherwise  would  be  a  restriction  of  free¬ 
dom  of  speech  and  of  the  press.  It  is  essen¬ 
tial  to  our  form  of  government  that  the  rec¬ 
ord  of  a  candidate  for  office  be  submitted  to 
scrutiny  and  unlimited  discussion,  subject 
only  to  the  law  of  libel.” 

Small  time  judges  who  believe  their  office 
is  sacrosanct  and  their  conduct  above  criti¬ 
cism  appear  to  be  a  dime  a  dozen  in  this 
country.  Many  of  them  have  tried  to  cite 
newspapers  and  newspapermen  for  contempt 
for  violating  that  belief.  This  dedsion  wiH 
protect  newspapermen  in  Indiana  and  may 
be  helpful  as  a  precedent  in  some  other 
states. 

ITU  REBUFF 

MEMBERS  of  the  International  Typograph¬ 
ical  Union  are  showing  good  judgment  in 
their  refusal  to  approve  the  2  V4%  defense  fund 
assessment  requested  by  their  national  of¬ 
ficers. 

Early  unofficial  returns  show  the  referen¬ 
dum  being  defeated  by  two  to  one. 

This  is  a  pretty  go^  indication  that  rank 
and  file  ITU  memibers  are  tired  of  the  num¬ 
erous  strikes  forced  on  them  by  their  officers 
in  the  last  seven  years  and  are  fed  up  with 
the  Unitypo  operation  which  has  poured 
more  than  three  and  a  half  million  dollars 
of  their  money  down  the  drain. 
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PERSONAL 

MENTION 

Ralph  Nicholson,  editor  and 
publisher  of  the  Charlotte  (N.  C.) 
Observer,  was  awarded  a  citation 
for  his  record  in  the  field  of  jour¬ 
nalism  and  for  public  service  at 
the  annual  Homecoming  dinner  of 
Earlham  College,  Richmond,  Ind. 
*  *  * 

Leslie  Moore,  chief  editorial 
writer  of  the  Worcester  (Mass.) 
Evening  Gazette,  has  been  ap¬ 
pointed  assistant 
executive  editor 
of  the  Worcester 
Telegram  and 
Evening  Gazette, 
a  new  position. 


Ridgeway 
Zelly,  former 
publisher  of  the 
Atchison  (Kan.) 

Globe,  has  been 
named  publisher  .. 
of  the  Guthrie 

(Okla.)  Daily  Leader,  succeeding 
G.  D.  Guilkey. 


Charles  E.  Donnelly,  Jr.,  for 
the  past  two  years  advertising 
manager  of  the  Pierre  (S.  D.) 
Daily  Capital  Journal,  has  been 
appointed  editor  of  the  Guthrie 
Center  (Iowa)  Guthrian  and 
Times. 


Yakima  Daily  Republic  as  a  salcs- 


W.  L.  Mox,  former  circulation 
manager  of  the  Chicago  (111.) 
Sun-Times,  has  joined  the  Chi¬ 
cago  staff  of  the  Greater  Buffalo 
Press,  Inc.,  as  publisher  and  sales 
representative. 

*  *  * 

Richard  G.  Montgomery,  Jr., 
son  of  the  head  of  the  Richard  G. 
Montgomery  and  Associates  ad¬ 
vertising  agency,  Portland,  Ore., 
has  joined  the  advertising  sales 
staff  of  the  Eugene  (Ore.)  Reg¬ 
ister-Guard. 

*  *  * 

Hugh  Kay,  advertising  sales¬ 
man  from  British  Columbia  week¬ 
lies  and  dailies,  has  joined  the 
sales  staff  of  the  Hamilton  (Ont.) 
Spectator. 

«  *  * 

W  I  LL  I  A  M  F. 

Moore  has  been 
appointed  nation¬ 
al  food  advertis¬ 
ing  sales  repre¬ 
sentative  by  the 
Detroit  (Mich.) 

Free  Press.  For¬ 
merly  associated 
with  the  Detroit 
News  as  a  sales 
representative,  he 
was  more  recent¬ 
ly  printing  sales¬ 
man  for  a  Detroit 


York  V/orld  -  Telegram  and  Sun, 
will  handle  general  accounts.  Mr. 
Robin,  who  comes  to  the  business 
newspaper  from  the  First  National 
Bank,  will  specialize  in  financial 
accounts. 

*  *  * 

Jack  Weese  has  been  appointed 
retail  advertising  manager  of  the 
San  Rafael  (CaHf.)  Independent- 
Journal.  He  has  been  a  member 
of  the  display  sales  staff  for  sev¬ 
eral  years. 

*  *  * 

Kenneth  Kinney,  formerly 
classified  advertising  manager  of 
the  Superior  (Wis.)  Evening  Tele¬ 
gram  and  the  Clovis  (N.  M.) 
News-Journal,  has  joined  the  Min¬ 
neapolis  (Minn.)  Star  and  Trib¬ 
une  promotion  department  to  han¬ 
dle  retail  and  classified  advertis¬ 
ing  promotion. 


In  the  Editorial  Rooms 


John  Cook  Wyllie,  curator  of 
rare  books  at  the  Alderman  Li¬ 
brary  of  the  University  of  Vir¬ 
ginia,  has  been  appointed  book 
editor  of  the  Richmond  (Va.) 
News  Leader,  succeeding  Louis 
D.  Rubin,  Jr.,  resigned. 

*  «  * 

Dee  Hazen  has  been  named 
society  editor  of  the  Hollywood 
(Calif.)  Citizen-News,  succeeding 
Reba  CHURCHaL,  who  is  now  co¬ 
editor  of  a  film  magazine. 

•  ♦  ♦ 


On  the  Business  Side 

Henry  Baker,  assistant  credit 
manager  of  the  Oklahoma  City 
(Okla.)  Oklahoman  and  Times, 
has  been  appointed  credit  mana¬ 
ger,  succeeding  Asa  Schenk,  who 
is  retiring  after  38  years  with  the 
newspapers. 

*  *  ^ 

Harold  W.  Deadman  has  re¬ 
signed  as  classified  advertising 
manager  of  the  London  (Ont.) 
Free  Press  to  ac¬ 
cept  a  similar 
position  with  the 
Charleston  (W. 

Va.)  Daily  Mail. 

He  will  be  suc¬ 
ceeded  at  the 
Free  Press  by 

William  White, 
retail  salesman  in 
the  display  ad¬ 

vertising  depart¬ 
ment  and  former 
classified  sales-  Deadman 
man  for  several  Ontario  news¬ 
papers. 

«  *  * 

C.  B.  Mayshark  has  resigned 
from  the  advertising  department 
of  the  Santa  Fe  (N.  M.)  New 
Mexican. 

«  *  * 

Donald  A.  Meiser,  former 
space  salesman  for  the  Salem 
(Ore.)  Oregon  Statesman,  has 
joined  the  local  display  advertis¬ 
ing  department  of  the  Yakima 
(Wash.)  Morning  Herald  and  the 


Dave  Russell,  Portland,  Ore., 
representative  of  the  Spokane 

(Wash.)  Spokesman  -  Review  and 
Chronicle,  has  been  named  ad¬ 
vertising  manager  of  Oregon  Ad¬ 
vertising  Club’s  weekly  publica¬ 
tion,  AD-vance. 

*  *  * 

Bert  R.  Berne  and  Clayton 

Robin,  Jr.,  have  joined  the  ad¬ 

vertising  department  of  the  New 
York  Journal  of  Commerce.  Mr. 
Berne,  formerly  with  the  New 


Jack  Bagby,  managing  editor, 
Mrs.  David  H.  Cooper,  women’s 
editor,  and  Gerald  Kelloff,  ad¬ 
vertising  manager,  have  resigned 
from  the  staff  of  the  San  Juan 
Valley  Sun,  Farmington,  N.  M. 

*  *  * 

Joan  Carmon  has  been  named 
editorial  assistant  on  the  Atlantic 
City  (N.  J.)  Evening  Union. 

*  *  * 

Jim  Baxley,  city  editor  of  the 
{Continued  on  page  44) 


DON'T  have  the  constant  work 
of  laundering  the  floor  pad  of 
your  child's  play  pen 


DO  substitute  linoleum  to  fit 
floor— neat,  resilient  and  easy 
to  care  for 


Keep  reader-interest 
from  roving  with 

DESIGNS  FOR  LIVING 

by  Effa  Brown 


Stimulate  family  reader 
interest  by  featuring  what 
your  family  readers  want  to 
know — the  hows  and  whys 
of  more  colorful,  comfortable, 
economical  home  surround¬ 
ings,  explained  and  illus¬ 
trated  by  a  leading  authority. 
Six  times  weekly,  one  or  two 
column  panels.  Send  for 
proofs  today! 


CHICAGO  SUN -TIMES 
_ 


211  W.  Wocktr  Drive,  Chicago  6 
Harry  B.  Baker,  Generol  Manager 
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THAT’S  THE 
TICKET!! 


On  election  day 
or  any  other  day, 

NANCY, 

the  darling  ot 
the  comics,  and 
her  faithful  pal, 

Sluggo,  are  sure¬ 
fire  winners!! 


NANCY  appears  in 
over  500  newspapers 

Wire  for  tamples  and 
rates  today! 


UNITED  f(ATURES\ 
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Eugene  F.  WatiAMS,  former  v^TTrt'TU  rCTATl? 

managing  editor  of  the  Phoenix  j  Mh  tKyUtiltl 
(Ariz.)  Arizona  Republic,  has 
been  named  executive  news  editor 


By  Trent 


,  of  the  San  Diego  (Calif.)  Union, 
Bristol  Virginia  -  Tennessean,  has  ^u^^eeding  Howard  Welty,  who 
been  promoted  to  the  post  of  man-  ^ 

agmg  editor.  Jim  Dalton,  sports  desk  duties 

editor,  succeeds  him  as  city  editor.  *  *  ♦ 

Alex  Crockett,  former  manag¬ 
ing  editor  of  the  Wythe  County 
(Va.)  News,  has  been  named 
sports  editor. 

•  j  L  post  of  managing 
Dave  Travers  has  joined  the  pjj,-.  fy.% 

staff  of  the  Ho«,»oo,f  (Calif  ) 

Citizen  -  News  as  San  Fernando 
Valley  reporter,  succeeding  Steve 
Talley,  now  enrolled  at  the  Uni¬ 
versity  of  Oklahoma. 


James  J.  Packman,  managing 
editor  of  the  Milwaukee  (Wis.) 
Sentinel  for  several  years,  is  being 
transferred  to  the 


Ralph  Warner,  former  sports 
editor  of  the  Bradentown  (Fla.) 
Herald,  has  joined  the  sports  staff 
of  the  Miami  (Fla.)  Daily  News. 
Sandy  Schnier,  formerly  on  the 
sports  staff,  is  back  with  the  News 
after  a  two-year  Army  hitch. 
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(Calif.)  Call- 
Bulletin  to  re¬ 
place  Lee  Et- 
TELSON,  who  be¬ 
comes  executive 
editor  of  the 
Chicago  (Ill.) 

H  erald-A  merican 
(E.&P,  Oct.  2i,  „  , 

page  12).  Mr.  Packman 

P.ACKMAN  was  on  the  San  Fran¬ 
cisco  Examiner  staff  and  was  an 
executive  on  the  Los  Angeles 
(Calif.)  Examiner  before  going 
to  Milwaukee. 
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Charles  T.  Stvart,  PuMuAn’,' Leach  Lanet,  his  resignation  and  will  continue 
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June  M.  Cooper,  formerly  a  5^5^  with  head- 
Taunton  (Mass.)  Gazette  reporter.  Quarters  at  I  ittle 
has  returned  from  a  trip  to  Den-  Rock, 
mark  as  an  International  Rotary  v  *  « 

Club  good-will  ambassador  and  Betty  Car- 
has  become  a  rejwrter  for  the  rqllton,  former 
Harlingen  (Tex.)  I  alley  Morning  feature  writer 
Star. 


Delidow 


the  Toronto  (Ont.)  Telegram,  and 
James  Hornick,  aviation  editor 
of  the  Toronto  Globe  and  Mail, 
won  first  and  second  prizes,  re¬ 
spectively  in  the  newspaper  class 
of  the  first  annual  Canadian  avi¬ 
ation  writing  contest. 

VBA 

Walter  Kerr,  chief  European 
editor  for  the  New  York  Herald 
T ribune,  arrived  in  New  York 
Oct.  27  on  the  liner  Constitution. 

*  V  V 

John  Rex  Edmondson,  former 


James  Gu.mariin,  sports  editor 


and  general  assignment  reporter  member  of  the  Atlanta  bureau  of 
for  the  Walton  County  Tribune  International  News  Service  and 
in  Monroe.  Ga..  and  later  asso-  later  sports  editor  of  the  Savannah 
ciate  editor  of  the  Walton  County  (Ga.)  Morning  News,  has  joined 
News,  has  joined  the  woman’s  sec-  the  sports  staff  of  the  Atlanta 


tion  of  the  Atlanta  (Ga.)  Con¬ 
stitution  as  make-up  editor,  re¬ 
placing  Betty  Gray,  resigned. 

♦  ♦  ♦ 

Hal  Bergida,  former  journal- 


(Ga.)  Constitution. 

u  u  u 

Bert  Goldberg  is  now  Holly¬ 
wood,  Fla.,  correspondent  for  the 
Miami  Herald.  He  was  graduated 
in 


J/« ’TIoiLj  Fdward  L  Thomas  formerly  'tT'  f  rom  ’the' University  of  Miami 

MEtropoiitin  0823.  0824.  0825.  i  t.-TI  i  .1  •  ,  Miami,  has  joined  the  staff  of  June  1952 

Chicago  Bureau,  810  London  Guarantee  W  ^  ^  f  fhe  Miami  Beacll  (Fla.)  Florida  '  ♦  *  ♦ 

Accident  BUji.,  3^SoTth  mchHan^Ave.,  Chi-  H (Calif.)  Examiner,  has  police  reporter. 


eago  /.  Ill  "fel.  STmte  2-4^8-99.  George  A.  joined  the  editorial  Staff  of  the 


Brandenbuhg,  Editor;  Harry  R.  Black, 

Advertising  Represeniaiit'e, _ 

Philadelphia  Bureau^  1046  Commercial  Trust 
Bldg.,  1 5th  and  Market  Sts.,  Philadelphia  3, 
Pa.  Tel.  Rlttenhoute  6>45^2.  Joseph  W. 
Draconetti. 


.San  Diego  (Calif.)  Union. 

*  *  ♦ 

L.  W.  Hampton,  for  many 
years  an  advertising  salesman  and 
advertising  copywriter  for  the 


Joe  Azbell,  Montgomery 
*  *  *  (Ala.)  Advertiser  city  editor,  has 

Ernest  A.  Leogrande,  recently  been  awarded  the  Woodmen  of 
state  editor  of  the  Columbus  the  World  rvational  honor  citation 
(Ohio)  Citizen,  is  now  on  the  for  community  service, 
copy  desk  of  the  Wall  Street  ♦  *  ♦ 

Journal  in  New  York.  Al  Me-  Charles  H.  Walton,  recent 


Paexfu  Coast  Editor,  Campbell  Watson,  Mills  _  .  . 

Bldg  San  Francisco  4.  Tel.  GArfield  1-7950.  Spartanburg  (S.  C.)  Herald-Jour-  „  ...  ..  - . — - . .  . 

nal.  has  been  named  wire  editor  Clain  succeeds  him  as  state  edi-  graduate  of  the  journalism  depart- 
San  Francisco  4.  Tel,  GArfield  1-79,50;  30/S  of  the  Herald.  HuBERi  Hendrix  ^ihCF  rcccnt  Stall  additions  rnent  of  Penn  State,  has  joined 

^ishxre  Blvd.,  Los  Angeles  5.  Tci.  DVnku^  former  Joumal  reporter,  has  been  “  ‘ 

London,  England  ofue:  Allan  Delafons,  transferred  lo  the  Herald  as  re- 
Manager,  19  j^chestcT  Court,  Musicell  Hill,  porter  and  as  Herald-Joumal  busi- 


— TT— ■= - —  ness  review  editor.  Hugh  Finch. 

Parts,  France,  Editor,  O.  Langelaan,  48,  _ .  wt^ex  j  ^  ii  j  - 

Avenue  de  Pari*,  Vincenne*  (Seine).  Copiet  recent  wOfford  College  graduate, 
rf  Editor  «  Publisher  Rre  RVRiUble  it  the  tias  joined  the  Joumal  news  Staff 

AmencRo  InformRtion  Service,  20,  rue  Duphot,  _ i 

Pant  (ler),  France.  "  ’  as  a  general  reporter  and  textile 


at  the  Citizen  include  Deuel  Atlantic  Citv  (N. 

Veerkamp,  general  assignment;  j  j  Morning  Press. 

Eugene  S.  Grove,  general  assign-  *  ♦  ♦ 

ment:  Arthur  A.  Farrar,  sports, 
and  Robert  J.  Havel,  copy  desk. 


editor. 


Cpl.  Kenneth  R.  Brown,  a 
Miss  Jane  Rogers  has  member  of  the  reportorial  staff  of 


Norman  Johnson,  Toronto 
(Ont.)  Telegram,  has  been  elect¬ 
ed  president  of  the  Toronto  Men’s 
Press  Club. 


Charter  Member  Audit  Bureau  of  Circulations 

Net  Paid.  incl.  stands,  Nov.  3, 1951... joined  the  women’s  activities  news  the  Staten  l.sland  (N.  Y.)  Advance  , 

staff  of  the  Herald  and  the  Her-  prior  to  his  induction  into  the  019  Uonations 
ald-Journal 
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Buffalo,  N.  Y. — The  Buffalo 
Evening  News  gave  $10,000  to 


■Armed  Forces,  has  been  honor¬ 
ably  discharged  from  the  U.  S. 

,  formerly  sports  Army  after  serving  a  two-year  Buffalo’s  1952  Community  Ch«^ 
Pittsburg  (Kao.)  hitch,  including  11  months  in  Appeal,  doubling  its  1951  gift. 

and  WBEN,  the  News’  radio  sta¬ 
tion.  gave  $5,000,  or  $1,300  more 
.Allan  Kent,  aviation  editor  of  than  last  year. 


Bob  Herdlen 
editor  of  the 
Headlight-Sun,  is  now  sports  edi-  Korea, 
tor  of  the  Wichita  Falls  (Tex.) 

Dailv  Times  and  Record  News. 


EDITOR  &  PUBLISHER  for  November  1,  1952 


44 


What  it  takes  to  make  an  *'angel  of  mercy”  fly! 


Hours  of  Flight  Training:  360 


Magnesium  346  lb’ 


Hundfds  of  downod  American  airmen  have  known 
the  thrill  of  seeing  a  helicopter  appear  suddenly  from 
nowhere. .  .to  pluck  them  from  treacherous  seas,  or 
hostile  terrain. 

American  Machine  &  Foundry  Company  pro¬ 
duces  the  twnn  rotors  that  give  these  flying  "angels 
of  mercy”  their  wings.  .AMF’s  engineering  research 


and  inventiveness  are  helping  to  pave  the  way  for 
progress  in  the  air,  as  well  as  on  land,  on  the  sea, 
and  under  the  sea. 

AMF  is  proud  of  its  role  in  American  industry — 
proud  to  be  one  of  thousands  of  companies  doing 
their  part  to  keep  America  militarily  on  guard. 

A  him  fi^urrs  nrr  given  with  due  regard  to  aecurity. 


AMERICAN  MACHINE  &  FOUNDRY  COMPANY 


Executive  Offices,  511  Fifth  Avenue,  New  York  17,  .V.  V, 


AMF  does  it  better — automatically 


CREATORS  AND  PRODUCERS  OF  ELECTRONIC  AND  MECHANICAL  EQUIPMENT  FOR  THE  ARMED  SERVICES:  Radar  antennae  and  drive  units*  automatic 
loaders  tor  Army  and  Navy  weapons  •  elevating  and  azimuth  mechanisms  •  cooling  fans  for  Army  tanks  •  airplane  parts  •  mobile  ovens  •  electronic 
training  devices  •  naval  ordnance  •  rolled  and  welded  steel  products  •  shell  components  •  silver-zinc  batteries  •  special  military  projects. 
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RADIO-TV 


Electronic  ‘Brain’  Will 
Turn  Election  Reporter 


leading  networks  to  make  the  time 
available. 

In  broaching  the  plan  Mr.  Hum¬ 
phrey  pointed  out  that  one  of  the 


Cincinnati  Enquirer 
Purchase  Completed 

Cincinnati  —  “We  have  gone 


big  difficulties  for  a  political  candi-  over  the  top!  Our  extraordinary 
date  is  to  reach  others  than  their  undertaking  is  accomplished  and, 


own  partisans.  Such  a  debate,  he  we  believe,  has  made  newspaper 
argued,  would  reach  persons  of  all  history  ...  by  establishing  what  is 


Univac,  Remington  Rand’s  all-  hour  during  election  night,  report 
electronic,  high-speed  computer,  to  Univac  the  latest  returns  from 


shades  of  opinion. 


recognized  as  America’s  first  100% 


Under  the  scheme  proposed  by  community-employe  owned  news- 
the  Mirror  the  two  candidates  paper,’’  announced  Roger  H.  Fer- 


will  be  used  by  CBS  television  around  the  country  along  with  the  -„,re;ch  hive  to  an:wr20  ^er^p’restZt  ^d  pSe?  of  ffie 
election  night  m  order  to  insure  percentage  of  districts  reported.  ...  b  f  y  _ 


ciavuuii  I.igiu  ui  uiaci  iu  uisuic  it  ^  -ii  ^  questions  posed  by  a  bipartisan  Cinchwafi  Enquirer,  i 

“mpSr”*'  g^up  „f  newspaper  editors.  to  employes  (it.  29, 


in  a  statement 


Univac  (Universal  Automatic  of  the  total  popular  and  electoral 
Computer)  is  the  latest  and  most  votes  for  each  candidate  based  on 


versatile  of  the  “Giant  Brains’’ 


with  an  analysis  and  a  prediction  ^  ^ 

of  the  total  popular  and  electoral  „ 

votes  for  each  candidate  based  on  ^  '-"Y  woom 
that  information  and  the  trend  it  At  Joumal-Amencan 


The  statement  was  made  as  the 
/  In  City  Room  sale  of  Enquirer  common  stock 

1  Joumal-Americcm  passed  the  $2,500,000  mark  and 

Television  cameras  set  up  in  enabled  the  new  corporation  to  pay 


that  the  new  science  of  electronics  indicates.  As  the  next  hour’s  re-  Television  cameras  set  up  in 
has  produced.  Working  at  light-  turns  are  fed,  the  computer  will  the  city  room  of  the  New  York  o" 


ming-speed,  Univac’s  cooperation  modify  its  earlier  estimate— if  nes-  Journal- American  will  bring  elec-  Coip.,  interim  financier,  in  cash 

with  CBS-TV  newsmen  will  give  essary— and  also  announce  the  tion  results  direct  from  the  news-  '’atner 

the  viewing  audience  accurate  percentage  of  change  in  the  earlier  paper  to  television  viewers  through  y" 

foreknowledge  of  election  results  prediction.  These  percentages  will  arrangements  completed  between 

at  an  earlier  hour  than  ever  be-  lessen  as  the  night  continues  until  the  Joumal-American  and  WABD,  «oclc,  ownerstiip  ot  tne  company 


ail  vaiiivi  iiv/ui  mail  cvci  uc-  aj>  me  1113111  cuiiLiiiuea  uiim  tk* 

fore  possible,  it  was  predicted.  the  final  result  becomes  certain  Channel  5,  Du  Mont  television  Passed  from  Portsmoutn  to  tM 

.......  employe  -  community  corporation. 


While  the  “brain”  does  not  obvious — at  an  hour  earlier  outlet  in  New  York, 

think  creatively,  as  yet,  its  other  fhan  ever  before  possible,  it  is  Telecasts  from  th 
characteristics  equal  the  combined  claimed.  city  rewm  are  scht 


Telecasts  from  the  newspaper’s 

city  room  are  scheduled  during  P®“*  $6,00(1,000  in  Enquirer 


cnaracicrisiics  equal  me  combined  - - .  - ®  debentures  which  now  are  beins 

mental  efforts  of  approximately  It  is  reassuring  to  note  that  of  every  half  hour  period  from  9  ^  ^  ^ 

400  trained  clerks.  Univac  can  the  5,500  electronic  tubes  in  Uni-  p.m.  Nov.  4  into  the  morning  of  ™  psJ  ooO-has  s^^^^ 

handle  large  numbers  at  the  rate  vac’s  “brain-case,”  only  3,500  are  the  following  day  until  complete  >-50  OOC^has  ^en  subsermea 
w»f  ->000  _ j  _  or-.i.oiiv  for  r.ng>rotir.n  The  returns  are  in.  fy  employes  ana  cuizcns  01 


of  2,000  additions  per  second,  or  actually  needed  for  operation.  The  returns  are  in.  ^ 

500  multiplications,  or  250  divi-  other  2,000  are  there  to  provide  Translating  voting  trends  and  j  n^^ti  in  four  weeks 
sions.  The  “brain”— about  IROnn  the  checking  circuits  that  elim-  what  they  mean  to  the  final  out-  Pfy 


sions.  The  “brain” — about  18,000  f^ie  checking  circuits  that  elim 
times  normal  human  size _ con-  mate  the  possibility  of  Univa( 


trols  a  “memory”  bank  of  mag¬ 
netic  tapes  capable  of  retaining  up 
to  15,000,000  separate  characters 
of  information  at  one  time. 

In  Philadelphia 

Univac,  in  Philadelphia,  will  be 


ffiate^"the";^ssffiri;;y  o^r^N^vTc  com;  of  the  d;‘ct];n  wili"i;;‘  Wii-  wffic^eSledl!:: 

making  an  error  without  knowing  Ham  Randolph  Hearst,  Jr.,  pub-  ?  .Ug 

about  it.  Hsher  of  the  Journal-American  employe  group  to  outbid  the  Cin- 

and  editor-in-chief  of  the  Hearst  emnon  Times-Star  in  Itme. 


Dce-Adloi  Debate 
Is  Declined 


newspapers;  Frank  Conniff,  colum-  Merger  announced  that  the 


nist;  Sanford  E.  Stanton  and  other  jaje  of  stock  would  continue  in  the 
political  writers.  Paul  Schoenstein,  lobby  of  the  Enquirer  Building  u 


connected  with  CBS  television’s  the  Mirror  to  bring  Gen.  Eisen-  .viupuivina  -  -  - 

election  headquarters  in  New  hower  and  Gov.  Stevenson  to-  xhe  telecasting  of- next  week’s  newspaper,  would 

York  by  phone,  teletype,  television  gether  in  a  radio-TV  debate  on  election  from  the  Joumal-Amer-  cease.  The  proceeds  of  additional 


Los  Angeles — An  attempt  by  city  editor,  wili  analyze  local  de-  full-scale  promotion,  including 


velopments. 


single  and  double  page  advertise- 


and  an  apparatus  for  instantly  issues  of  the  day  brought  an  en-  ican  city  room  is  part  of  a  con-  stock  sales  will  be  used  to  augment 
transferring  Univac’s  printed  an-  thusiastic  response  last  week  from  tinuing  arrangement  of  coopera-  working  capital  and  surplus  funds 


swers  to  a  large  screen  for  viewing  everybody  but  the  candidates.  tion  in  the  public  interest  between  corporation 


audience  and  The  four  major  radio-TV  chains  the  Du  Mont  station  and  the  news- 


CBS-TV  newsmen.  The  audience  agreed  to  donate  air  time  and  pub 


will  watch  Univac  at  work — ^by  lie  response  to  the  idea  surprised 
television — periodically  during  the  even  the  Mirror. 


night.  Univac  will  make  its  con-  “We  got  more  calls  and  letters 


tribution  to  the  CBS  television  on  it  than  on  anything  I  remem- 


Armed  Forces 

More  than  50  specialists  from 


coverage  of  the  election  as  fol 
lows: 


In  paying  off  the  final  capital 
obligation  of  the  newspaper,  Mr. 
Ferger  expressed  appreciation  to 
the  hundreds  of  volunteer  salesmen 
recruited  from  the  ranks  of  the 
newspaper’s  employes  —  from  all 


on  man  on  ^myonng  .  .cn.c.n-  - 

ber,”  said  Casey  Shawhan,  Mirror  departments— who  had  served  on 


For  many  weeks  prior  to  But  spokesmen  for  the  two  announcers  and  account- 

Nov  4,  a  team  of  statisticians,  presidential  candidates  regretfully  .  integrated 

mathematicians,  researchers  and  declined.  It  was  impossible,  they 
^Itical  analysts  will  have  fed  into  said,  to  rearrange  speaking  sched- 

Univac  s  fabulous  “memory”  the  ules  at  such  a  late  hour  in  the  ^p^g  broadcast  to  servicemen 

election  results  of  each  state  in  campaign.  overseas. 

the  1944  and  1948  elections.  This  “It  is  one  of  the  soundest  ideas  ♦  *  * 


dtVsSor  ’  9dito^  feature  rjbby  ralea  teams,  on  telephone 

'L't  spohesmeo  for  .he  rwo  soUcUa, ion  .crews,  and  on  outside 


the  1944  and  1948  elections.  This 


material  will  include  the  total  of  the  entire  campaign,”  said  Ken 
popular  and  electoral  vote  for  Frye,  radio  and  TV  chief  for  Mr. 


t  .  contract  assignments, 

j  clerks  have  l^en  integrated  than  $840,000  of  the  $2,- 

o  an  election  night  team  that  500  ooo  represents  employe  stock 

purchases.  This  stock,  plus  approx- 

AFRS  broadcast  to  servicemen  $400,000  in  outside  pur- 

erseas.  ^  ^  ^  chases,  has  been  purchased  under 

a  voting  trust  agreement  whereby 
Los  Ancles— Pledges  of  $250,-  five  selected  employes  will  exercise 


r-r -  wivvLv/iai  vvic  lui  rrye,  raaio  ana  iv  cmci  lor  mr.  — a  -  -  --  .  ,  •  r  ^ 

each  candidate  in  each  state — all  Stevenson.  But,  he  said.  Gov.  Ste-  000  were  secured  from  viewers  of  1"®  voting  rights  for  a  perioa  01 


broken  down  to  an  hour-by-hour  venson  couldn’t  possibly  find  time  a  charity  “telethon”  Oct.  25-26  five  years.  Thus,  the  employes  are 
basis.  The  total  national  popular  to  fit  the  debate  into  his  schedule  jointly  sponsored  over  local  tele-  assured  of  working  control  ot  tn 


vote  for  each  candidate  as  it  stood  for  the  last  week  of  the  campaign,  vision  stations  by  the  San  Fran- 
at  each  hour  during  those  election  lomps  Haawprtv  tba  oanfral’s  C'sco  and  Los  Angeles  Press  clubs. 


Enquirer  for  the  initial  five-year 
period,  with  the  voting  rights  of 


at  each  hour  during  those  election  tames  Haceertv  the  eeneral’s  Angeles  Press  clubs.  Pfrioa,  witn  tne  voting  rignis  o 

days  wNl  also  bp  fad  iu.o  UNivac.  p  'or  fpeaJti  .THe  25.bour.|«U8  appeal  was  to  v^ually  half  of  the  common  stock 

In  addition,  the  past  voting  in  engagements  left  the  Republican  raise  money  for  a  new  cancer  hos-  ‘ssuea. 
each  of  the  eight  key  political  candidate  no  alternative  but  to  de-  the  City  of  Hope,  inter- 

states  this  year _ New  York,  Penn-  cline  the  invitation.  sanitarium  located  in  surbur-  FreSS  V  etS  tO  Wleet 

The  proposed  debate,  originally  Duarte. 


states  this  year — New  York,  Penn¬ 
sylvania,  Massachusetts,  Ohio,  Illi¬ 
nois,  Minnesota,  Texas,  and  Cali- 


Press  Vets  to  Meet 


proposed  by  William  Holtzhouser, 


fomia  —  has  been  broken  down  Mirror  news  editor,  was  first  pro- 
into  the  metropolitan  vote  in  each  moted  by  Hal  Humphrey,  Mirror 


Shopping  Day  Edition 


Chicago  —  Oldtime  press  cam¬ 
eramen  will  be  honored  by  the 
Chicago  Press  Veterans  Associa¬ 
tion  at  the  annual  dinner  Dec.  6 


state  as  opposed  to  the  non-met-  radio  and  tv  editor,  in  the  Mirror  The  Waterbary  (Ck>nn.)  Repub-  at  the  LaSalle  Hotel.  John  F.  De- 


ropolitan  vote. 


and  other  papers  to  which  he  is  lican  published  a  64-page  edition  laney,  chairman,  has  named  a 


With  all  this  data  having  been  syndicated,  on  Oct.  22.  By  the  next  Oct.  23,  the  largest  in  over  a  year,  committee  to  select  outstanding 


incorporated  into  Univac,  CBS-  day  Mr.  Humphrey  and  other  Mir- 
TV  News  will,  at  least  once  an  ror  men  had  the  promises  of  all 


in  connection  with  Greater  Water-  news  photographs  of  the  past  50 


bury  Shopping  Days. 
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PHOTOGRAPHY 


Baltimore  Judges  Reply 
To  NPPA  Ban  Protest 


Old  Courthouse 
Pictures  Blocked 


By  James  L  Ceilings 


The  case  of  the  National  Press  views  taken  or  purporting  to  have 


Photographers  Association 


Snow  Hill,  Md.  —  Judges  E. 
Dale  Adkins,  Jr.,  and  E.  McMaster 
Duer  have  refused  photographers 
permission  to  take  pictures  of  the 
rundown  Worcester  County  Court¬ 
house  ropms  which  drew  criticism 
in  a  grand  jury’s  report. 

The  Board  of  County  Commis- 


Baltimore  judges  has  reached  an  stances  be  published.  Any  viola- 


been  taken  under  such  circum-  sioers  backed  the  judges  in  the 


Samuel  E.  Shockley,  pres- 


impasse.  tion  or  seeming  violation  of  this  ident  of  the  board,  said  photos 

The  association  last  week  pro-  rule  shall  be  promptly  brought  to  would  serve  no  useful  purpose, 
tested  the  ban  on  pictures  at  the  the  attention  of  the  court  by  any  —  -  ...  — 

murder  trial  of  George  Edward  court  official  or  attorney  cognizant  of  the  litigants these  are  the 

Crammer,  calling  the  action  a  of  the  same^  and  may  be  heard  principal  considerations.  We  be- 


restriction  of  the  constitutional  upon  suggestion  or  charge  of  con 
rights  of  news  reporters  and  pho-  tempt.’ 


tographers”  (E&P,  Oct.  25,  page 


on  suggestion  or  cnarge  oi  con-  ijeve  none  of  these  considerations 
r  j  f  ''''***  ^  curtailed  by  the  taking  of 

The  freedom  of  speech  and  of  pictures  with  the  modem  tools 


48).  The  protest  was  directed  at  the  press,  to  which  you  refer  and  available. 

Judge  Herman  M.  Moser,  who  upon  which  you  rely,  is  qualified  “Pictures  can  be  taken  with  no 

presided  at  the  trial  of  the  con-  by  the  right  and  power  of  the 


Pearl  Hewlett 


victed  wife-slayer. 


ny  tne  rignt  ana  power  ot  tnc  piore  interference  than  that 
courts  to  control  the  administra-  caused  by  persons  such  as  artists. 


locker  room  habitues  than  on  her. 
“I  went  there  to  photograph  a 


The  judge  replied  he  was  only  tion  of  justice,  in  the  trial  of  liti-  reporters  and  others  who  today  couple  of  squash  enthusiasts  in 


enforcing  the  rules  of  the  courts  gated  cases 


carry  on  their  callings  in  the  their  court,”  she  recalled.  “1  was 


in  keeping^  news  cameramen  from  This  power  to  control  trials  courtrooms  without  prohibition  by  given  a  convoy  of  janitors  to  scout 


operating  in  the  courtroom,  halls,  prevails  within  the  courtroom  and  jjjg  courts 


lobbies  and  entrances  to  the  court-  extends  beyond  the  confines  of  the 


ahead  and  clear  the  way  through 


Chief  Judge’s  Answer 


courtroom  or  the  courthouse  it¬ 
self.  No  precise  limits  can  be  set 


“We  believe  that  it  has  now  been  the  gym  and  locker  rooms.  I  never 
established  beyond  question  that  did  quite  decide  if  I  should  pro¬ 


news  photographers  and  news  re-  cede  in  a  maidenly  fashion,  with 


The  association’s  letter  and  it.  The  necessity  for  its  ex-  porters  are  one  and  inseparable,  eyes  averted,  or  whether  I  should 


Judge  Moser’s  answer  to  it  were  depends 

both  turned  over  to  Chief  Judge 
W.  Conwell  Smith.  The  chief  ‘Romai 

judge  of  the  Baltimore  Supreme  “In  a  crimin 


circum-  jjpjj  Qpg  cannot  function  with-  glare  fiercely  at  everyone  involved 


‘Roman  Holiday' 


out  the  other  and  still  serve  the  for  their  utter  lack  of  sophistica- 
public  adequately.  Since  the  judge  tion.  1  was  told  later  I  sauntered 


Bench  then  had  his  own  reply  to  has  the  duty 


criminal  case,  the  court  is  the  final  authority  in  his  own  along  looking  bored  stiff,  but  the 
duty  to  afford  the  state  court,  it’s  within  his  power  to  re-  Y  didn’t  stop  gyrating  for  hours. 


make  to  the  NPPA.  Among  other  and  the  accused  a  public  trial,  and  move  anyone  whose  conduct  in-  People  kept  stopping  each  other 


things,  he  said:  “A  public  trial  the  duty,  also,  to  afford  a  fair  terferes  with  the  trial,  whether  and  saying  in  a  horrified  tone. 


need  not  become  a  Roman  holiday,  trial. 


as  did  the  Lindbergh  case.” 


“A  public  trial  need  not  become  porter,  artist  or  spectator. 


that  person  be  photographer,  re-  ‘Did  you  see  that  GIRL  in 


The  judge  continued:  ‘The  Su-  a  Roman  holiday,  as  did  the  Lind-  “We  are  going  to  ask  the  judges 


here?!!’  ” 

When  it  comes  to  spot  stories. 


preme  Bench  of  Baltimore  City  bergh  case.  Both  the  state  and  the  of  the  Supreme  Bench  of  Balti-  she  says,  she  is  busy  trying  for 
(composed  of  II  judges),  although  accused,  as  well  as  the  witnesses  more  to  give  us  an  opportunity  to  that  top-notch  picture  to  feel  out 


it  sHs  as  a  court  only  to  admit  and  for  both  sides,  are  entitled  to  the  present  our  views  to  them.”  of  place. 

disbar  attorneys  and  to  hear  mo-  protection  of  the  court  from  as-  “I’ve  been  in  burning  buildings 

tions  for  new  trial  in  criminal  sault  and  persecutions  of  any  kind.  Girls  Can  Handle  Camera  along  with  the  firernen,  and,  frank- 
cases,  has  the  constitutional  power  not  only  in  the  courtroom,  but  Well  As  Anybody!  ^  *9®  worried  about  mak- 

to  make  rules  for  the  trial  and  going  and  coming,  and  wherever  Rochester,  N.  Y.-Me«  a  girl  ■;? 

disposition  of  cases  in  the  vanous  they  happen  to  be.  who’s  equally  nonchalant  at  a  tea  shoes  and  the  run  stock- 

courts  of  Baltimore  City.  “It  was  to  assure  that  protection  party,  stag  party  or  in  a  YMCA 


of  place. 

“I’ve  been  in  burning  buildings 
along  with  the  firemen,  and,  frank¬ 
ly,  I  was  too  worried  about  mak- 


Rochester,  N.  Y.-Meet  a  girl  ‘"K 
,  _ _ the  wet  shoes  and  the  run  stock- 


courts  of  Baltimore  City.  “It  was  to  assure  that  protection 

“The  rule  to  which  Judge  Moser  that  the  rule  was  adopted.  Judge 


refers,  and  of  which  you  com-  Moser  has  not  abused  his  author- 
plain  (the  you  is  Joe  Costa  who  ity  in  enforcing  it.” 


wrote  the  letter  of  protest),  wm  Judge  Moser,  by  the  way,  al-  Democrat  and  Chronicle  photog 
adopted  by  the  Bench  on  April  lowed  newspapers  and  TV  stations  raphers’  staff. 

30,  1928.  It  is  now  Rule  3,  of  the  to  have  artists  in  court  to  sketch  w:..  H,.u,iVtt  herself  as 

S  of  ‘ho  P^ooipals.  lesfSan'^idiy 

Baltimore  City  (1947  edition)  Presstime,  Joe  Costa,  NPPA  ..j  ^hy  girls  can’t 


party,  stag  party  or  in  a  YMCA  ®  ® 

L^ker  r^m  --  Pearl  Hewlett  O'®  on  assignment. 

Miss  Hewlett,  a  journalism 
Golddocks  among  ^®  graduate  of  Ohio  State  University 
"“j  ?49,,  sUHEd  c«.  ,5  .  repoter  on 


Baltimore  City  (1947  edition)  Presstime,  Joe  Costa,  NPPA 
and  reads  as  follows:  chairman  of  the  board,  said  he  had 

No  Photos  compose  a 

“  ‘Rule  3-Photographing  Pro-  '®P!y  ‘°.fhe  judges  However,  he 

ujf.  .  o-  r  o  madrf*  thi«  ctntpmpnt  tn  FXP« 


the  Pampa  (Tex.)  Daily  News. 
Next,  she  became  a  reporter^ho- 
tographer  at  the  Great  Falls 
(Mont.)  Tribune.  In  May,  1950, 


ricssiiinc,  juc  rsrrr\  •.[  whv  cirls  cant  v"*''***-/ 

chaiman  of  the  board,  said  he  had  handle  a  press  camera  as  well  as  S\s°a?ull  !?^ho!o^a 

anybody.”  she  once  told  a  report- 


hibited.  ■  ■  ■  ‘his  statement  to  E&P:  assignment  together.  “They  can. 

“  ‘No  photographs  shall  be  tak-  .  'Y®  *  question  the  ri^t  of  ^  question  of  time  be-  T  J  r'  .J 

en  in  any  courtr^m  over  which  f’®  Supreme  Bench  of  Baltimore  fg^e  they  come  into  their  own  in  Editors  Lead  CrUSade 
the  Supreme  Bench  of  Baltimore  ™*®®  “®  control  of  ,j,is  figy »  The  Crusade  for  Freedom  has 

City  has  jurisdiction,  or  in  any  f"®"^  courts.  Pearl  was  hired  two  years  ago  named  four  newspaper  executive 

courtroom  to  which  the  C^hief  Exceeding  a  Rule  for  the  Summer  “on  approval,”  as  regional  and  state  chairmen  in 

Judge  or  any  associate  judge  of  “It  does  seem  to  us,  however,  but  she  has  since  proved  her  point  its  1952  drive.  They  are:  Palmer 


^rce/;:  on  ffieir  fi^t  P*^®^  «f‘®^  ^ 

assignment  together.  “They  can,  *^®P®  ®*^‘  ^ 


itnu  us  JUSI  <1  4UCS11U11  ui  Iiiiic  uv-  T  J  /"•  .J 

fore  they  come  into  their  own  in  tultOrS  Leau  UrUSaaO 
this  field.”  The  Crusade  for  Freedom  has 

Pearl  was  hired  two  years  ago  named  four  newspaper  executive 
for  the  Summer  “on  approval,”  as  regional  and  state  chairmen  in 


courtroom  to  which  the  C^hief  Exceeding  a  Rule  for  the  Summer  “on  approval,  as  regional  and  state  chairmen  m 

Judge  or  any  associate  judge  of  “It  does  seem  to  us,  however,  but  she  has  since  proved  her  point  its  1952  drive.  They  are:  Palmer 
file  Supreme  Bench  of  ^Itimore  that  this  rule  exceeds  the  rule  of  about  girl  photographers,  at  least  Hoyt,  editor  and  publisher  of  the 


City  is  assigned  and  over  which  reasonableness  since  it  does  go  so  in  her  own  case,  to  Managing  Ed-  Denver  (Colo.)  Post,  Rocky 


he  presides  and  has  jurisdiction  or  far  as  to  abridge  the  right  of  free  itor  George  R.  Shoals.  Mountain  regional  chairman;  Neil 

wntrol,  nor  so  close  thereto  as  to  speech  and  free  press.  Perhaps  “Let  me  put  it  this  way,”  Mr.  Dakon,  public  relations  director 
interfere  with  the  proceedings  or  it’s  time  for  the  learned  judges  to  Shoals  said.  “Whenever  I  look  of  the  Louisville  (Ky.)  Courier- 
^ccorum  thereof,  while  the  court  re-examine  the  rule  (adopted  in  at  Pearl’s  work  I  just  think  of  her  Journal,  regional  director  for  Ken- 


“Let  me  put  it  this  way,”  Mr.  Dakon,  public  relations  director 
Shoals  said.  “Whenever  I  look  of  the  Louisville  (Ky.)  Courier- 


is  in  session,  or  at  any  time  when  1928)  with  a  view  to  having  it  as  a  photographer,  and  a  good  tucky  and  Tennessee;  Merrill  Inch, 
court  officials,  parties  litigant,  conform  with  present-day  think-  one.  Not  as  a  girl  photographer,  general  manager  of  Reno  (Nev.) 


counsel,  jurymen,  witnesses  or  ing  and  actions. 


others  connected  with  proceedings 
peeing  therein  are  present. 


‘The  public’s  interest,  the  im-  that  distinction.' 
portance  of  maintaining  proper  That  trip  to 


It  never  occurs  to  me  to  make  Newspapers,  Inc.,  Nevada  state 


chairman;  Louis  B.  Seltzer,  editor 


Nor  shall  any  photographic  decorum  and  preserving  the  rights 


That  trip  to  the  YMCA  made  of  the  Cleveland  (Ohio)  Press, 
more  of  an  impression  on  the  Ohio  state  chairman. 
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JOURNALISM  EDUCATION 

Students,  Publishers 
Like  Internship  Plan 


By  Dwight  Bentel 

At  the  ragged  end  of  last  Sum¬ 
mer  a  junior  student  in  journalism 
fed  a  sheet  of  copy  paper  into  a 
typewriter  in  the  newsroom  of  a 
small  city  daily  and  wrote  a  note 
to  his  dean: 

“The  10  weeks  here  were  the 
most  interesting  and  profitable  I 
have  ever  spent.  Before  1  started 
work  on  the  Herald  my  only  news¬ 
paper  contact  had  been  with  the 
college  daily.  I  wondered  if  I 
would  like  new’spaper  work  and 
people,  and  if  I  could  get  along. 

.  .  .  After  10  weeks  of  fumbling 
and  struggling  and  growing  up,  Tm 
really  enthusiastic.  Thank  God,  I 
have  found  a  vocation  which  is 
more  than  just  a  job.” 

The  student  was  writing  of  his 
completion  of  a  summer  “intern¬ 
ship” — ^a  project  which  had  put 
him  into  a  full-time  newspaper 
job  for  college  credit  as  a  require¬ 
ment  of  his  four-year  program  in 
journalism.  He  was  one  of  several 
hundred  who  leave  their  class¬ 
rooms  and  campuses  each  year  to 
“intern”  on  newspapers  about  the 
country  for  various  periods  as  a 
regular  part  of  their  instruction. 

This  newspaper  cooperation  with 


journalism  school  and  department 
internship  programs  was  effectively 
adding  many  millions  of  dollars 
worth  of  publishing  properties  to 
college  and  university  instruction¬ 
al  facilities  in  journalism,  and 
making  publishers  partners  in  the 
job  of  educating  young  men  and 
women  for  the  profession  ...  all 
without  a  cent  of  expense  to  the 
J -schools. 

And  everybody  seems  pretty 
happy  about  it,  an  Editor  &  Pub¬ 
lisher  survey  shows.  Participating 
publishers,  in  most  cases,  are 
highly  favorable  to  the  whole  idea. 
The  publisher  “employer”  of  the 
student  who  wrote  the  letter  to 
his  dean  also  wrote: 

“We  wish  to  congratulate  you 
again  on  this  splendid  plan  which 
gives  students  practical  experience. 
We  have  been  gratified  with  all 
three  of  the  fine  students  who  have 
served  with  us  during  the  past 
three  years,  and  we  assure  you  of 
our  continued  cooperation.” 

Faculties  at  journalism  schools 
and  departments  where  the  intern¬ 
ship  plan  is  in  effect  seem  sold  on 
its  educational  value,  and  students 
are  enthusiastic.  Says  C.  E.  Shu- 


ifter  the  Election . . ! 

Your  readers  will  get  A 

an  extra  lift  with  NEA's  '  "  ^ 

analysis  of  the  news  of  '  m 

Washington,  the  U.  S.  and  the  \\M 
World.  They'll  understand  front  1 

page  events  better  if  you  background  ' 
them  regularly  with  these  consistent 
winners  in  the  NEA  FULL  SERVICE  .  . 


Peter  Edson  The  Most  Widely  Published 
Daily  Washington  Column 

Bruce  Biossat  stimulating  Editorials 
Douglas  l^rsen  Capital  News  Significance 
Wade  Jones  Exclusives  from  Europe 


plus  illustrated  dispatches  by  News-wise  Staffers 
and  Big-Name  Byliners — News  Behind  the  News, 
News  Ahead  of  the  News,  on  the  daily 


Ii5 


XEA  IVews  Page 


ford,  director  of  the  department  “Four  to  12  weeks,  with  5  to 
of  journalism  at  North  Texas  15  quarter  hours  of  academic 
State  College,  “I  know  it  is  one  of  credit,  are  allowed,  the  exact 
the  finest  parts  of  our  journalism  amount  of  credit  being  determined 
training  here.  Recently  former  by  the  length  of  the  internship 
North  Texas  students  who  have  and  the  nature  of  the  work.  Ordi- 
interned  rated  the  program  highest  narily  the  internship  is  arranged 
of  any  journalism  course  offered  for  the  summer  vacation  between 
here.”  the  junior  and  senior  years.  .  .  . 

Practice  of  providing  under-  Sinw  we^  operate  on  a  quarteiiy 
graduate  on-the-job  experience  basis,  it  is  possible  for  a  student 
with  newspapers  is  a  widespread  1®  serve  his  internship  any  quarter, 
and  expanding  one,  the  survey  re-  Only  last  week  one  of  the  leading 
turns  show.  Of  67  schools  and  de-  dailies  of  the  state  approached  me 
partments  responding,  36  conduct  about  having  an  intern  each  of 
internship  programs.  Of  the  31  quarters, 

who  do  not,  nine  report  they  are  “Most  of  the  interns  receive  pay 
planning  to  move  in  when  they  as  well  as  academic  credit.  This 
can.  Feeling  seems  widespread  summer  we  had  18  students  serv- 
that  such  experience  during  the  ing  internships  for  both  academic 
college  training  period  contributes  credit  and  pay,  six  just  for  pay 
something  to  the  student’s  prepara-  and  experience.” 
tion  which  he  cannot  get  in  class-  Advantage  to  the  student  of  an 
room  or  laboratory,  and  at  the  internship  is  not  simply  that  he 
same  time  integrates  and  gives  gets  some  practical  experience, 
meaning  to  his  college  instruction,  most  of  the  teachers  seem  to  feel. 

There  is  wide  variation  from  It’s  the  fact  that  the  experience  is 
school  to  school  in  how  the  intern-  '"tegrated  with  the  allege  program 

ships  are  conducted.  At  some  T 

they’re  optional,  at  others  manda-  Lashbrook,  head  of  the 

tory.  Time  on  the  job  ranges  from  department  o  journalism  at  Kan- 
a  few  hours  to  a  full  semester,  explains  some 

full-time.  Some  schools  give  col-  ...  .u  r 

lege  credit  for  the  work,  some  in- 

sist  on  payment  by  the  employer  P^nence,  he  says,  the  studen 
at  regular  scale,  at  some  the  stu-  '^“h  a  better  idea  of 

dent  receives  both  credit  and  pay.  the  phase  of  newspaper  work  he  or 

Time  for  the  internship  may  be  wishes  to  enpge  in.  The  stu- 
the  junior  or  senior  year,  or  the  usually  returns  to  college 

summer  between,  depending  upon  renewed  interest  in  his  work 

which  school;  amount  of  faculty  ^  journalism 

supervision  ranges  from  none  to  P'"®' 

;  almost  constant;  arrangements  tical  ex^nence. 

I  with  newspapers  vary  from  fixed  ,  d  occasionally  works  th 
!  agreements  with  state  publishers 
I  associations  to  catch -as-catch-can 

I  agreements  with  individual  publi-  well  that  he  find  out  3l  t  a 

;  cations  point  in  his  college  career.  It  then 

;  Even  the  name  varies.  At  Sim-  behooves  him  to  change  the  type 
I  mons  College,  Boston,  for  exam-  newspaper  work  he  has  set  as 
i  pie,  they  call  it  “field  study.”  But  goal,  or  to  get  out  of  joumid- 
i  whatever  they  call  it,  or  however  entirely.  Employers  ^em  to 
^  conducted,  the  objectives  are  the  'jh®  syste'" 
same— to  give  the  student  practical  d'fficulty  whatever  in  obtaining 
on-the-job  experience  as  part  of  plenty  of  openings  for  all  students 
his  undergraduate  instruction.  to  engage  in  the  in  e 

The  internship  program  goes  program, 
back  20  years  or  more  at  some  Prof.  Lasher  mentions  a  special 
colleges  and  universities,  but  at  “bonus”  for  the  internship  to 
i  most  it  is  fairly  recent.  University  which  many  of  the  deans  and 
I  of  Georgia  claims  one  of  the  directors  refer.  “As  a  result  of  the 
j  earlier  projects,  established  in  internships,”  he  says,  “many  of 
]  1931.  and  its  general  pattern  is  our  students  get  job  offers  when 
1  one  found  at  a  number  of  other  they  graduate.  Many  times  th^ 
schools.  Says  Dean  John  E.  offers  are  from  the  publisher  for 
1  Drewry:  whom  they  worked  as  a  student  or 

I  “Our  internship  was  begun  as  from  some  other  publisher  who 
j  an  adaptation  of  a  long-established  got  the  recommendation  from  the 
medical  plan.  In  so  far  as  I  know,  former  employer.” 
we  were  the  first  school  of  jour-  Says  Alfred  A.  Crowell,  head 
nalism  to  .set  up  such  an  internship  of  the  department  of  journalism  at 
program.  It  is  conducted  through  the  University  of  Maryland,  ‘lo 
I  the  office  of  the  Dean  of  the  98%  of  the  cases  the  student 
School,  the  arrangements  being  stays  on  or  returns  to  work  there 
made  with  individual  newspapers,  for  at  least  a  yep  as  a  fulltime 
radio  stations,  advertising  depart-  beginning  professional.”  And,  he 
ments,  magazines,  etc.  The  intern-  adds,  “There  can  be  no  doubt  as 
ship  is  not  required  of  all  students,  to  the  educational  advantages  of 
but  arrangements  will  be  made  for  the  internship  for  both  student 
all  who  are  interested.  We  encour-  and  employer.” 
age  our  better  students  to  serve  Michael  Radock  of  Kent  State 
such  internships,  and  they  usually  University  emphasizes  that  the 
do.  (Continued  on  page  49) 
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Internship  Plan  ^ 

continued  from  page  48 


journalism  student  gets  something  ! 
from  the  internship  that  can’t  be 
provided  on  the  campus.  He  says, 

“We  feel  that  regardless  of  the 
available  laboratory  equipment  for  , 
journalism  students  in  our  various  j 
sequences  of  study,  it  is  not  pos- 1 
sible  in  an  academic  situation  to  ! 
keep  abreast  of  all  the  develop- 1 
ments  in  the  practicing  fields.  An  j 
actual  on-the-job  situation  cannot  | 
be  reproduced  in  the  class  and  l 
laboratory  rooms  and  I  am  not 
convinced  it  should  be.” 

A  group  of  students  receiving 
instructions  for  the  conduct  of 
their  internships  is  usually  as  eager  | 
as  a  bunch  of  setter  pups  starting  ' 
a  hunt.  And  the  nature  of  their 
experience  is  not  left  to  chance,  j 
Typical  in  many  respects  are  the 
instructions  given  interns  at  the 
University  of  Nevada  by  A.  L. 

Higginbotham,  head  of  the  depart¬ 
ment  of  journalism: 

Treated  As  Staff 

“In  your  work  you  will  be  treat- 1 
ed  much  as  the  members  of  their  I 
staffs  and  must  show  the  spirit  of  I 
cooperation  which  they  exhibit.  If 
you  are  to  make  this  field  youi 
profession,  you  must  see  that  other 
matters  do  not  interfere  with  your  ' 
doing  a  good  piece  of  work. 

“You  must  remember  that 
while  you  are  a  college  student 
and  are  there  to  learn,  at  the  same 
time  you  are  representing  a  re¬ 
spected  institution  and  that  a  (col¬ 
legiate)  attitude  is  entirely  out  of 
place.  People  you  will  meet  often 
will  not  know  you  are  a  student, 
and  will  judge  you  and  the  insti¬ 
tution  on  the  basis  of  your  at¬ 
titude. 

“As  a  student  member  of  the 
editorial  staff  of  a  newspaper  or 
wire  service  you  will  cover  and 
write  stories,  edit  copy,  write 
heads,  read  proof,  rewrite  copy, 
accompany  ^at  men  on  their 
runs,  take  stories  over  the  tele¬ 
phone,  help  other  men  in  the 
office  on  covering  the  news  and 
assist  with  other  duties  in  putting 
out  the  paper  or  the  press  asso¬ 
ciation  service. 

“The  cooperator  will  try  to  have 
work  assigned  to  you  regularly 
but,  when  he  does  not,  you  are 
responsible  for  keeping  yourself 
busy  at  jobs  which  teach  you 
something  and  help  get  out  the 
paper  or  service.  Usually  this 
should  be  covering  stories  you 
have  worked  up  yourself  or  sitting 
in  on  the  copy  desk. 

“Good  newspapermen  and  wom¬ 
en  have  initiative,  and  here  is  the 
*ay  for  you  to  show  it.  This 
course  is  a  great  privilege  for  pro¬ 
fessional  students  in  journalism, 
made  possible  by  the  gracious  co¬ 
operation  of  the  men  with  whom 
you  will  work.  So  important  is  it 
Ibat  it  is  one  of  your  requirements 
for  graduation.  Every  student  will 
appreciate  its  value  and  the  spirit 
m  which  it  is  given.” 

^ext — Pay  versus  college  credit. 
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This  Kansas  Market  Makes 
New  "Touchdowns" 

In  a  field  that  is,  of  course,  highly 
competitive.  The  "Topeka  Team” — 
composed  of  not  one  over  100,000  mar¬ 
ket  only,  but  of  21  of  the  richest 
counties  in  the  State — has  played  the 
most  consistently  outstanding  econ; 
omic  "games”  ever  recorded. 

"Touchdowns”  have  become  a  com¬ 
monplace  ...  as  goal  after  goal  is 
chalked  up — in  population  growth,  in 
crop  yielcis,  in  bank  balances,  in  buy¬ 
ing  power,  in  building  programs,  in 
civic  enterprises,  in  new  industrial 
foreward  movements,  in  homes  built 
and  in  tourist  trade. 

Wheat  ripples  across  the  line  with  a 
steady  advance,  both  in  quality  and 
volume,  but  in  demand  . . .  world-wide. 
But  in  all  other  departments  of  agri¬ 
culture,  these  21 -County  farms  of  ours 
are  making  fast  runs  and  smashing 
viaories. 

Count  these  two  great  newspapers  as 
very  much  on  the  "Winning  Team.” 
VC'hile  one  does  a  sure  "touchdown” 
throughout  the  over- 100,000  field,  the 
other  is  a  consistent  winner.  State-wide. 


i/  ALWAYS  A  WINNING 
'  GOAL  AS  A  "TEST" 


AREA. 


Y'esterday's  food  carton  is  outmoded, 
what  with  new  designing,  new  sales  stor¬ 
ies,  new  appeals.  In  every  field,  whether 
it  be  furniture  or  farm  machinery,  medi¬ 
cines  or  manufactured  home  appliances 
radio  or  television,  automobiles  or  what 
makes  ’em  tick,  competition  forces  QUICK 
change.  ONLY  a  local  newspaper  can 
meet  this  sudden  transformation  effective¬ 
ly- 

Why  does  this  Topeka  market  respond 
so  readily,  so  eagerly,  to  what’s  NEW? 
Because  that’s  the  tempo  of  its  people. 
Their  eyes  are  on  Tomorrow:  their  in¬ 
comes  have  a  healthy  measure  of  margin 
for  Today. 

National  advertisers  lcK>k  to  the  ’’To¬ 
peka  Team”  for  Results.  And  that’s 
exactly  what  they  get. 
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PROMOTION 

Providence  Journal  Uses 
60  Dailies  in  Schools 


By  T.  S.  Irvin 

The  providence  (R.  1.)  Jour¬ 
nal-Bulletin  has  added  a  new 
dimension  to  the  technique  of  de¬ 
veloping  more  intelligent  apprecia¬ 
tion  and  use  of  the  daily  newspa¬ 
per  among  high  school  teachers 
and  students. 

Instead  of  confining  its  efforts 
in  this  direction  to  getting  teachers 
and  students  to  use  the  Journal- 
Bulletin  in  classroom  studies,  the 
paper’s  promotion  department  this 
year  encouraged  and  implemented 
the  use  of  the  Journal-Bulletin 
along  with  60  other  U.  S.  papers. 

The  aim,  as  explained  by  Pro¬ 
motion  Manager  Clifford  A.  Shaw, 
IS  to  bring  about  a  better  under¬ 
standing  of  sectional  differences 
in  U.  S.  news  interests,  as  well  as 
a  more  intelligent  appreciation  of 
local  papers. 

The  Journal-Bulletin  sends  more 
than!  60  exchange  papers  from  all 
parts  of  the  country  to  classes  in 
various  schools.  Teachers  use  these 
papers  to  supplement  social  sttidies 
courses,  studying  the  different 


treatment  given  the  same  news 
stories  by  different  papers. 

At  one  school,  for  instance, 
each  ninth  grade  student  has  taken 
one  of  the  exchange  papers  for 
special  term  study.  The  student 
keeps  a  scrapbook  comparing 
news  treatment  in  the  exchange 
paper  with  treatment  given  the 
same  news  in  the  Providence 
papers. 

During  the  Presidential  cam¬ 
paign,  these  students  have  had  a 
daily  birdseye  view  of  politics 
over  the  country  through  display 
of  their  exchange  papers’  front 
pages  on  a  bulletin  board. 

“This  simple  little  promotion,” 
Mr.  Shaw  writes,  “has  provided 
an  excellent  goodwill  contact  with 
a  number  of  schools  which  had 
never  been  interested  in  other 
school  promotions.  Teachers  who 
have  used  it  have  been  enthusiastic 
in  their  response.  I  think  it  is  an 
effective  means  of  holding  student 
interest  in  the  daily  paper  in  com¬ 
petition  with  TV.” 


^1  the  sun  shines  bright  on  PADUCAH! 

•  Congressional  committee  has  okehed  $450 
million  addition  to  $500  million  atomic 
plant  now  going  up. 

•  Atomic  payroll  about  $2  million  weekly. 

•  Estimated  1951  population  gain  25%. 

•  Greatest  1951  bank  debit  gain  in  nation  (58.8%). 

•  Bank  deposits  up  76%,  1951  over  1950. 

Your  ads  bring  better-than-ever  results  in — 

turtle  ^abucai)  ^un^Bemocrat 


30,000-plus 

Daily  -  Sunday 


PADUCAH.  KY. 


Affiliated  with  WKYB-WKYC-fm  (NBC) 


Advertised  products  change,  almost 
every  night  .  .  .  physically  and  improved 
methods.  This  points  up  the  vital  im¬ 
portance  of  newspaper  advertising  to 
an  important — and  receptive  mar 
ket.  The  Kingsport  Trading 
Area  is  now  in  excess  of 
178,000.  And,  with  the 
South,  is  busy  Indus 


This 
comer 
of  the 
State  has 
strategic  ad¬ 
vantage.  Sta¬ 
tistics  show  that 
earning  power  must 
be  great  because  of 
Sales  “Ups”  in  every  field. 


trlally,  agricul 
turally. 


The  I 
Times- 
News  taps 
the  entire 
area,  mornings, 
evenings,  Sundays, 
'with  intense  reader¬ 
ship.  An  editorial  pol¬ 
icy  that  has  made  the| 
paper  State  wide  famous, 
nationally  significent. 


7W/?i?/'AT  I M  E  5- N  E  W  S  - 


THEY  STUDY  YOUR  PAPPR.  To  give  students  an  opportunity  to 
compare  newspapers  from  all  parts  of  the  country,  the  PromotioB 
Department  of  the  Providence  (R.  I.)  Jouraal-Bulletin  makes  its  ex¬ 
changes  availahle  to  classes  all  over  Rhode  Island.  Here  students  at 
the  Hugh  B.  Bain  Junior  High  School  in  Cranston,  R.  I.,  start  their 
comparison.  Some  60  papers  of  the  same  date  are  included  in  the  study. 


Sweet  Dream 

Somebody  in  Jim  Quirk’s  pro¬ 
motion  shop  at  the  Philadelphia 
Inquirer,  maybe  Jim  himself,  has 
dreamed  up  a  sweet  dream  of  a 
promotion  that  makes  every  other 
promotion  we  can  remember  lifted 
out  of  Media  Records  figures  seem 
feeble  and  futile. 

Nothing,  as  every  promotion 
man  knows,  nothing  can  be  duller 
than  to  try  to  make  an  interest¬ 
ing  promotion  out  of  Media  Rec¬ 
ords  figures.  TTie  best  thing  you 
can  do  is  keep  it  simple  and  in¬ 
formative.  But  figures  are  figures, 
and  linage  figures,  however  excit¬ 
ing  in  your  shop,  almost  always 
fall  with  a  thud  on  the  media 
man’s  cluttered  desk. 

So  the  Inquirer  dresses  up  this 
story  of  linage  figures  and  gains 
for  the  first  six  months  of  1952 
in  a  little  folder  titled  “The  A.  D. 
had  a  dream.”  The  A.  D.,  of 
course,  is  the  Inquirer’s  advertis¬ 
ing  director.  His  dream  was  that 
he  had  his  advertising  audience 
locked  in  an  auditorium,  captives 
to  him  while  he  made  a  speech 
to  them  about  his  wonderful  fig¬ 
ures  and  what  they  mean. 

This  little  folder  wraps  itself 
around  10  5  x  8  index  cards.  On 
these  are  typed  the  ad  director’s 
notes  for  his  dream  speech.  This 
is  a  wonderful  gimmick.  The 
notes  are  so  real,  even  to  the  pen¬ 
ciled — ^in  items  about  jokes  to  tell, 
gags  to  pull,  what  to  emphasize, 
when  to  take  his  glasses  off  and 
come  to  the  conclusion. 

It’s  hard  to  resist  reading  these 
10  cards.  They’re  quick  and  easy 
to  read.  And  as  you  read  them, 
you  absorb,  and  find  it  pleasant, 
the  linage  story  the  Inquirer  wants 
you  to  absorb.  This  is  really  one 
for  the  books,  a  beauty. 

In  the  Bag 

Cute  twist  by  the  Oklahoma 
City  Daily  Oklahoman  and  Times, 
and  timely,  is  its  trade  book  page 
built  around  an  “I  Like  Ike”  but¬ 
ton.  “Oklahoma,”  the  ad  is  head¬ 
lined,  “choice  of  all  parties.” 

Miami  (Fla.)  Herald  gets  into 
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the  dinner  conversation  of  ad 
execs  at  home  by  sending  them 
“a  tropical  treat  from  Florida,”  an 
avocado.  Directions  for  use  go 
with  it,  as  well  as  a  little  note 
about  the  fruit,  and  how  it  ex¬ 
emplifies  the  many  new  businesses 
moving  into  South  Florida,  “this 
nation’s  last  frontier.”  Good  gag, 
and  a  good  pitch. 

Hartford  (Conn.)  Courant  per¬ 
suasive  in  a  full-page  ad  telling 
advertisers  that  “We’ve  broken  the 
fence  down  for  you”  so  far  as 
business  outside  and  all  around 
Hartford  is  concerned.  Subheads 
tell  the  copy  story:  “No  limits  to 
your  trading  area  with  the  Cour¬ 
ant”;  “'The  business  is  there  and 
you  can  get  it”;  “Sensational  cir¬ 
culation  growth”;  “And  advertis¬ 
ing  growth  to  match  it.” 

Washington  (D.  C.)  Post  con¬ 
tinues  to  make  effective  use  of  gag 
promotions  in  the  resort  and 
travel  field.  Having  used  the  for¬ 
mat  of  a  transportation  ticket  at 
one  time,  and  then  of  a  passport, 
the  Post  this  year  produces  a 
Travel  Guide  for  Washington, 
“illustrating  points  of  interest 
along  a  direct  route  to  the  best 
winter  resort  and  travel  prospects 
in  the  nation.”  A  good  piece. 

Camden  (N.  J.)  Courier-Post 
got  a  surprise  when  it  sponsored 
its  first  winter  travel  forum,  show¬ 
ing  a  color  film  about  Mexico  as 
part  of  the  program.  Expected 
maybe  50,  drew  more  than  600. 

Kingston  (Ont.)  Whig-Standard 
staged  painting  competition  for  a 
picture  for  its  1953  calendar,  of¬ 
fering  a  $350  prize.  Drew  40 
entries,  which  were  exhibited  in 
local  store  windows,  stimulated 
good  response.  Whig-Standard  ex¬ 
pects  picture  to  be  the  first  in  a 
callection  of  paintings  of  Kingston 
and  its  environs. 

Chatham  (Ont.)  Daily  News 
pulls  a  fine  stunt  with  a  picture 
postcard.  “Believe  it  or  not,”  pic¬ 
ture  caption  says  in  explanation 
of  a  photo  showing  river  dredg¬ 
ing,  “this  scene  is  a  stones’s  throw 
from  the  post  office  in  the  heart 
of  Chatham.” 
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Look  quickly  .  .  .  it’s  a  COUGAR! 

You  need  a  fast  eye  to  catch  the  Navy’s  new 
GRUMMAN  COUGAR  in  flight.  Notice  the 
pluming  vapor  trails  formed  by  fuel  jettisoned 
from  auxiliary  wing  tanks.  Cougar  pilots  dump 
extra  fuel  as  a  safety  factor  prior  to  engaging 
in  combat  and  before  returning  to  their  base. 
A  swept-wing  successor  to  the  battle-proved 
PANTHER,  this  powerful  turbo-jet  fighter  is 
now  moving  off  production  lines  to  active  op¬ 
eration  with  the  Fleet . . .  next  move  Korea. 


(.lUMMAN  AIHrHAI  T  K\(. IM  KH IN(,  <  0KI‘0|{ATI(>N,  BKTHI'AC.K,  L( ►>(;  ISLAM).  M:\\  ^OBK 
'  (  <>nlr:ictor>  lc»  tin-  Arin«‘«l  K»»r<T«. 
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MECHANICAL 

Scon-a-grover 
Cadet  Model 
For  Weeklies 

The  first  Fairchild  Scan-a-graver 
Cadet  was  installed  this  week  at 
the  Fort  Plain  (N.  Y.)  Courier- 
Standard,  a  weekly  of  3,335  cir¬ 
culation  in  the  Mohawk  valley. 

Donald  Christie,  publisher,  will 
report  on  use  of  the  machine  for 
local  news  coverage,  advertising, 
and  job  shop  work  at  the  National 
Editorial  .Association  meeting  in 
Chicago  Nov.  13-15. 

Along  with  the  new  machine 
for  making  plastic  halftones,  the 
Courier-Standard  installed  a  com¬ 
plete  darkroom  for  less  than  $200, 
including  a  Century  Speed  Graph¬ 
ic  press  camera. 

Cadet  is  a  “table-top”  machine 
which  makes  an  85-screen  four 
column  plastic  halftone  in  24  min¬ 
utes.  It  works  from  same-size 
photographs,  and  operation  is  sim¬ 
ilar  to  the  Scan-a-graver,  except 
for  some  features  which  make  the 
machine  less  expensive  to  the  user. 

The  working  parts  of  the  Cadet 
consist  of  two  cylinders  in  line. 
Same-size  photo  copy  is  placed  on 
the  right  hand  cylinder  while  a 
sheet  of  scan-a-plate  material  goes 
around  the  left  cylinder.  Over  the 
photo  cylinder  is  a  scanner  contain- 
in  a  photo-electric  cell.  Over  the 


left  cylinder  is  a  motor  containing 
a  hot  pyramidal  stylus.  As  the  cyl¬ 
inders  turn,  and  as  the  photo-cell 
reads  different  values  in  the  photo¬ 
graph,  the  hot  stylus  burns  crators 
of  varying  depth  into  the  plastic 
at  the  rate  of  several  hundred  per 
second. 

“The  Cadet  will  be  marketed  on 
a  rental  plan  specially  tailored  for 
the  economy  of  the  weekly  news¬ 
paper,”  said  John  H.  Clough,  pres¬ 
ident  of  Fairchild  Camera  and 
Instrument  Corporation. 

Under  Fairchild’s  leading  ar¬ 
rangement  the  Cadet  is  installed 
and  operators  are  trained  as  a  part 
of  the  service.  The  machines  are 
maintained  through  Fairchild’s  27- 
area  service  organization  which 
covers  the  country.  Also  as  part 
of  the  lease  arrangement,  all  im¬ 
provements  of  machines  produced 
at  the  factory  are  added  to  those 
in  the  field. 

472  Pages  Is  Record 
N.  Y  News  Achievement 

The  mechanical  departments  of 
the  New  York  News  were  called 
upon  for  a  record  accomplishment 
and  they  came  through  with  flying 
colors.  The  Sunday  News  of  Oct. 
12  involving  makeup,  stereotyping 
and  press  work  for  472  pages  in 
15  sections. 

It  is  estimated  that  close  to  one 
billion  pages  were  printed  in  the 
2,300,000  copies  delivered  in  the 
metropolitan  area. 

The  News  has  often  printed 


NOW — ^the  Impact  of  .  .  . 


- Is  Available  In - 

Maine's  Largest  Daily 

Two  colors  and  black  may  now  be  used  to  reach  the 
great,  Northern-Eastern  Maine  Market  through 
their  favorite  medium.  The  NEWS  delivers  satur¬ 
ation  coverage  in  the  City  Zone  and  is  read  by  75% 
of  the  families  in  the  Trading  Area.  Use — the 
NEWS — Now  in  Color.  Write  for  details  or  con¬ 
tact  our  representatives. 

■  tCfje  Pangor  ®ailj>  iSletoS 

Bangor,  Maine 

67,368  Daily  72,l09Sat-Sun 

Representatives:  Small,  Brewer  &  Kent,  Inc. 


BROKEN  ARM  doesn’  stop  Mrs. 
normal  stint  of  t>pe  at  the  Denton 
(Tex.)  Record  -  Chronicle.  She 
rigged  up  2  rope-and-pully  device 
rather  than  stay  home  and  do 
nothing. 


issues  of  more  than  300  pages 
but  the  Oct.  12  run  topped  all 
previous  highs.  The  Sunday  Me¬ 
tropolitan  Edition  was  comprised 
of  a  basic  196  pages,  as  follows; 
Main,  128;  Coloroto,  32;  Section 
2,  20;  Comics,  16. 

Neighborhood  sections  were: 
Brooklyn,  56  pages;  Queens-Long 
Island,  40;  Passaic-Bergen,  36; 
Kings  County,  32;  Nassau-Suffolk, 
28;  Hudson  County,  24;  West¬ 
chester,  20;  Manhattan-Bronx,  16; 
Queens,  8;  Newark,  12;  Manhat¬ 
tan,  4. 

Hard-Pack  Press 

I  Fresno,  Calif.  —  A  hard-pack 
press  is  being  used  successfully  in 
daily  production  of  the  Fresno 
Bee.  McClatchy  news>paper 

Purchased  from  the  Los  An¬ 
geles  Times,  where  it  was  used  to 
print  color  comics,  the  press  was 
stored  for  months  pending  com¬ 
pletion  of  the  Bee’s  new  press 
unit.  It  has  been  in  use  more  than 
a  month  and  fine  detail  reproduc¬ 
tion  has  increased  with  use,  it  was 
learned. 

■ 

I  Douglas  Celebrates 
j  With  76‘Pg.  Edition 

Douglas.  Ariz.  —  Residents  of 
this  town  of  10,000  were  surprised 
Oct.  20  to  pick  up  a  76-page,  nine 
section,  50th  Anniversary  edition 
of  the  Douglas  Daily  Dispatch.  It 
was  produced  entirely  by  the  Dis¬ 
patch  staff  under  the  direction  of 
;  Publisher  J.  Newell  Johnston, 
j  Both  the  town  and  the  Dispatch 
are  observing  their  golden  anni¬ 
versaries.  The  special  edition  high- 
1  lighted  the  four  “C’s”  —  Copper, 
j  Cattle,  Cotton  and  Climate.  In 
!  the  76  pages  were  96,376  lines  of 
!  advertising.  A  total  of  270  plastic 
;  engravings  were  in  the  make  up, 
120  of  them  in  ads. 

■ 

15c  in  Indo-China 

In  Indo-China,  too,  high  pro- 
!  duction  costs  have  forced  news- 
'  papers  to  raise  prices.  Delivered, 
'  the  paper  now  costs  15c  in  nearby 
provinces  and  2()c  elsewhere. 


H.  R.  Elkins  Sells 
His  Texas  Weekly 

H.  R.  Ekins,  noted  foreign  cor¬ 
respondent  for  the  United  Press 
for  many  years,  has  sold  the 
weekly  Goldthwaite  (Tex.)  Eagle 
which  he  acquired  two  years  ago. 
Physicians  advised  Mr.  Ekins  to 
rest. 

The  new  publisher  is  Victor  E. 
Koleber  of  Florence,  Colo.,  who 
was  publisher  of  the  Edinburg 

(Tex.)  Daily  Review  for  10  years, 
prior  to  1946.  The  sale  was  ar¬ 
ranged  by  William  K.  Horn,  Dal¬ 
las  broker. 

*  *  * 

Toronto  —  Jack  Kent  Cooke, 
Toronto  publisher  and  radio  ex¬ 
ecutive,  has  purchased  Consoli¬ 
dated  Press,  publishers  of  the 
weekly,  Saturday  Night,  and  a 
number  of  magazines. 

Miss  M.  R.  Sutton,  president 
and  publisher  of  Consolidated  for 
some  years,  has  retired. 

Mr.  Cooke  already  publishes 

Sew  Liberty  Magazine  and  several 
other  periodicals  with  combined 
circulation  of  1,000,000. 

*  *  « 

Berlin.  Wis. — Robert  R.  Pierce, 
Brookings,  So.  Dak.,  has  pur¬ 
chased  the  Berlin  (Wis.)  Journal 
(semi-weekly).  He  has  taken  over 
the  management  and  advertising 
departments. 

*  *  * 

The  Lincoln  County  (Carrizozo, 
N.  M.)  News  was  sold  this  month 
to  Mr.  and  Mrs.  Paul  Baker  of 
Las  Vegas,  N.  M.  Leslie  Kinnard 
has  been  publisher  and  editor 
since  December,  1949. 

■ 

2  Toronto  Papers 
Have  Record  Issues 

T  ORONTO  —  Record-size  papers 
were  issued  Oct.  15  by  the 
Toronto  Star,  with  88  pages,  and 
the  Toronto  Globe  &  Mail  with 
56  pages. 

The  Star  issue  was  in  four  sec¬ 
tions,  one  section  of  which  con¬ 
tained  32  pages  of  advertising  for 
T.  Eaton  Co.  department  store. 
The  previous  Star  record  was  76 
pages  on  March  19,  1952. 

The  Globe  and  Mail  appeared 
in  three  sections,  with  a  30-page 
section  devoted  to  the  centenary 
of  the  Toronto  Stock  Exchange. 

■ 

W.  Va.  Newspaper 
Destroyed  By  Fire 

Point  Pleasant,  W.  Va. — The 
Point  Pleasant  Register  newspaper 
building  was  destroyed  Oct.  19  in 
a  fire  which  caused  damages  esti¬ 
mated  at  $100,000.  The  fire  was 
discovered  in  the  basement  of  the 
three-story  building  shortly  after 
the  newspaper  had  finished  pub¬ 
lishing  its  afternoon  edition. 

The  Register  is  one  of  the  Og¬ 
den  group  of  newspapers.  It  is 
being  printed  temporarily  in  the 
plant  of  the  Parkersburg  (W.  Va.) 
Seminal,  located  about  40  miles 
from  here. 
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HOW  MANY  have  HOW  MUCH 


to  spend? 

...and  where  are  they? 


► 


these  marketing  questions  now  answered  in  the 

new  consumer  INCOME  data  supplement 
to  CONSUMER  MARKETS 


Now  advertising  men,  sales  executives, 
market  analysts  will  get  complete,  never- 
before-accessible  facts  on  consumer  in¬ 
comes  in  a  single,  easy-to-use  market  data 
source  book. 

The  Consumer  Income  Data  Supplement 
to  Consumer  Markets  will  be  published 
in  early  January.  It  tells  the  number  of 
consumer  units  in  each  of  four  logical  in¬ 
come  groupings  for  cities,  counties,  met¬ 
ropolitan  areas,  states,  and  regions  across 
the  United  States.  That  means  market 
potentials  can  be  established  in  real 


numbers,  not  by  averages  or  percentages. 
Knowing  the  number  of  households 
within  given  income  groups,  sales  poten- 
tiak  can  be  established  on  ability  to  buy, 
and  on  likely  response  to  given  products. 

Consumer  Income  Data  Supplement  tells 
how  many  have  how  much  to  spend.  It 
identifies  the  mass  markets,  the  class 
markets.  It  helps  route  advertising  and 
selling  effort  in  a  way  to  get  maximum 
returns.  It  helps  advertising  and  sales 
executives  achieve  selective  selling  to  the 
greatest  possible  degree. 


{'A)  County  seat 
(•>  Central  city  of  metropolitan  area. 


Households 


Consumer  '  Income 
Spendable  Per 

Inc.  ($000)  Household  $ 


number' w/ consumer  units  M.'^NdOME  CROUP-  i?  " 

Total 

Consumer  Under  $2,000-  $4,000-  $S,000 

Units  $2,000  3,999  5,999  &  Over 


NEW  YORK  STATE  TOTALS . 4,370,810 


dP*  Albany . 

Cohoes . 

Watervllet.. 


BRONX . . . . > 

Arfiov  ^ 


.4,370,810 

17,417,328 

3,985 

4,807,890 

1,471,214 

1,663,530 

966,366 

706,760 

72,970 

334,468 

4,707 

80,270 

24,563 

27,773 

16,134 

11,850 

.  41,970 

219,784 

5,237 

46,170 

14,128 

15,975 

9,280 

6,787 

6,290 

17,177 

2,731 

6,920 

2,118 

2,394 

1,391 

1,017 

4,J00 

11,669 

2,593 

4,950 

1,515 

1,713 

995 

727 

..  12,610 

36,866 

2,924 

13,870 

4,244 

4,799 

2,788 

2,039 

1,920 

14,148 

7,369 

2,llU 

646 

730 

424 

310 

.  426,640^ 

.  1,097,373_^,  ^  2.572^ _ 

469,330  ^ 

How  to  gel  a  copy  of 
CONSUMER  INCOME 
DATA  SUPPLEMENT 

This  Supplement  will  be 
sent  to  all  who 
receive  copies  of 
CONSUMER  AAARKETS. 

If  you  ore  not  now  using 
CONSUMER  MARKETS, 
you  con  get  both  the 
1,000- page 
CONSUMER  MARKETS 
and  the  Consumer  Income 
Dato  Supplement 
for  only  $10. 


The  section  of  a  typical  page,  illustrated 
above,  shows  why  advertisers,  sales  man¬ 
agers,  market  analysts,  and  advertising 
agencies  will  live  with  this  new  informa¬ 
tion,  how  it  can  increase  the  efficiency  of 
their  work. 

Publishers  and  radio  station  managers 
have  here  a  new  and  important  medium 


for  their  story,  which  can  appear  adjacent 
to  the  income  data  for  their  markets,  or 
in  other  pertinent  positions  Advertising 
forms  close  December  1st. 

For  full  information  on  rates  and  require¬ 
ments,  write  or  wire  Co.nsumer  Markets, 
1740  Ridge  Avenue,  Evanston,  Illinois,  or 
call  the  SRDS  representative  nearest  you. 


consumer  markets 

The  comprehensive  single  source  of  authoritative  market  data 

PUBLISHED  BY  STANDARD  RATE  R  DATA  SERVICE.  INC.  WALTER  E.  BOTTHOF.  PUBLISHER 

1740  Ridg*  Avbkub,  Evanston,  Illinois 
Now  York  *  Chicago  *  Lot  Angolos 
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NEWSPAPER  LAW 


The  Right  of  Privacy 
As  to  Dogs  and  People 


By  Albert  Woodruii  Gray 


An  effort  was  made  in  the 
New  York  State  courts  a  few 
years  ago  to  extend  the  right  of 
privacy  to  the  safeguarding  of  the 
portraits  of  pet  dogs  from  the  ex¬ 
ploitation  of  unsympathetic  adver¬ 
tisers. 

A  dog  owner  in  this  instance  at¬ 
tempted  to  recover  damages  for 
the  unauthorized  publication  of 
photographs  of  her  dog  in  a  suit 
against  two  newspapers,  the  Na¬ 
tional  Biscuit  Company  and  an 
advertising  agency. 

In  its  refusal  to  extend  the  pro¬ 
tection  of  the  Civil  Rights  Law 
of  that  state  to  this  extent  the 
court  said: 

•The  statutory  right  of  privacy 
concededly  does  not  cover  the 
case  of  a  dog  or  a  photograph  of 
a  dog.  Whatever  rights  a  person 


may  have  in  the  photograph  of 
his  dog  are  dependent  on  the  ex¬ 
istence  of  a  contractual  relation¬ 
ship  between  that  person  and  the 
photographer.  If,  for  example,  a 
photograph  of  a  dog  happens  to 
be  taken  by  a  photographer  on 
his  own  initiative  without  any  ar¬ 
rangement  with  the  owner  of  the 
dog,  the  owner  making  no  pay¬ 
ment  therefor,  all  proprietary  in¬ 
terest  in  that  photograph  including 
the  right  to  copy  the  same,  lies 
solely  with  the  photographer. 

“Now,  on  the  other  hand,  if  the 
photograph  is  taken  at  the  re¬ 
quest  of  the  owner  of  the  animal 
who  pays  the  photographer  for 
taking  it,  all  property  interest  in 
that  photograph,  including  the 
right  to  copyright  it,  lies  with  the 
owner.” 


his  manner  of  life  and  neither 
Pq'DGTS  In  JuTV  individual  nor  the  public  has 

„  ^  r\  ^  the  right  to  arbitrarily  take  away 

Room  Duiing  Tnal  from  him  this  liberty.” 

Spartanburg,  S.  C.— Extension  The  Illinois  court  added:  “Far 

of  the  life  of  young  Raymond  from  being  a  break  in  the  dc- 

Fuller  beyond  “between  the  hours  velopment  of  the  right  of  privacy, 
of  4  in  the  morning  and  4  in  the  the  law  with  respect  to  actions  for 
afternoon”  of  next  Jan.  9,  and  fhe  infliction  of  mental  suflering 
possibly  determination  of  whether  threatens  to  surpaM  and  absorb 

he  is  to  live  or  die,  now  hinges  f^e  priv^y  cases  in  its  own  ex- 

upon  three  copies  of  two  daily  pansion.” 

newspapers.  ^  " 

The  unprecedented  situation  in  Court  Ruling 
General  Sessions  Court  developed  t_ 

'ast  Saturday  afternoon  when  in-  ,  ..  „ 

»erest  shifted  from  trial  testimony,  iNDi^APOLi^The  Indiana  Su- 
iury  arguments  and  a  death  verdict  Court  held  that  judges  can- 


Court  Ruling 
Is  Reversed 

Indianapolis — The  Indiana  Su- 


the  difference 


BETWEEN 


I — I  (PATENT  PENDING)  ' - ' 

Yes,  sir!  TINGULOE  tedees  the  blcmkety-blank  out  of  changing 
blankets.  Press  crews  can  apply  blankets  faster  than  with  any 
other  method. 

With  the  TINGULOE  "clipper"  system  all  blankets  are  put  on 
without  putting  hngers  in  the  blanket  opening  at  any  time  .  .  . 
no  more  skitmed  knuckles  or  injured  fingers.  Perfect  alignment 
is  assured  every  time.  TINGULOE  eliminates  blanket  punching, 
blanket  pinning,  blanket  creeping,  blanket  walking,  blanket  and 
drawsheet  tearing,  and  blankets  pulling  off  pins. 

Write  to  day  to  our  nearest  office  and  arrange  for  a  demonstra¬ 
tion  of  this  great  new  improvement  for  putting  on  blankets. 

TINGULOK  flaps  and  blankets  arc  made  up  complete  ...  no 
preparing  of  blankets  and  drawsheets  necessary.  TINGULOK  is 
the  most  economical  and  simplest  system  of  blanketing  rotary 
newspaper  presses. 

7i3  E.  Woshinglen  Blvd. 

Angeles  Calif.  PRespect  6023 

■  »shep  street.  N.W. 

H  E  I  I  I  1 1  lEI  h  1  k\l A  1 1  kJ  Atlanta,  Georgia  ATweed  3B64 

1237  Wabash  Avenue 

Chicago  5,  Illinois  HArrison  7-00(3 

Carter  Avenue 

Now  York  57,  M.  Y.  CYprets  »-t(00 


ind  sentence  to  the  admitted  find-  newspapers  and  citizens 

ing  of  the  newspapers  in  the  jury  for  contempt  for  criticizing  them 


room  where  12  veniremen  had 
just  voted  that  Fuller,  a  26-year- 


The  court  reversed  a  decision  of 
Lake  county  criminal  Judge  Wit¬ 


old  Negro  dairy  foreman  and  Murray  who  order^  Lake 

father  of  three  children,  should  County  P^rosecutor  David  P.  Sta^ 
die  for  the  gunfire  murder  of  Lynn  fof  contempt  of  court 

Baxter  Moorman  on  a  lonely  ^  '"=“"* 

rural  road  near  Spartanburg  the 


night  of  Aug.  13. 


Judge  Murray  sentenced  Stanton 


The  newspapers  were  identified  j 

as  two  copies  of  the  Spartanburg  Harnmond  Times  pu^ 

Herald  and  one  copy  of  the  Green-  article  quoting  Stanton  i 

ville  (S.  C.)  News.  cntiasm  of  the  judge,  a  Democrat. 

‘  Stanton  is  a  Republican. 

T.  <■  .u  j  t  •  .  The  decision,  written  by  Justice 

The  use  of  the  dog  s  picture  was  ^  ^ 

enjoined  in  this  incident  as  the 

orX“UX™lhT«.’'’'dra"." 


of  the  photograph  but  damage 
for  the  mental  anguish  of  the  ani 


treely  discuss  the  fitness  or  unfit¬ 
ness  of  all  candidates  for  office. 


I  r  0.1.  *  *  r  t- *  'IV3S  Vi  ail  vaiiviiMiiva  &vt  viiivv* 

mal  for  this  invasion  of  his  pri-  j  ^  otherwise  would  be  a  re- 

vacy  were  withheld. 

Girl’s  Action  Reinstated  of  press.  It  is  essential  to  our 
form  of  government  that  the  rec- 


A  recent  advertisement  in  Illi¬ 


nois  of  a  prepared  dog  food  car-  ord  of  a  candidate  for  office  be 
ried  the  picture  of  a  blind  girl  submitted  to  scrutiny  and  unlimit- 
as  the  subject  for  the  gift  of  a  ed  discussion,  subject  only  to  the 
dog  under  the  caption,  “Dog  law  of  libel.” 

Owners — Your  purchases  of  *  *  • 

Dog  F^  can  give  this  blind  French  Bearing  Do'wn 
girl  a  Master  Eye  Dog.  ivt 

An  action  by  this  girl  against  IMewspapeiS 

The  food  manufacturer  charged  The  French  during  October 
that  her  photograph  had  been  used  hov®  cracked  down  on  their  pre*i 
in  the  promoting  of  this  product  in  Paris,  Bordeaux  and  Tunfa. 


and  that  as  a  consequence  she  was 
entitled  to  damages  for  this  inva- 


In  a  raid  coordinated  with  those 
taking  place  in  other  large  citiet 


sion  of  her  right  of  privacy.  The  of  the  country,  offices  of  L’Hu- 
1  action  was  dismissed  in  the  lower  manite,  communist  newspaper, 
i  Illinois  court  but  the  appellate  were  raided  by  police. 


court  reinstated  the  action. 


.About  a  week  later,  in  Tunis. 


An  exhaustive  review  of  the  editor-manager  of  a 

I  principles  underlying  this  law  of  newspaper  was  fined  for 

i  privacy  was  made  in  a  scholarly  publishing  articles  considers 
decision  by  the  Georgia  Supreme  Jjnrmful  to  French  army 
C^ourt  where  such  a  right  of  ac-  J.^®  **  Bordeaux, 


tion  by  the  subject  of  a  pholo- 


directors  of  the  communist  news- 


graph  used  for  advertising  by  a  P^Pe*"  Tes  I^u^les  de  Bord^ux, 
life  insurance  company  was  up-  were  arrested.  The  two  nwn.  Henn 

Bordage  and  Raoul  Martinez,  were 

“Each  individual  as  instinctively  charged  with  ^ovoking  pillage  in 
resents  any  encroachment  by  the  conn^ion  with  a  communist  sa^- 
public  upon  his  rights  which  are  !"«  of  U-  S-  Information  Serv- 
of  a  private  nature  as  he  does  the  '®®  May.  ^ 
withdrawal  of  those  of  his  rights  t  -u  i  • 

which  are  of  a  public  nature,”  3  FuO  LiDgI  ClaiinS 
said  the  court.  Juneau,  Alaska  —  Gov.  Ernest 


“Liberty  includes  the  right  to  Gruening  and  two  other  terri- 
live  as  one  will  so  long  as  that  torial  officials  have  filed  suits  for 
will  does  not  interfere  with  the  SI 00,000  each  against  the  Empire 
rights  of  another  or  of  the  public.  Printing  Co.,  publisher  of  the 
One  may  desire  to  live  a  life  of  Daily  Alaska  Empire.  They  al- 
seclusion,  another  may  desire  to  lege  libel  in  headlines  and  stories 
live  a  life  of  publicity.  Each  is  en-  relating  to  operation  of  the  terri- 
titled  to  a  liberty  of  choice  as  to  tory-owned  Chilkroot  ferry. 
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HOW  LONG  DO  DRIVERS 
LIVE  IN  YOUR  COMMUNITY? 


About  15  per  cent  of  all  motor  vehicle  operators  today  are 
young  men  and  women  less  than  25  years  old. 

Yet  last  year,  as  you  can  see  from  the  table  below,  they  were 
responsible  for  more  than  25  per  cent  of  all  the  fatal  accidents  in 
the  United  States. 

What  kind  of  a  record  do  the  younger  drivers  have  in  your 
town?  More  important,  what  is  being  done  to  impress  upon  them 
their  responsibilities  and  to  warn  them  about  the  horrible 
consequences  which  often  accompany  careless  driving? 

Help  curb  the  senseless  killing  by  and  of  our  younger  drivers 
by  giving  them  the  facts  along  with  the  intelligent  guidance  which 
they  need.  And  ask  your  older  readers  to  back  your  campaign  by 
setting  a  good  example  when  they  drive. 


Driven  In  fatal 
accidenti 

Per 

cent 

Driven  in 
oon-fatal 
accidents 

Per 

cent 

Under  18  years 

1,330 

3.4 

43,780 

2.3 

18  to  24  years 

9,920 

21.8 

370,230 

18.6 

23  to  64  years 

31,980 

70.3 

1,326,720 

76.7 

63  and  over 

2,030 

4.3  • 

47,770 

2.4 

TOTAL 

45,500 

100.0 

1,990,500 

100.0 

The  Travelers  Insurance  Companies 


HARTFORD  15, 

Editor  &  publisher  for  November  1,  1952 


CONNECTICUT 


55 


unit  type  newspaper  press  drives - 
SIMPLE,  FLEXIBLE,  DEPENDABLE 


gized  during  these  operations. 

A  Cutler-Hammer  cam  drun 
accelerating  device  with  82  speed 
points  accelerates  motors  and 
press  units  automatically  and 
smoothly  to  any  operating  speed. 

Dynamic  braking  eliminates' 
the  usual  motor  with  built-in 
brakes.  These  are  some  of  the 
features  that  recommend  the 
Cutler-Hammer  Unit  Type  Con¬ 
trol  System  to  any  executive  look¬ 
ing  for  maximum  production  at 
minimum  cost  and  trouble. 
CUTLER-HAMMER,  Inc.,  122) 
St.  Paul  Ave.,  Milwaukee  1,  Wis. 


control  equipment  can  be  in¬ 
stalled  in  a  separate  room.  Instal¬ 
lation  is  simple  and  economical. 

The  Cutler-Hammer  System 
utilizes  simple,  sturdy  wound 
rotor  a.c.  unit  motors.  .  .  the  de¬ 
pendable  type  with  ample  over¬ 
load  capacity  for  operating  press 
at  full  speed  in  event  of  a  motor 
failure.  Also  ample  capacity  for 
driving  additional  color  decks. 
These  motors  are  easily  installed, 
aligned  and  serviced. 

A  gearhead  motor  performs 
inching  and  threading.  Unit  driv¬ 
ing  motors  therefore  are  not  ener¬ 


In  the  Cutler-Hammer  Control 
System  for  unit  drives,  each  press 
unit  with  its  own  motor  has  its 
own  motor  control.  It  is  a  simple 
matter  to  cut  press  units  in  and 
out.  Troubles  such  as  changing 
load  adjusting  resistor  switches, 
equalizing  load  among  motors, 
circulating  currents  and  exces¬ 
sive  current  peaks  are  at  an  end. 

Each  unit  of  Cutler-Hammer 
Motor  Control  is  built  up  of 
simple,  familiar,  rugged  indus¬ 
trial  type  control  components. 
The  kind  any  electrical  man 
understands  and  can  service.  All 


Cutler-Hammer 
Cylinder  Brakes 
Stop  presses  safely  in 
approximately  3  seconds, 
completely  relieving  gear¬ 
ing  of  excessive  forces  and 
harmful  shocks.  Each  brake 
individually  adjustable  yet 
automatically  coordinated 
with  other  brakes. 


Cutler-Hammer  : — JjT 

Newspaper  ^ 

Used  in  practically 

North  America.  Standard  Duty  handles  uploJ 
pages  at  any  speed  up  to  60,000  I.P.H.  Has' 
Duty  handles  up  to  96  poges  ot  any  speWs 
to  60,000  I.P.H. 


CUTLE 


Cutler-Hammer  Electronic  Control  for  single  motor  drive  on 
Goss  Dek-A-Tube  press  in  plant  of 
MADISONVILLE,  KY.,  MESSENGER 
"The  whole  setup  is  running  smoothly,  and  we  are  looking 
forward  to  many  years  of  satisfactory  operation,"  says 
Edgar  Arnold  Jr.,  Assistant  Editor. 


Cutler-Hammer  Control  System  for  Unit  Drives 
WILKES-BARRE,  PA.,  RECORD, 
TIMES-LEADER,  NEWS 
This  eight-unit  two  folder  Hoe  color  convertible 
newspaper  press  at  left,  is  equipped  with  unit 
drive  and  Cutler-Hammer  unit  type  control. 
Above,  the  C-H  Control  installed  in  separate 
room,  and  a  close-up  of  a  drive  unit. 


i 


CUTLER'HAMh' 


Cutler-Hammer  Control  for 
2  Motor  Drives  on 

MULTI-MILLION  RUN  HEARST 


4-<olor  Weeklies 

“Running  very  satisfactorily"  are  these 
hvo  24-cylinder  color  presses  equipped 
with  Cutler-Hammer  Controlled  Drives  in 
W**  Color  Plant  of  the  American  Weekly 
at  San  Francisco.  In  addition  there  are 
four  24-cylinder  presses  identical  with 
the  above,  in  the  American  Weekly  plant 
in  Chicago.  Approximately  10  Million 
copies  of  the  American  Weekly  and  8  Vj 
Million  copies  of  the  Comic  Puck  Weekly 


\ 


highway  safety  drives,  which  have 
averaged  about  a  week  in  duration. 

The  Roadometer  is  a  life-like 
reproduction  of  the  driver’s  posi¬ 
tion  equipped  with  standard  car 
controls,  each  of  which  must  be 
operated  as  the  “driver”  travels 
along  the  motion  picture  highway 
that  appears  on  a  movie  screen 
seen  through  the  Roadometer’s 
windshield. 

Throughout  the  harrowing  three- 
minute  drive,  the  “driver”  must 
steer  on  curves  and  straightaways, 
signal  for  turns,  maintain  reason¬ 
able  speeds,  sound  the  horn  and 
hit  the  brake  in  emergencies.  His 
proficiency  behind  the  wheel  is 
measured  by  the  unique  point¬ 
scoring  system  of  the  Roadometer’s 
mechanical  brain  and  automatic¬ 
ally  recorded  on  a  score  card  given 
each  “driver”  at  the  end  of  the 
test. 

The  Aetna  public  education  de¬ 
partment  provides  promotional 
material  in  a  well-filled  “Roado¬ 
meter  Press  Kit,”  which  also  con¬ 
tains  suggestions  for  on-the-spot 
news  angles  to  be  developed  by 
the  paper’s  editorial  staffs  during 
the  show. 

Shipment  of  the  Roadometer  is 
handled  by  Aetna,  which  furnishes 
trained  personnel  from  its  home 
office  to  set  up  and  operate  the 
device.  In  addition,  highway  safe¬ 
ty  booklets  are  provided  for  dis¬ 
tribution  to  those  taking  the  test. 


NOTICE  OF  SALE 
BY  TENDER 

The  Telegram 

TORONTO.  CANADA 


Chartered  Trust  Company  hereby  offers  for  sale 
by  tender  as  Agents  for  the  owners  thereof,  all  issued 
shares  of  the  capital  stock  of  Telegram  Publishing  Com¬ 
pany  Limited,  which  said  company  publishes  "The 
Telegram”,  a  daily  newspaper  at  the  City  of  Toronto. 
Canada. 

For  form  of  tender,  conditions  of  sale  and  other 
informat.on  apply  to: 

Chartered  Trust  Company, 
31  Kins:  Street  West, 
Toronto  1.  Canada. 

No  tender  will  be  considered  unless  received  by 
CharterrJ  Trust  Company  before  4;30  o’clock  in  the 
afternoon  Eastern  StandT-d  Time,  on  Tuesday,  the 
18th  day  of  November.  1952. 

The  highest  or  any  tender  not  necessarily  accepted. 

Dated  at  Toronto,  Ontario,  this  23rd  day  of 
October.  1952. 

CHARTKItKIl  TRUST  COMPANY, 
by  Macdonald  &  Macintosh, 
its  Solicitors  herein. 
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Driving  Test 
Machine  Helps 
Safety  Efforts 

Hartford,  Conn. — Several  dal¬ 
ly  newspapers  have  scored  smash 
hits  with  highway  safety  cam¬ 
paigns  during  the  past  year  by 
featuring  a  “mechanical  brain” 
testing  device  that  gives  motorists 
“the  toughest  three-minute  drive 
of  their  lives.” 

In  every  city  where  the  device 
has  appeared,  it  has  caught  the 
fancy  of  the  motoring  public. 
Called  the  Aetna  Roadometer,  the 
device  was  developed  by  the  Aetna 
Casualty  and  Surety  Company  of 
Hartford.  Since  its  introduction  in 
1951,  the  Roadometer  has  given 
thousands  of  motorists  a  chance  to 
check  their  highway  habits. 

Recognizing  the  important  role 
newspapers  can  play  in  arousing 
public  support  for  safer  driving, 
Aetna  has  given  top  priority  on 
the  Roadometer  to  daily  newspa¬ 
pers  desiring  to  feature  the  device 
in  connection  with  community¬ 
wide  safety  campaigns,  sponsored 
either  by  the  paper  alone  or  in  co¬ 
operation  with  civic  groups. 

Tiarrowing  Drive’ 

In  the  past  year,  more  than  a 
dozen  papers  have  used  the  Road¬ 
ometer  as  the  spearhead  of  these 


THE  ROADOMETER  scores  the  driving  habits  of  professional  basebtll 
players  during  a  Hartford  (Conn.)  Courant  safety  campaign.  Teao 
naates  watch  as  Bill  Porter  of  the  Hartford  Chiefs  “drives”  in  a 
highway  emergency. 


In  Richmond,  Va.,  where  more 
than  5,000  persons  were  tested 
during  a  10-day  drive,  the  queues 
at  the  Roadometer  exhibit  spon¬ 
sored  by  the  Times-Dispatch  be¬ 
came  so  long  the  theater  in  the 
newspaper  -  owned  radio  station 
was  pressed  into  use  for  showing 
highway  safety  films  to  persons 
awaiting  their  turn. 

Big  Crowds 

In  Boston,  where  the  Roadometer 
attracted  one  of  the  largest  crowds 
ever  to  attend  a  Herald-Traveler- 
sponsored  show,  motorists  waited 
for  as  long  as  two  hours  for  a 
chance  to  try  their  skill  behind  the 
wheel. 

More  than  3,500  persons  “drove” 
the  Roadometer  in  San  Antonio, 
Texas,  when  the5a/i  Antonio  Even¬ 
ing  News  and  Express  featured 
the  device  in  its  booth  at  the  an¬ 
nual  Home  Show  and  later  at  the 
newspaper  offices.  Editors  dressed 
up  the  campaign  with  a  “Battle  of 
the  Sexes”  to  determine  whether 
men  or  women  were  safer  drivers. 

After  the  Roadometer’s  five-day 
appearance  in  Rochester,  N.  Y., 
sponsored  by  the  Rochester  Times- 
Union,  Lincoln  Rochester  Trust 
Company  and  the  Jocal  safety 
council,  the  director  of  the  latter 
organization  wrote  the  Aetna: 
“We  have  seen  many  displays  for 
safety  but  the  Roadometer  tops 
them  all  in  securing  the  interest 
of  the  people  in  safe  driving.” 

In  New  Jersey,  the  Newark 
News  took  the  Roadometer  on  a 
15-day  road  tour,  during  which 
more  than  3,000  persons  took  their 
'urn  behind  the  wheel. 

A  top  safety  story  during  most 
Roadometer  shows  has  been  built 
around  a  driving-after-drinking  ex¬ 
periment.  in  which  the  device’s  un¬ 
erring  “mechanical  brain”  proves 
by  its  point  scoring  system  that 
motorists  are  less  skillful  at  the 
wheel  after  a  few  cocktails  than 
before. 
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'Fabulous  Newsboy' 

Of  Cincinnati  Retires 

Cincinnati — Jimmy  Widmeyer 
“King  of  Newsboys,”  who  claims 
he  made  a  paper  profit  of  $1,800, • 
000  in  the  stock  market,  only  to 
lose  it  in  the  ’29  Humpty  Dumpty 
is  retiring  Nov.  1. 

Jimmy,  now  68,  quit  school  at 
9,  sold  papers  at  Fifth  and  Wal¬ 
nut,  one  of  the  town’s  busiest 
spots.  He  took  $5,000  of  his  sav¬ 
ings  in  the  20’s,  he  says  and  with 
tips  from  broker  friends  and  his 
own  system  parlayed  it  into  a  total 
fortune  of  almost  “two-thousaihl- 
grand.” 

Instead  of  moaning  his  later 
loss,  he  kept  on  selling  newspapm 
and  obtained  enough  capital  to  in¬ 
vest  in  residential  real  estate. 
“Now  1  have  enough  dough  again 
to  quit,”  he  said. 

He  drives  to  work  in  a  Cadillac 
or  station  wagon  and  the  hand  that 
gives  you  a  Times-Star,  Post  or 
Enquirer  once  wore  a  $6,000  ca 
nary  diamond  ring,  but  Jimmy  de 
cided  to  “ditch  the  trinket,  because 
it  looked  like  I  was  showin’  off.' 
He  once  had  a  $300-a-month 
three-room  suite  at  the  Hotel  Gib¬ 
son  just  across  the  street  from 
his  comer. 

■ 

Iowa  State  Alumni 
Honor  Beckman 

Ames,  Iowa — F.  W.  Beckman, 
editor  of  the  Knoxville  Joiirnd 
and  former  head  of  the  depart¬ 
ment  of  technical  journalism  at 
Iowa  State  College,  was  honored 
Oct.  18  by  alumni  and  faculty 
members  at  Iowa  State’s  hom^ 
coming  celebration. 

Funds  contributed  by  alumni 
and  friends  were  presented  to  Nh- 
Beckman  as  the  first  contribution 
toward  the  Beckman  Reading 
Room,  planned  in  a  proposed 
wing  of  the  Iowa  State  College 
Press  Building. 
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Rumors  are  flying.  All  of  them  are 
false.  Here’s  what  “They  say” 

—that  tin  it  scarce' 


TIN  FACTS 
ARE  MORE 
DRAMATIC 
THAN 

TIN  nCTION 

editor  (S  publisher  for  November  1.  1952 


—that  it’s  a  patriotic  duty  to  use 
as  little  tin  as  possible,  or  none 
at  all 

—that  a  profit'hungry  internation¬ 
al  cartel  of  tin  producers  is  trying 
to  grow  fat  on  America’s  needs 

—that  Government  controls  are 
necessary— despite  the  fact  that 
there  is  plenty  of  tin 

Makes  good  copy — {ox yellow  journal¬ 
ism  only.  Editors  and  publishers  who 
want  to  know  the  facts  themselves  and 
want  to  give  their  readers  the  facts 
are  invited  to  write  for  a  copy  of  a 
factual,  comprehensive  booklet  that 
tells  the  true  story,  the  whole  story, 
about  this  metal  so  vital  to  America 
and  her  citizens.  Write  for  your 
copy  now. 


THE  MALAYAN  TIN  BUREAU 

Department  48 

1028  Connecticut  Avenue,  Washington  6,  D.C. 


There  Is  Plenty  of  Tin  in  Malaya 
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CIRCULATION 


Carrier  Papers  Should 
^Accentuate  Positive* 


By  George  A.  Brandenburg 


(Second  of  Two  Articles) 

In  setting  up  a  policy  for  car- 
irier  publications,  keep  away  from 
boiler  plate  or  stereotype  articles, 
and  maintain  a  positive  theme, 
rather  than  mentioning  wrong 
ways  of  doing  things,  says  John 
J.  Mullen,  Garden  City  (N.  Y.) 
Newsday. 

Repetition  of  “don’ts”  may  give 
some  carrier  ideas  he  never 
thought  of  before,  explains  Mr. 
Mullen,  who  looks  upon  a  carrier 
paper  as  an  ideal  means  of  teach¬ 
ing  carriers  the  correct  way  to 
handle  their  routes.  “Mentioning 
•carriers’  names  and  as  many  as 
possible  in  each  issue  will  give 
your  carrier  publication  greater 
reader  interest  as  the  boys  will 
read  it  through  just  to  see  if  their 
names  are  mentioned,”  he  added. 

Use  Standing  Heads 
“In  order  to  facilitate  getting 
■our  paper  out  we  set  up  a  format 
whereby  we  have  departments  or 
features  which  we  use  in  each 
edition,”  explained  Mr.  Mullen. 
'‘We  have  standing  heads  for  each 
of  these  features.  For  instance, 
we  have  the  ‘Mail  Box’  under 
which  we  publish  all  letters  from 
subscribers  commending  their  car¬ 
riers.  We  have  ‘Go-Getters  Get¬ 
ting  There’  where  we  list  boys 
who  have  just  won  ratings  and 
also  ‘Tops  in  Sales’  listing  high 
producers  since  the  previous  edi¬ 
tion. 

“We  run  a  feature  called  ‘Get¬ 
ting  Around  with  Salter  Snitcher,’ 
with  personal  items  and  news  tid¬ 
bits  from  the  various  districts.  In 
order  to  get  this  news  together, 
we  send  out  a  form  to  each  dis¬ 
trict  a  week  before  publication, 

• -re¬ 


listing  the  various  departments  in 
the  paper  and  with  a  space  for 
general  news.  The  manager  fills 
this  in  and  sends  it  back.  In 
many  cases,  a  carrier  is  assigned 
as  a  reporter  for  his  district,  but 
it  is  the  manager’s  duty  to  see 
that  his  district  is  represented  in 
the  paper.” 

Mr.  Mullen  reports  that  one  of 
the  girls  in  the  circulation  depart¬ 
ment,  with  a  journalistic  flair  and 
long  experience  in  circulation 
work,  rewrites  the  articles  and 
edits  the  news.  The  carrier  paper 
is  mailed  directly  to  the  carriers’ 
homes  where  the  parents  may 
read  it. 

Take  Own  Pictures 

Merritt  lerley,  Passaic  (N.  J.) 
Herald-News,  says  his  carrier  pub¬ 
lication  is  now  in  its  seventh  year. 
Composition  and  printing  are 
done  by  a  local  job  shop,  at  a 
cost  of  less  than  $100  a  month 
for  900  copies. 

“All  of  the  carrier  personals  are 
contributed  by  our  branch  man¬ 
agers,  with  a  member  of  my  de¬ 
partment  preparing  the  balance 
of  the  material,”  writes  Mr.  lerley. 
“This  material  is  turned  over  to 
our  promotion  manager  who  edits 
same  and  makes  up  the  dummy. 
Most  of  the  photographs  are  made 
by  department  members.  We  have 
a  good  Speed  Graphic  camera,  the 
use  of  which  is  taught  to  our 
branch  managers  and  other  de¬ 
partment  members.” 

The  paper  is  mailed  directly  to 
the  homes  of  the  carriers  and  also 
to  local  school  officials,  public 
officers,  etc. 

The  Toronto  (Ont.)  Star  pub¬ 
lishes  two  carrier  editions,  accord- 


RETAIL  LINAGE 


.  Which  includes 
Metro's  ideoWnspirlng 
COPY  DIGEST  with  each 
issue.  Write  us  or  osk  our  repre* 
sentotive  to  show  you  these  other 
proven  linoge  building  servicest 

*  Metro  Newspoper  Service 

*  Fashion  Review  Service 

*  Greoter  Sales  Service 

*  Metre  Jewelry  Service 

*  Metre's  Super  Food  Service 

.  .  •  And  many  ether  supplemen* 
tory  services  thot  mean  PLUS 
BUSINESS  for  your  newspaperl 


80  Madison  Ave. 
New  York  16,  N.  Y. 


A  Manual 
of  Style 

By  the  Staff  of  the 
University  of  Chicago  Press 

For  over  40  years,  the  standard 
authority  and  invaluable  refer¬ 
ence  for  all  persons  concerned 
with  getting  words  into  print. 
Widely  used  by  printers,  editors, 
publishers,  authors,  advertisers, 
reporters,  typographers,  and 
proofreaders. 

®At  all  bookstores,  $4.00 

UNIVEISITY  OF  CHICAGO  FIESS 
S7S0  Ellis  Ave.,  Chicago  37,  Ill. 


ing  to  K.  A.  McMillan,  circula¬ 
tion  manager.  One  edition  goes 
to  city  carriers  and  another  edi¬ 
tion,  with  different  editorial  con¬ 
tent,  goes  to  country  carriers.  The 
latter  edition  is  under  the  super¬ 
vision  of  Ralph  Cowan.  “We  find 
it  necessary  to  have  separate  edi¬ 
tions  for  city  and  country  because 
most  of  our  carriers’  sales  contests 
are  for  either  city  carriers  or 
country  carriers  only,”  explained 
Mr.  McMillan. 

Neither  the  city  or  country  edi¬ 
tions  occupy  the  full  time  of  an 
editor.  Members  of  the  circula¬ 
tion  promotion  department  take  a 
hand  in  preparing  the  copy.  “We 
do  invite  our  carriers  to  contrib¬ 
ute  to  the  paper,”  said  Mr.  Mc¬ 
Millan,  “but  it  is  only  a  few  of 
the  older  ones,  with  some  measure 
of  literary  skill,  whose  contribu¬ 
tions  make  the  grade.  Our  district 
managers  are  also  asked  to  submit 
news  items.” 

It  costs  the  Star  about  $3,500 
annually  to  publish  and  mail  10 
issues  to  2,000  city  carriers. 
Copies  are  mailed  directly  to  each 
carrier  at  his  home.  Type  is  set 
in  the  Star’s  composing  room  and 
engravings  are  made  in  the  paper’s 
engraving  department.  Forms  are 
made  up  in  job  printing  depart¬ 
ment,  but  are  sent  to  an  outside 
commercial  printing  house  to  be 
printed  and  stitched. 

Carrier  Paper  Popular 

The  Atlanta  (Ga.)  Journal  and 
Constitution  have  a  two-man  cir¬ 
culation  promotion  department. 
Part  of  their  duties  are  to  prepare 
a  monthly  carrier  publication,  says 
Arthur  Daniel,  circulation  direc¬ 
tor.  “We  have  a  reporter  from 
each  of  our  city  districts,  both 
morning  and  afternoon  papers,  to 
prepare  and  send  in  a  column  fur 
the  publication,”  he  added.  “In 
our  state  circulation  department 
the  traveling  representatives  gather 
news  from  their  several  territories 
and  prepare  the  columns  them¬ 
selves.” 

The  paper  is  mailed  direct  to 
carriers’  homes  in  order  that  the 
circulation  department  can  be  rea¬ 
sonably  sure  that  parents  as  well 
as  the  boys  read  it.  “In  an  effort 
to  prove  its  popularity  we  have, 
on  occasion,  made  some  comment 
about  the  possibility  of  discontinu¬ 
ing  the  carrier  paper,”  said  Mr. 
Daniel.  “Everytime  we  have  done 
this  the  carriers  protested  strenu¬ 
ously.” 

In  addition  to  mailing  copies  to 
carriers,  the  Journal-Constitution 
mail  copies  to  all  state  legislators, 
parent-teacher  presidents,  school 
principals,  YMCA  heads,  and 
other  newspapers.  Once  every 
three  months,  district  reporters 
are  invited  to  luncheon.  “The 
publication  is  not  expensive  for 
us,”  says  Mr.  Daniel.  “We  feel 
it  does  an  excellent  job  of  keep¬ 
ing  carriers  interested  in  their 
routes  and  better  informed.  About 
the  only  expense  we  have  is  the 
cost  of  the  paper  in  5,000  eight- 
I  page  tabloid  papers,  composing 
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room  make-up,  and  the  salary  for 
the  man  who  devotes  part  of  hit 
time  to  editing  the  paper." 

Magazine  Multilithed 

One  man  in  the  circulation  ib 
partment  of  the  Fort  Wayne  (Ini) 
Newspapers  does  most  of  the  writ, 
ing  and  editing  of  the  carrier  mat- 
azine,  with  most  of  the  pictures 
supplied  by  the  district  managea 
“We  would  like  to  have  our  car¬ 
riers  do  some  of  the  writing,  but 
we  do  not  seem  to  be  very  sik- 
cessful  on  that  score,”  writes  Ralph 
E.  Heckman,  circulation  manager. 

Composition  is  done  in  the 
newspapers’  composing  room  and 
the  magazine  pages  are  pasted  up 
from  glossy  proofs.  The  pages 
are  “shot”  in  the  engraving  d^ 
partment,  along  with  pictures  and 
art  work.  The  photo-engraved 
pages  are  then  delivered  to  the 
multilith  department. 

Production  costs  run  about  $100 
per  issue  for  1 ,600  copies,  of  which 
1,400  are  mailed  directly  to  the 
homes  of  Journal  -  Gazette  and 
News-Sentinel  carriers,  says  Mr. 
Heckman,  who  adds:  “1  do  !»• 
lieve  that  relations  with  our  car 
riers  are  just  a  bit  better  due  to 
the  fact  that  we  have  such  a  pub¬ 
lication.  Our  magazine  has  been 
edited  on  the  average  of  nine  times 
a  year  since  January.  1947,  and 
it  is  our  intention  to  continue  with 
it  on  about  the  same  basis  just  u 
long  as  we  feel  that  it  does  a  job 
for  us.” 

Two  Slick  Paper  Jobs 

In  the  slick  paper  category  is 
Young  Timers,  a  12-page  monthly 
magazine  published  by  the  Lut 
Angeles  (Calif.)  Times  under  the 
direction  of  Ray  Marx,  circulate 
director.  All  of  the  writing  and 
photography  are  done  by  Harry 
Nelson,  editor  and  member  of  the 
circulation  department.  Copy  and 
photographs  are  sent  to  the  Times 
public  relations  department  where 
a  full-time  staff  of  three  persons 
lays  out  the  pages  and  writes  the 
heads.  This  staff  also  edits  and 
makes  up  four  other  publicatioB 
for  the  Times-Mirror  Co. 

“We  seldom  have  our  carriers 
write  for  the  magazine,”  says  Mr. 
Nelson.  “We  find  that  a  muw 
more  complete  and  well-rounded 
picture  may  be  obtained  by  having 
one  man  working  from  this  offi^ 
plan  each  month’s  contents,  'be 
depend  on  dealers  and  our  road¬ 
men  to  prove  news  leads.  Ibt 
have  enough  standing  features  so 
that  it  is  usually  not  too  difficuH 
to  fill  an  issue  with  interesirai 
material  even  though  the  news 
leads  may  be  scarce.  We  do  not 
use  any  boiler  plate  or  ‘joke’  pag«^ 
On  all  big  carrier  occasions,  suC“ 
as  the  Christmas  party,  graduation) 
scholarship  award  dinners,  camp 
ing  trips,  etc.,  we  use  a  heavy  prO" 
portion  of  photos.” 

Standing  features  in  Young  Tii^ 
ers  are  “Carrier  of  the  Month. 
“Training  for  Success”  (column^ 
prominent  person),  “Let's  bo 
Places"  (illustrated  educatioss** 

(Continued  on  page  62) 
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If  laurels  were  awarded  for  variety  and  amount  of 
production,  Pennsylvania  would  grab  them  left  and 
right.  This  great,  active  State  has  been  a  leader  for 
a  long  time — leading  in  employment  of  workers  in 
more  different  industries  than  any  other  State.  From 
chocolate  bars  to  railroad  cars,  it  is  tops. 

All  this  activity,  amounting  to  more  than  $9  billion 
worth  of  production  a  year,  adds  up  to  a  mighty 
lucrative  market  ...  a  market  composed  of  hard¬ 
working,  high-earning  people  living  in  Pennsyl¬ 
vania’s  smaller  cities  and  towns  of  under  100,000 


City  Zone. 

The  key  to  selling  this  market  effectively  lies  in 
knowing  about  Pennsylvania’s  most  solid  citizens — 
its  influential,  well-received  hometown  newspapers. 
These  are  the  salesmen  you  need  to  push  your  prod¬ 
uct  in  Pennsylvania,  for  they  reach  regularly  into 
the  homes  of  the  people  you  want  to  sell. 

Listed  below  are  twenty  of  Pennsylvania’s  great 
newspapers.  For  $1.49  a  line  (total)  you  can  utilize 
all  of  them.  What  are  you  waiting  for?  Hop  to  it. 


Pennsylvania 


has  more  daily  newspapers  . .  . . 
than  any  other  State . 

netvspaper  advertising  works  best 
in  a  netvspaper -minded  market  .  , . 


*SAVER  falls  NEWS-TRIBUNE  |E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBUR©  PUBLIC  OPINION  (E)  •  CLEARFIELD  PROGRESS  (E)  • 
COATESVILLE  record  (E)  •  CONNELLSVILLE  COURIER  (E)  •  HAZLETON  PLAIN  SPEAKER  (E)  •  HAZLETON  STANDARD-SENTINEL  (M> 
•INDIANA  GAZETTE  (E)  •  JEANNEHE  NEWS-DISPaTCH  (E)  •  LOCK  HAVEN  EXPRESS  |E)  •  NEW  CASTLE  NEWS  |E)  •  SUNBURY  DAILT 
(E)  •  TOWANDA  review  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER  (M4E)  •  WILLIAMSPOtf 

GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E). 
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Carrier  Papers 

continued  from  page  60 

tour  with  carriers),  “Alma  Mater” 
(full-page  on  a  school  attended  by 
carriers),  “Dealer  of  the  Month" 
and  a  column  for  “Odds  and 
Ends.” 

Sent  to  Schools 

The  Young  Timers’  press  run  is 
2,600  copies,  mailed  directly  to 
home  of  carriers,  to  dealers  and 
to  all  schools  and  universities  in 
the  Los  Angeles  area.  Production 
cost  is  approximately  $350. 

Los  Angeles  (Calif.)  Mirror, 
tabloid  sister  paper  of  the  Times, 
issues  Mirr-O-Boy,  another  slick 
paper  magazine,  edited  by  Bill 
Levering.  Carrier  salesmen  do  not 
write  for  the  paper,  but  roadmen 
and  contact  men  in  the  circulation 
department  turn  in  notes  and  news 
tips.  Actual  printing  of  Mirr-0- 
Boy  is  done  by  the  Times-iMirror 
Co.,  on  a  monthly  budget  of  $250. 

The  3,000  copies  of  each  issue 
are  distributed  in  bulk  to  dealers 
who  pass  them  on  the  carriers. 
Turnover  among  carriers  has  made 
mailing  direct  to  the  home  im¬ 
practical,  says  Mr.  Levering.  “We 
believe  there  are  distinct  benefits 
gained  in  morale  building  factors, 
keeping  carriers  interested  in  the 
job,  and  disseminating  news  of 
special  promotion,”  he  com¬ 
mented.  “The  paper  is  well  re- 


(APJ 

/Means 

RELIABILITY 


Around  the  globe. 
Associated  Press  reporters 
are  guided  by  one  precept: 


Report  FACTS  — 
TRUTHFULLY . . .  IMPARTIALLY 


THE  ASSOCIATED  PRESS 
Byline  of  Dependability 


ceived,  although  there  has  been 
no  formal  survey  made  on  this 
point.” 

Carrier  publication  of  the  Oak¬ 
land  (Calif)  Tribune  is  edited  by 
the  paper's  circulation  promotion 
manager.  “We  encourage  our  dis¬ 
trict  advisors  to  appoint  one  or 
more  of  their  dealers  (carriers) 
to  be  district  reporters,”  writes  J. 
H.  McCourtney,  circulation  man¬ 
ager.  “Any  stories  sent  in  by  the 
dealers  are  printed  under  their  by¬ 
lines.” 

The  only  charge  made  to  the 
Tribune’s  circulation  department 
for  its  carrier  paper  is  for  photo¬ 
engraving  time.  Composition  is 
done  on  standby  time  and  the 
paper  is  printed  at  the  end  of  the 
newspaper’s  regular  runs.  Papers 
are  mailed  directly  to  the  carriers’ 
homes.  “We  have  printed  only 
two  issues  under  this  new  basis, 
after  having  been  without  a  car¬ 
rier  house  organ  for  several  years,” 
writes  Mr.  McCourtney.  “We  have 
not  yet  had  time  to  accurately 
evaluate  the  benefits  of  the  car¬ 
rier  paper.” 

Big  Job 

The  Minneapolis  (Minn.)  Star 
and  Tribune,  with  a  farflung  cir¬ 
culation  in  the  Upper  Midwest 
territory,  issue  a  four-page  tabloid 
monthly  carrier  paper.  The  Car¬ 
rier  Salesman  is  edited  by  a  copy 
writer  in  the  S&T  promotion  de¬ 
partment  who  spends  32  to  40 
hours  a  month  writing,  editing 


PlATl  lOj 

^POMJlvIi 

does  not  depend  on 
springs  to  hold  plates. 
Quick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Catalog 


WALTER  SCOTT  &  CO.  INC. 

rUINFIELD,  NEW  JERSEY  , ,  , 


CHAS.  T.  MAIN,  INC. 

COMPLETE  SERVICES 

for 

NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 


Walter  E.  Wuies 

80  Federal  Street 
Boston,  Mass. 


Consultant 
317  South  Tryon  Street 
Charlotte,  N.  C. 


plc.u.«  for  Carder  p^perS  StOlt 

Overnight  in 
Alaska  Boom 

Juneau — ^Three  new  newspapen 
began  publication  in  Southeasten 
Alaska  in  as  many  weeks. 

Impetus  for  the  first  of  the  three 
weeklies,  the  Skagway  Alaiket, 
came  from  an  address  at  McKin¬ 
ley  National  Park  by  Leoo  E. 
Hickman,  vicepresident  of  the 
Aluminum  Corporation  of  Amtr- 
ica.  Mr.  Hickman  revealed  plans 
for  a  $400,000,000  aluminum  r^ 
duction  plant  at  Dyea,  about  10 
miles  from  Skagway. 

Five  days  after  the  ALCOA 
statement.  Volume  1,  Number  I, 
of  the  Skagway  Alaskan  appeared 
This  may  possibly  be  the  shortest 
recorded  time  in  newspaper  his¬ 
tory  for  planning,  writing  and 
printing  a  newspaper’s  first  issue. 
It  is  an  8-page  tabloid 

The  news  and  advertising  stall 
is  at  Skagway.  Editor  is  Elmer 
Friend,  who  had  retired  recently 
from  the  Daily  Alaska  Empire, 
The  paper  is  printed  here  in  the 
plant  of  the  Daily  Alaska  Empire 
for  Thursday  delivery  at  Skagway. 

Twenty-eight  years  had  tran¬ 
spired  since  the  community  was 
served  by  a  local  newspaper.  The 
Daily  Alaskan  of  Gold  Rush  days 
was  established  at  Skagway  in 
1898  by  George  DeSucca.  It  was 
suspended  in  1924. 

Six  days  after  news  of  the 
ALCOA  project  appeared,  Volumt 
1,  Number  1,  of  the  Alaska  Week¬ 
ly  Press  reached  Juneau  homes. 
This  is  an  8-coIumn,  6-page  hoiM 
feature  supplement.  It  contains 
notes  on  hobbies,  sports,  food 
hints,  and  fashion  features  as  the 
vehicle  for  department  store  and 
fashion  shop  promotions. 

Its  format  is  uniform  with  that 
of  The  Daily  Alaska  Empire  and 
reaches  Empire  subscribers  as  a 
part  of  the  Friday  issue  of  the 
daily.  Previously  Juneau  had  been 
served  by  Alaska’s  only  Sunday 
paper,  the  Alaska  Sunday  Prett, 
publication  of  which  was  suspend¬ 
ed  May  13,  1951. 

The  Juneau  Independent  was  the 
third  new  weekly.  It  appeared  Se^ 
4  in  standard  tabloid  format  and 
the  first  edition  carried  18  pages- 


and  taking 
Salesman. 

“We  encourage  our  carriers  to 
write  stories  on  special  or  unusual 
occurrences  and  to  send  us  infor¬ 
mation  which  can  be -used  in  news 
and  feature  stories,”  stated  M.  E. 
Fisher,  circulation  director.  “How¬ 
ever,  the  bulk  of  the  material  is 
provided  by  the  editor.” 

Mr.  Fisher  places  the  monthly 
production  cost  at  $293.  Carriers 
in  the  metropolitan  area  receive 
the  publication  by  mail  to  their 
homes.  In  agency  towns,  the  paper 
is  distributed  to  carriers  by  the 
agency  manager.  Carriers  in  in¬ 
dependent  towns  receive  their 
copies  in  their  bundles  of  news¬ 
papers.  Copies  are  also  mailed  to 
Upper  Midwest  schools  and  edu¬ 
cators. 

Keep  Paper  Newsy 

“In  general,  we  try  to  give  the 
carriers  a  paper  full  of  news  and 
.keep  it  from  becoming  a  promo¬ 
tional  offer  sheet,”  explained  Mr. 
Fisher.  “Complete  information  on 
promotion  offers  is  given  carrier 
salesmen  in  letters,  broadsides, 
pamphlets  and  folders.” 

Special  features  are  completed 
two  weeks  before  publication,  in¬ 
cluding  a  column  by  the  circula¬ 
tion  director  on  route  benefits,  a 
comic  strip  about  a  mythical  car¬ 
rier  drawn  by  a  promotion  depart¬ 
ment  artist,  guest  columns,  a  col¬ 
umn  of  jokes,  carrier  shots  or 
personals,  and  a  picture  series  on 
correct  route  procedures.  Galley 
proofs  must  be  okayed  by  the  cir¬ 
culation  director.  All  mechanical 
work  is  done  in  the  Star  and  Trib¬ 
une  plant  on  standing  time. 

In  the  mimeograph  category, 
the  Junior  Merchant,  published  by 
the  Pasadena  (Calif.)  Star-News, 
is  an  outstanding  example  of  a 
good  carrier  publication  at  com¬ 
paratively  low  cost.  Art  work 
done  with  a  stylus  adds  to  the 
attractiveness  of  the  typewritten 
pages.  The  Junior  Merchant  is  in 
its  first  year  and  is  edited  by  R. 
J.  Lippiatt  and  H.  M.  Harrington 
of  the  Star-News  staff. 


Ray  Kest  Elected 
By  Ohio  Association 
Ray  Kest,  circulation  director 
of  the  Toledo  (Ohio)  Blade,  was 

elected  president  of  the  Ohio  Cir-  ,  h« 

culation  Managers  Association  last  ^  PuW'shed  each  TTiu  J 
week  at  the  convention  in  Colum-  News,  Inc.,  with  Jack  E  McFsr 

land,  editor.  Erwin  H.  Jensen  n 
associate  editor  and  Jack  B- 
Gucker  is  business  manager.  They 
had  been  on  the  staff  of  the  Daily 
Alaska  Empire. 


bus. 

Mr.  Kest,  formerly  vicepresi¬ 
dent  of  the  association,  has  been 
Blade  circulation  director  nine 
years  and  an  employe  of  the  Blade 
36  years. 

Elected  vicepresident  was  Del- 
mas  Jenkins,  Marion  Sterr.  Wil¬ 
liam  Liebetrau,  Dayton  Daily 
News,  was  elected  sergeant  at 
arms.  Lambert  Liddell,  Sandusky 
Register-Star-News,  was  reelected 
secretary-treasurer. 

Named  to  the  board  of  directors 
were  Richard  Bowden,  Mansfield 
News-Journal,  and  Neal  P.  Smith- 
son,  Cincinnati  Enquirer. 


'First  Tim©  in  History' 

San  Rafael,  Calif. — 
livery  subscribers  are  paying  more 
than  newsstand  buyers  for  the  San 
Rafael  Independent  -  Journal  ‘or 
the  first  time  in  the  newspaper* 
history.  On  Oct.  I  the  Independ¬ 
ent-Journal  raised  its  subscriptKW 
rate  from  $1.25  to  $1.50  a  "WOT 
for  six-day  delivery,  but  continued 
the  5c  price  on  newsstands. 
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One  of  the  country’s  leading  brewers  spent 
$1,670,279  in  newspapers  last  year. 


about  the  medium  they  are  using.  Are  they 
in  touch  with  you.^ 


The  ad  budget  for  this  popular  beer  increases 
each  year  .  .  .  and  a  hig  hunk  of  it  is  in  news¬ 
papers.  Last  year  it  reached  $1,670,279.  Next 
year  indications  forecast  an  even  larger 
amount.  Like  to  carry  some  of  this  lucrative 
advertising.^  The  company’s  president  and  the 
director  of  media  at  his  agency  have  something 
in  common — they  read  Editor  &  Publisher. 
They  want  to  be  like  most  big  newspaper  ad¬ 
vertisers  and  keep  in  touch  with  all  the  latest 


Big  People  . . .  Big  Newspaper  Advertisers 
. . .  Big  Business  for  You 

Almost  all  important  buyers  o/  nam$papar  space 
among  agencies  and  advertisers  read 
EDITOK  k  PUBUSHB 


TIMES  TOWER.  TIMES  SQUARE.  NEW  YORK  36.  N.  Y. 

Serving  Newspapers.  4geecies  osd  Newspaper  Advertisers  for  6$  Yoon 
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Barton  Knows  Boxing 
From  Ring,  Ringside 


account  of  the 
recent  Marciano- 
Walcott  heavy¬ 
weight  champion¬ 
ship  fight  direct 
from  the  pres¬ 
ident  of  the  Na¬ 
tional  Boxing 
Association,  Geo. 

A.  Barton. 

M  r .  Barton, 
named  head  lof 
the  NBA  in  Sep¬ 
tember,  has  been 

sports  news  for  Minnea- 
polis  newspapers  for  nearly  50 
years — and  for  the  for 

nearly 

he  came  to  the 
Tribune  from  the  old  Minneapolis 
Daily  News,  he  has  been  the  Trib- 

authority  on  boxing.  fl 

That  the  presidency  of  NBA  ^ 

should  be  added  to  his  laurels  is  ^ 

surprising.  Not  only  is  Mr.  wlr 

Barton  nationally  known  as  a  box- 
ing  expert  and  sportswriter,  but  he  je  ^ 

fought  six  years  a  professional 
boxer.  refereed  more  than 

For  10  years  he  has  been  chair¬ 
man  of  the  Minnesota  Athletic  As-  BANTAMWEIGHT  at  16,  NBA 
sociation,  official  state  boxing  gov-  President  George  Barton  could 
eming  body,  and  he  has  served  as  a  outpuneb  the  best  of  them  and 
referee  or  judge  at  every  Chicago-  also  outwrite  many  ringside  sports 
New  York  Intercity  Golden  Glove  scribes, 

tournament  since  the  series  was 

started  in  1928.  He  is  also  a  referee,  was  only  a  step  ahead  of 
director  of  the  Upper  Midwest  the  police. 

Golden  Glove  tournaments.  As  a  boxing  instructor  he  dis- 

As  the  boss  of  NBA.  Mr.  Barton  cohered  and  developed  Mike  Gib- 
will  lead  the  organization  after  ^°tis;  Young  Jack  Redmond,  con- 
moving  up  through  the  various  *^"‘*«*’  lightweight  title,  and 

offices  for  several  years.  Johnny  Tillman,  lightweight  and 

V  ,  ,  welterweight  contender.  One  of  his 

likJ*"a  wT’s'e'et  SbrTer  Stovie’^^tar’''  ””  '' 

than  an  ex-pug.  started  his  news¬ 
paper  and  boxing  careers  at  the  By  1910  Mr.  Bartons  salary  as 
same  time.  In  1903,  at  the  age  of  sports  editor  had  been  raised  to 
16,  he  started  as  sports  editor  of  *35  a  week,  and  he  felt  so  rich 
the  Dai'y  News,  and  fought  pro-  ’^at  he  gave  up  his  fighting  career 
fessionally  to  augment  his  $10  per  interest  in  boxing  conti 

week  newspaper  salary.  ^''^n  more  strongly  and  h< 


Barton 


‘DYNAMIC  DETROIT  PIONEERS’  Is  a  new  exhibit  at  the  Detroh 
Historical  Museum,  honoring  the  late  James  E.  Scripps  and  his  sou, 
the  late  William  E.  Scripps,  publishers  of  the  Detroit  News.  Journal¬ 
ism  was  their  forte  but  they  also  left  their  marks  in  developments  h 
the  fields  of  transportation  and  communication.  Above,  William  J. 
Scripps,  a  grandson,  views  a  bust  of  James  E.  Scripps,  which  dominatn 
the  exhibit 


•  Au  Ht  r  alia 

•  Tha  only  journal  9iving  tho 
nawi  ot  advarfitart,  advarfit- 
inq  aqanH.  publiikinq.  print¬ 
ing  and  eommarcial  radio  in 
Australia  and  Now  Zoaland. 

If  you  aro  planning  talas 
campaigns  or  ara  intarastad 
in  thasa  tarritorios  road 

NEWSPAPER  NEWS 

1 5  Hamilton  Straot 
Sydnay,  Australia 

PoUlliihra  Miinthly. 

Om  Soar  ttabaarlaUoa  $«.»S 


SCRIPPS-BOOTH  CAR  of  1912  with  chain  drive  and  minus  niiiiii^ 
boards  is  inspected  by  museum  officials.  Also  in  the  exhibit  are  e*dj 
wireless  and  radio  equipment  and  ship  models. 
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books  in  review 

Making  Farm  Science 
Useful  by  Reporting  It 

By  ProL  Roscoe  EUard 

Graduate  School  oi  lournalism,  Columbia  University.  N.  Y. 


IIPORTING  AGRICULTURE.  By 
B.  Ward,  Ithaca,  N.  Y.: 
Ctmutock  Publishing  Associates  of  the 
Coraell  University  Press,  322  pp.  $4. 


An  old  and  basic  city  room 
wming  is  that  “the  best  story 
0  the  world  isn't  worth  a  dime 
jnless  it  gets  in  the  paper.”  And 
1  lot  of  scientific  knowhow  for 
crops,  dairy  herds,  and  animal 
iiisbandry  isn’t  worth  a  nickel  to 
the  fanner  or  the  farmer’s  market 
if  it  stays  locked  up  in  a  college 
or  government  laboratory. 

Even  printed  beautifully  in  a 
pulletin.  it  still  stays  locked  up, 
if  fanners  can’t  understand  it. 
Prof.  Ward  of  Cornell  University 
jnplies  in  this  book.  The  Wash- 
ngion  Star  credited  Dr.  George 
R.  Harrison  of  the  Massachusetts 
Institute  of  Technology  with  this 
llnstrative  parable : 

A  plumber  asked  a  government 
jgency  whether  it  was  all  right  to 
open  clogged  drain  pipes  with 
lydrochloric  acid.  A  scientist 
oMigingly  replied: 

The  efficacy  of  hydrochloric 
jcid  is  indisputable,  but  the  corro- 
sve  residue  is  incompatible  with 
KeUllic  permanence.” 

The  plumber  thanked  the  gov- 
cnunent  bureau  for  assuring  him 
:1k  method  was  all  right.  That 
tistuibed  the  scientist,  so  he 
>iiowed  the  correspondence  to  his 
'Ko— another  scientist.  The  num- 
l*r  one  scientist  wrote  to  the 
5lumber: 

"We  cannot  assume  responsi- 
Wity  for  the  production  of  toxic 
JiKl  noxious  residue  with  hydro- 
:l>loric  acid,  and  suggest  that  you 
an  alternative  procedure.” 

The  plumber,  of  foreign  extrac- 
■O"  and  therefore  punctilious  in 
■^plying  to  the  government,  wrote 
W  that  he  agreed  with  the  Bu- 
— hydrochloric  acid  worked 
S*-  The  two  scientists,  a  bit 
^ttpcrate  now  with  their  pro- 
®<lity  of  formulae  but  no  com- 
of  simple  English,  took  this 
‘t'lhliest  problem  of  their  year 

*  the  Top  Guy  of  the  Bureau. 
Top  Guy,  being  away  up  there, 
^  speak  American.  So  he 
‘We  these  two  sentences  to  the 
Jiwnber: 

"Don’t  ase  hydrochloric  acid. 
oTl  eat  the  hell  out  of  your 
Jipts!" 

)*^en  Dr.  Glenn  Frank,  once 
of  the  old  Century  maga- 
was  president  of  the  Uni- 
of  Wisconsin,  he  declared 
^  the  future  of  America  was 

*  hands  of  two  men — the  in- 
'^Wor  and  the  interpreter. 

'  investigator,  he  pointed  out. 


advances  knowledge,  the  interpre¬ 
ter  advances  progress.  Specifical¬ 
ly,  Dr.  Frank  told  a  group  of 
editors: 

“History  affords  abundant  evi¬ 
dence  that  civilization  has  ad¬ 
vanced  in  direct  ratio  to  the  effi¬ 
ciency  with  which  the  thought  of 
the  thinkers  has  been  transplanted 
into  the  language  of  the  workers.” 

Indeed,  it  was  Glenn  Frank 
who  originated  the  widely  quoted 
truism  of  journalism  in  a  talk  be¬ 
fore  the  American  society  of 
Newspaper  Editors  at  Washing¬ 
ton:  “Never  over-estimate  your 

readers’  vocabulary  or  fund  of 
information  outside  of  their  im¬ 
mediate  occupations;  but  never, 
never  //«</cr-estimate  their  intelli¬ 
gence  or  their  desire  to  know.” 

Prof.  Ward  has  written  a  usably 
brief,  blessedly  clear,  and  authen¬ 
tically  practical,  up-to-date  volume 
on  reporting  agriculture  and  the 
esoteric  discoveries  of  scientific 
farming.  If  you  intend  to  be  an 
agricultural  science  writer,  he 
urges,  you  must  first  of  all  be  a 
reporter.  You  must  understand 
the  scientist  exactly,  but  you  must 
think  and  write  like  a  farmer,  not 
like  a  laboratory  researcher. 

Mr.  Ward  quotes  stories  from 
excellent  and  experienced  writers 
of  agricultural  news  to  point  up 
bis  counsel.  He  also  explains  the 
writing  of  farm  news  for  TV  and 
radio.  He  has  a  chapter  on  copy¬ 
reading  and  headline  writing  in 
the  farm  news  field;  and  chapters 
on  story-telling  pictures,  fact-fea¬ 
ture  farm  articles,  and  on  case 
histories  of  the  writers’  march  on 
*he  story  idea  to  the  published 
article. 

Mr.  Ward  gives  the  step-by-step 
evolution,  for  one  instance,  of  the 
article  on  “Agriculture’s  Public 
Relation”  in  the  December,  1951, 
issue  of  Successful  Farming.  The 
article  was  researched  and  writ¬ 
ten  by  Jim  Roe,  managing  editor 
of  the  magazine.  Mr.  Ward  tells 
where  Roe  got  the  idea,  how  and 
where  he  obtained  his  facts,  how 
he  took  his  notes,  how  he  assem¬ 
bled  and  weeded  out  his  material, 
how  the  copy  was  edited — and 
how  it  finally  appeared.  It  is  a 
revealing  job. 

The  author  points  out  that  a 
farm  writer  for  newspaper  or 
magazine  or  broadcast  must  build 
background  by  reading.  But,  he 
warns,  the  farm  writer  learns 
much  of  what  he  knows  about  the 
new  farm  science  by  actually  cov¬ 
ering  stories,  talking  with  the  men 
who  know,  with  the  men  who 
apply  the  knowledge  in  their  fields 
and  pastures. 
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Pravda  No  Longer 
'Bolshevik'  Journal 

Pravda,  central  newspaper  of 
the  Soviet  Communist  Party,  has  a 
new  masthead. 

The  Oct.  15  edition  was  the 
first  in  the  new  dress.  The  day 
before,  the  Soviet  Communist 
Party  adopted  new  statutes,  in¬ 
cluding  the  change  in  name  of  the 
party. 

The  change  is  in  the  line  under 
the  name  of  Pravda.  Previously 
it  read:  “Organ  of  the  Central 
Committee  and  the  Moscow  Com¬ 
mittee  of  the  All-Union  Commu¬ 
nist  Party  (Bolshevik).”  The  new 
line  reads:  “Organ  of  the  Central 
Committee  of  the  Communist 
Party  of  the  Soviet  Union.”  The 
word  “Bolshevik”  is  dropped  and. 
so  is  the  reference  to  the  Moscow 
committee. 


Ecuador  Journalist 
Jailed  for  Remark 

Guayaquil— R  e  n  e  Joutteaux. 
corresfiondent  for  El  Sol,  a  Quito 
daily,  was  jailed  for  26  hours  Oct. 
6  by  the  police  chief  of  Guaya¬ 
quil  for  denouncing  graft  in  the 
police  department  there. 

The  newsman  was  freed  upon 
the  personal  intervention  of  Presi¬ 
dent  Jose  Maria  Velasco  Ibarra, 
after  fellow  journalists  had  tried 
unsuccessfully  to  obtain  his  re¬ 
lease  through  mediation  of  the 
Governor  of  Guayas  Province  and 
the  Prime  Minister  of  Ecuador. 

In  a  private  conversation  with 
a  provincial  official,  Mr.  Joutteaux 
had  declared  that  an  employe  of 
the  police  department  was  illegal¬ 
ly  collecting  money  for  granting 
permits  to  concessionaires  of 
raffles  to  be  conducted  during 
Guayaquil’s  Inde(>endence  Day 
festivities.  The  official  reported 
the  newsman’s  charge  to  the  po¬ 
lice  chief,  who  promptly  jailed 
Mr.  Joutteaux  for  “lack  of  re¬ 
spect  for  authority.” 

■ 

Choate  Welcomes 
Boston  Competition 

Boston  —  Thirteen  persons 
joined  the  Herald  -  Traveler  50- 
year-club  last  week  and  25  more 
became  members  of  the  quarter- 
century  group. 

Speaking  at  the  annual  dinner 
of  the  Club,  Publisher  Robert  B. 
C  hoate  declared  the  paper  wel¬ 
comed  competition.  “The  more 
competition,  the  better  paper  we 
will  put  out,”  he  asserted. 

Former  Governor  Channing 
Cox,  a  member  of  the  Board  of 
Directors,  was  inducted  as  a  25- 
year  member.  Fifty-year  mem¬ 
berships  were  given  to  William  H. 
Edmonds,  Harry  M.  Fletcher. 
Thomas  J.  Galvin,  Eugene  A. 
Hatch,  Walter  J.  Holleron.  Thom¬ 
as  R.  Kiley.  Arthur  G.  Mather. 
James  B.  Queenan,  Frank  J. 
Punch,  Peter  J.  Reinhardt.  Thom¬ 
as  A.  Ryan.  George  F.  Stewart 
and  Buenos  A.  Weeks. 


Ohio  Newspaper 
Women  Win  Awards 

Columbus,  Ohio  —  Columbus 
Citizen  women  staffers  walked-off 
with  more  prizes  in  the  annual 
Ohio  Newspaper  Women’s  Associ¬ 
ation  judging  than  any  other  Ohio 
newspaper. 

Four  Citizen  reporters  won  12 
top  honors  in  the  11  divisions  of 
the  contest.  Dayton  Journal  Her¬ 
ald  reporters  won  seven  prizes  and 
women  from  both  the  Toledo 
Blade  and  Akron  Beacon  Journal 
won  five  prizes  for  their  news¬ 
papers. 

Four  first  prizes  taken  by  the 
Citizen  were  the  only  first  won 
by  Columbus  newspapers,  it  was 
announced  at  the  50th  anniver¬ 
sary  convention  of  the  ONWA  at 
Cincinnati,  Oct.  24-25. 

Prizes  totaling  $1,000  were  dis¬ 
tributed  at  the  luncheon  meeting. 
Thelma  Geiger,  of  the  Alliance 
Review  is  president  of  the  ONWA. 

Eleanor  Kerstetter,  Toledo 
Times,  and  Helen  Dunn,  Toledo 
Blade,  were  co-chairmen  of  the 
1952  contest. 

■ 

5,000  in  Food  Class 

Watf.rbury,  Conn. — Nearly  5,- 
(M)0  women — and  some  men — at¬ 
tended  the  four-session  “Creative 
Foods  Cooking  School”  of  the 
Wuterbury  Republican  and  Amer¬ 
ican  Oct.  8-10.  Kenneth  M.  Car¬ 
ter,  the  papers’  national  advertis¬ 
ing  manager,  said  the  attendance 
was  the  largest  since  the  end  of 
World  War  II. 
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SYNDICATES 

Polls  Won*t  Be  Wrong; 
They  Just  Aren  Y  Saying 

By  Erwin  Knoll 


Editors  subscribing  to  syndi¬ 
cated  public  opinion  analyses  need 
have  no  fear  that  they  will  be  em¬ 
barrassed  by  wrong  predictions 
this  year  as  they  were  in  1948. 
The  pollsters  can’t  be  wrong  on 
this  election;  they  aren’t  doing  any 
predicting. 

A  record  overflow  crowd  turned 
out  for  a  luncheon  meeting  of  the 
New  York  chapter  of  the  Amer¬ 
ican  Marketing  Association  Oct. 
30  to  hear  the  three  top  research¬ 
ers  talk  on  “Why  the  Polls  Won’t 
Go  Wrong  in  1952.”  The  market¬ 
ing  men  thought  they  would  get 
some  exclusive  advance  tips  on  the 
election  results. 

No  Guesses 

“The  election  outcome  hinges 
on  the  relative  voting  interest  on 
Nov.  4  of  the  various  groups 
which  will  cast  the  small  margin 
of  deciding  votes  in  many  states,” 
said  Arch  Crossley,  whose  analyses 
are  syndicated  to  newspapers  by 
his  own  organization.  “The  out¬ 
come  is  unpredictable.” 

“I’m  not  going  to  guess,”  said 
George  Gallup,  whose  public 
opinion  surveys  are  distributed  by 
Publishers  Syndicate. 

“It  could  be  a  landslide  for 
either  candidate,”  said  the  Herald 
Tribune  Syndicate’s  Elmo  Roper. 

The  pollsters  seemed  to  agree 
that  Gen.  Eisenhower  was  in  the 
lead,  that  Gov.  Stevenson  was 
gaining,  and  that  it  was  anybody’s 
race.  All  plan  to  do  last-minute 
surveys  for  publication  just  before 
Election  EXay,  a  procedure  neglect¬ 
ed  in  1948. 


The  analysts  have  made  a  num¬ 
ber  of  changes  in  poll-taking 
methods  and  interpretation  as  a 
result  of  the  1948  campaign,  but 
the  main  lesson  seems  to  have 
been  to  lay  off  prognostication. 
“Specific  predicting  was  our  major 
mistake  in  1948,”  Mr.  Crossley 
said.  The  emphasis  now  is  on  re¬ 
porting  and  interpretation  of  pub¬ 
lic  attitudes  and  opinion  trends 
without  specific  application  to  bal¬ 
lot-box  choice. 

Though  some  editors  appreciate 
this  new  reluctance  of  the  pollsters 
to  stick  their  necks  out,  others  are 
unhappy  about  the  new  policy. 
“We  contracted  for  a  service  which 
says  something,  even  if  it  turns 
out  wrong,”  one  irate  editor  wired 
to  a  syndicate  this  week. 

‘Wrong  Again’ 

Mr.  Roper  reported  receipt  of 
a  complaint  from  an  editor  who 
wrote:  “You  are  only  giving  us 
three  sets  of  contradictory  statis¬ 
tics,  while  the  opposition  news¬ 
paper  carries  a  poll  with  seven 
sets.”  Mr.  Roper’s  reply:  “You 
have  no  grounds  for  complaint. 
We’re  giving  you  twice  as  many 
‘don’t  knows’  as  the  other  poll.” 

Mr.  Gallup  told  the  marketing 
group  that  a  postal  card  addressed 
to  “Wrong  Again,  Princeton,  N. 
J.,”  was  unhesitatingly  delivered 
to  his  organization  by  the  Post 
Office.  He  said  it  was  an  even- 
money  bet  that  the  polls  would  be 
off  by  VA%  this  year. 

That’s  about  as  close  as  the 
pollsters  will  come  to  a  prediction 


’Tallulah/  'Rachel'  Offered 
For  Newspaper  Serialization 

King  Features  Syndicate  has 
obtained  first  serialization  rights  to 
“Tallulah,”  Tallulah  Bankhead’s 
autobiography,  published  last 
month  by  Harper  &  Brothers.  A 
series  of  30  installments  of  about 
1,000  words  each  is  being  prepared 
for  newspaper  use.  Exclusive 
photos  will  accompany  the  series. 

•  •  * 

“My  Cousin  Rachel,”  Daphne 
du  Maurier’s  best-selling  novel,  is 
offered  for  newspaper  release  in 
30  installments  by  the  Doubleday 
Syndicate.  Release  date  is  Nov.  9. 
The  book  is  offered  as  a  follow-up 
to  “The  Caine  Mutiny,”  the  Dou¬ 
bleday  Syndicate’s  first  fiction 
release. 

Simoni  Acts  for  Transworld 

The  firm  of  G.  Enriquez  Simoni 
has  been  appointed  Mexican  rep¬ 
resentative  for  Transworld  Eea- 
ture  Syndicate,  Inc.,  distributor 
of  syndicated  features  in  foreign 
countries. 

■ 

Bernard  F.  Behrman, 
KFS  Salesman,  Dies 

Bernard  F.  Behrman,  64,  sales 
representatives  of  King  Features 
Syndicate,  died  at  Doctor’s  Hos¬ 
pital  in  New  York  City  Oct.  29 
following  a  heart  attack. 

Mr.  Behrman  traveled  for  King 
Features  for  more  than  20  years 
and  was  known  to  newspaper  ex¬ 
ecutives  from  coast  to  coast.  He 
was  stricken  while  en  route  from 
Minneapolis  to  Chicago  about  10 
days  before  his  death  and  was 
flown  from  Chicago  to  New  York. 

Funeral  services  will  be  held  at 
the  Frank  E.  Campbell  Chapel  at 
Madison  Avenue  at  81st  Street. 
Saturday,  Nov.  1,  at  12:30  p.m. 

■ 

Bob  Briggs  Made 
CE  At  Taunton,  Mass. 

Taunton,  Mass. — Robert  Hale 
.  Briggs,  for  19  yeass  an  employe 
I  of  the  newspaper,  has  been  pro- 
1  moted  from  suburban  editor  to 
I  city  editor  of  the  Taunton  Daily 
I  Gazette,  of  which  William  R.  Reed 
i  is  publisher  and  editor. 

George  T.  Washburn,  wire  ed¬ 
itor,  is  now  handling  the  suburban 
work. 

Additions  to  the  editorial  staff 
are  John  M.  Ralston,  city  editor 
of  the  Everett  (Mass.)  Evening 
Gazette  until  it  was  suspended; 
Beverly  A.  Miller,  William  A. 
Torpey,  Agnes  T.  Fairclough  and 
John  F.  Daley. 

■ 

Blakeslee  A-w^ard 

Material  published  in  1952  is 
eligible  for  consideration  for  the 
$1,000  Howard  Blakeslee  Award 
given  by  the  American  Heart  As¬ 
sociation  (44  E.  23rd  St.  N.  Y.  C.). 
Entries  must  be  mailed  by  Jan.  15. 
The  award  is  for  contributing 
toward  public  understanding  of 
cardiovascular  diseases. 


Dudgeon  Quits 
As  WNU  Editor; 
Bechtel  Named 

The  resignation  of  Farnham  F. 
Dudgeon,  editor-in-chief  of  Wea- 
ern  Newspaper  Union  since  1942, 
was  announced 
Nov.  1  by  W. 

W.  Brown,  vice- 
president  and 
general  manager 
of  the  company. 

At  the  same 
time,  Mr.  Brown 
announced  that 
William  P . 

S  c  h  o  e  n  t  gen, 
managing  editor 
of  WNU  Fea¬ 
tures,  will  assume 
Mr.  Dudgeon’s  work  as  editor  of 
the  service,  and  George  Bechttl. 
editor  of  the  Publishers'  Auxil¬ 
iary,  will  assume  the  additionil 
duties  of  publisher  of  the  trade 
paper,  previously  handled  by  Mr. 
Dudgeon. 

The  retiring  editor  is  returning 
to  Frankfort,  Ky.,  where  he  is  or¬ 
ganizing  his  own  newspaper  con¬ 
sultant  and  brokerage  business. 
In  Frankfort,  Mr.  Dudgeon  will 
also  direct  an  advertising  and  pub¬ 
licity  agency. 

4  Join  PA  Staff 

At  the  same  time,  the  appoint¬ 
ment  of  three  other  editors  and  i 
staff  artist  were  announced. 

These  include:  Brown  Lee 
Yates,  former  staff  writer,  to  be 
managing  editor  of  WNU  Fea¬ 
tures,  succeeding  Mr.  Schoentgen. 
Ralpl)  Olive,  to  be  state  editor  of 
the  Publishers’  Auxiliary,  succeed¬ 
ing  Lee  Roberts,  resigned.  Don 
Brown,  former  assistant  to  the 
supervisor  of  sales  promotion  in 
foreign  operations  of  Internation¬ 
al  Harvester  Company,  to  be  a 
Features  staff  editor.  Carl  Starr, 
veteran  commercial  artist,  to  be 
a  staff  artist. 

13-Year  Career 

The  Dudgeon  resignation  ends 
a  career  with  WNU  which  began 
in  1939.  He  succeeded  Wright  A 
Patterson  as  editor-in-chief  three 
years  later. 

His  successor  on  the  Features 
side,  William  Schoentgen,  is  an 
Iowan,  a  graduate  of  the  Univer¬ 
sity  of  Iowa  where  he  was  nom¬ 
inated  to  Kappa  Tau  Alpha, 
national  scholastic  journalism  soci¬ 
ety,  and  held  a  SDX  scholarship 
award.  After  service  in  the  air 
force,  1942-45,  he  edited  the 
Sheldon  (Iowa)  Sun  until  joining 
WNU  Features  in  1947. 

Mr.  Dudgeon’s  successor  as 
publisher  of  the  Auxiliary,  George 
Bechtel,  is  from  Wisconsin,  where 
he  was  graduated  from  Ripo" 
college.  He  edited  the  Minerol 
Point  (Wis.)  Iowa  County  Dem- 
ocrat-Trihune  prior  to  the  wat. 
later  working  for  the  Wisconsin 
State  Journal  in  Madison. 

for  November  1. 
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seconds^foil  Won  Goon? 

Won  Goon  and  Red  Security  Police  got  Commie 
clutches  on  Terry  and  Pilgrim  Peregrine!  The 
dirty  dogs  cut  cables  from  allied  broadcasting 
studios,  plug  in  a  phony  line . . .  are  set  to  make  Pilgrim  do  a 
retraction  of  Lhassa’s  messages  to  the  troops  in  the  North!  In  this 
exciting  episode  of 

Terr^  &  the  Pirates 

Pilgrim  is  at  the  studio,  with  a  gun  in  her  girdle . . .  and  only  sixty 
seconds  to  go . . .  between  a  Goon  and  a  goner !  Packing  more 
suspense  than  an  atom  bomb . . .  the  current  hair-lifting  sequence 
is  a  circulation  lifter !  Flash  quick  for  proofs  and  prices . . .  phone, 
wire,  or  write  Mollie  Slott,  Manager . . . 

Chieaga  Trihune-PJeu?  YorA  JVewa 

iVew*  ButlMna,  iVeir  Yorh 
C9^nnBCaW  Tribune  Tomer,  Chleago 
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gQ*  T  ili'lates,  maps  of  state  Congres- 

Ol*  JjOIUS  sional  districts,  diagrams  of  how 

_  1  TT  to  vote  a  straight  or  split  ticket, 

L/OmOCTCIt  XlClS  an  explanation  of  abseatee  voting 
•  •  ,  g  ^  m  1  procedure,  and  a  host  of  other 

Y  OtOr  S  v7\llCl@  valuable  information. 

c-w  I  *v,«  Exclusive  messages  from 

St*  Louis*~~St3t6rn&nts  on  tnc  ^  a<-iio« 

*  •*  1  •  r  *u  j  u..  Dwight  Eisenhower  and  Adlai 

most  vital  issues  of  the  day  by  ^ 

more  than  200  candidates  for  poli-  f^venson  dress  up  the  Gmde  s 

tical  office  in  Missouri  and  south-  v  hnm 

iA  -.iiK  hons  and  candidates,  statistics, 

,  K  ^  r'l  k  n  ^  »  precedents,  and  election  traditions. 

n?,  Carl  M^jor  and  Morton  Mintz, 

with  Its  Sunday  Oct.  26  editions.  .  a 

two  experienced  members  of  the 
Designed  to  get  out  the  vote  ^ 

both  "itsely  and  well,”  the  non-  Dtnnocrat  s  "  =  »  »  staff 

nKER-Mnr,  Jo.  partisan  Guide  eontains  complete  &  ”  to  tSe  Au^  P 
iR  Features  staff  information  about  candidates,  “  ™  „h 

becomes  the  first  elections,  and  voting  procedures,  ®  !°"’n  Vps  t  fnllnwed  un 

o  the  New  York  ranging  from  the  presidential  con- 

Bphers  Association  test  down  to  levee  and  sewer  dis-  tnnurn  ^  UHatM 

Jack  Oowne.v,pres-  ,rict  issues.  f  candidates  on 

association,  admin-  The  many  candidates  for  na-  '‘^ord  on  impor^nt  issues  c 
tional  offic^,  for  Missouri  and  '^e  offices  they  seek. 

Illinois  state  offices,  and  St.  Louis  .-■.woxr?  JtJ*  wJ 
d  is  given  to  the  area  offices  go  on  record  on  such  TV  OSt  x  UIIQ  itQlSGQ 
nds  of  active  mem-  matters  as  the  Taft-Hartley  law,  Memphis — ^The  Commercial  Ap- 

tomatically^  become  economic  controls,  corruption,  in-  peal  and  its  readers  have  raised  a 
s  when  their  spouse  come  taxes,  federal  spending,  and  fund  of  $4,000  in  three  weeks  to 
five  member.  many  hot  issues  at  the  state  or  bring  television  to  patients  at 

ters  include  a  large  local  level.  Western  State  Hospital  at  Bolivar, 

bar,  and  another  Included  also  are  biographies  George  Sisler  wrote  the  promo- 
large  dance  floor,  and  pictures  of  many  of  the  can-  tional  stories. 
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5  Maine  Men 
Get  Idea  and 
Bowl  'Em  Over 

Portland,  Me.  —  A  newspaper 
bowling  team’s  trip  to  Manchester, 
N.  H.,  to  participate  in  a  bowling 
tournament  caused  the  birth  of  the 
Portland  Press  Club  currently 
celebrating  its  fifth  birthday. 

The  team  —  four  composing 
room  men  and  an  editorial  depart¬ 
ment  worker — liked  what  they  saw 
idien  they  visited  the  Manchester 
Press  Club.  When  they  got  back 
to  Portland,  the  quintet  set  to 
work  to  get  a  press  club  organized 


Liming 
is  or- 
•  con- 
siness. 
1  will 
1  pub- 


HELP-SHORTAGES 

Needn’t  Bottleneck  YOU! 


YOUR  HELP  WANTED  AD 
—or  the  Situations  Wanted  Ads 
in  Editor  &  Publisher’s 
CLASSIFIED  SECTION 
Will  Secure  Your  Personnel 


For  rales  and  policies  please 
turn  to  the  Classified  Section 


Marriott  to  Introduce 
New  Sunday  Magazine 


A  NEW,  national,  full-color 
rotogravure  Sunday  newspaper 
supplement,  called  Family  Weekly 
Magazine,  is  scheduled  for  appear¬ 
ance  March  1,  according  to  an  an¬ 
nouncement  made  this  week  by 
William  H.  Marriott. 

Varied  Career 

Mr.  Marriott,  at  43,  has  had  a 
varied  career  in  advertising.  He 
has  been  a  senior  account  execu¬ 
tive  with  both  Esquire  and  Parade, 
an  advertising  salesman  for  the 
American  Weekly,  in  the  advertis¬ 
ing  department  of  the  .Veir  York 
Herald  Tribune  and  advertising 


William  H.  .Marriott 


manager  of  the  Cincinnati  Enquir¬ 
er.  He  will  serve  as  publisher,  ex¬ 
ecutive  vicepresident  and  general 
manager  of  the  supplement. 

Filling  the  Gaps 

Family  Weekly,  he  said,  has 
been  designed  “to  fill  the  glaring 
gaps  in  the  Sunday  supplement 
field.”  He  added  that  the  maga¬ 
zine  will  have  a  guaranteed  circu¬ 
lation  of  2,000,000. 

Mr.  Marriott  explained  that 
stock  is  being  issued  to  the  mem¬ 
ber  newspapers  in  the  aggregate 
to  total  that  circulation  figure,  and 
that  there  will  be  a  total  capitali¬ 
zation  of  $300,000.  Stockholder 
member  publishers  will  own  stock 
in  the  enterprise  in  ratio  to  their 
c-rculation,  he  said. 

This  means.  Mr.  Marriott  said, 
that  a  paper  with  a  20,000  circu¬ 
lation,  for  example,  will  have  a 
total  investment  of  $3,000  in  the 
corporation,  entitling  the  paper  to 
400  shares  of  stock,  or  1%  of  the 
corporation.  Twenty-six  hundred 
dollars  of  the  $3,000  will  be 
retired  in  five  equal  annual  install¬ 
ments,  plus  57c. 

“In  other  words.”  he  said,  “the 
publisher’s  total  investment,  after 
the  five-year  period,  will  be  $400.” 

Mr.  Marriott  said  stockholder 


member  publishers  will  be  able  to 
buy  the  supplement  at  $4.95  per 
1,000,  plus  freight.  They  will  also 
be  entitled  to  a  pro-rata  share  of 
80%  of  all  net  advertising  revenue 
after  a  weekly  average  of  seven 
pages  of  advertising  per  year. 

$40,000  of  His  Own 

“As  soon  as  the  2.000.000  cir¬ 
culation  has  been  subscribed  to.” 
he  said,  “no  other  newspapers  will 
be  taken  into  the  corporation  as 
stockholders.  However,  other  Sun¬ 
day  papers  that  fall  into  the  circu¬ 
lation  pattern  for  the  distribution 
of  the  magazine  will  be  entitled  to 
distribute  it,  but  the  price  to  them 
will  be  $5.95  per  1. 000,  plus 
freight,  and  they  won’t  be  entitled 
to  share  in  any  of  the  net  adver¬ 
tising  revenue.” 

Mr.  Marriott,  who  said  he  has 
$40,000  of  his  own  money  in  the 
project,  reports  that  ad  color-page 
rates  are  to  be  based  on  approxi¬ 
mately  $5  per  page  per  1,000  cir¬ 
culation.  Black  -  and  -  white  page 
rates  will  be  predicated  on  about 
$4.25  per  page  per  1,000. 

“The  list  of  proposed  Sunday 
newspapers  for  the  Family  Weekly 
Magazine,”  he  said,  “was  strategi¬ 
cally  handpicked  to  provide  deep 
vertical  market  pienetration  in 
areas  not  covered  by  spill-over 
from  large  urban  newspapers  car¬ 
rying  This  Week,  American  Week¬ 
ly,  Parade,  or  the  First  Three  Mar¬ 
kets.” 

The  editorial  format,  Mr.  Mar¬ 
riott  said,  will  be  mostly  pictorial. 
He  explained  the  supplement  will 
have  a  regular  food  page,  Holly¬ 
wood  and  television  features, 
sports  and  articles  on  science.  It 
will  be  printed  on  34-lb.  super 
news. 

Board  of  Directors 

Mr.  Marriott  reported  that  the 
following  newspaper  publishers 
“are  proposed  to  become  the 
board  of  directors”: 

Hugh  I.  Shott,  president  and  edi¬ 
tor,  Blue  field  (W.  Va.)  Telegraph 
(Mr.  Shott  is  also  president  of 
Family  Weekly);  George  H.  Lewis, 
Jr.,  publisher,  Petersburg  (Va.) 
Progress-Index;  Robert  B.  Wal¬ 
lace,  editor  and  general  manager, 
Coshocton  (Ohio)  Tribune;  Wil¬ 
ton  E.  Hall,  president  and  publish¬ 
er,  Anderson  (S.  C.)  Independent 
(1st  vicepresident  of  the  corpora¬ 
tion);  Phillip  Buckheit,  publisher, 
Spartanburg  (S.  C.)  Herald-Jour¬ 
nal;  J.  W.  West,  general  manager, 
Kingsport  (Tenn.)  Times-News 
assistant  treasurer  of  the  corpora¬ 
tion);  and  Gordon  K.  Bush,  pub¬ 
lisher,  Athens  (Ohio)  Messenger. 

Others  on  the  board  will  be  Mr. 
Marriott,  George  M.  Hartman, 
New  York  businessman  who  will 
serve  as  treasurer,  and  Richard 
E.  Jones,  general  manager,  Du¬ 
mont  Television  Network. 


'Blank  Check' 

In  Newsprint 
Pact  Unpopular 

Tulsa,  Okla. — It’s  the  consenus 
of  newspaper  finance  officers  in 
convention  here  this  week  that 
publishers  should  be  wary  of  pro¬ 
posed  newsprint  contracts  which 
contain  a  “blank  check”  pricing 
clause. 

Several  of  the  Canadian  mills, 
it  was  learned,  have  been  proffer¬ 
ing  agreements,  upon  expiration  of 
old  ones,  which  establish  a  long¬ 
term  relationship  for  supply  upon 
condition  that  the  price  be  set  from 
time  to  time  without  regard  for  the 
“average”  or  prevailing  price  in 
other  mill  contracts. 

On  the  face  of  it,  some  control¬ 
lers  advised,  the  proposed  contract 
is  designed  to  offset  the  attack 
upon  the  Canadian  newsprint  “car¬ 
tel,”  but  close  analysis  suggests 
that  the  open  price  clause  could 
be  disadvantageous  to  publishers 
in  the  event  of  a  break  from  the 
ranks  by  a  major  producer  when 
supply  becomes  more  plentiful.  It 
might  retard  a  downward  revision 
of  prices,  they  feel. 

It  has  been  the  industry  custom 
to  tie  price  to  that  charged  by  cer¬ 
tain  key  producers,  such  as  Inter¬ 
national,  Abitibi,  Price  Bros,  and 
Consolidated.  When  International 
failed  to  go  along  with  the  full 
$10  boost  last  year,  customers  of 
mills  with  contract  clauses  speci¬ 
fying  the  International  or  an  aver¬ 
age  price  including  International’s 
reaped  some  benefits. 

Controllers  here  who  have  been 
confronted  with  the  proposed  con¬ 
tracts  are  generally  in  favor  of  the 
long-term  (10  or  15  years)  supply 
feature  but  they  doubt  the  wisdom 
of  accepting  what  they  consider 
a  “blank  check”  clause  on  price. 

In  their  informal  conversations 
on  the  matter,  controllers  from 
papers  in  all  sections  of  the  coun¬ 
try  said  October  consumption  of 
newsprint  will  be  greater  than 
usual.  One  controller  said  he  had 
been  asked  by  a  supplier  to  fore¬ 
cast  needs  for  1953  and  his  reply 
was:  “You  tell  me  the  price  and 
I’ll  tell  you  more  accurately  what 
our  tonnage  order  will  be.” 

Jenkin  Lloyd  Jones,  editor  of 
the  Tulsa  Tribune,  said  he  doubted 
the  soundness  of  an  economy 
which  maintains  newspaper  profits 
by  a  flush  of  advertising  from 
business  supported  by  a  contrived 
inflation.  Even  in  this  year  of 
“roaring  business  for  most  of  us,” 
he  pointed  out,  the  break-even 
point  has  risen  as  income  has 
risen. 

As  the  merger  and  consolidation 
cure  runs  its  course,  Mr.  Jones 
said  he  deems  it  ironic  that  those 
groups  which  deplore  “monopoly 
press”  the  loudest  are  the  very 
ones  who  have  defended  the  in¬ 
efficiencies  and  high  costs  that 
have  driven  independent  newspa¬ 
pers  either  into  the  arms  of  their 


stronger  competitors  or  into  fte 
wall. 

Pooling  of  physical  plants  and 
revenue-producing  departments, 
such  as  in  the  Newspaper  Printini 
Corporation  which  was  formed  Id 
years  ago  by  the  rival  Tulsa  World 
and  the  Tulsa  Tribune,  is  one  way 
to  avoid  bankruptcy  in  the  news¬ 
paper  industry,  Mr.  Jones  re¬ 
marked. 

Urging  the  finance  officers  on¬ 
ward  in  their  quest  for  profit 
formulas.  Mr.  Jones  declared  they 
should  fully  understand  these  two 
points  in  their  role  in  the  freedom 
of  the  press:  1.  “A  busted  press 
can  never  be  free  to  tell  the  truth. 
2.  -A  busted  press  is  a  slave,  a 
prostitute,  and  a  panderer.” 

Civil  Action 
Filed  in  Jap. 
Newsprint  Case 

A  civil  action  has  been  added 
to  the  criminal  action  long  pend¬ 
ing  against  persons  accused  of 
bilking  Japanese  newspaper  pub¬ 
lishers  through  newsprint  swindles 
(E&P,  April  19,  page  117),  ac¬ 
cording  to  Lazaar  Henkin,  New 
York  attorney  for  Toho  Bussan 
Kaisha,  Ltd.,  plaintiff.  The  crim¬ 
inal  case  is  coming  up  November 
10,  Supreme  Court  of  the  State 
of  New  York,  New  York  County. 

According  to  the  civil  com¬ 
plaint,  the  plaintiff  seeks  judg¬ 
ment  against  defendants,  Trans 
America  Industries,  Salvatore  B. 
Cafiero,  Maxwell  Meyers,  Marie 
A.  Rand,  also  known  as  Marie 
Frisch,  and  Fred  F.  Frisch  on  a 
first  cause  of  action  in  the  sum  of 
$950,000  and  against  the  defend¬ 
ants,  Eastern  Commercial  Co., 
Inc.,  Pierre  Sevigny  and  Jacques 
McNicoll  on  a  second  cause  of 
action  in  the  sum  of  $325,000, 
with  interest  thereon  from  Feb. 
5,  1952. 

Mr.  Henkin  told  Editor  &  Pub¬ 
lisher  that  the  defendants  in  the 
second  cause  had  not  yet  been 
served  with  the  complaint. 

The  newsprint  swindle  first  came 
to  light  early  last  Spring  when 
E&P  first  revealed  that  a  large 
purchase  of  newsprint  by  the 
Japanese  had  arrived  in  odd-sized 
rolls  and  damaged  condition  and 
had  threatened  to  develop  into  an 
international  incident  (E&P,  March 
15,  page  62). 

■ 

Student  &  Publisher 
Makes  Its  Bow 

Modesto,  Calif.  —  Student  & 
Publisher,  a  quarterly  journalism 
education  magazine  for  publica¬ 
tions  advisors  and  students,  ap¬ 
peared  this  week.  Alex  S.  Edel- 
slein,  director  of  publications,  Mo¬ 
desto  Junior  College,  is  editor  and 
publisher. 

Contributors  in  the  initial  issue 
include  Robert  U.  Brown,  editor, 
and  Dwight  Bentel,  education  edi¬ 
tor,  of  Editor  &  Publisher. 
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E&PRoll  Call 

continued  from  page  10 


De  Kalb  Chronicle . 

Dixon  Telegraph . 

Do  Quoin  Call . 

St.  Louis  Journal . 

EdwdsvilU-  Intelligencer . 

Effingham  News . 

Elgin  Courier-News . 

Flora  News-Rt!Cord . 

Freeport  Journal  Standard . 

Galesburg  Register-Mail . 

Harrisburg  Register . 

Hoopeston  Chronicle-Herald . 

Jacksonville  Courier . 

Jidtsonville  Journal . 

Joliet  Herald-News . 

Kankakee  Journal . 

Kewance  Star-Courier . 

LaSalle-Peru-Oglesby  News  Tribune 

Uwrenceville  Record . 

Lewistown  News . 

Linwln  Courier . 

Litdifield  News-Herald . 

Maccmb  Journal . 

Marion  Republiciin . 

Mattoon  Journal-Gazette . 

Moline  Dispatch . 

Morris  Herald . 

OIney  Mail . 

Ottawa  Republican-Times . 

Paris  Beacon-News . 

Paxton  Record . 

Piin  Times . 

Peoria  Journal . 

Peoria  Star . 

Pontiac  Leader . 

Quii^  Herald-Whig . 

Robinson  News . 

Rockford  Star . 

Rockford  Register-Republic . 

Rock  Island-Moline-East  Moline 

Argus  and  Dispatch . 

Shdbyville  Union . 

Spiingjield  Illinois  State  Journal.. .  . 
Springfield  Illinois  State  Register. . . 

Steding-Rock  Falls  Gazette . 

Taylorville  Breeze-Courier . 

Waukegan  News-Sun . 

West  Frankfort  American . 

WheatMi  Journal . 
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INDIANA 

Anderson  Bulletin .  Steve 

Anderson  Herald .  Ike 

Attica  Ledger-Tribune .  Ike 

Bedford  Times-Mail .  Ike 

Biduiell  News .  Ike 

Bloomfield  World .  Steve 

Bloomington  Herald-Telephone .  Ike 

Bluffton  News-Banner .  Ind 

Bcuil  Times .  Ike 

Qinton  Clintonian .  Ike 

Columbus  Republican .  Ike 

Cnwfordsville  Journal  &  Review . . .  Ind 

Decatur  Democrat .  Steve 

Elkhart  Truth .  Ike 

Hwood  Call-Leader .  Ind 

Evansville  Courier .  Ike 

Evansville  ftess .  Ike 

Fort  Wayne  Journal  Gazette .  Steve 

Fort  Wayne  News-Sentinel .  Ind 

Frankfort  Times .  Ind 

Franklin  Star .  Ind 

Gary  Post-Tribune .  Ike 

Goshen  News-Democrat .  Ike 

Greenfield  Reporter .  Ike 

Greensburg  News .  Ike 

jjanunond  Times .  Ike 

Hartford  City  News-Times .  Ike 

Indjanapolis  News .  Ike 

Indianapolis  Star .  Ike 

Indianapolis  Times .  Ike 

toper  Herald .  Steve 

Aoidallville  News-Sun .  Ind 

jtokoino  Tribune .  Ike 

CaMyettc  Journal  &  Courier .  Ike 

j-a  Porte  Herald- Argus .  Ike 

whanon  Reporter .  Ind 

j-inton  Citizen .  Steve 

Ljtansport  Press .  Ike 

Martinsville  Reporter .  Ike 

Mwticello  Herald-Journal .  Ike 

Mount  Venion  Democrat .  Steve 

Munciel>ress .  Ike 

MuncieStar .  Ike 

^  Albany  Triinine .  Ike 

Jjo*  Castle  Courier-Times .  Ind 

jyblesville  Ixxlger .  Ike 

i'T’nouth  Pilot-News .  Ike 

rtnwton  Clarion  News .  Ike 

Rochester  News-Sentinel .  Ind 

Ruahville  Republican .  Ike 

Rn^ville  Telegram .  Steve 

^byville  News .  Ind 

“Outo  Bend  Tribune .  Ike 

|P^r  World .  Steve 

™ivan  Times . Steve 

lore  Haute  Star .  Ike 

•orre  Haute  Tribune .  Steve 

Tipton  Tribune .  Ind 

!j”*on  City  Times-Gazette .  Steve 

*«paraiso  Vidette-Messenger .  Ike 

Waraw  Timcs-Union .  Ike 

"aahington  Democrat .  Steve 

"aahmgton  Herald .  Ike 


IOWA 

Ames  Tribune .  Ike 

Atlantic  News-Telegraph .  Ike 

Boone  News- Republican .  Ike 

Burlington  Hawk-Eye  Gazette .  Ike 

Carroll  Times-Herald .  Ike 

Cedar  Rapids  Gazette. . .  Ike 

Centerville  lowegian  &  Citizen .  Ike 

Charles  City  Press .  Ike 

Cherokee  Times  &  Chief .  Steve 

Clinton  Herald .  Ind 

Council  Bluffs  Nonpareil .  Ike 

Creston  News- Advertiser .  Ike 

Davenport  Democrat .  Steve 

Davenport  Times .  Ike 

Des  Moines  Register .  Ike 

Des  Moines  Tribune .  Ike 

Estherville  News .  Ike 

Fairfield  Ledger .  ...  Ike 

Fort  Dodge  Messenger  &  Chronicle .  Ike 

F'ort  Madison  Democrat .  Ind 

Iowa  City  Iowan .  Ind 

Keokuk  Gate  City .  Ike 

Marshalltown  Times-Republican. . . .  Ike 

Mason  City  Globe-Gazette .  Ike 

Mount  Pleasant  News .  Ike 

Nevada  Journal .  Ike 

Newton  News .  Ike 

Oelwein  Register .  Ike 

Oskaloosa  Herald .  Ike 

Ottumwa  Courier .  Ike 

Perry  Chief .  Ike 

Shenandoah  Sentinel .  Ike 

Siotut  City  Journal .  Ike 

Sioux  Ci^  Journal -Tribune .  Ike 

Spencer  Reporter .  Ind 

Vinton  Cedar  Valley  Times .  Ike 

Washington  Journal .  Ike 

Webster  City  P'roeman-Journal .  Ike 


KANSAS 

Abilene  Reflector-Chronicle .  Ike 

Arkansas  City  Traveler .  Ike 

Atchison  Globe .  Ike 

I^loit  Call .  Ind 

Burlington  Republican .  Ike 

Caney  Chronicle .  Ike 

Chanute  Tribune .  Ike 

Cherry  vale  Republican .  Ike 

Cl^  Center  Dispatch .  Ike 

Cofieyville  Journal .  Ike 

Columbus  Advocate .  Ike 

Concordia  Blade-Empire .  Ike 

Council  Grove  Republican .  Ike 

Dodge  City  Globe .  Ike 

El  l5orado  Times .  Ike 

Emporia  Gazette .  Ike 

Fort  Scott  Tribune-Monitor .  Ike 

Fredonia  Herald .  Ike 

Garden  City  Telegram .  Ind 

Goodland  News .  Ike 

Great  Bend  Tribune .  Ike 

Hutchinson  News-Herald .  Ike 

Independence  Reporter .  Ike 

lola  Register .  Ike 

Kansas  City  Kansan .  Ike 

Lamed  Tiller  &  Toiler .  Steve 

Lawrence  Journal- World .  Ike 

Leavenworth  Times .  Ike 

Liberal  Southwest  Times .  Ike 

Lyons  News .  Ike 

Manhattan  Mercury-Chronicle .  Ike 

Neodesha  Sun .  Ike 

Newton  Kansan-Republican .  Ike 

Parsons  Sun .  Ike 

Fbttsburg  Headlight .  Ike 

Pittsburg  Sun .  Ike 

Pratt  Tribune .  Ike 

Russell  News .  Ike 

St.  John  Capital .  Steve 

Salina  Journal .  Ike 

Topeka  Capital .  Ike 

Topeka  State  Journal .  Ike 

Wellington  News .  Ike 

Wichita  Eagle .  Ike 

Winfield  Courier .  Ike 

KENTUCKY 

Ashland  Independent .  Ind 

Rowling  Green  Park  City  News.  .  . .  Ind 

Covington  Kentucky  Post .  Ike 

Covington  Kentucky  Times-Star .  .  .  Ike 

Fulton  Leader .  Ike 

Glasgow  Journal .  Ind 

Harlan  Enterprise .  Ind 

Hazard  Herald .  Ind 

Henderson  Gleaner .  Steve 

Ilenderson  Journal .  Steve 

Hopkinsville  Kentucky  New  Era.  .  .  Ind 

Lexington  Herald .  Steve 

Lexington  Leader .  Ike 

Louisville  Courier- Journal .  Steve 

I-ouisville  Times .  Steve 

Mayfield  Messenger .  Steve 

Maysville  Independent .  Steve 

Maysville  Public  Ledger .  Ike 

Middlesboro  News .  Ind 

Murray  Ledger  and  Times .  Ike 

Owensboro  Mes.senger .  Steve 

Owensboro  Inquirer .  Steve 

Paducah  Sun-Democrat .  Steve 

Richmond  Register .  Steve 

LOUISIANA 

Alexandria  Town  Talk .  Ind 

Baton  Rouge  Advocate .  Ind 

Baton  Rouge  State  Times .  Ind 

Baton  Rouge  Journal .  Ike 

Crowley  Signa .  Ind 

Jennings  News .  Ike 


L^e  Charles  American  Press .  Ike 

Monroe  World . Ike 

Monroe  News-Star .  Ike 

New  Ilxiria  Iberian .  Ind 

Otleans  Item .  Steve 

New  Orleans  Times-Picayune .  Ind 

New  Orleans  States .  Ind 

Opelousas  World .  Ike 

Ruston  Leader. . .  . Ike 

Shreveport  Journal .  Ike 

Shreveport  Times .  Ike 

.  MAINE 

Augusta  Kennebec  Journal .  Ike 

Bangor  News .  Ike 

Bath  Times .  Ike 

Biddeford  Journal .  Ind 

Lewiston- Auburn  Sun .  Ind 

Lewiston-Auburn  Journal .  Ind 

I  ortland  F*ress-IIerald. . . .  Ike 

Portland  Express .  Ike 

Waterville  Sentinel . Ike 

MARYLAND 

Annapolis  Capital .  Ike 

Baltimore  News-Post .  Ike 

Baltimore  Sun .  Ike 

I^timore  Evening  Sun .  Ike 

Cambridge  Banner .  Ind 

Cumberland  News .  Ike 

Cumberland  Times .  Steve 

F'rederick  News .  Ind 

Frederick  Post .  Ind 

Hagerstown  Herald .  Ike 

Hagerstown  Mail .  Steve 

Salisbury  Times .  Ike 

MASSACHUSETTS 

Athol  News .  Ike 

Attleboro  Sun .  Ike 

Beverly  Times .  Ike 

Boston  Am«!rican .  Ike 

Boston  Record .  Ike 

Boston  Christian  lienee  Monitor.. .  Ind 

Boston  Globe .  Ind 

Boston  Herald .  Ike 

Boston  Traveler .  Ind 

Boston  Post .  Ike 

Chelsea  Record .  Ike 

Clinton  Item .  Ind 

F'itchburg  Sentinel .  Ike 

Framingham  News .  Ind 

Gardner  News .  Ind 

Gloucester  Times .  Ike 

Greenfield  Recorder-Gazette .  Ike 

Haverhill  Gazette .  Ike 

Holyoke  Transcript-Telegram .  Ike 

Lowell  Sun .  Ike 

Lynn  Item .  Ike 

Marlboro  Enterprise .  Ike 

Medford  Mercury .  Ind 

Milford  News .  Ind 

New  Bedford  Standard-Times .  Ike 

North  Adams  Transcript .  Ike 

Pittsfield  Berkshire  ^gle .  Steve 

Quincy  Patriot-Ledger .  Ind 

Southbridge  News .  Ind 

Springfield  Union .  Ike 

Springfield  News .  Steve 

Taunton  Gazette .  Ind 

Wakefield  Item .  Ike 

Worcester  Telegram .  Ike 

Worcester  Gazette .  Ike 

MICHIGAN 

Adrian  Telegram .  Ike 

Albion  Recorder .  Ike 

Alpena  News .  Ike 

Ann  Arbor  News .  Ike 

Battle  Creek  Enquirer  &  News .  Ike 

Bay  City  Times .  Ind 

Big  Rapids  Pioneer .  Ike 

Cadillac  News .  Ike 

Coldwater  Reporter .  Ike 

Detroit  Free  Fb'ess .  Ike 

Detroit  News .  Ike 

Detroit  Times .  Ike 

Dowagiac  News .  Ike 

Escanaba  Press .  Ike 

Flint  Journal .  Ike 

Grand  Haven  Tribune .  Ike 

Grand  Rapids  Herald .  Ike 

Grand  Rapids  Press .  Ike 

Hillsdale  News .  Ike 

Houghton  Mining  Gazette .  Ike 

Iron  Mountain-Kingsford  News ....  Ike 

Jackson  Citizen-Patriot .  Ike 

l-ansing  State  Journal .  Ike 

Ludington  News .  Ike 

Manistee  News  Advocate .  Ike 

Marquette  Mining  Journal .  Ike 

Marshall  Chronicle .  Steve 

Menominee  Herald-Leader .  Ike 

Midland  News .  Ike 

Mount  Pleasant  Times-News .  Ike 

Muskegon  Chronicle .  Ind 

Niles  Star .  Ike 

Owosso  Argus-Press .  Ike 

Petoskey  News .  Ind 

Pontiac  I’ress .  Ike 

Port  Huron  Times-Herald .  Ike 

Royal  Oak  Tribune .  Ike 

Saginaw  News .  Ind 

Sault  Ste.  Marie  News .  Ike 

Sturgis  Journal .  Ind 

Three  Rivers  Commercial .  Ike 

MINNESOTA 

Albert  Lea  Tribune .  Ike 

.Austin  Herald .  Ike 


Crookston  Times .  Ihe 

Duluth  Herald .  Ike 

Duluth  News-Tribune .  Ike 

Fairmont  Sentinel .  Ike 

Faribault  News .  Ike 

F'ergus  Falls  Journal .  Ike 

Hibbing  Tribune .  Ike 

International  Falls  Journal .  Ind 

Little  Falls  Transcript .  Ike 

Minneapolis  Star .  Ike 

Minneapolis  Tribune .  Ike 

Moot  head  News .  Ike 

New  Ulm  Journal .  Ike 

Owatonna  People’s  Press . .  Ind 

St.  Cloud  Times .  Ike 

St.  Paul  Dispatch .  Ike 

St.  Paul  Pioneer  Press .  Ike 

Stillwater  Gazette .  Ike 

Virginia  Mesabi  News .  Ike 

Willmer  Tribupe .  Steve 

Winona  Republican-Herald .  Ike 

Worthington  Globe .  Ike 

MISSISSIPPI 

Biloxi-Gulfport  Herald .  Ind 

Clarksdale  I*ress-Register .  Ike 

Greenville  Delta  Democrat-Times.. .  Ike 

Greenwood  Commonwealth .  Ind 

Greenwood  Stm .  ...  Ike 

Grenada  Sentinel-Star .  Ike 

Hattiesburg  .American .  Ike 

Indianola  Enterprise .  Ike 

Jackson  News .  Steve 

Jackson  Clarion  Ledger .  Steve 

McComb  Enterprise-Journal .  Ike 

Natchez  Times .  Steve 

Tupelo  Journal .  Ind 

W'est  Point  Times-Leader .  Steve 

MISSOURI 

Boonville  News .  Ike 

Brookfield  News-Bulletin .  Ind 

Cameron  News-Observer .  Steve 

Carrollton  Democrat .  Steve 

Carthage  Press .  Ike 

Chillicothe  Constitution-Tribune.. . .  Ind 

Clinton  Democrat .  Steve 

Excelsior  Springs  Standard .  Steve 

Flat  River  St.  Francis  County 

Journal .  Ike 

Independence  Examiner .  Ike 

Independence  News .  Ike 

Jefferson  City  Capital  News .  Ind 

Joplin  Globe .  Ike 

Joplin  News- Herald .  Ike 

Kansas  City  Star .  Ike 

Kansas  Ci^  Times .  Ike 

Kirksville  Express  &  News .  Ike 

Lamar  Democrat .  Steve 

Lamar  Journal .  Ike 

Lebanon  Rea>rd .  Ind 

Macon  Chronicle-Herald .  Steve 

Maryville  Forum .  Ike 

Mexico  Ledger .  Steve 

Moberly  Monitor-Index  &  Democrat.  Steve 

Monett  Times .  Ike 

Neosho  Denuicrat .  Ike 

Nevada  Mail .  Steve 

Rich  Hill  Review .  Steve 

Rolla  News .  Ike 

St.  Charles  Banner-News .  Steve 

St.  Charles  Cosmos-Monitor .  Ike 

St.  Joseph  Gazette .  Ike 

St.  Joseph  News-Press .  Ike 

St.  Louis  Globe-Democrat .  Ike 

St.  Louis  Post-Dispatch .  Steve 

iMalia  Democrat .  Ike 

Sikeston  Standard .  Steve 

Springfield  News .  Ike 

Springfield  Leader  &  Press .  Ike 

Springfield  News-Digest .  Ind 

Trenton  Grundy  County  Gazette. . .  Ike 

Trenton  Republican-Times .  Ike 

Warrensburg  Star- Journal .  Ike 

Webb  City  Sentinel .  Ike 

MONTANA 

Bozeman  Chronicle .  Ike 

Butte- Anaconda  Montana  Standard.  Ind 

Butte-Anaconda  Post .  Ind 

Dillon  "rribune .  Ike 

Great  Falls  Tribune .  Steve 

Great  Falls  Leader . . .  Ike 

Hamilton  Ravalli  Republican .  Ike 

Havre  News .  Ike 

Kalispell  Inter  Lake .  Ike 

Lewistowm  News .  Ike 

Miles  City  Star .  Ike 

NEBRASKA 

Alliance  Times-Herald .  Ike 

Beatrice  Sun .  Steve 

Beatrice  Times .  Ike 

Columbus  Telegram .  Ike 

Fremont  Guide  &  Tribune .  Ike 

Grand  Island  Independent .  Ike 

Hastings  Tribune .  Ike 

Holdrege  Citizen .  Ind 

Kearney  Hub .  Ike 

Lincoln  Star .  Steve 

Lincoln  Journal .  Ike 

McCook  Gazette .  Ike 

Nebraska  City  News-Press .  Ike 

Norfolk  News .  Ike 

North  Flatte  Telegraph-Bulletin -  Ind 

Omaha  World-Herald  (m) .  Ike 

Omaha  W'orld-Herald  (e) .  Ike 

Scottsbluff  Star-Herald .  Ike 

York  News-Times .  Ike 

continued  on  page  70 
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NEVADA 

Carson  City  Appeal .  Ike 

Elko  Free  Press .  Ike 

Ely  Times .  Ike 

Li  Vegas  Sun .  Ike 

Reno  State  Journal .  Steve 

Reno  Gazette .  Ike 

NEW  HAMPSHIRE 

Claremont  Eagle .  Ike 

Concord  Monitor  &  Patriot .  Ike 

Keene  Sentinel .  Ind 

Manchester  Union  Leader  (m) . Ind 

Manchester  Union  Leader  (e) .  Ind 

Portsmouth  Herald .  Ike 

NEW  JERSEY 

Atlantic  City  Press .  Ind 

Bayonne  Times .  Ind 

Bridgeton  News .  Ike 

Camden  Courier-Post .  Ind 

Elizabeth  Journal .  Ike 

Hackensack  Bergen  Evening  Record  Ike 

Jersey  City  Jersey  Journal .  Ind 

Millville  Republican .  Ike 

Morristown  Record .  Ike 

Newark  News .  Ike 

Newark  Star-Ledger .  Ike 

Passaic-CIifton  Herald-News .  Ike 

Paterson  Call .  Ike 

Paterson  News .  Ike 

Plainfield  Courier-News .  Ike 

Trenton  Times .  Ike 

Trenton  Trentonian .  Ind 

Union  City  Hudson  Dispatch .  Steve 

Vineland  Times- Journal .  Ike 

NEW  YORK 

Albany  Knickerbocker  News .  Ike 

Albany  Times-Union .  Ike 

Amsterdam  Recorder .  Ike 

Auburn  Citizen-Advertiser .  Steve 

Batavia  News .  Ind 

Bath  Steuben  Advocate .  Steve 

Binghamton  Press .  Ike 

Binghamton  Sun .  Ike 

Buffalo  Courier-Express .  Ind 

Buffalo  News . .  Ike 

Canandaigua  Messenger .  Ind 

Catskill  Mail .  Steve 

Cortland  Standard .  Ike 

Dunkirk-Fredonia  Observer .  Ike 

Elmira  Advertiser .  Ike 

Elmira  Star-Gazette .  Ike 

Endicott  Bulletin .  Ike 

Geneva  Times .  Ike 

Glens  Falls  Post-Star .  Steve 

Glens  Falls  Times .  Ike 

Gloversville- Johnstown  Herald .  Ike 

Gloversville-Johnstown  Leader-Re¬ 
publican .  Ike 

Hempstead  Town  Nassau  Review- 

Star .  Ike 

Hempstead  Town  Newsday .  Ike 

Homell  Tribune .  Ike 

Hudson  Register .  Steve 

Hudson  Star .  Ike 

Ithaca  Journal .  Ike 

Jamestown  Post- Journal .  Ike 

Jamestown  Sun .  Ind 

Kington  Freeman .  Ike 

Little  Falls  Times .  Ind 

Malone  Telegram .  Ike 

Mamaroneck  Times .  Ike 

Medina  Journal-Register .  Ike 

Middletown  Times-Hraald .  Ike 

Newburgh  News .  Ike 

New  Rochelle  Standard  Star .  Ike 

Brooklyn  Daily .  Ind 

Bro<*.lyn  Eagle .  Ike 

New  YWk  Compass .  Steve 

New  York  Herald  Tribune .  Ike 

New  York  Journal-American .  Ike 

New  York  Journal  of  Commerce _  Ind 

New  York  Mirror .  Ike 

New  York  News .  Ike 

New  York  Post .  Steve 

New  York  Times .  Ike 

New  York  Wall  St.  Journal .  Ind 

New  York  World-Telegram  &  Sun. .  Ike 

Jamaica  Long  Island  Press .  Ike 

Long  Island  City  Star- Journal .  Ike 

Ridgewood  Long  Island  Advocate.. .  Ike 

Staten  Island  Advance .  Ike 

Niagara  Falls  Gazette .  Ike 

Norwich  Sun .  Ike 

Nyack  Journal-News .  Ike 

Ogdensburg  Journal .  Ike 

Oneida  Dispatch .  Ike 

On^nta  Star .  Ike 

Ossining  Citizen-Register .  Ike 

Oswego-Fulton  Palladium-Times _  Ind 

Peekskill  Star .  Ike 

Port  Chester  Item .  Ike 

Port  Jervis  Union-Gazette .  Ike 

Rochester  Democrat  &  Chronicle .  .  .  Ike 

Rochester  Times-Union .  Ike 

Rome  Sentinel .  Ike 

Salamanca  Republican  Press .  Ike 

Saranac  Lake  Adirondack  Enterprise  Ike 

Saratoga  Springs  Saratogian .  Ike 

Saugerties  Post .  Ike 


Schenectady  Gazette . 

Schenectady  Union  Star . 

Svracuse  Herald- Journal . 

Svracuse  Post-Standard .  Jj® 

Tarrytown  News .  *  J® 

Tonawanda  News .  J*® 

Troy  Record .  «® 

Troy  Times- Record .  *J® 

Utica  Observer-Dispatch . 

Utica  Pnras .  **® 

Watertown  Times .  *}^® 

Wellsville  Reporter .  Jf® 

White  Hains  Reporter-Dispatch. . . .  Ike 
Yonkers  Herald  Statesman .  Ike 

NORTH  CAROLINA 
Ahoskie  Roanoke-Chowan  News. . . .  Ike 

Asheville  Citizen . 

Asheville  Times .  Steve 

Burlington  Times-News .  Is® 

Charlotte  News .  Is® 

Charlotte  Observer .  Is® 

Dunn  Record .  I™ 

Durham  Herald .  Steve 

Durham  Sun .  Steve 

Elizabeth  Ci^  Advance .  t 

Fayetteville  Observer .  1™ 

Gastonia  Gazette . 

Goldsboro  News- Argus .  I™ 

Greensboro  Record .  It'd 

Henderson  Dispatch .  It'd 

Hendersonville  Times-News .  Bee 

Hickory  Record .  Steve 

High  Point  Enterprise. . .  Inu 

Jadcsonville  News  &  Views . Steve 

Kannapolis  Independent .  It'd 

Kinston  Free  Pr^ .  It'd 

Lumberton  Robesonian .  Ind 

New  Bern  Sun- Journal .  Ind 

Raleigh  News  &  Observer .  Steve 

Raleigh  Times .  Ike 

Reidsville  Review .  Steve 

Rocky  Mount  Telegram .  It'd 

^isbuiy  Post .  Steve 

Shelby  Star .  Ind 

Statesville  Record .  Ind 

Tarboro  Southerner .  Steve 

Washington  News .  Steve 

Wilson  Times .  Ind 

Winston-Salem  Journal . .  Ind 

Winston-Salem  Twin  City  Sentinel .  Ind 

NORTH  DAKOTA 

Bismarck-Mandan  Tribune .  Ike 

Bismarck-Mandan  Pioneer .  Ike 

Devils  Lake  Journal .  Ike 

Fargo  Forum  (m) .  Ike 

Fargo  Forum  (e) .  Ike 

Grand  Forks  Herald  (m) .  Ike 

Grand  Forks  Herald  (e) .  Ike 

Jamestown  Sun .  Ike 

Minot  News .  Ike 

Valley  City  Times-Record .  Ike 

Williston  Herald .  Ind 

NEW  MEXICO 

Albuquerque  Tribune .  Ike 

Carlsbad  Current- Argus .  Ike 

Qovis  News-.Iournal .  Ike 

Farmington  Time* .  Ike 

Gallup  Independent .  Ike 

Hobbs  News  &  Sun .  Ind 

Las  Cruces  Sun-News .  Ike 

Las  Vegas  Optic .  Ike 

Portales  News .  Ike 

Raton  Range .  Ind 

Roswell  Record .  Ike 

Santa  Fe  New  Mexican .  Steve 

Silver  City  Press  &  Independent. . . .  Ind 
Tucumcari  News .  Ike 

OHIO 

Akron  Beacon- Journal .  Ike 

Alliance  Review .  Ike 

Ashland  Times-Gazette .  Ike 

Ashtabula  Star-Beacon .  Ike 

Athens  Messenger .  Ike 

Mlefontaine  Examiner .  Ird 

Bowling  Green  Sentinel-Tribune. . . .  Ike 

Bryan  Times .  Ind 

Cambridge  Jeffersonian .  Ind 

Canton  Repository .  Ike 

Celina  Standard .  Steve 

Chillicothe  Gazette .  Ind 

Cincinnati  Enquirer .  Ike 

Cincinnati  Post .  Ike 

Cincinnati  Times-Star .  Ike 

Cleveland  News .  Ike 

Cleveland  Plain  Dealer .  Ike 

Cleveland  Press .  Ike 

Columbus  Citizen .  Ike 

Columbus  Dispatch .  Ike 

Columbus  State  Journal .  Ike 

Conneaut  News-Herald .  Ike 

Coshocton  Tribune .  Ike 

Dayton  Journal  Herald .  Ike 

Dayton  News .  Steve 

Delaware  Gazette .  Ind 

Dover  Rept^er .  Ike 

East  Palestine  Leader .  Ike 

Elyria  Chronicle-Telegram .  Ike 

Fairborn  Herald .  Ike 

Fostoria  Review-Times .  Ike 

Fremont  News-Messenger .  Ike 

Gallipolis  Tribune .  Ike 

Greenfield  Times .  Ike 

Ironton  Tribune .  Ike 

Kenton  Democrat .  Steve 

Lima  News .  Ike 

Lisbon  Journal .  Ike 


Mansfield  News- Journal .  Ind 

Marietta  Times .  Ike 

Marion  Star .  Ike 

Martins  Ferry-Bellaire  Times-Leader  Ike 

Massillon  Independent .  Ike 

Mechanicsburg  Telegram .  Ike 

Mount  Vernon  News .  Ike 

Newark  Advocate  &  American 

Trilnitte .  Ind 

New  Philadelphia  Times. . .-. .  Steve 

Norwalk  Reflector-Herald .  Ike 

Painesville  Telegraph .  Ike 

Pomeroy-Middlepoirt  Sentinel .  Ind 

Portsmouth  Times .  Steve 

Ravenna-Kent  Record  &  Courier-  • 

Tribune .  In 

St.  Marys  Leader .  Ind 

Salem  News .  Ike 

Shelby  Globe .  Ind 

Springfield  Sun .  Ind 

Tiffin  Advertiser-Tribune .  Ind 

Toledo  Blade .  Ike 

Toledo  Times .  Ike 

Troy  News .  Ike 

Van  Wert  Times-Bulletin .  Ind 

Wapakoneta  News .  Ind 

Warren  Tribune  Chronicle .  Ike 

Washington  Courthouse  Record- 

Hei^d .  Ike 

Wellston  Sentirtel .  Ike 

Willoughby  News-Herald .  Ike 

Wooster  Record .  Ind 

Xenia  Gazette .  Ike 

Youngstown  Vindicator .  Ike 

Zanesville  News .  Ike 

OKLAHOMA 

Ada  News .  Steve 

Altus  Times-Democrat .  Steve 

Alva  Review-Courier .  Ike 

Anadarko  News .  Steve 

Ardmore  Ardmoreite .  Steve 

Bartlesville  Record .  Ike 

Chickasha  Express .  Steve 

Claremore  Progress .  Ind 

Clinton  News .  Ind 

Cushing  Citizen .  Steve 

Duncan  Banner .  Ike 

Durant  Democrat .  Steve 

Elk  City  News .  Ind 

El  Reno  Tribune .  Ind 

Enid  News .  Ike 

Enid  Eagle .  Ike 

Frederick  Leader .  Steve 

Guthrie  Leader .  Ike 

Guymon  Herald .  Ike 

Henryetta  Free  Lance .  Ike 

Holdenville  News .  Ind 

Hugo  News .  Ind 

McAlester  News-Capital .  Steve 

Miami  News-Record .  Ind 

Muskogee  Phoenix .  Ike 

Muskogee  Times-Democrat .  Ike 

Norman  Transcript .  Ike 

Nowata  Star .  Steve 

Okemah  Leader .  Ind 

Oklahoma  City  Oklahoman .  Ike 

Oklahoma  C  ty  Times .  Ike 

Pawhuska  Journal-Capital .  Ind 

Ponca  City  News . •. .  Ind 

Pryor  Times .  Ike 

Sayre  Headlight-Journal .  Ind 

Seminole  Producer .  Ike 

Shawnee  News  Star .  Ike 

Stillwater  News-Press .  Steve 

Tulsa  Tribune .  Ike 

Tulsa  World .  Ike 

Vinita  Journal .  Ind 

Wewoka  Times .  Ind 

Woodward  Press .  Ind 

OREGON 

Albany  Democrat-Herald .  Ike 

Ashland  Tidings .  Ike 

Baker  Democrat-Herald .  Ike 

Bend  Bulletin .  Ike 

Corvallis  Gazette-Times .  Ike 

Eugene  Register-Guard .  Ike 

Grants  Pass  Courier .  Ike 

Klamath  Falls  Herald  &  News .  Ike 

La  Grande  Observer .  Ike 

Medford  Mail  Tribune .  Steve 

Pendleton  East  Oregonian .  Ind 

Portland  Oregonian .  Ike 

Portland  Journal .  Steve 

Roseburg  News-Review .  Ike 

Salem  Capital  Journal .  Ike 

Salem  Statesman .  Ike 

PENNSYLVANIA 

Allentown  Call .  Ike 

Allentown  Chronicle .  Ike 

Allentown  News-Digest .  Steve 

Altoona  Mirror .  Ike 

Altoona  Tribune .  Ike 

Ambridge  Citizen .  Ike 

Beaver-R<x:hester-AIiquippa- 

Ambridgc  Beaver  Valley  Times. . .  Ind 
Beaver  Falls-New  Brighton  News- 

Tribune .  Ike 

Bedford  Gazette .  Ike 

Berwick  Enterprise .  Ind 

Bethlehem  Globe-Times .  Ind 

Bloomsburg  Press .  Ind 

Bradford  Fira .  Ike 

Bristol  Courier .  Ike 

Brownsville  Telegraph .  Ike 

Butler  Elagle .  Ike 

Carlisle  Sentinel .  Steve 

Chambersburjt  Public  Opinion .  Ike 

Charleroi  Mail .  Ike 


Chester  Times . 

Clearfield  Progress . 

Coatesville  Record . 

Connellsville  Courier . 

Corry  Journal . 

Danville  News . 

Donora  Herald- American . 

Doylestown  Intdiigencer . 

Du  Bois  Courier-Express . . . 

Easton-Philipsburg  Express . 

Ellwood  City  Ledger . 

Erie  Times . 

Franklin  News-Herald . 

Gettysburg  Times . 

Greensburg  Review . 

Greensburg  Tribune . 

Hanover  Sun . 

Harrisburg  News . 

Harrisburg  Patriot . 

Homestead-West  Homestead- 

Munhall  Messenger . 

Huntingdon-Mt.  Union  News . 

Indiana  Gazette . 

Jeannette  News-Dispatch . 

Jersey  Shore  Herald . 

Johnstown  Tribune . 

Kane  Republican . 

Kittanning  Simpson’s  Leader-Times. 

Lancaster  New  Era . 

Latrobe  Bulletin . 

Lebanon  News . 

Lehighton  Leader . 

Lock  Haven  Express . 

Mahanoy  City  Record-American _ 

Mauch  Chunk-Elast  Mauch  Chunk 

Times-News . 

Meadville  Tribune-Republican . 

Meadville  Republican . 

Mechanicsburg  Local  News . 

Monessen  Independent . 

Nanticoke  Press . 

New  Castle  News . 

New  Kensington-Arnold  Dispatch... 

Morristown  Times-Herald . 

Oil  City  Derrick . 

Oil  City  Blizzard . 

Philadelphia  Bulletin . 

Philadelphia  Inquirer . 

Philadelphia  News . 

Philipsburg  Journal . 

Phoenixville  Republican . 

Pittsburgh  Post-Gazette . 

Pittsburgh  Press . 

Pittsburgh  Sun-Teltgraph . 

Pittston  Gazette . 

Pottstown  Mercury . 

Pottsville  Journal . 

Pottsville  Republican . 

Punxsutawney  Spirit . 

Renovo  Record . 

Sayre- Athens  Times . 

Scranton  Times . 

Scranton  Tribune . 

Shamokm  News-Dispatch . 

Sharon  Herald . 

Shenandoah  Herald . 

Somerset  American . 

State  College-Bellefonte  Centre 

Times . 

Stroudsburg-E.  Stroudsburg  Record, 

Sunbury  Item . 

Tamaqua  Courier . 

Titusville  Herald . 

Towanda  Review . 

Tyrone  Herald . 

Uniontown  Herald . 

Union  town  Standard . 

Vandergrift  News . 

Washington  Observer . 

Washington  Reporter . 

Waynestxiro  Record-Herald . 

Waynesburg  Democrat  Messenger. . 

Wilkes-Barre  Record . . 

Williamsport  Gazette  &  Bulletin. . . . 

Williamsport  Sun . 

York  Dispatch . 

York  Gazette  &  Daily . 


Ike 

Ike 

Ike 
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Ike 

Stew 

Ike 


Ike 

Ind 

Ind 

Ike 

Ike 

Ike 

Ike 
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Ike 
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RHODE  ISLAND 

Newport  News . 

Providence  Bulletin . 

Providence  Journal . “* 

West  Warwick  Pawtuxet  Valley 

Times . j{~ 

Woonsocket  Call .  **• 


SOUTH  CAROLINA 

Anderson  Independent . 

Anderson  Mail . . 

Charleston  News  &  Courier .  “® 

Charleston  Post . 

Columbia  Record .  tfz 

Columbia  State . jJ' 

Florence  News . 

Greenville  News .  Jr' 

Greenville  Piedmont .  {*5 

Greenwood  Index-Journal .  *"3 

Rock  Hill  Herald . 

Spartanburg  Herald . 

Spartanburg  Journal . ^ 

Sumter  Item . 

Union  Times . 


Ike 

Ind 


SOUTH  DAKOTA 

Aberdeen  American-News .  {•' 

Belle  Fourche  Post .  {jj* 

Deadwood  Pioneer-Times .  {jj' 

Huron  Huronite  &  Plainsman . 

Lead  Call . 
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\ljdi«on  Leader .  Ike 

\litdidl  Republic .  Ind 

^Capi^  Journal .  Ike 

City  journal .  Ike 

jinx  Falls  Argus  Leader .  Ike 

YinlEton  I^ess  &  Dakotan .  Ike 

TENNESSEE 

Ubens  Post-Athenian .  Ind 


St.  Albans  Messenger . .  •  •  Ind 

St.  Johnsbury  Caledonian- Record. . .  Ike 

VIRGINIA 

Alexandria  Gazette .  Ind 

Arlington  County  Sun .  Ind 

Bristol  Herald-Courier . 

Bristol  Virginia-Tennesaean .  Ike 

Charlottesville  Progress .  Ind 

Clifton  Forge  Review .  Ind 

Covington  Virginian .  Steve 

Fredericksburg  Free  Lance-Star ....  Ike 

Hopewell  News .  Ike 

Lynchburg  Advance .  Ind 

Lynchburg  News .  Ind 

Martinsville  Bulletin . 


_ • ivianinsviiic  . 

.  Newport  News  press. .  Ind 


SrM  Virginia-Tennessean .  Ike 

Chattanooga  News-Free  Press .  Ike 

Chattanooga  Times .  Ike 

ClariBville  Leaf<Chronicle .  Ind 

ESabethton  Star .  Ind 

Jxkion  Sun .  Ind 

Johnson  City  Press-Chronicle  (m).. .  Ike 
Johnson  City  Press-Chronicle  (e) . . .  Ike 

Kinpport  News .  Ike 

Kinisport  Times .  Ike 

Knoxville  News-Sentinel .  Ike 

Maryville-Alcoa  Times .  Ike 

Memphis  Commercial  Appeal . Ike 

Memphis  Press-Scimitar .  Ike 

Morristown  Gazette-Mail .  Ike 


Newport  News  Times-Herald . Ind 

Norfolk  Virginian-Pilot .  Ike 

Norfolk  Ledger-Dispatch .  Ike 

Petersburg  Progress-Index .  Ike 

Portsmouth  Star . .  Steve 

Pulaski  Southwest  Times .  Ike 

Radford  News  Jourtud .  Ike 

Richmond  News  Leader .  Ike 

Richmond  Times  Dispatch .  Ike 

Roarjoke  Times .  Jke 

Roanoke  World-News .  Jke 

Staunton  News-Leader .  JJte 

Staunton  Leader . .  Jke 

Strasburg  Northern  Virginia  Daily . .  Ike 
Suffolk  News-Herald .  Ike 


.  Waynesboro  News  VirRinian . Steve 

Nashville  Banner .  Ike  .  Ind 

Nashville  Tennessean .  Steve  Winchester  Star . 

.  WASHINGTON 

Wbyyil  e  Times-Gazette .  Ind  Aberdeen  World .  Ike 

Lnion  City  Messenger .  Ike  Bellingham  Herald .  Ike 

— .c  Bremerton  Sun .  Steve 

Centralia-Chehalis  Chronicle .  Jke 

^  Reporter  News  m) .  Ind  Ellsburg  Record .  Jke 

^  Reporter  News  (e) .  Ind  Everett  Herald .  Jke 

.  Longview-Kelso  News .  Jke 

S  .  Mount  Vernon  Herald .  Jke 

- .  Pasco  Tri-City  Herald .  Jnd 

.  Ind  Angeles  News .  Jod 

Ike  ikl 

.  iVn  Spokane  Chronicle .  JJte 

.  CiZvA  Spokane  Sp^esman-Review .  JJte 

^ .  fit  Tacomr.  News-Tribune .  Jke 

. .  Ijj®  Vancouver  Columbian  &  Sun .  Ike 


.Imarillo  News .  Ike 

.Ithens  Review .  Ike 

Vatin  American .  Ind 

Aotin  Statesman .  Ind 

Baumont  Enterpiise .  Ike 

Baumont  Journal .  Ike 


nn,„„  *  aiAHiu.  1 1  . . 

;  *  * .  lYf  Vancouver  Columbian  &  Sun .  Ike 

.  Walla  Walla  Union-Bulletin  (m).,. .  Ike 

v; .  Walla  Walla  Union-Bulletin  (e) .  Jke 

.  Ind  Wenatchee  World .  Jke 

.  Yakima  Herald .  JJte 

SSoSStSS-.;::::::;;:;:  &  v.kim. Rwbiic . r- 

wisTviRGimA 

Dalhart  Texan .  Ind  Beckley  Post-Herald .  Ike 

Mias  News .  Ike  Beckley  Raleigh  Register .  Steve 

Dallas  Times-Herald .  Ike  Bluefield  Telegrapji .  Ike 

Denison  Herald .  Steve  Bluefield  Sunset  News .  Steve 


Denton  Record-Chronicle .  Ike  Charleston  Garette .  Steve 

Eastland  Telegram .  Ike  Charleston  Mail .  JJte 

Edinburg  Review .  Ike  Clarksburg  Telegram .  JJte 

El  Paso  Herald-Post .  Ike  Elkins  Inter-MounUin .  Ike 

El  Paso  Times .  Ike  Fairmont  Times .  Steve 

Fort  Worth  Press .  Ike  Grafton  ^tinel .  Ike 

Fort  Worth  Star-Telegram  (m) .  Ike  JJmtrm  News  .  •.•--■.•••••• .  f 

Fort  Worth  Star-Telegram  (e) .  Ike  Jfuntmgton  H^Id^Dispatch .  Ike 

Gainesville  Register .  Ike  Huntington  Advertiser .  Steve 

Gladewater  Mirror .  Steve  Keyser  News-Tribune .  Steve 

Greenville  Banner .  Steve  Logan  Banner. . . .  JJte 

Hsiingen  Valley  Morning  Star .  Ind  Martinsburg  Jwmal .  Jke 

Hendcraon  News .  Steve  Parkersburg  News . . .  Ike 


jjikboro  Mirror .  Ike 

jwttton  Chronicle .  Ind 

Howlon  Post .  Ike 

*wton  Press .  Ike 


Pailcersburg  Sentinel . Steve 

Point  Pleasant  Register .  Ike 

Weirton  Times .  Ike 

Welch  News .  Ike 


tosonvUle  Progress .  Steve  Herald .  JJte 

■Gliore  News-Herald .  Ike  Wheeling  Intelligencer .  Jke 

l^iiesa  Reporter .  Ind  Wheeling  News-Register .  Jke 

j«i*view  Journal .  Ike  Williamson  News .  Ind 

Jfifyiew  News .  Ike 

win  Democrat .  Steve  ...  .  WISCONSIN 

JJaiihall  News-Messenger .  Ike  Ashland  Pres^  . . .  t 

Mailsnd  Reporter-Telegram .  Ind  Beaver  Danj  Citizen .  Jnd 

^Mgdoches  Sentinel .  Ike  S*"’*  . 

^fealine  Herald  &  Press .  Ike  Eau  Claire  Tel««ram.  -•.•••  •  •  •  —  JJje 

Fampa  News  Ind  Atkinson  Jefferson  County  Union  Ike 

^paSpokcsman.”.".!;  Ike  Green  Bay  Press-Gazette .  JJte 

Faria  News . Steve  Janesville  Gazette .  JJte 


Fort  Arthur  News .  Ike 

™  Angelo  Standard .  Ike 

w  Angelo  Standard  Times .  Ike 

w  ^tonk)  Express .  Ike 

w  Antonio  News .  Ike 

w  Antonio  Light .  Ike 

JTwrNews .  Ind 


La  Crosse  Tribune .  Ike 

Madison  Capital  Times .  Steve 

Madison  Wisconsin  State  Journal. . .  Ike 
Manitowoc-Two  Rivers  Herald- 

Times .  Jnd 

Marinette  Eagle-Star .  Ike 

Marshfield  News-Herald .  Ike 


Tattll  Tribune.'. !!"!!;!!!!!!!!!!  Steve  Merrill  Herald .  Ind 

Tyirr  Courier-Times .  Ind  Milwaukee  Journal .  Meve 

"■  “■  Milwaukee  Sentinel .  Ike 


ykr  Telegraph _ Ind  Milwaukee  Sentinel .  JJte 

Ji^ta  Falls  Record-News .  Steve  Monrr*  Times.  ..  .. . . . .... .......  Ike 

"ichita  Falls  Times  Steve  Neenah-Menasha  Twin  City  News- 

.  Record .  Ike 

U7AH  Oshkosh  Northwestern .  Ike 

Lake  City  Deseret  News .  Ind  Portaw  Register  &  Democrat .  JJte 

»t  lake  City  Tribune .  Ike  Rhinelander  News .  Ike 

Lake  City  Telegram .  Ind  Sheboygan  Prcs.s  St^e 

Stoughton  Courier-Hub .  Ind 

VERMONT  Waukesha  Freeman .  Ike 

Bonington  Banner  ..  .  Ike  Wausau  Record-Herald .  Ike 

Brattleboro  Reformer. '.!!!!!!!!!!!  Ike  Wisconsin  Rapids  Tribune .  Ind 

^mgton  Free  Press .  Ike  urvniurrivr 

“rtingtonNews .  Ike  WYOMING 

ytpelier  Argus .  Ike  Casper  Tribune-Herald .  Ike 

J**Port  Express .  Ike  Casper  Star .  Ind 

Jutland  Hei^d .  Ike  Cheyenne  Wyoming  State  Tribune.  .  Ike 

editor  «S  publisher  for  November  1.  1952 


Laramie  Republic  an-  Bcomerang. . . .  Ike 

Laramie  Bulletin . Steve 

Rawlins  Times .  Ind 

Rock  Spring  Rocket .  Steve 

Worland  Northern  Wyoming  News.  Ind 


'Round  Their  Beals 

continued  from  page  12 

taken  over  much  of  the  Army’s 
press  relations  work  since  the 
treaty’s  signing  have  been  very 
cooperative  with  newsmen,  Mr. 
Handleman  said. 

Mr.  Handleman  now  is  sta¬ 
tioned  in  San  Francisco  as  INS 
bureau  manager. 

Hurricane  Hits  On 
Newspaperman's  Day 

Havana — A  hurricane  struck 
Cuba  last  week  on  “Newspaper¬ 
man’s  Day,’’  a  day  when  ceremo¬ 
nies,  luncheons  and  cocktail  parties 
had  been  planned  by  official  and 
private  organizations  throughout 
the  island  to  honor  the  press.  Pres¬ 
ident  Fulgencio  Batista  was  to  have 
been  host  to  newsmen  at  a  recep¬ 
tion  at  the  Presidential  Palace.  But 
all  affairs  were  cancelled  as  the 
hurricane  approached  the  island, 
and  newsmen,  instead  of  being 
feted,  found  themselves  working 
harder  than  ever. 

After  the  hurricane  had  struck, 
getting  information  about  the  cas¬ 
ualties  and  damage  it  had  caused 
proved  extremely  difficult.  The 
devasted  area — Las  Villas  Prov¬ 
ince.  60  miles  down  the  island 
from  Havana — was  almost  com¬ 
pletely  isolated.  Power  and  tele¬ 
phone  lines  were  down,  roads  were 
blocked  by  fallen  trees  and  flood 
waters,  and  airports  were  covered 
with  water.  Radio  towers  had  been 
blown  down,  and  wireless  services 
lacked  electricity  with  which  to 
send  messages.  Railroad  tracks  and 
bridges  were  washed  out. 

Virtually  the  only  information 
from  the  stricken  area  came  from 
radio  amateurs.  A  United  Press 
correspondent  in  Havana,  Miguel 
(Mike)  Alonso,  himself  a  radio 
“ham,”  contacted  another  amateur 
in  Las  Villas  and  was  able  to  ob¬ 
tain  some  reports  of  the  disaster. 

Reporters  and  photographers 
sped  to  Las  Villas  from  Havana  in 
cars,  but  these  had  to  make  fre¬ 
quent  stops  along  the  way  until 
trees  could  be  cleared  away. 

Most  of  the  Havana  papers  kept 
their  staffers  in  the  city  because  of 
the  possibility  of  the  storm  striking 
Havana.  As  a  result,  when  they 
Anally  sent  reporters  and  photog¬ 
raphers  to  the  storm  area,  they 
had  to  wait  a  day  for  stories  and 
pictures.  Papers  that  were  printed 
the  night  of  the  day  the  storm 
struck  had  only  sketchy  reports 
and  no  pictures  of  the  stricken 
area.  Midday  papers  published  the 
next  day — El  Crisol  and  Alerta — 
had  the  first  extensive  pictorial 
coverage  of  the  disaster. 

Even  then,  because  of  the 
washed  out  communications,  com¬ 
plete  reports  on  casualties  and 
damage  were  not  possible  for  sev¬ 
eral  days. 


Japanese  Ban 
Soviet  Newsmen 

Tokyo — ^The  Japanese  govern¬ 
ment  has  announc^  that  no  Rus¬ 
sian  correspondent  will  be  allowed 
to  stay  in  or  enter  Japan.  Three 
Soviet  correspondents  witih  two 
dependents  and  one  Russian  movie 
representative  were  ordered  to 
leave  within  a  month  Oct.  24. 

Massayoshi  Kakitsubo,  foreign 
ministry  spokesman,  told  a  news 
conference  that  their  residence 
applications  were  rejected  because 
“they  entered  Japan  during  the 
occupation  as  members  of  the 
Rus.sian  mission,  which  no  longer 
exists.” 

U.P.  Chilean  Reporter 
Breaks  Leg  For  Story 

Earnest  though  they  may  be, 
it’s  a  fact  that  political  reporters 
rarely  break  a  leg  to  get  a  story. 
But  one  did  the  other  day,  a  55- 
year-old  one  at  that:  Alfredo  Val¬ 
enzuela,  of  the  United  Press  in 
Santiago,  Chile. 

As  an  aftermath  of  its  recent 
losing  of  a  presidential  election 
after  14  years  in  power,  the  Radi¬ 
cal  party  shook  itself  up  and  voted 
in  new  and  younger  officers.  Mr. 
Valenzuela  was  at  party  headquar¬ 
ters  when  the  balloting  took  place. 
At  its  conclusion,  he  hustled  out  of 
the  building  to  catch  up  with  the 
new  party  president  and  get  a  state¬ 
ment  from  him.  On  the  steps  lead¬ 
ing  down  to  the  street,  Mr.  Val¬ 
enzuela  slipped  and  broke  his  shin 
bone.  He  is  still  in  the  hospital. 

■ 

Theta  Sigma  Phi 
Names  Matrix  Staff 

Two  Los  Angeles  women  have 
been  given  top  positions  for 
MATRIX  Magazine,  bi-monthly 
publication  of  Theta  Sigma  Phi, 
national  honor  fraternity  for  wom¬ 
en  in  journalism.  Frances  Dewber¬ 
ry,  reporter-photographer  for  the 
Valley-Times  daily  newspaper,  is 
the  new  editor-in-chief.  Elaine  K. 
Sewell,  public  relations  director 
for  Anderson-McConncll  Agency, 
is  the  advertising  director. 

The  publication  is  directed  to 
women  who  write  and  has  circula¬ 
tion  throughout  the  United  States 
and  Territories.  This  is  the  first 
year  that  advertising  has  been  ac¬ 
cepted  for  the  magazine. 

■ 

Press  Agents'  Party 

Press  agents  of  New  York  City, 
banded  together  as  the  Publicists 
Guild,  will  throw  a  party  for  ed¬ 
itors,  columnists,  reporters  and 
others  from  newspapers  and  maga¬ 
zines  on  Thursday,  Nov.  6,  at  the 
Vanderbilt  Hotel. 

■ 

Representative  Named 

Tucson  Newspapers,  Inc.,  have 
named  Grasmer  &  Woodward,  Inc., 
as  national  representatives  for  the 
Arizona  Daily  Star  and  the  Tucson 
Daily  Citizen. 


71 


1 


Gov.  Fuller  -j  Like  Ike' 

Attacks  Press  A  Press  'Must' 

H  ■  ■  n|  Harrisburg,  Pa. — ^The  Repub- 

,/\Qain  in  1  laa  Ucan  state  committee  gave  report- 

_  ers  from  this  area  little  choice  on 

Tall.ah.asse,  Fla.— Florida  Gov.  impartiality  at  the  rally  for  Gen. 
Fuller  Warrens  criticism  of  the  D^jght  D.  Eisenhower  in  front 


Campaign's 
Coverage 
Is  Praised 


Playing  Cards  Aces 
At  Ike  Rally 

Philadelphia  —  Newspapermeii 
covering  Eisenhower  on  a  “whistle- 


Stanford  Univerity.  Calif.  —  Street  Station  here 


press,  consistent  almost  through-  Capitol. 


Newspapers  on  the  whole  are  try¬ 
ing  to  do  a  good  job  of  political 


campaign  coverage  in  the  opinion  tial  candidate. 


Oct.  27  were  treated  to  a  new  twist 
in  press  credentials  for  a  presiden- 


out  his  entire  term  but  quiet  for  t-u  mmmittpp’s  nress  badces  i'"  opinion  irnnppH  hu. 

thp  fpu/  wppi  ^  Hrnip  committec  s  prcss  Dauges  of  Dr.  Chilton  Bush,  director.  In-  s  visit  was  arranged  w  hur 


awin’’^llt^Teer‘'This^ime  ?he  ^  n  -  Journalistic  Studies’  riedjy  that  no  regular  identification 

agilin  laSl  Week.  I  niS  limc  inc  “T  l  li-p  TVp  ’  Onntfol  Hill  o*  _r  f  VT  •  u/prf»  jivoihihlp  nrn»pt  tKa 


again  last  week.  Inis  time  tne 
subject  of  his  ire  included  one 
of  his  past  good  friends. 


reading  “I  Like  Ike.”  Capitol  Hill 
reporters  were  given  to  understand 


Stanford  University. 

There  are  a  few,.conspicuous  ex- 


they  would  not  have  access  to  ceptions.  but  the  American 


cards  were  available  to  meet  the 
campaign  train,  but  the  Eisenhow¬ 
er  Citizens  Committee  and  the  Re- 


1.  First,  Gov.  Warren  wrote  press  accommodations  beside  the  thors’  group  “may  have  gotten  off  publican  City  Committec.  which 


the  Federal  Communications  Com¬ 
mission  objecting  to  the  approval 
of  a  television  channel  to  the 
Tampa  Trihiine.  The  Tribune  and 
the  St.  Petersburg  Times  are  both 
appearing  at  hearings  before  the 
FCC.  competing  for  the  one 
channel. 

2.  The  St.  Petersburg  Times,  the 


platform  from  which  General 
Eisenhower  spoke  unless  the 
badges  were  displayed. 


Political  Reporters 
Meet  Road  Troubles 


on  the  wrong  foot,”  he  said.  This 
is  an  impression  which  has  not 
been  established  by  research  of  the 
type  Dr.  Bush  has  developed  to 
measure  possible  bias  in  political 
reporting. 


sponsored  the  visit,  passed  around 
playing  cards. 

This  was  the  sign  given  to  police 
guarding  the  entrance  to  the  train 
level  and  any  newsmen  showing 
playing  cards  were  admitted.  The 


Scranton,  Pa.  —  Lackawanna  ,  ' .  *  i 

^  .  t-.  ’  ,  analysis  of  the  Nixon-Douglas 

County  Democrats  provided  only 


Dr.  Bush  made  a  news  content  ulea  was  conceived  by  John  Read 
alvsis  of  the  Nixon-Dniiplas  Burr,  Vice  chairman  of  the  citizens 


2.  Ihe  St.  Petersburg  Times,  the  Senatorial  campaign  two  years  ago 

other  applicant,  objected  to  the  u  P'"'*  fi  ^  study  by  the  Newspaper 

Governor’s  intrusion  in  the  hear-  newsmen  traveling  with  Presi  Qyjjj  27  1951).  fu''  ^he  PhiUuielpIr 

ings.  The  Times  wrote  in  an  edi-  Truman  on  his  campaign  visit  Ekiuglas  had  charged’ a  “news  '^’^ut  around  proud 

torial  that  Warren’s  letter  to  the  und  in  the  absence  of  security  research  covered  uce  of  diamonds. 

FCC  was  “an  unwarranted  and  protection  spectators  overflowed  representative  California  dailies  - 

..nwelcomc  in  the  cate.  with  approximately  half  the  Mate's  Meriden  Pape: 

Attacks  Poynter  circulation 

3.  Gov.  Warren  then  wrote  the  jhere  were  no  injuries,  but  the  ^  newspai^rs.  with  meriden,  Conn.- 

FCC  objecting  to  the  St.  Peters-  crumbling  table  cut  a  power  line  (Conn.)  Record  am 

burg  Times  application  for  the  to  the  amplifying  system  and  only  ^  ^  ^  have  started  a  i 

one  TV  channel,  counline  his  ob-  a  Vir.r,Hfiii  the  th/Micanric  in  the  *he  impression  pretty  much  the  ,  .  ,  .  .  , 


Mrs.  Douglas  had  charged  a  “news 


group  public  relations  committee 
Herbert  D.  Reis,  political  report 
er  for  the  Philadelphia  Daily  Nm 
went  around  proudly  displaying 


unwelcome  intrusion”  in  the  case. 
Attacks  Poynter 
3.  Gov.  Warren  then  wrote  the 


with  approximately  half  the  state’s 
circulation. 

“This  showed  newspapers,  with 


one  TV  channel,  coupling  his  ob¬ 
jection  with  a  personal  attack  on 
the  publisher.  Nelson  Poynter. 
The  AP  didn’t  carry  Gov.  War- 


a  handful  of  the  thousands  in  the 
crowd  heard  the  President’s 
speech. 

Reporters  covering  President 


ren  s  charges  against  Mr.  ^  Poyn-  Truman’s  three-day  whistle-stop 
ter  because  of  probably  libelous  campaign  tour  through  Pennsyl- 


^atements,  but  the  statement  by  vania  nearly  missed  the  Presiden- 
Gov.  Warren  was  published  in  Mr.  tjaj  train  several  times  because  of 
Poynter  s  own  paper,  the  Times,  nress  bus  delavs 


same  conditions  prevail  now,”  Dr. 
Bush  said.  The  exceptions  were 
on  both  sides. 

The  survey  proved  to  Dr.  Bush 
that  political  coverage  can  be 
evaluated.  He  has  no  similar  study 


During  this  exchange.  Gov- 


vaiiia  iicaiiY  iiic  i  icsiuvii*  _ _ _ u  *  •  •  ♦  i. 

tial  train  several  times  because  of  •  ^u^i v  ‘‘T"'  T 

,  j  ,  mdicated  studies  may  be  under 

press  bus  delays.  ^  elsewhere 

In  almost  every  city  where  the  ^ 


Warren  dug  up  an  old  state  law  party  left  the  train  local  caravan 
which  provides  that  letters  to  the  plans  put  the  press  buses  on  the 


editor  cannot  be  unsigned  or  tail  end  of  the  motorcade — with 
anonymous  if  they  defame  charac-  the  man  the  newsmen  were  cover- 


ter  or  hold  up  to  ridicule.  He 
asked  Hillsborough  County  Solici¬ 
tor  V.  R.  Fisher  to  investigate  the 
Tampa  Tribune’s  letters-to-the- 
editor  to  see  whether  they’ve  bro¬ 
ken  the  law. 

But,  here  in  Florida,  where  Gov. 
Warren’s  “fued”  with  the  press  is 
of  long  standing,  only  his  attack 
on  Mr.  Poynter  really  surprised 
anyone.  For  Mr.  Poynter’s  Times 
was  one  of  Warren’s  few  newspa¬ 
per  supporters  in  his  campaign  for 
Governor. 


ing  usually  a  mile  or  so  ahead  of 
them. 


Candidates  Make 
Same  Complaints! 


Meriden  Papers  Urge 
Vote  and  Buy  Theme 

Meriden,  Conn. — The  Meriden 
(Conn.)  Record  and  Daily  low 
nal  have  started  a  merchandising 
plan  tied  in  with  election  daj, 
November  4. 

Under  the  plan,  the  Meriden 
Record  Company  has  sent  out  a 
letter  to  400  of  its  merchants  tell 
ing  them  that  since  women  are  ex 
pected  to  play  an  important  part 
in  the  presidential  vote  this  year, 
they  would  do  well  to  capitalize 
on  the  fact.  Advertising  solicitors 
of  the  papers  are  making  two  re 
quests  of  the  storekeepers.  One  is 
to  ask  them  to  ask  the  customer 
if  he  or  she  has  voted  yet  and  the 


Ihem.  cries  on  the  presidential  scene 

At  Pottsville,  the  buses  became  about  newspapers  taking  side, 
separated  from  the  Presidential  claims  of  “unfair”  news  treatment 


Sarasota,  Fla.  —  With  all  the  other  is  to  have  the  merchant  in 
ies  on  the  presidential  scene  sort  a  small  get-out-the-vote  cut 
lOut  newspapers  taking  side,  'O  his  ad. 

aims  of  “unfair”  news  treatment  Or*  top  of  this,  the  stores  are 


party  and  entangled  in  an  almost  are  a  constant  plague  in  editorial  being  urged  to  plug  election  daj 


hopeless  mass  of  humanity  at  Vet-  rooms  these  days.  But  Sarasota  as  a  gewd  day  to  shop.  Streameis 


erans’  Memorial  Stadium. 


(Fla.)  Herald  Tribune  General  are  being  sent  out  all  this  week 


Philadelpia  —  Gov.  Earl  War-  i^ist  chuckles.  Here’s  why: 


Manager  David  B.  Lindsay,  Jr.,  with  the  theme,  “B  Patriotic 
:..o*  „i — i.i„„  u — ...u...  Thrifty.”  A  new  line  is  added 


Whistlestop  Reporters 
Will  Turn  Speakers 

Newspapermen  who  have  been 
covering  the  whistlestop  campaign 


ren  of  California  scored  wth  Phila-  German  Kimbrough,  Sarasota  every  day  to  get  the  public  inter 
delphia  newsmen  at  a  political  County  school  superintendent,  ested  More  banners  wil  be 
gathering  when  he  vetoed  a  de-  'talked  into  Mr.  Lindsay’s  office  out  Monday  for  the  full  treatment, 
cision  of  his  staff  and  granted  the  last  week  with  a  protest. 

reporters  an  interview  to  which  ^oe  newspaper,  said  Mr.  Kim-  Candidatf»<4  in  Color 
they  had  been  invited.  brough,  is  favoring  the  Republi-  o  n  J 

. _ . _ .  cans  in  the  local  school  board  cam-  In  NoV.  2  Paracl0 


reporters  an  interview  to  which 
they  had  been  invited. 


Arrangements  for  a  luncheon  to  ”  ^  7"^  u  V  ,u  T  • 

welcome  Warren  here  for  a  politi- 


cal  speech  in  support  of  the  Ike- 
Nixon  ticket  included  invitations 
to  newspaper  political  writers  to 


tours  of  Gen.  Dwight  D.  Eisen-  attend  the  event  for  a  press  con 
hower,  and  Gov.  Adlai  E.  Steven-  ference. 


to  prove  it. 

As  he  left.  Mr.  Kimbrough 
bumped  into  Philip  Hiss,  Republi¬ 
can  candidate  for  the  school 


Candidates  in  Color 
In  Nov.  2  Parade 

The  newspaper  supplement  Po 
rude  was  scheduled  to  depart  from 
its  regular  use  of  black  and  white 
pictures  to  present  full  color  por¬ 
traits  of  the  two  major  presiden- 


board.  Mr.  Hiss  had  clippings,  jjai  candidates  in  its  Nov.  2  issue. 


son  will  be  guest  speakers  at  the  But  the  press  conference  wa; 
30th  Fall  dinner  of  the  Society  of  not  on  the  governor’s  own  pro 


the  Silurians  to  be  held  at  the 
New  York  Athletic  Club,  Nov.  10. 

-Among  the  correspondents  who 
will  address  the  gathering  will  be: 
Ernest  K.  Lindley,  Washington 
editor  of  Newsweek;  Sanford  Stan¬ 
ton,  New  York  Journai-American; 


too.  He  had  come  to  complain 
But  the  press  conference  was  paper  was  showing  favor- 

it  on  the  governor  s  own  pro-  ijism  to  the  Democrats. 


gram,  and  an  aide  informed  news¬ 
men  there  wouldn’t  be  any.  The 
reporters  appealed  to  Warren, 
showing  him  their  letters  of  invita¬ 
tion  for  a  conference. 


j.  He  had  come  to  complain  portraits,  taken  by  Karsh  of 

It  the  paper  was  showing  favor-  Ottawa,  were  to  be  accompanied 
>m  to  the  Democrats.  I^y  hrief  text  messages  from  the 

Mr.  Lindsay  then  dedicated  this  candidates. 


memo  to  his  staff: 

“My  congratulations  on  a  good 
job  handling  politics.  When  you 
got  both  sides  thinking  the  other 


Special  Editions 

The  Asheville  (N.  C.)  Citizen- 


If  you  were  invited  to  a  press  ^35  ,he  best  of  it,  I  believe  that’s  devoted  two  24-page  ^ 


conference,  we’ll  have  one. 


and  Robert  Spivak,  of  the  New  California  governor  said,  and  pro-  impartial  job 


York  Post. 


ceeded  to  answer  questions. 


eloquent  testimony  to  the  fair  and 

impartial  job  we  strive  to  do.”  North  Carolina  s  Annual  Agn 


tural  Review  on  Oct.  26. 
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Controllers 

continued  from  page  7 


its  market  but  it  cannot  be  too 
much  better  than  its  market. 

“If  the  retail  volume  in  a  given 
market  is  not  sufficient  to  produce 
advertising  which  will  completely 
justify  the  publication  of  a  news¬ 
paper  equal  in  quality  to  the  l^ew 
York  Times  or  New  York  Herald 
Tribune,  then  it  is  foolish  and  ab¬ 
surd  to  produce  a  newspaper  which 
will  fall  of  its  own  weight.” 

With  reference  to  John  S. 
knight’s  recent  call  for  the  craft 
unions  to  take  part  in  a  program 
leading  to  basic  economies  in  the 
production  end  of  the  business, 
Professor  McEvoy  said  the  unions 
were  12  years  ahead  of  the  pub¬ 
lishers  with  that  idea  but  the  pub¬ 
lishers  weren’t  ready  (10  or  12 
years  ago)  to  enter  a  conference 
with  a  real  understanding  of  their 
composing  room  costs.  Too  few 
newspapers  are  even  ready  today, 
he  said. 

‘The  craft  unions,”  Professor 
McEvoy  commented,  “were  right 
in  visualizing  the  newspaper  prob¬ 
lem  of  10  or  12  years  ago  as  be¬ 
ing  primarily  a  sales  problem.” 

The  composing,  he  agreed,  is 
primarily  a  sales  and  rate  prob¬ 
lem,  with  all  of  its  inefficiency, 
waste,  make-work  deals,  shorter 
work  days,  non-working  jobs,  va¬ 
cations,  paid  holidays  and  what¬ 
ever  else. 

“Furthermore,”  Professor  Mc¬ 
Evoy  advised,  “composing  room 
costs  are  only  one  part  of  the 
total  costs  that  enter  into  rate- 
making  problems.  Profits  like¬ 
wise  should  enter  realistically  into 
rate-making. 

“Then  efficiency  and  even  new 
ways  to  produce  type  become  not 
a  desperate  move  to  restore  fad¬ 
ing  profits  but  rather  a  way  to 
r^uce  advertising  and  subscrip¬ 
tion  rates  or  to  improve  service. 

“Even  if  costs  get  so  high  that 
advertising  volume  dries  up,  the 
fact  remains  that  you  are  dealing 
primarily  with  a  sales  problem. 
Your  answer  is  to  find  principles 
of  rate-making  that  will  realist- 
ioally  project  all  costs  into  a  rate 
that  will  make  a  profit  under  all 
conditions.” 

Professor  McEvoy  proposed 
that  newspapers  start  out  by  iso¬ 
lating  all  composing  room  prob- 
•otns,  then  deal  with  them  in  per¬ 
spective  so  that  the  air  will  be 
cleared  of  all  suspicion  and  mis- 
tnist  and  also  so  that  an  accurate 
Measure  can  be  had  of  produc¬ 
tion  with  automatic  typesetting 
Machinery. 

Traditional  thinking  and  tradi- 
tional  attitudes  about  composing 
twm  operations,  he  believed,  have 
thrown  blocks  in  the  way  of  get- 
J^mg  the  real  meaning  of  the  word 
productivity.” 

Unwillingness  to  sit  down  with 
ttraft  unions  is  an  important  block 
jo  solution  of  mechanical  prob- 
Professor  McEvoy  men- 
foned,  but  even  more  important 


CHAIRMAN  OF  THE  BOARD  and  publisher  uf  the  Tulsa  World, 
Mrs.  Maud  Lorton  Myers  (center)  enjoys  the  company  of  two  dele¬ 
gates  to  the  convention  of  the  Institute  of  Newspaper  Controllers  and 
Finance  Officers.  At  the  left  is  Miss  Ida  W.  Zoch  of  the  Lindsay- 
Schaub  Newspapers  of  Illinois;  at  the  right.  .Mrs.  Nora  Fouldes  of 
the  London  (Out.)  Free  Press. 


is  the  fact  that  management  has 
entered  conferences  unprepared 
with  the  “facts  of  life.” 


takes  longer  to  compose  an  ad 
and  the  cost  per  inch  goes  up. 

Considerable  productivity  is  lost 
in  negotiation.  Professor  McEvoy 

_ added,  because  there  is  “woeful 

Cost  figures — so  much  pavroll  ,  ,  r  ,  ,  , 

^^ck  of  knowlcdgc  ou  mauagc- 


Simple  Arithmetic  Untrue 


divided  by  so  many  pages  equals 
cost  per  page — seem  to  prove  a 
traditional  suspicion  that  individ¬ 
ual  printers  aren’t  working  as  hard 
or  as  fast,  but.  Professor  McEvoy 
cautioned,  simple  arithmetic  does 
not  provide  an  accurate  answer. 

Much  of  the  lost  productivity, 
in  his  view,  has  been  caused  by  a 
change  in  the  nature  of  the  work. 
Page  costs,  in  typical  cases  which 
he  has  studied,  prove  only  that 


ment  side.  He  raised  a  question 
concerning  what  a  publisher  would 
be  willing  to  trade  to  get  rid  of 
bogus  clauses. 

“You  had  better  be  sure  of  your 
cost,”  he  warned. 

Unlcn  Gn'r.s 

Under  union  gains,  adding  to 
lost  production.  Professor  McEvoy 
listed:  shorter  work-days,  efforts 
to  prevent  layoffs;  non-working 


Weis  Is  President; 
$15,000  in  Tieas. 

The  first  business  of  the  newly- 
elected  board  of  directors  of  the 
Institute  of  Newspaper  Controllers 
and  Finance  Officers  was  to  con¬ 
sider  projects  which  might  be  un¬ 
dertaken  with  the  treasury  balance 
of  approximately  $15,000. 

Initiation  of  standardized  cost 
studies  was  discussed,  but  to 
the  retiring,  president,  Thomas  F. 
Mowle  of  the  Wall  Street  Journal, 
the  biggest  news  of  the  meeting 
was  that  the  association’s  bank  bal¬ 
ance  had  grown  from  a  paltry 
$1.50  just  four  years  ago. 

Founded  five  years  ago.  incfo 
now  has  363  members  in  the  U.  S. 
and  Canada  and  an  international 
reputation  as  the  result  of  its  Stan¬ 
dard  Chart  of  Accounts,  the  first 
project  undertaken.  Copies  of  the 
report  have  gone  to  South  Africa, 
India  and  all  over  Europe,  Mr. 
Mowle  said. 

A  life  membership  was  voted  to 
Walter  F.  Carley,  a  founder  and 
first  president,  who  recently  dis¬ 
continued  his  association  with  the 
Boston  (Mass.)  Post  after  more 
than  40  years. 

C.  Arthur  Weis,  St.  Louis  (Mo.) 
Globe-Democrat,  was  elected  pres¬ 
ident  and  Louisville,  Ky.,  was 
chosen  for  the  1953  convention 
city.  Other  officers  are:  First  vice- 
president,  Richard  H.  Wills,  Ro- 


newspaper  printing  has  slowed  up  foremen,  obtained  easily  in  peri-  anoke  (Va.)  T  i  m  e  s  and  World 


and  individual  printers  may  be  ods  of  rising  volume;  non-working 
working  just  as  hard  and  just  machinists;  elimination  of  sub 
as  efficiently  as  they  ever  have.  lists,  forcing  hiring  into  annual 
“This  is  an  area  for  impartial  jobs, 
and  unemotional  analysis,  news-  “Your  opponents,”  he  reminded, 
paper  by  newspaper,”  Professor  “are  also  alert  to  any  new  de- 
McEvoy  suggested.  velopmenLs  in  printing.  If  you 

Some  productivity,  he  said,  has  li^^e  a  file  of  contract  proposals. 


News;  second  vicepresident,  H.  E. 
Hetu,  Sharon  (Pa.)  Herald;  treas¬ 
urer,  Robert  M.  Sherwood,  Detroit 
(Mich.)  News;  and  secretary, 
Frank  Hodgdon,  Cleveland  (Ohio) 
News  and  Plain  Dealer. 

Directors  elected  for  three-year 
terms:  Harold  Ferguson,  Long 


been  lost  by  the  use  of  smaller  check  to  see  when  the  ITU  first 


pictures,  smaller  comics,  nine-  asked  jurisdiction  over  Teletype- 
column  classified  pages,  narrower  setter  punching  units, 
column  widths,  all  making  the  “If  your  paper  lost  its  shirt  m 
hours-per-page  jump  because  work  negotiation,  don  t  blame  the  print- 
has  been  compressed  into  smaller  agreed  to  these  restric- 

space  tive  practices  —  even  if  under 

On  larger  newspapers,  he  went  duress.’ 
on,  the  shift  in  balance  between  The  trend  toward  more  stable 


McGill,  Tulsa  World  and  Tribune; 
Gordon  A.  O’Brien,  Worce.’iter 
( Mass. )  Telegram  &  Gazette; 
Leonard  L.  Crossley,  Brush-Moore 
Newspapers,  Canton,  Ohio;  and 
l.yle  L.  Erb,  Federated  Publica¬ 
tions,  Battle  Creek,  Mich. 


news  and  advertising  may  be  the  employment  of  printers,  he  said,  that  dole  out  their  subsidies  does 
most  important  single  cause  for  suggests  that  relief  from  restric-  anyone  believe  that  such  support 
increased  hours  per  page,  because  <'ve  practices  might  be  a  bargain-  would  continue?  Is  this  the  way 


more  men  have  been  hired  to  per¬ 
form  “slow”  work  —  advertising 
volume.  The  traditional  attitude 
is  to  look  upon  the  composing 
room  as  a  producer  of  straight 
matter. 

Productivity  Factors 
Multiple  editions  and  holdover 
operators  to  protect  against  a  late 
news  break  were  offered  as  other 
factors  in  lost  productivity.  Pro¬ 
fessor  McEvoy  said  one  newspa¬ 
per  paid  its  holdover  men  to  play 
three-handed  bridge  until  the 


ing  point  if  annual  jobs  become 
an  issue. 

Only  the  strong  can  afford  to 
tell  the  truth,  Jenkin  Lloyd  Jones, 
editor,  Tulsa  Tribune,  said. 

When  the  press  cannot  support 
itself  and  gets  outside  support, 
which  is  never  disinterested,  it  sells 
its  conscience  and  surrenders  ob¬ 
jectivity,  the  Tulsa  editor  elab¬ 
orated.  He  described  as  “an  amaz¬ 
ing  spectacle”  the  International 
Typographical  Union’s  “taxation” 
of  newspaper  employes  for  a 
“slush-fund”  to  create  papers  in 


to  more  responsible  journalism?” 

The  “theory  of  cost  absorption” 
applied  to  the  accounting  method 
of  the  Little  Rock  (Ark.)  Arkan¬ 
sas  Gazette  was  explained  by  its 
author.  Publisher  Hugh  B.  Patter¬ 
son,  Jr. 

Mr.  Patterson  alocates  all  over¬ 
head  costs  in  relation  to  space  oc¬ 
cupancy  by  editorial  and  advertis¬ 
ing,  divides  all  general  costs  such 
as  composing,  printing  and  distri¬ 
bution  in  the  same  relative  man¬ 
ner,  and  charges  all  editorial  costs 
against  circulation  revenue  and  all 


presses  stopped.  In  many  plants,  opposition  to  those  that  have  paid  advertising  costs  against  advertis 


he  said,  operators  do  nothing  after 
their  regular  stint  and  in  some  the 
“magazine  style”  of  makeup  re¬ 
quires  an  increased  payroll. 

As  advertising  rates  go  up,  he 
said,  there  is  tendency  to  crowd 
more  into  paid  space  and  thus  it 


the  wages  that  made  the  fund  pos¬ 
sible. 

“The  papers  thus  created,”  he 
said,  “are  supposed  to  result  in  a 
freer,  more  honest  press.  Yet  the 
moment  these  papers  cea-sed  to  be 
special  pleaders  for  the  powers 


mg  revenue. 

Currently,  he  said,  his  paper 
shows  a  deficit  on  the  editorial  al¬ 
location  but  ideally,  he  believes, 
the  subscriber  should  bear  the  ba¬ 
sic  cost  of  that  portion  of  the 
(Continued  on  page  74) 
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Business,  Says  Weis 
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Weis 


Tulsa,  Okla. — C.  Arthur  Weis, 
youthful  president  of  the  Institute 
of  Newspaper  Controllers  and  Fi¬ 
nance  Officers, 
believes  that  the 
job  of  supplying 
intelligent  reports 
on  the  state  of 
the  business  is  of 
great  importance 
in  these  times 
when  top  man¬ 
agement  is  so 
preoccupied  with 
civic  activities, 
public  relations 
and  editorial  pol¬ 
icy. 

Now  that  newsprint  is  more 
readily  available  at  Canadian  mill 
prices,  he  feels  it  is  an  immediate 
duty  of  the  finance  officer  to  show 
that  it’s  timely  for  aggressive  sell¬ 
ing  of  advertising  and  circulation 
and,  with  his  knowledge  of  tax 
laws,  to  dispel  the  notion  that  it’s 
not  worth  the  effort  because  the 
government  will  only  get  the  in¬ 
come. 

Mr.  Weis  was  a  senior  account¬ 
ant  with  Ernst  &  Ernst  before 
joining  the  business  department  of 
the  St.  Louis  (Mo.)  Globe-Dem¬ 
ocrat  five  years  ago  as  an  auditor. 
He  is  now  vicepresident  and  treas¬ 
urer  of  the  publishing  firm  and  a 
director  of  Station  KWK. 

Like  so  many  of  the  members 
of  the  infant  INCFO,  the  new 
president  has  shaped  his  thinking 
about  newspaper  problems  and 
practices  against  a  pattern  of 
knowledge  in  other  fields  of 
business. 

As  he  sizes  up  the  publishing 
industry  today,  Mr.  Weis  argues 
that  the  biggest  problem  is  the 
high  rate  charged  for  advertising 
placed  by  med'ium  and  small  re¬ 
tailers.  Much  of  their  ad  dollar, 
he  says,  is  flowing  into  throw¬ 
aways  and  neighborhood  papers 
because  they  feel  they  cannot 
profitably  use  the  entire  circulation 
of  big  dailies. 

“The  volume  of  retail  advertis¬ 
ing,”  he  explained,  “can  be  in¬ 
creased  by  many  dailies  if  unit 
costs  can  be  reduced  and  ad  rates 
brought  into  line  with  the  ability 
of  smaller  advertisers  to  pay.” 

The  controller,  he  adds,  must 
come  up  with  the  accurate  cost 
figures  on  such  devices  as  the 
neighborhood  news  sections  which 
some  papers  are  establishing. 

Although  advertising  and  cir¬ 
culation  prices  are  up  over  what 
they  were  a  year  ago,  newspaper 
profits  for  1952  will  be  below 
those  for  1951  and  the  decline  in 
profits  continues,  Mr.  Weis  finds, 
with  the  added  observation  that 
costs  are  far  from  stabilized  and 
will  get  worse  before  they  get 
better. 

He  agrees  with  oldtimers  in  the 


business  that  there  are  only  three 
ways  to  increase  newspaper  prof¬ 
its:  1.  Reduce  costs,  taxes,  etc.  2. 
Increase  the  volume  of  advertising 
and  circulation.  3.  Increase  prices. 

“A  publisher,”  he  says,  “has 
the  right  to  insist  that  his  control¬ 
ler  believe  in  the  principles  of  free 
enterprise  and  that  he  be  able  to 
prove  to  union  leaders  and  depart¬ 
ment  heads  the  need  for  fair  prof¬ 
its  to  the  owner  as  a  return  on  his 
investment  and  the  need  to  provide 
security  for  the  investment.” 

A  newspaper  that  earns  $100,- 
000  before  taxes  produces  only 
$53,500  in  net,  exclusive  of  excess 
profits  and  state  taxes,  Mr.  Weis 
reminds  as  he  discusses  current  tax 
laws.  Some  people  call  this  “creep¬ 
ing  socialism,”  he  says,  but  to  him 
it’s  socialism  when  the  govern¬ 
ment  has  a  greater  than  half  in¬ 
terest  in  a  corporation’s  income. 

Another  $25,000  goes  to  the 
government  if  the  newspaper 
owner  is  an  individual  receiving 
full  dividends,  he  advises. 

In  summary,  he  says,  it’s  the 
duty  of  the  controllers  to  report 
to  management  clearly  the  high 
cost  of  living  for  a  newsfraper. 


Atlanta  Newspapers 
Give  4-H  Cottage 


Atlanta — A  $10,000  check  to 
cover  cost  of  building  a  cottage 
at  the  new  state  4-H  “dream 
camp”  at  Rock  Eagle  near  Eaton- 
ton,  Ga.,  has  been  given  Georgia 
4-H  club  members  by  the  Atlanta 
Newspapers,  Inc.  The  presenta¬ 
tion  was  made  by  James  M.  Cox, 
Jr.,  a  director  of  the  Atlanta 
Newspapers,  during  the  annual 
4-H  club  Congress  in  Atlanta. 

Cash  awards  and  trophies  were 
presented  by  Editor  Ralph  McGill 
of  the  Constitution  and  Editor 
Wright  Bryan,  of  the  Journal  to 
winners  in  the  various  contests 
in  4-H  work. 


paper  prepared  purely  for  his  con¬ 
sumption  and  benefit  —  the  news 
and  editorial  portions. 

“For  a  sound  and  secure  opera¬ 
tion,”  he  said,  “we  should  always 
be  in  such  position  that  a  reduc¬ 
tion  of  advertising  volume  at  any 
time  would  not  seriously  threaten 
our  existence.” 

Thus,  Mr.  Patterson  argued,  the 
basic  concept  should  be  that  circu¬ 
lation  revenues  in  relation  to  the 
cost  of  producing  the  editorial  and 
news  portion  of  the  paper  should 
be  such  as  to  permit  at  least 
break-even  operation  if  there  were 
no  advertising  in  the  paper.” 

Mr.  Patterson  described  as 
“cockeyed”  the  newspaper  tradi¬ 
tion  in  advertising  rates  which  re¬ 
sult  in  “loss  leaders”  which  reduce 
profit  with  added  volume  rather 
than  increasing  it.  In  any  other 
business,  he  said,  ad  rates  would 
be  established  on  the  logical  basis 
of  space  plus  composition  costs 
and  the  relative  return  to  the  ad¬ 
vertiser. 

“We  would  have  a  hard  time, 
under  attack,  to  justify  one  brack¬ 
et  of  our  rates  against  another,” 
said  Mr.  Patterson. 

He  closed  with  an  appeal  for 
positive  accounting  so  that  the  fi¬ 
nance  office  is  no  longer  the  grave¬ 
yard  of  vital  statistics  but  is  the 
living  heartbeat. 

“With  proper  organization  and 
reporting,”  he  said,  “it  reflects 
every  shade  of  the  health  of  the 
business,  at  a  time  when  the  re¬ 
flection  is  of  value.  Preventive 
medicine,  if  practised  successfully, 
is  of  far  greater  value  to  the  pa¬ 
tient  than  is  surgery. 

“Surely  surgery  is  vital  at  times, 
and  in  the  newspaper  business  at 
this  critical  stage,  surgery  may  be 
indicated  to  save  the  lives  of  some 


Ingersoll  Asks 
Accounting  Oi 
Maine  Papers 


iLette 


Portland,  Me.  —  Ralph  Ingtt- 
soil  of  Castleton,  Va.,  Oct.  21, 
filed  a  bill  in  equity  asking  the 
Maine  courts  to  order  the  Cm 
Gannett  Publishing  Co.  to  pro¬ 
vide  him  with  an  accounting  of 
expenditures  from  May  1,  1949, 

Mr.  Ingersoll  holds  30%  of 
the  stock  in  the  firm  which  pub¬ 
lishes  four  daily  newspapers,  i 
Sunday  paper,  and  is  the  sole  own¬ 
er  of  two  radio  stations. 

He  based  his  suit  on  the  alle¬ 
gation  that  funds  which  should 
have  been  paid  to  stockholders  u 
dividends  were  dissipated  by  di¬ 
rectors  of  the  publishing  firm. 

Mr.  Ingersoll  is  record-holder 
of  7,637  shares  of  the  25,262 
shares  of  common  stock  outstand¬ 
ing.  He  says  he  bought  it  May 
1,  1949  for  $525,000.  He  charges 
that  no  dividends  have  been  either 
declared  or  paid  for  1949,  1950, 
1951. 

The  writ  also  charges  the  com¬ 
pany  directors  have  “unjustifiably 
voted  themselves  unreasonably 
large  and  unconscionable  salaries 
as  officers  of  the  company.”  He 
lists  these  salaries:  Guy  P.  Gan¬ 
nett,  president,  $54,166.67;  Roger 
C.  Williams,  vicepresident  and 
publisher,  $26,000;  Laurence  H. 
Stubbs,  general  manager  and  vice- 
president,  $28,166.67.  These  are 
salaries,  the  writ  says,  paid  in 
1951. 

Mr.  Ingersoll  also  alleges  in  his 
writ  that  the  directors  “caus^ 
large  sums  to  be  paid  to  them  in 
the  form  of  travel,  hotel  and  en¬ 
tertainment  expenses,”  and  au¬ 
thorized  the  company  “to  main¬ 
tain  for  their  benefit  airplanes, 
boats  and  a  luxurious  pleasure  re¬ 
sort.” 
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of  the  patients.  In  any  case,  the  . 

diagnosis  must  be  accurate  and  as  expenses  paid  on  ^half  o 

Snfailiw.  ,.c  fh,.  officcrs  wcrc  chargcd  to  the 


College  Will  Reprint 
Medical  Articles 

Syracuse,  N.  Y. — A  series  of 
12  articles  on  “Exploring  Medical 
Mysteries”  which  were  published 
in  the  Syracuse  Herald  -  Journal 
and  Herald  -  American  (Sunday) 
will  be  reprinted  in  pamphlet 
form  by  the  College  of  Medicine 
at  Syracuse  University  for  distri¬ 
bution  to  interested  groups  or  in¬ 
dividuals. 

Cathy  Covert  wrote  the  articles 
dealing  with  medical  research  in 
various  fields  currently  under  way 
at  the  Syracuse  Medical  Center 
and  its  allied  hospitals. 


nearly  infallible  as  the  account 
ants’  skill  can  make  it.” 

The  reaction  by  the  finance  men 
to  the  Patterson  theory  was  mixed. 
There  were  a  few  who  thought  it 
could  provide  the  necessary  in¬ 
dices  for  price  policy  a  year  ahead. 
Others  doubted  the  applicability  of 
the  accounting  figures  to  a  sales 


company  “for  services  apparentjy 
not  rendered  to  the  company.” 

Named  defendants  in  the  court 
action  were  the  company  and 
these  individual  directors;  Guy 
P.  Gannett,  Cape  Elizabeth;  Roger 
C.  Williams,  Falmouth;  Jean  Gan¬ 
nett  Williams,  Falmouth;  Lau¬ 
rence  H.  Stubbs,  Cumberland; 
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program  m  a  competitive  situation.  Creighton  E.  Gatchell,  Cape  Eliz- 


This  feeling  extended  to  the  com¬ 
ment  that  the  profit-and-loss  state¬ 
ment  dictates  that  rates  be  estab¬ 
lished  on  the  basis  of  what  the 
traffic  will  bear. 


Men's  Fashion  Section 

The  New  Brunswick  (N.  J.) 
Sunday  Times  issued  a  Men’s  Fall 
Fashion  Section  with  8  pages. 


Appeal  March  on  NBC 

Memphis,  Tenn.  —  ‘The  Com¬ 
mercial  Appeal  March,”  a  band 
number  written  by  R.  Roy  Coats, 
was  heard  Oct.  20  over  the  Na¬ 
tional  Broadcasting  System.  Frank 
R.  Ahlgren,  editor  of  the  Commer¬ 
cial  Appeal,  was  notified  that  the 


abeth;  John  H.  Gannett,  August*, 
and  William  E.  Foster,  Boston. 

The  Guy  Gannett  Publishing 
Co.  publishes  the  Portland 
Herald,  Evening  Express  and  Sun¬ 
day  Telegram,  the  Augusta 
bee  Journal  and  the  Watervillt 
Sentinel,  and  operates  radio  sta¬ 
tions  WGAN,  Portland,  and 
WGUY,  Bangor. 


50-50  'Jubilee' 

Br.awley,  Calif.  —  An  80-paS* 
(tabloid)  edition  of  the  Brawlej 


march  was  featured  by  Paul  La-  News,  Oct.  3,  marking  the  50tb 
Valle  and  the  Cities  Service  Band  anniversary  of  the  founding  of  the 
of  America.  city,  contained  50%  advertising- 
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letter  in  print  the  very  day  he 
seed  us.” 

Consolatory  Fields 
Mr.  Smith  wrote  of  the  inci¬ 
dent  as  follows: 


An  irate  subscriber  called  the 
Lottcr  Suit  editor  and  charged  “a  plot”  in  the 

continued  from  page  8  Publication  of  an  erroneous  time 
_ _  schedule  for  a  Stevenson  radio 

<ate  the  Stevenson  case  better  and  T, k 
*e  gave  it  precedence,  else  we  /^e  newspaper  had 

dghl  well  have  had  the  judge's  P“^«f 

tor  in  print  the  very  day  he  World  when  it  w^ 

i'  ed  us  ”  discovered  that  someone  had  failed 

^  .  to  change  the  listing  to  conform 

Consolatory  Fields  Central  Standard  Time.  So 

Mr.  Smith  wrote  of  the  inci-  now  the  World  carries  a  line  over 
dent  as  follows:  its  program  log  stating  that  the 

"When  Judge  Baker  Wall  sued  schedules  given  were  supplied  by 
iht  Tulsa  World  for  NOT  print-  the  station. 

ing  a  certain  letter,  he  niay  have  Newspapers,  in  Mr.  Henthome’s 
opened  up  a  vast,  entrancing,  con-  view,  have  many  problems  with 
solatory  field  of  jurisprudence.  which  the  public  is  not  acquainted 
“Newspapers  are  often  sued  for  but  they  must  be  worked  out  with- 
jomething  they  have  printed,  but  in  the  newspaper  business,  with- 
being  sued  for  what  was  left  out  out  benefit  of  special  committees 
of  the  paper  is  a  novel  experi-  for  this  and  that  phase  of  the 
act-  business. 

There  is  apparent  lack  of  prec-  “At  times,”  he  philosophized, 
(dent  in  this  case,  and  generally  “we’ve  got  to  tell  the  public  where 
ihe  omission  of  precedent  dam-  to  get  off,  but  we  must  be  sen- 
iges  a  lawsuit  at  the  outset  and  ^ble  in  doing  it” 
forever  thereafter.  This  is  a  pos-  Mr.  Henthome  frankly  was  dis- 
shle  ralargement  of  opportunities  turbed  by  a  couple  of  the  “crank” 
for  millions  of  struggling  writers,  letters  in  which  side  issues  were 
It  is  suggested  by  this  action  that  dragged  in  and  he  was  deeply  con- 
1  novelist  or  playwright  whose  cemed  over  letters  which  praised 
fen^ent  offerings  are  left  unsullied  the  judge  for  his  action  “because 
by  printers’  ink  may  claim  d^-  the  newspapers  are  conducting  a 
iges  for  himself  and  civilization  squeeze  campaign  against  Steven- 
aad  for  the  whole  world  of  pos-  son”  and  because  “there’s  too  much 
.  power  and  money  behind  the  Re- 
The  politician  whose  burning  publican  one-party  press.” 
speeches  may  not  make  the  front  it  was  left  for  a  clergyman  to 
pages  doubtless  feels  that  his  grief  give  him  a  chuckle  with  this  mis- 
is  a  visible  token  of  the  distress  sive:  “Well,  all  I  know  I  read  in 
of  the  world  because  a  glowing  the  papers— and  I’ll  be  sued  if  I 
light  was  doused.  Lack  of  prec-  don’t.”  Mr.  Henthorne  has  been 
tdent  may  thus  serve  to  empha-  chairman  of  the  Will  Rogers  Me- 
sia  ‘the  glorious  uncertainty  of  morial  Commission. 


the  law’  (Wilbraham,  London 

banquet  speech,  1756).  u  n  ai. 

“The  matter  of  absence  from  Clarenc©  H.  Booth 
print  is  intriguing.  A  suit  based  Dies  In  Detroit 
on  omission  may  transcend  all  Detroit  —  Clarence  H.  Booth, 
precedent  and  lead  into  explora-  75^  former  treasurer  and  member 
lion  of  the  heavy  and  long-time  gf  the  board  of  Booth  Newspapers, 
a^uences  or  the  speculative  jnc.,  died  here  Oct.  26. 

'due  of  a  grand  idea  or  the  cur-  Mr.  Booth  was  a  cousin  of  the 
dive  ^ndeur  of  a  perpetuated  two  brothers,  George  G.  Booth 
philippic.  Or,  illimitable  blight  ^^d  Ralph  H.  Booth,  who  founded 
“pon  the  senses  of  mankind  could  the  Michigan  newspaper  group  in 
I*  ascribed  to  the  omission  of  a  1914.  He  served  as  the  first  treas- 
poctn.  iircr. 

•n  there  is  precedent,  after  His  major  interests  were  bank- 


w  ascribed  to  the  omission  of  a  1914,  He  served  as  the  first  trcas- 

poem.  iirer. 

•n  there  is  precedent,  after  His  major  interests  were  bank- 
L  There  IS  ancient  Scottish  dog-  jpg  jpdustry  and  after  1918 
™a  to  this  effwt:  ‘The  omission  he  devoted  himself  primarily  to 
a  slight  diligence  constitutes  them,  remaining  a  stockholder  in 
^  negligence.’  That  is.  a  posi-  the  newspapers, 
e  action  or  the  mere  fact  of  not  Survivors  include  his  wife,  Mrs. 

conceiv-  Clara  Mary  Booth,  whom  he  mar- 
hl  "  serious  in  the  unknown  ^ied  in  Toronto  in  1898;  three 
,  children,  Mrs.  J.  Frazer  Whitehad, 

Protest  .Mail  Miss  Francis  M.  Booth  and 

Flowing  through  the  readers’  George  C.  Booth, 
pfotest  mail  was  a  chord  of  resent-  ■ 

against  the  newspaper  for  __  _  ...  , 

'•firing  some  of  its  syndicated  col-  “.y.  IrUOllSner  DieS 
’®iia.  notably  Drew  Pearson’s.  Pikeville,  Ky.  —  W.  J.  Ward, 

P®'  letter  made  the  point  that  Jr.,  54,  publisher  of  the  Pikeville 
J^w  Pearson  pays  you  for  print-  Daily  News  and  president  of  Ra- 
what  he  writes,  so  what  right  dio  Station  WLSI,  died  Oct.  15. 
•*0  you  have  to  delete  any  of  it?"  Mr.  Ward  bought  the  Cumber- 
Another  complained  about  publi-  land  Publishing  Co.  six  years  ago 
Orion  of  a  column  which  the  and  three  years  ago  he  converted 
"orld  purposely  did  not  run.  The  its  weekly  paper  into  a  daily.  One 
^er,  obviously,  had  read  the  of  his  sons,  John  Ward,  is  man- 
in  another  paper  or  heard  ager  and  treasurer,  and  another 
“>*  columnist  on  the  air.  son,  W.  Jeff  Ward,  is  secretary. 
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Herald  Examiner  and  then  went 
to  Portland,  Ore.,  where  he  was 
circulation  district  manager  in  As¬ 
toria  for  the  Portland  News-Tele¬ 
gram.  In  1938,  he  became  circula¬ 
tion  manager  of  the  Wheaton  (Ill.) 
Daily  Journal  and  later  he  was 
country  circulation  manager  of  the 
Gary  Post-Tribune.  He  served 
overseas  during  World  War  II  and 
was  appointed  circulation  manager 
of  the  Rockford  newspapers  in 
1947.  He  has  recently  served  as  as¬ 
sistant  to  the  co-publishers. 

Frank  Just  a  ‘Dean’ 

Frank  Just,  dean  of  Northern 
Illinois  newspaper  publishers, 
started  in  the  newspaper  business 
as  a  printer’s  apprentice  of  the  old 
Waukegan  (Ill.)  Gazette  in  1886. 
Four  years  later,  he  launched  his 
career  as  a  newspaper  editor  and 
publisher  of  the  Harvey  (III.) 
Headlight.  In  1896  he  acquired 
the  Libertyville  Independent  and 
in  1906  he  purchased  the  Wauke¬ 
gan  Daily  Sun,  operating  it  until 
1911.  He  left  the  newspaper  field 
for  a  short  while  to  enter  the 
garage  business,  but  in  1921  he 
established  the  Waukegan  Daily 
News  and  in  1930  he  purchased 
the  Waukegan  Sun  for  a  second 
time,  merging  it  with  the  Daily 
News  as  the  Waukegan  News-Sun. 

Ward  Just’s  Career 

F.  Ward  Just,  general  manager 
of  the  Waukegan  News-Sun,  is 
also  general  manager  of  the  News- 
Sun  radio  station,  WKRS,  and  of 
the  Keystone  Printing  Service,  Inc. 
He  is  actively  in  charge  of  the 
newspaper  and  radio  station  and 
is  widely  known  in  the  newspaper 
field.  He  is  past  president  of  the 
Illinois  Daily  Newspaper  Markets. 

Before  entering  the  practice  of 
law,  Mr.  Miller,  second  vicepresi¬ 
dent  of  the  new  corporation,  was 
managing  editor  of  the  Daily  Re¬ 
public,  when  his  uncle,  C.  L. 
Miller,  was  publisher.  Mr.  Scha- 
backer  was  in  the  circulation  de¬ 
partment  of  the  Register-Gazette 
and  later  was  with  the  Chicago 
Evening  American.  Mr.  Layman 
has  made  newspaper  accounting 
his  special  function  for  many 
years.  Mr.  Abegg  has  been  a  fi¬ 
nancial  counsellor  on  the  business 
functions  of  the  two  Rockford 
papers. 

Mr.  Bartlett  is  the  son  of  Elliott 
S.  Bartlett,  who  was  associated 
with  Rockford’s  newspapers  for 
many  years.  The  grandfather  of 
Upton  Bartlett  merged  the  Regis¬ 
ter  and  Gazette  in  1891.  Mr.  Bart¬ 
lett  has  worked  for  the  Birming¬ 
ham  (.\la.)  News  and  Age-Herald 
and  was  with  Kelly-Smith  Co., 
I  newspaper  representatives,  in  New 
York.  He  was  formerly  in  the  ad¬ 
vertising  department  of  the  two 
Rockford  papers  until  1933.  He 
■  has  recently  been  with  the  Roper 
Corp. 


8L500  Subs 
Get  Rockford 
Newspapers 

Rockford,  Ill.  —  Serving  more 
than  81,500  subscribers  in  North¬ 
ern  Illinois  and  Southern  Wiscon¬ 
sin,  the  combined  circulations  of 
the  Rockford  Morning  Star  and 
Register-Republic  rank  as  the  sec¬ 
ond  largest  newspaper  coverage  in 
Illinois,  outside  Chicago. 

The  most  recent  ABC  figures 
give  a  combined  morning  and  eve¬ 
ning  circulation  of  81,508  daily, 
with  a  Sunday  figure  of  60,518  for 
the  Morning  Star.  Since  1945,  the 
combined  circulations  of  the  two 
Rockford  papers  have  increased 
from  an  average  of  60,000  daily  to 
81,500  subscribers. 

Publish  12  Issues  Weekly 
The  evening  Register-Republic 
publishes  three  editions  daily  and 
the  Morning  Star  has  four  edi¬ 
tions,  six  days  a  week,  skipping 
Monday  publication. 

The  Register-Republic  is  an 
amalgamation  of  four  dailies 
which  were  founded  here  at  vari¬ 
ous  times  between  1855  and  1896. 
The  Star  has  retained  its  identity 
since  its  inception,  March  20, 
1888. 

Mrs.  McCormick  Enters  Field 

The  Register  -  Republic  came 
into  existence  Sept.  29,  1930, 

when  the  late  Mrs.  Ruth  Hanna 
McCormick,  later  Mrs.  Albert  G. 
Simms,  completed  the  purchase 
and  merger  of  the  three  daily 
newspapers  then  serving  Rockford 
— Register-Gazette,  Morning  Star 
and  Daily  Republic.  She  formed 
Rockford  Consolidated  Newspa¬ 
pers,  Inc.,  which  has  now  been 
purchased  by  Winnebago  Newspa¬ 
pers,  Inc. 

The  1930  consolidation  resulted 
in  two  papers — Morning  Star  and 
Register-Republic. 

Two  years  prior  to  the  consoli¬ 
dation,  the  Register  -  Gazette 
merged  with  the  Star.  The  same 
year  Mrs.  McCormick,  wife  of  the 
late  U.  S.  Senator  Medill  McCor¬ 
mick,  whose  brother.  Col.  Robert 
R.  McCormick  is  editor  and  pub¬ 
lisher  of  the  Chicago  Tribune, 
purchased  the  Daily  Republic.  A 
two-year  circulation  battle  devel¬ 
oped  until  owners  of  the  three 
papers  effected  a  merger. 

Under  the  1930  consolidation, 
Mrs.  Ruth  Hanna  McCormick 
Simms  became  president  and  pub¬ 
lisher;  Barney  Thompson,  vice- 
president  and  editor;  Fred  Sterling 
and  Roscoe  Chapman,  vicepresi¬ 
dents;  and  Elliott  Bartlett,  general 
manager. 

'  Upon  the  death  of  Mrs.  Simms 
in  1944,  her  husband,  Albert 

’  Simms,  became  president.  E.  K. 
Todd,  who  had  been  general  man- 

I  ager,  became  a  director  of  the 
publishing  company.  Since  June  of 
this  year,  Mr.  Todd  and  Mr. 
Thompson  have  been  co-publishers. 
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veteran  North  Dakota  newspaper-  mcnt  five  years  ago  city  editor  of 
man,  Oct.  25.  He  formerly  worked  the  Portage  (Wis.)  Daily  Regisler- 
on  the  Williston  Daily  Herald,  the  Democrat,  Oct.  21.  He  worked 
Minot  Daily  News,  the  Fargo  on  newspapers  in  Indiana  and 
Forum  and  as  Associated  Press  Kansas  before  coming  to  Wiscon- 
correspondent  at  Bismarck.  sin  in  1891,  and  beeame  city  edi- 

*  ♦  *  tor  of  the  Register-Democrat  in 

W.  B.  Krause,  83,  founder  of  1920. 

the  Port  Washington  (Wis.)  Her-  ♦  ♦  • 

aid  and  its  publisher  for  51  years,  Alfred  Sloan,  63,  former  part- 
Oct.  22.  ner  in  the  Norman  (Okla.)  Tran- 

*  *  *  script,  Oct.  19. 

John  T.  Hull,  77,  former  edi-  *  •  ♦ 

tor  of  the  Saskatoon  (Sask.)  Star-  John  E.  Dubois,  77,  former 
Phoenix,  Oct.  20.  owner  of  the  Newark  (N.  Y.)  Ga- 

*  ♦  ♦  zette  and  the  Marion  (N.  Y.)  En- 

Edward  E.  Suffern,  61,  one-  terprise,  Oct.  20. 

time  business  manager  of  the  Chi-  *  ♦  ♦ 

cago  (Ill.)  Journal  of  Commerce  Frank  Coleman  Parker,  71, 
and  vicepresident  and  treasurer  of  until  a  year  ago  head  of  the  San 
the  old  Chicago  Evening  Post,  Francisco  (Calif.)  Chronicle  copy 
Oot.  22.  desk,  Oct.  20.  He  was  formerly  a 

*  *  ♦  reporter  for  Chicago,  Boston  and 

William  A.  Dolan,  69,  presi-  newspapers. 

dent  of  the  New  Jersey  Herald, 

Sussex  County  weekly,  Oct.  28.  7f - m  /*  '  7  _ _ _ 


ANNOUNCEMENTS 
Publications  for  Sale 


Leonard  J.  Schl.acht,  53,  ad¬ 
vertising  manager  of  the  East  Side 
News,  New  York  weekly,  Oct.  27. 

*  It:  « 

Louis  P.  Mayer,  77.  president 
of  the  Philadelphia  Gazette  Pub¬ 
lishing  Co.,  publishers  of  a  Ger¬ 
man-language  newspaper,  Oct.  23. 


Priced  nt  $140,000  c.i.sli.  Xct  last  jtir 
$36,000,  or  10%  on  $360,000.  L'uj. 
l>ose(l  in  county  seat  of  6,0u0;  ski 
e.S.OOO.  Circulation  3,200  paid.  Sit! 
acriptions  $9.30. 

MAY  BROS.,  Newspaper  Broken 
Binghamton,  New  York 


John  W.  Ball,  61,  agriculture 
reporter  for  the  Washington  (D. 
C.)  Post  and  former  managing 
editor  of  the  Des  Moines  (Iowa) 
Capital,  Oct.  23. 


NEW  MEXICO  County  seat  weekly 
Beady  for  daily.  $80,000.  Mimi 
Griffin,  Broker,  Tucumcari,  N.  X. 


MIDWEST  ABC  DAILY 
$120,000,  half  down. 

MAY  BROS. 

Binghamton,  New  York 
No  telephones  please 


W.  J.  Ward,  Jr.,  54,  publisher 
of  the  Pikeville  (Ky.)  Daily  News 
and  president  of  radio  station 
WLSI,  Oct.  15. 


SMALL  WEEKLY,  Western  Nortk 
Carolina.  Priced  at  $15,000,  with  $7.- 
500  cash  to  settle  estate.  Apartmut 
in  plant.  Get  a  home,  newspaper  sad 
job  plant,  with  lot  and  buildinc  In 
less  than  the  cost  of  a  home.  Pnbliik- 
era  Service,  P.  O.  Box  3132,  GritU' 
boro.  North  Carolina. _ 


Ralph  Picard,  54,  former  city 
editor  of  the  old  Memphis  (Tenn.) 
News-Scimitar,  Oct.  15. 


EASTERN  DAILY 


Robert  D.  Stanley,  81,  for¬ 
merly  active  on  .American  and 
Canadian  newspapers  and  Cana¬ 
dian  representative  for  the  Cleve¬ 
land  (Ohio)  News,  Oct.  21. 


$90,000  c.-ish 

May  Bros.,  Binghamton,  New  York 
No  telephone.s  please 


SITUATIONS  WANTED 
Insertions  Line  Rate 

1  $AB 


ALL  OTHER  CLASSIFICATIONS 
Insertions  Line  Rote 

1  $1.00 


4  and  over  .40  4  and  over  .86 

Situation  Wanted  Ads  payable  Inquire  for  26  and  62  time  rates. 

In  advance.  Add  16c  for  box  ser-  Charge  Orders  Accepted, 

vice. 

.  _  _ _ Add  16c  for  Box  Service 

ADVERTTSINO  AGENCIES  charged  at  our  National  Classified  rate 
lees  commission.  (Inquire  for  rates.) 

Goimt  30  unite  per  line  (add  1  line  for  Box  information).  No 
abbreviations.  Replies  mailed  dally.  Box  holders'  identities  held  in 
strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  last  Hail). 
EDITOR  A  PUBLISHER  reeei  ves  the  right  to  edit  all  copy 


TODAY’S  BEST  BUY 
WESTERN  Pennsylvania  AVeekly— a- 
elusive  field,  published  in  modtri 
jilant.  Gross  $75,000,  net  $15,000. 
Equipment  includes  2  linos,  Dupla 
press,  other  necessary  equipment.  Pri« 
$55,000;  $15,000  cash.  Box  430<. 
Editor  &  Publisher. 


Charles  E.  Koons,  69,  pub¬ 
lisher  of  the  Middletown  (N.  Y.) 
Times  Herald  since  1927,  Oct.  27. 


.\RUNDEL  Cotter,  69,  a  mem¬ 
ber  of  the  New  York  staff  of  the 
Wall  Street  Journal  since  1915, 
Oct.  27. 


Editor  &  Publisher  Classified  Dept. 
Times  Tower,  New  York  36,  N.  Y.  BRyont  9-3052 


Duane  Featherstonhaugh,  39, 
former  Associated  Press  staffer  in 
Albany,  N.  Y.,  Oct.  26, 


Frances  .V venue,  Venice.  Ci 


ABC  SOUTHERN  DAILY 
Evening  and  Sunday 
$125,000 

May  Bros.,  Binghamton.  New  York 
No  telephones  please 


ANNOUNCEMENTS 


ANNOUNCEMENTS 
_ Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes, 

A.  8.  VAN  BENTHUYSEN 
*46  Ocean  Avenue,  Brooklyn,  N.  Y, 
NEWSPAPER  APPRAISALS 
MAY  BROTHERS 

_ Binghamton,  New  York _ 

Appraisers  —  Liquidators 
PBINTORAPT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

Newspaper  Loans — Financing 

LOANS  on  machinery.  Real  Estate — 
any  amount,  anywhere,  quick  action, 
confidential.  Printcraft  Representa¬ 
tives,  277  Broadway,  N.  Y.  7,  N.  Y. 


Newspaper  Brokers 


DAILIES  AND  WEEKLIES 
Ray  E.  Mohler  A  Associatea 
Boston  Bldg.,  Denver  2,  Oolorado 


tor-  for  better  newspaper  properties, 
the  Good  selection  dailies,  weeklies. 

ODETT  A  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 
PURCHASES,  loans,  sales,  handled 
discreetly.  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  N.  C. 

★★The  “GOLDEN  RULE”  is  our 
yardstick.  Arthur  W.  Stypes,  625  Mar- 
ket  Street,  San  Francisco  5,  Calif. 
FOR  31  YEARS — We  have  dealt  in 
nothing  hut  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 
OWN  A  NEWSPAPER 
ON  Pacific  Coast  where  business  and 
Mimate  are  good  I 

J.  R.  GABBERT 

3937  Orange, _ Riverside,  Calif. 


SOUTHWESTERN  IOWA  SUBUR^ 
— COUNTY  SEAT.  Exclusive  weekJT 
Gross  $43,000.  Priced  below  gross  in 
quick  sale  to  dissolve  partnersW- 
Neat,  efficient  2-Lino  plant,  Kluge, 
graving  plant,  one  of  best  weekly  shop* 
in  Western  Iowa.  Consistent  esrser 
and  contest  winner  for  many  yew 
Biggest  weekly  in  8th  richest  couOT 
in  Iowa.  Bailey-Krehbiel^  Newspaper 


loHN  B.  Darby,  56,  since  1937 
a  copyreader  on  the  financial  desk 
of  the  New  York  Herald  Tribune 
and  previously  a  staffer  on  other 
New  York  newspapers.  Oct.  23. 


OLD  ESTABLISHED  Newspaper. 
Gross  exceeds  $75,000.  Potential  fflW 
bigger.  Experienced  publisher  or  sys 
dieate  may  find  this  opportunity.  W" 

elusive  field.  Box  4325,  Editor  4  «»■ 


Publications  for  Sale 


Helen  Eager,  54,  drama  and 
motion  picture  critic  for  the  Bos¬ 
ton  (Mass.)  Traveler  since  1927, 
Oct.  23. 


EASTERN  DAILY 


Netting- 


lisher. 


GOOD  WEEKLY  and  Job  PrintiM. 


Price- 


California.  )5arl  MoGinnis, 
Box  659,  LaJolla,  California. 


Roy  M.  McClintock,  74,  for¬ 
mer  political  writer  for  Oklahoma 
newspapers.  Oct.  26. 


$85,000,  half  down 
Bros.,  Binghamton,  New  York 
No  telephones  please 


OONPIDEN'nAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  V entura.  California 


EVENING  EXCEPT  SUNDAY 
Eastern  Location 
$200,000  cash 


WASHINGTON:  Ideal  Weekly.  Good 
shop.  Gross  over  $50,000.  $20,000 

handles.  Jack  L.  .Stoll  &  Associates, 
49.58  Melrose  Avenue,  Los  Angeles  29, 
California. 


May  Bros.,  Binghamton,  New  York 
No  telephones  please 

Poblkatloiis  Wanted  _ 

HAVE  $75,000  for  down  payment  j* 
California,  New  Mexico,  'Texas.  C***' 
rado  or  Arizona  daily  or  semi-weew 
with  established  earnings,  growth  r^ 
ord.  Write  fully  first  letter.  ** 
4217,  Editor  A  Publisher. 

1,  1952 


COMMERCIAL  DAILY 

City  of  400.000 

Price  $35,000  Cash 


STANDARD  APPRAISAL  CO. 
Boston  6  Church  Street  Atlanta 
Philadelphia  Chicago 

Pittsburgh  New  York,  N.Y.  St.  Louis 


ros.,  Binghamton,  New  York 
No  telephones  please 


Frederick  W.  Compton,  44, 


EDITOR  &  PUBLISHER  for  November 
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establish  your  own  NewnpAper. 
Mbie  ind  King  County,  WMbington 
ifer  excellent  opportunities  for  food 
mannity  weeklies  or  shopping  papers 
s  eempetent  newspapermen.  No  plant 
srestment  required,  as  we  have  ezcel- 
eet  fseilities  and  are  willing  to  offer 
low  printing  prices  to  help  pub- 
okere  establish  papers  in  good  areas. 
?leiie  do  not  write  unless  you  are 
Mpetent  to  establish  and  publiah  a 
nvipsper  and  are  able  to  finance  the 
jajMt  until  it  can  be  made  to  pay. 
Ti  estimate  between  one  and  two 
ytir'l  time  as  required  to  make  a  new 
jiptr  s  paying  proposition.  Write: 
!im  Publishing  Company,  2312  Third 
in,  Seattle  1,  Washington. 


ANNOUNCEM  ENTS 


NEWSPAPER  SERVICES 


Publications  for  Sale 


Press  Engineers 


EVENING  AND  SUNDAY 

.1750,000 
Half  Down 

MAY  BROS. 

Binghamton,  New  York 
No  telephones  please 


Easiness  Opportunities 


lEWSMAN  would  like  working  inter- 
st  in  a  thriving  newspaper  in  V.  S. 
npksl  area.  Can  invest  up  to  ^0,- 
wO  ind  15  years’  newspaper  ezperi- 
Box  4313,  Editor  &  Publisher. 


PUBLISHER  desires  well-established, 
.iryt  or  medium-size  weekly,  or  small 
iiily  in  southeastern  or  south  central 
P'iniylvania,  Delaware  or  Maryland, 
lith  I  long  record  of  profitable  opera- 
.ju.  $50,000  to  $250,000  class.  Re- 
yiy  to  Box  4324,  Editor  &  Publisher. 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling  —  Moving  —  Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Saticoy  St..  Sun  Valley,  Calif. 
_ POplar  6-0610 _ 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants 
Repsirs,  maintenance,  service  nation 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  Inc. 

3626-31  St.,  Long  Island  City  1,  N.Y. 
STillwell  6-0098-0099 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  3.  N.  Y. 
Phone  SPring  7-1740 


NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
—  moved  —  erected.  Ridgewood,  New 
Jersey.  RI  6-4252. 


Cline  Systems  Serviced 
ALBERT  L.  PETERSON 
Registered  Professional  Engineer 
References  Furnished 
5728  W.  Superior,  Chicago  44,  Ill. 


NEWSPAPER  SERV1CF.S 


Art — Cartoons 


ITORl.AL  C.V  RTOON^S^^specIan^ 
jnpired  to  present  your  view  of  local 
jnblemi.  Nationally  known  cartoon- 
M.  Box  4332,  Editor  &  Publisher. 


Printing  Promotion 


.’UBUSHERS  with  Commercial  Print 
Find  out  about  Business  — 
Biilding  Campaigns  (low  cost)  pre- 
to  order.  Increase  printing 
»uiaeM  locally,  surrounding  area  or 
welt^  mail  order  sales.  Finkle  Ad- 
'trtiting,  8809  West  Pico,  Los  An- 
pH  California. 


Promotioa 


'lOBT  FILLERS  are  what  the  Editor 
itttwd  at  Press  Time.  Write  Dickin- 
«  nUer  Service,  23(M  North  62nd 
^t,  Omaha  4,  Nebraska,  for  details 
■  veekly  service. 


Cik  CUTS  THAT  SPUR 
CLASSIFIED 
lUTOMOTlVE  LINAGE 

SAYS  Frank  Bennack,  Jr.,  Clsssi- 
W  Manager  of  the  Delta  Democrat- 
IiaiM,  •‘The  used  car  cuts  in  the 
Howard  Parish  Service  are  most 
nafnl.  Only  today  I  ran  a  half-page 
UlM»i8e(l  Display  ad  filled  with 
yoar  csr-mats.” 

A  SUBSCRIPTION  to  Tested 
^anl  Ad  Selling  Plans  brings  you 
j  *  *1*^  other  material  aplenty  for 
•neloping  both  straight  Classified 
Classified  Display.  If  there’s  no 
^•rd  Parish  client  in  your  city, 
*aer  this  profit-stimulator  today. 

HOWARD  PARISH 

,.J**f«d  Want  .Ad  Selling  Plans 

7«th  St.  Miami  47,  Fla. 


Maintenance,  Sarviee,  Repairs,  Erection 

SAM  S.  PUNTOLILLO 

311  Lincoln  Avenne,  Lyndhurst,  N.  J 
SPECIALIZING  in  Duplex  and 
Goss  Fiat-bed  Webs 


Dismantling,  Erecting  Rotary 
and  Fiat-Bed  Newspaper  Presses 
SEEDS  PRESSROOM  SERVICE 
Box  295,  Guthrie,  Okla.,  Ph.  1261 


E.  P.  WALLMAN  A  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  StreM 
Rockford.  Illinois 


CENTRE- AMMON  CO..  Inc, 

(Div.  of  Centre  Tracking  Oo.,  Inc.) 
Mschinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  1X>NG  DISTANCE 

575  Washington  St.,  N.  Y.  14,  N.  T 
PHONE  WATKINS  4-2010 


MACHINERY  and  SUPPLIF.S 


Binders — Files 


ROUTE  BOOK  COVERS 
The  HAARVIG 
ROUTE  B(X)K  COVERS 
are  used  by  Circulation  Managers 
from  Coast  to  Coast. 
Manufaetured  by 

HA.VRVIO  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39,  III. 


Cooinwii  Room 


Syndicates — F  eatures 


MAT  ROLLER  81,500.  Good  Mats 
guaranteed.  Dealer,  Box  328,  Dow¬ 
ners  Grove,  lUinoie. 


j^kSALIST  returning  to  Live  South 
offers  Weekly  Column  on 
and  Italian  Riviera  life,  per- 
pjjjhwi,  events.  Box  4203,  Editor  A 

IN  THE  NATION’S  OAPffAL 
jjmag  North’s  book  reviews  in  the 
“Jinfton  Post  are  shaping  the  read- 
Jj*  twits  of  the  world’s  most  power- 
"  *1*17.  For  a  celebrity  reviewer, 

‘••W  from  coast  to  coast,  write  or 
^  The  Sterling  North  Book  Review 
Morristown  4,  New  Jersey. 

editor  publisher  for  November  1.  1952 


LINOTYPES 

27  -  22  -  19  -  14  -  8.-5 

INTERTYPES 

DSM  -  OSM  -  0  -  B  -  A 


Either  reconditioned, 
Rebnilt-Guaranteed, 


I  is”,  or 
desired. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  38,  N.  T. 


Whether  Ton  Buy  Through  a  Brok¬ 
er  or  Owner — FOB  A  GOOD  DEAL 
you  can  BELT  on  Advertisers  in 
EDITOR  A  PUBLISHER  CLASSI¬ 
FIED  SECTION. 


MACHINERY  and  SUPPLIES 
_ Complete  Plants _ 


PLANT  LIQUIDATION 

of  the  former 

Sussex  County  Independent 
Newton,  N.  J. 

★  ★  ★ 

THE  FINEST  equipment  ever  offered 
on  the  used  market.  Most  of  these 
items  are  less  than  two  years  old. 

★  ★  ★ 

DUPLEX  Flatbed  Press,  Model  A. 

INTERTYPE,  V-1,  Ser.  No.  31,436. 
INTEBTYPE,  C-2.  Ser.  No.  21,437. 
(The  above  two  are  latest  model 
HI-SPEED  machines) 
rN'TERTYPE,  CaS.VI,  Ser.  No.  14,149, 
with  quadder. 

2  Complete  TELETYPESETTEB  Out¬ 
fits,  Standard  Perforators,  Operat¬ 
ing  Units,  and  Keyboards. 

PINE  assortment  Intertype  MATS. 

from  6  to  48  pt.  (almost  new). 
EXTRA  full  and  split  Magazines. 

VANDEBCOOK  Proof  Press,  Model  O. 
HAMM(>ND  Glider  .Saw,  G-22. 
HAMMOND  8  col.  E-Z-Kaster. 

MISCELLANEOUS  equipment.  Metal, 
Newsprint,  etc. 

★  ★  ★ 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  N.Y.C.  BByant  9-1132 


Composilig  Room _ 

LINOTYPES  and  Intertypes,  Models 
5,  8,  14,  26.  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Gosa  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 


FOR  SALE:  No.  23  Vandercook  Elee- 
trie  Proof  Press,  handling  maximum 
form  siie  14x27}^'  speedy  and  effi¬ 
cient,  in  condition  like  new.  Thomas 
W.  Hall  Company,  Inc.,  Stamford. 
Connecticut. 


Our  Metal  Sides  enable  yon  to 
BUILD  YOUR  OWN 
Galley  Cabinets  —  Type  Cabinets 
Send  for  Descriptive  Oireular 
L.  Beecher,  1150  Diversey,  Chicago  14 


MaO  Room 


POLLARD  ALLINO  Tabtoid  marginal 
addresser.  Late  Model  AA,  Used  very 
little.  Will  sell  ,or  trade  for  late 
Model  EP  envelope  addresser.  Box 
4100,  Editor  A  Publisher. 


Press  Room 


HOE 


5  UNIT  PRESS 


.5 — 16  PAGE  balcony  type  units. 

1  DOUBLE  FOLDER  with  Cutler 
Haiiiiner  Conveyor. 

C.  H.  DRIVE — two  7.'ihp  220v  2  phase 
motors  with  two  lOhp  starting  mo¬ 
tors. 

('ONTROL — Cutler  Hammer. 

23-9/16*  cut-off  Yi"  plates  25,000  eph 
PRODUCES  40pp  straight  80pp  col- 

AUTOMATIC  ink  rail. 

HOE  automatic  tension  device. 
EXCELLENT  condition  Rubber  rollers. 
GENEROUS  spares. 

Pony  Autoplate  equipment  included. 

Enquiries  to:  The  Publisher 

'The  Ottawa  Citizen' 

Sparks  St.,  Ottawa,  Out.,  Canada 
OR 

E.  G.  Ryan  A  Co. 

727  S.  Dearborn  St. 

Chicago.  Illinois 


MACHINERY  and  SUPPLIES 
_ Presa  Room _ 

4  UNIT  scon 

22^'  cut-off,  double  folder,  roller 
bearings,  steel  cylinders 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


MODERN  HOE  NEWSPAPER  PRESS. 
12  Super  Speed  unit.  Caipable  produc¬ 
ing  96  pages.  With  4  folders,  modern 
high-speed  stereotype  equipment. 
33-9/16'  cut-off.  Can  also  sell  as  72 
or  48  page  press.  Dismantled  and 
ready  for  immediate  shipment.  In¬ 
fection  invited.  Broker,  Box  4025, 
Editor  &  Publisher. 


5  UNIT 

HOE  PRESS 

5— 16-PAGE  Balcony  Type  Units 
Substructure  with  Roll  Stands 
Ink  Pumps,  Rubber  Rollers 

1  DOUBLE  Folder,  CH  Conveyors 

2  AC  MOTOR  Drives  Full  Automatic 

I  PONY  Autoplate  Machine 

For  Further  Information  Write: 

The  Ottawa  Journal 

Ottawa,  Canada,  or 

John  Griffiths  Co.,  Inc. 

II  West  42nd  St.,  New  York  36,  N.  Y. 


UNITS 

I  HAVE  extra  units  to  add  to  your 
present  press  in  any  cut-off  length. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


48-PAGE  HOE  FOR  SALE 

OONSISTS  of  3  units,  arch  type,  wi^ 
double  high-speed  Folder,  and  A.C. 
Motor  Equipment. 

23^/16*  Sheet  Cut 

Immediately  available 
Very  Attractive  Price 


THOMAS  W.  HALL  COMPANY,  Inc. 
Stamford,  Connecticut 


MODEL  AB  Duplex  flat-bed  press. 

ROTOGRAVURE  PRESS  24  Page 
TAB,  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86.  N.  Y. 


-Hoe  Straight  Pattern  UniU  22%* 
with  two  color  cylinders,  two  double 
folders,  two  AC  drives. 

-SCOTT  Special  6  columns  Tabloid 
uniU,  AC  drive.  Pony  Autpplate. 

-HOE  Vertical  Units,  AC  drive,  22% 

“"gEO^E  0.  OXFORD 


32  PAGE 

DUPLEX  TUBULAR 

2  TO  1  MODEL — with  AO  drive  and 
Complete  Stereo  with  Vacuum  Back 
Casting  Box. 

Broker,  Box  3537,  Editor  A  Publisher. 


3  UNIT  HOE 

22^".  Reels,  tensions,  pasters,  color 
fountain,  rubber  rollers,  complete 
8-tereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .4venue,  New  York  36,  N.  T. 

i 
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MACHINERY  and  SUPPLIES 


Press  Room 


HELP  WANTED 


Administrative 


6  UNIT  HOE  PRESS 


t7i)«  21J4"  cut -off,  2 
doable  folderg,  rabbeir  rollers;  serial 
No.  2594.  Available  immediatelv.  Can 
be  divided. 


BEN  SHULMAN  ASSOCIATES 


500  Fifth  Avenue,  New  York  SO,  N.  Y. 


GENERAL  MANAGER  for  6,000  cir¬ 
culation  Rocky  Mountain  daily.  Ab¬ 
sentee  owner.  Pleasant  city,  growth 
potential.  Salary  plus  peixentage  of 
profit.  No  stock  participation.  Appli¬ 
cant  must  have  extensive  advertising 
experience,  administrative  ability  and 
some  editorial  knowledge.  Age  25-40. 
This  is  an  excellent  opportunity.  Write 
fully,  including  detailed  history  and 
references  to  Box  4316,  Editor  & 
Pubiisher. 


A  rtists — Cartoonists 


★  SINCE  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usualiy  have  a  list  of  good 
used  presses  available  or  which  may 
be  available  soon,  for  newspapers  of 
all  sixes. 

★  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  OORRESPONDBNOE  invited. 


ARTISTS,  here’s  your  chance  for 
a  toip  notch  newspaper  connection. 
Excellent  pay,  unlimited  opportunity 
for  the  man  who  can  put  some  xing 
into  an  art  department  with  his  ideas 
and  work.  Box  4201,  Editor  &  Pub¬ 
lisher. 


THE  GOSS 

PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Chicago  8,  Ill. 


COPY  WRITER  —  make  advertising 
layouts,  pasteups;  do  minor  art  work, 
such  as  signatures,  etc.  Send  samples, 
references,  salary  desired.  Advertis¬ 
ing  Director,  Jackson  Daily  News, 
Jackson,  Mississippi. 


CUTLER-HAMMER  paper  conveyor 
75  feet  long  6  wire  pipe  construction. 
George  C.  Oxford,  Box  903,  Boise, 
Idaho. 


EDITORIAL  Photo  Retouch  Artist, 
also  good  at  lettering  and  layouts. 
Box  4310,  Editor  &  Publisher. 


Circulation 


3-UNIT  SCOTT 


ASSISTANT 

CIRCULATION  MANAGER 


PI/)OB-fed  press  224i"  sheet  cut. 
double  folder,  roller  bearings,  solid 
cylinders  with  3  sets  .ingle  bar.s :  new 
3-High  roll  stand  with  Jones  tensions 
and  electric  hoist. 


MUST  BE  thoroughly  seasoned  and 
qualified  to  train,  lead  and  inspire  men 
and  boys  engaged  in  home  delivery 


distribution  on  lar^e  operation.  Fur¬ 
nish  complete  details  about  yourself. 


Walter  Scott  &  Co.,  Inc. 

PLAINFIELD,  N.  J. 


age,  marital  status  and  resume  of 
past  experience  along  with  references 
and  expected  saiary.  Write  Box  4231, 
Editor  &  Publisher. 


THREE  39"  x  53"  No.  1  Miehie  Auto¬ 
matic  Cylinder  Presses,  Dexter  Auto¬ 
matic  Feeders.  For  job  and  catalog 
work  or  can  be  purchased  as  hand  fed 
— ideal  for  8-page  newspaper.  Can  be 
seen  running.  Priced  right.  Turner 
Printing  Machinery,  Inc..  2630  Pavne 
Avenue.  Cleveland  14,  Ohio.  Tower 
1-1810.  Branches:  Chicago.  Detroit. 


NEED  CIRCULATION  MANAGER 
December  1st,  Northern  Caiifomia,  5- 
day  Daily.  Circulation  now  3,700; 
room  for  strong  increase.  Salary  and 
good  incentive  bonus.  All  replies  con- 
fidentiai.  Box  4311,  Editor  &  Pub¬ 
lisher. 


GOSS  FOLDER,  22  %"  cut-off,  high 
speed ;  single  or  double,  with  framing 
to  units;  also  balloon  formers  avail- 
ble,  and  Mail  folder.  Dealer.  P.  O. 
Box  328,  Downers  Grove,  Illinois. 


Classified  Advertising 


WANTED: 

OLASSIFIEiD  ADVERTISING 
MANAGER 


Stereotype 


EXCELLENT  STEREO  EQUIPMENT 


Color  Plate  Preregister  machine 
Automatic  Autoplates 
Junior  Autoplates 
Antoshavers 

8-10  Ton  furnaces;  gas  or  electric 


SALES  ABILITY  and  enthusiasm  more 
important  than  experience.  Outstand¬ 
ing  potential  on  a  growing  dally  ^- 
per.  Salary  and  commission.  Write 
giving  full  details  to: 

MICHAEL  J.  BRISSETT 
GAINESVILLE  DAILY  TIMES 
Gainesville,  Georgia 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


FOR  SALE 

Scorcher  in  A-1  condition.  220  AC, 
60  cycle.  The  Virginian,  Covington, 
Virginia. 


CLASSIFIED  ADVERTISING 
M.\'NAGER 

Small  daily  ABC  paper  offers  excellent 
opportunity  for  man  with  experience 
and  ability  to  take  charge.  'Top  sal¬ 
ary,  pleasant  working  conditions.  Sub¬ 
urban  to  Cleveland.  Write,  W.  K. 
Glasgow,  News-Herald.  Willoughby,  O. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 


ASSISTANT 

CLASSIFIED  MANAGER 


COMPOSING  ROOM  EQUIPMENT 


COMPLETE  PLANTS 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


GOSS-DUPLEX  WANTED 
GOSS  or  Duplex  Flat  Bed,  also  Small 
Stereo  Press  needed.  Tompkins  Print¬ 
ing  Equipment  Go.,  714  S.  Clark 
Street,  Chicago,  Illinois. 


UNUSUAL  opportunity  for  experi¬ 
enced  classified  or  local  display  sales¬ 
man  who  feels  he  now  has  the  qualifi¬ 
cations  to  step  ahead.  Excellent  start¬ 
ing  salary  and  chance  for  rapid  ad¬ 
vancement  in  our  17-member,  wide 
awake  classified  department.  Layout 
and  copy  writing  ability  necessary  as 
we  sell  big  percentage  of  classified 
display. 

WRITE  George  Bauer,  Topeka  Capi¬ 
tal-State  Journal,  Topeka,  Kansas. 


WANTED  'TO  BUY :  One  cutting  off 
cylinder  21}4"  cutoff.  plates.  Box 
4226,  Editor  &  Publisher. 


Dfaplay  Advertfaiiig 


TUBULAR  PRESS,  2-1  model,  16  to 
24  pages,  will  pay  cash.  Describe 
fuliy,  giving  date  of  availability.  Will 
inspect.  Box  41339,  Editor  &  Publisher. 


HELP  WANTED 


Display  Advertising 


EXPERIENCED 
LOCAL  DISPLAY 
SOLICITOR 


WITH  managerial  ability  for  me¬ 
dium  sise  New  England  daily. 
Must  be  able  to  make  layouts 
and  sell  in  competitive  market. 
Here  is  an  opportunity  for  an  ag¬ 
gressive  man  to  prove  himself 
and  be  advanced  promptly.  State 
age  and  experience.  Box  4140, 
Editor  &  Publisher. 


ARE  YOU  a  Woman  who  knovi  tk 
Newspaper  businesst  Do  yon  lUi  u 
edit,  guide  a  staff  and  are  you  foil  g 
ideas  that  would  make  woman’s  p«|« 
sparklet  We’re  looking  for  laci  t 
dynamic  leader.  The  pay  is  exesUat 
the  paper  is  big  and  the  opportsiit; 
is  unlimited.  Box  4200,  Editor  k  Fit 
lisher. 


Excellent  opportunity,  solid  future  for 


EXPERIENCED  display  advertising 
man.  One  who  can  do  layout  and 

copy  work  for  diversified  accounts.  No  .  _  , 

high-pressure,  just  sound,  down-to-  EXPERIENCED  DESKMAN  for  Ssml' 
earth  selling.  Hospitable  city  of  25,-  ern  New  England  Daily  of  high  itind- 


Lewiston,  Idaho. 


vided  by  company.  Address  Box  IMl 
Editor  *  Publisher. _ _ 


Sidney  Daiiy  News,  Sidney,  Ohio. 


WANTEU) — Young,  experienced  adver-  how  to  piay  in  good  makeup, 
tising  manager  salesman  for  unopposed 

Southwestern  weekly,  town  of  4,000.  THIS  is  no  soft  snap  nor  easy  cluir 
Write  qualifications,  sala^  expected,  for  dreamers,  nor  a  job  for  hind- 
Box  4233,  Editor  &  Publisher.  Khnker  or  nublic  relations  glad  hud- 


WORKING 

ADVERTISING  MANAGER 


shaker  or  public  relations  glad  hud- 
erl  Want  no  griper  or  malingerer  W 
one  who  sympathetically  can  get  tif 
best  out  of  talented  staff. 


WRITE  Box  4335,  Editor  &  Publisher 
SMALL  DAILY,  highly  competitive  I  giving  all  details,  age,  expenenee. 
needs  good  promotional-minded  man  j  salary  expected, 
with  sales  ability.  Ample  reward  for 

proven  results  and  effort.  _ ■ 


ALSO  Staff  Salesman  wanted  to  aug-  p'eVV  Western"  small  city,  has  open- 
mcnt  present  stock.  Please  state  posl-  !  editorial  writer  of  ability  ui 


INDEPENDENT  REPUBLIC.4N  ne«i- 


- - -  .wwww  w J  J  eaitonai  wnier  oi 

tion  applying  for,  salary  expected  and  ‘  n.-jence  Box  4326,  Editor  i  Pslt 
experience.  Box  4215,  Editor  &  Pub- 

lister.  - - 


lisher. _  ^ - r 

ADMAN  to  handle  selling,  copy  and  MORNING  PAPER,  Midwest  !■ 


layout  for  country  weekly  in  north-  400.000,  looking  for  top-not^  PT 
west  Jersey  on  salary  basis.  Journal-  reader.  Must  be  accurate,  soD^ 
ism  training  or  some  experience  pre-  furnish  best  of  references,  in  rw^w 

ferred.  Write,  giving  qualifications  and  state  age,  experience  and  ms  • 

references,  to  Box  4329,  Editor  &  Pub-  status.  Good  salary  to  right  man.  noi 
lisher.  4319,  Editor  &  Publisher. _ 


DISPLAY  ADVERTISING 


DISPLAY  ADVERTISING  SALES¬ 
MAN  must  be  able  to  write  and  sell 
result-producing  retail  copy.  Daily 
newsf^er  in  New  Jersey  metropolitan 
area.  Write  stating  age,  experience  and 
salary  expected.  Interview  can  be  ar¬ 
range.  Box  4230,  Editor  &  Publisher, 


with  ability.  Apply,  Herald,  Yazoo  Write  Box  4315,  Editor  &  PublUjlL 


City,  Mississippi. 


EdHorial 


GENERAL  NEWS  REPORTER 
Cabbie  of  receiving  promotion, 
he  Virginian,  Covington,  Virginii 


earth  selling.  Hospitable  city  of  25,-  ern  New  England  Daily  of  high  i^d- 
000  in  heart  of  Sportsman’s  Paradise,  ards  and  excellent  reputation,  nut 
Mild  climate  I  Mnd  complete  back-  be  able  to  handle  heavy  wlw  buditt 
ground,  references  and  sample  lay-  or  sit  in  slot.  Only  man  of  high  qnli- 
outs  in  first  letter  to  Advertising  fications  need  apply.  Five-dsy  wut 
Manager,  Lewiston  Morning  Tribune,  Blue  Cross  and  Life  Insurance  pio- 


POSITION  OPEN  on  display  staff  of 
10,000  evening  dally  for  young  mar¬ 
ried  man  preferably  with  college  back-  P  Ft  I  T  O  R 

ground.  If  you’re  inexperienced  or  C  U  I  I  W  ix 

have  limited  advertising  experience 

this  is  your  opportunity  to  grow  with  EASTERN  Morning  daily,  small 
a  daily  that’s  aggressive  and  well  re-  wants  editor — executive  who  will  di- 

garded.  Write  in  confidence  to  the  rect  iocal  staff,  write  heads,  maksi? 
•ispiay  Advertising  Manager.  The  paper.  Nothing  to  write.  Mature,  hud- 


The  Virginian,  Covington,  Virginia.  '  &  Publisher. 

EDITOR  &  PUBLISHER  for  November  1. 


NEEDED  NOW,  jonng  wom»n  of  ye» 
or  so  experienco  to  conuplete  wtneD'il  EXPi 
staff  of  lour,  frequent  winner  of  ititil  Diily 
honors  .  •  .  write  details  to  msnitiul  ible  i 

tge  ^ud“Ix^^?enre-  to" 

Editor  A  Publisher.  REPORTER,  oourthouse  or  city  b»ni 

- general  news.  West  Virginia  aftenooi 

ADVERTISING  MANAGER— Rrogres-  daily  in  coal  field  Prefer  one  familiir 
sive  Pennsylvania  daily,  15-25,000  cir-  with  southern  section.  Starting  isIut, 
culation  clast,  seeks  topnoteh,  expert-  week.  Box  4204,  Editor  A 

enced  display  advertising  manager.  Usher.  _ ■  sooi 


right  man.  Write  ^x  4120,  Editor  A  WOMEN’S  DEPARTMENT  —  Win  I  (taf 
Publisher,  giving  qualifications  and  able,  young  mid  western  woiw  ul  Xtwi 
salary  desired.  work  on  forward-looking  staff  of  thru  I 

Must  be  seeking  career  in  field  d 
women's  news.  Contact  Gene  Thorw. 
Waterloo  (Iowa)  Daily  Courier. 


working  conscientious  man  needed,  I  WEI 


who  knows  local  news  valnee  ul  I 


ADVERTISING  MAN  —  Layout  and  NEWS  BUREAU  MANAGER. 
copy.  Oportunity  with  recognized  the  country’s  g,. 

agency.  Must  be  experienced  all  re-  tions  has  an  opening  , , 

tail  lines.  Ground-floor  deal  in  fastest  lations  Department  in  New  Yorz 
growing  territory  in  the  country.  $75  man  to  help  set  up  and  ®P®'’J‘**' j, 
to  $100  to  start.  Hsllicy  &  Harper,  Bureau,  tying  in  with  the  , 

380  Front  Street,  Hempstead,  Long  local  offices  in  every  state.  . 

Island,  New  York.  qualifications:  good  newspaper 


qualifications:  good  newspaper  w 

ground,  imagination,  high 

work,  ability  to  carry  on  a  toIm 


IMMEDIATE  opening  for  experienced  operation.  Desirable  qualification! 
advertising  man.  Dependable,  capable  30-40  years  old,  some  experience  “ 
to  solicit,  make  layouts  and  service  financial  or  business  reporting.  v'V 


existing  accounts.  Excellent  opportu-  complete  details  on  education,  expe"- 
nity,  top  salary.  Small  d.iily,  ABC,  c„ce  and  salarv  requirements.  Addreis 
suburban  to  Cleveland  in  rapidly  ex-  Hn.,  1314  EHitnr  Sr.  Publisher. 

panding  area.  Write,  News-Herald,  - ^ ^ - - 

W.  K.  Glasgow,  Willoughby,  Ohio.  REPORTER  for  new,  small  town 

- -  iust  ■chanjred  over  from  8t‘nii-w66K*7'  ' 

LOCAL  DISPLAY  SALESMAN.  $70  distant  to  editor.  Must  be  able  t" 
plus  commission  bonus  on  gains;  9,000  handle  camera,  not  afraid  of  wort 
daily,  Southeast  Kansas.  Good  oppor-  ^  nose  for  news  and  features,  ooutn- 
tnnity  advancement  in  7-paper  group,  erner  preferred.  Daily  EnterprHC. 
Give  full  details  employment  history  .tmp  T.nii;sinnn 

and  references.  R.  M.  Seaton,  Pub-  - '■ - — - -  ^ 

lisher.  Ooffeyville  (Kans.)  Journal.  REPORTER  —  School  of  Jonj® 


lisher,  Ooffeyville  (Kans.)  Journal.  REPORTER  —  School  of 

_  .  — 'Z - r; - 71 graduate,  draft  exempt,  to  begin  * 

WANTED — Young  man  capable  of  lay-  graj  reporting  work  on  Eastern  ne« 
out  and  selling  advertising  for  good  paper  of  10,000  circulation. 
weekly  newspaper.  Pay  commensurate  preuces  and  state  salary  expfCtW' 


WESTERN  Morning  newspaper  W 
opening  for  young  iports  man  wno 
qualified  and  willing  to  work.  Gw* 
perience,  references,  but  submt  n 
ing  to  be  returned.  Box  4327,  E® 

Sc  Publisher. 


HELP  WANTED 

SITUATIONS  WANTED 

EdHorial 

Administrative 

telegraph  editor  on  good  morn- 
ii;  daily  of  12,000  circulation  in  town 
ol  11,500.  Must  be  reasonably  fast 
tt  handle  all  heads  and  layout  except 
(ports,  society.  Tupelo  Daily  Jour- 
ul,  Tupelo,  Mississippi. 

TREASURER,  ASSISTANT  OR 
COMPTROLLER  Offers  20  years' 
newspaper  and  magazine  pnblishing 
experience  in  finance,  all  phases  of 
accounting,  taxes,  office  systems,  cred¬ 
its,  purchasing,  insurance  and  person¬ 
nel  programi.  Capable  organizer  and 
administrator.  College  edncation.  Good 
health,  alert,  industrious,  congenial 
personality,  age  43.  Salary  secondary 
to  opportunity.  Available  now.  Box 
4219,  Editor  A  Publisher. 

CITY  KL'X  REPORTER,  also  general 
(Siurra  ability  necessary.  Twin  City 
Sews  Record,  Xeenah,  Wisconsin. 

EXPERIENCED  DESKMAN,  Small 
Daily.  If  thoroughly  qualified,  adapt- 
ible  to  small  community  life  and  with- 
ii  convenient  interview  distance  of 
Ohio.  Contact  Box  4337,  Editor  &  Pub¬ 
lisher. 

NEWISPAPER  EXECUTIVE  experi¬ 
enced  in  management  of  atl  deipart- 
menta  through  16  years  accounting 
background  with  Metropolitan  daily 
and  Sunday  pnblicatioa ;  10  of  which 
have  been  spent  assisting  in  the  gen¬ 
eral  management.  Available  after  Jan¬ 
uary  1,  1953  to  a  newspaper  property 
interested  in  securing  the  services  of 
a  Business  Manager  or  General  Man¬ 
ager.  Box  4136,  Editor  A  PnbUsher. 

SMALL  OHIO  Newspaper  has  Sports- 
Ssnersl  Reporter  news  vacancy.  Wish 
tshU  immediately.  Box  4338,  Editor  & 
Mlisher. 

SPORTS  REPORTER,  also  schools. 
Cimera  ability  necessary.  Twin  City 
Xews  Record,  Neenah,  Wisconsin. 

Promotion — Public  Relations 

Circulation 

PUBLIC  RELATIONS  MAN  with 
tyepwriter  charm,  should  be  young 
noagh  to  hustle,  mature  enough  to 
Met  the  press.  Prepare  and  present 
levs  in  .sound,  interesting  manner  for 
Psblic  Information  Service  of  nation- 
illy  known  midwestern  firm.  Prefer 
25-30  age  bracket  for  this  spot;  col¬ 
lege  background  with  a  couple  of  years 
vriting  in  advertising  or  for  middle- 
(ise  newspaper.  Give  vital  personal 
ititistics  first  letter.  Box  4300,  Edi¬ 
tor  k  Publisher. 

OIROUliATION  MANAGER— 10  years' 
sneoessfttl  experience  in  every  phase 
of  circulation.  Thorough  knowledge 
of  Little  Merchant  PUn  and  ABO 
procedures.  Can  take  complete  charge, 
produce  results  and  build  capable 
organisation.  Age  35,  Married,  Family 
man.  Prefer  Eiast.  Box  4195,  Editor  A 
Publisher. 

CIRCULATION  MANAGER  —  Able, 
well  qualified,  seeking  top  spot  where 
results  will  provide  commensurate  in¬ 
come  and  seonrity.  Earnings  now 
above  $12,000.  Strictly  confidential. 
Box  4238,  Editor  A  Publisher, 

Mechanical 

COMPOSITOR 

WEEKLY  newspaper  job  shop.  Non- 
uion.  Good  opiportunity.  THE 

BULLETIN,  Pompton  Lakes,  N.  J, 

CIRCULATION  MANAGER  16  years' 
experience  small,  medium  to  metro¬ 
politan,  every  phase.  Sober.  Would 
consider  snbhesd  on  larger  paper.  Rec¬ 
ord  on  request.  Box  4243,  Editor  A 
Publisher. 

OIROOLATION  MANAGER,  thorough¬ 
ly  experienced,  no  amateur.  A  proven 
builder  of  circulation  and  revenue. 
Box  4206,  Editor  A  Publisher. 

WEB  PRESSMAN 
OPPORTUNITY 

FLORIDA  daily  has  opening  for  two 
Hperienced  men.  Color  experience 
helpful,  but  nut  required.  Open  shop. 
Hospitalization,  sickness-accident  and 
life  insurance.  Cost  of  living  bonus 
isd  profit  sharing  bonus.  Beautiful, 
flein  residential  city.  Please  give  age, 
experience.  Box  4336.  Editor  &  Pub- 
usher. 

CIRCULATION  MANAGER — 12  years’ 
experience — All  phases — Little  Mer- 
ihant.  Mail,  ABC.  College  graduate, 
age  40,  married.  Best  reference.  Pre¬ 
fer  New  England.  Available  immediate¬ 
ly.  Box  4320,  Editor  &  Publisher. 

Classified  Advertiaiac 

WANTED 

Paper  with  100.000  circulation 

By  Classified  Manager 

Box  4.323,  Editor  A  Publisher 

WASTED — Linotype  operator  for  ad 
iiKhine.  Beautiful  small  Michigan  city 
is  good  hunting  and  fishing  area.  Ex- 
coUent  working  conditions.  Immediate 
enployment.  The  Daily  News,  Green¬ 
ville,  Michigan. 

Correspondents 

GOING  AROUND  WORLD— Will  take 
assignments  for  Near,  Middle,  Par 
East.  Stories  and  Photos.  Leaving 
Nov.  1.5.  W.  Boekelman,  54  Carden 
Road.  Columbus  14.  Ohio. 

SITUATIONS  WANTED 

Administrative 

NEW  YORK  CITY  free  lance  reporter 
for  out-of-town  newspapers.  Research, 
interviews,  reasonable  rates.  Box 
4.317.  Editor  A  Publisher. 

BUSINESS  MANAGER 
ADVERTISING  MANAGER 

tt  year  record  of  auccesafol  manage - 
Mst  on  amall  and  large  paipera  in 
ughly  competitive  fields.  Capable 
hsadling  advertising,  newa,  circula- 
hi^prodnction  and  labor  problems. 

y&RY  conscious  of  the  relation  of 
hosts  to  proflta. 

CAN  SECURE  comiplete  cooperation 
»  department  heads  and  work  with 
them  to  increase  production. 

*6  YEARS  old,  family.  University 
r^nate,  active  in  civic  affairs. 

responsibility  of  job  more  im¬ 
portant  than  aalary. 

Inquiries  held  in  strict  confidence. 
Box  4245,  Editor  &  Publisher. 

Editorial 

CRACK  REPORTER,  rewrite  man.  S 
years’  top  daily  experience,  all  beats. 
25,  vet.  single,  B.A.  Box  4160,  Editor 
A  Publisher. 

EXPERIENCED  NEWSMAN,  40,  col¬ 
lege  degree,  family,  lo  years  in  slot. 
Proven  judgment,  makeup.  Build  cir¬ 
culation.  Now  news  editor  medium 
daily.  Can,  take  full  charge  medium 
or  small  daily.  Radio.  Substantial 
salary.  Box  4011,  Editor  A  Publisher. 

IN  1950  THE  WISCONSIN  ALUM¬ 
NUS  magazine  was  a  40-psge  8K  x  11 
slick  monthly  with  a  paid  circnlatioo 
of  20,000.  It  had  just  won  a  first 
place  award  for  Editorial  Achieve¬ 
ment  in  competition  with  alumni  mage 
from  all  over  the  U.S.  and  Cana^, 
and  its  editor  got  a  $500  raise.  This 
editor  was  a  one-man  staff  who  wrote 
or  solicited,  rewrote,  edited  and 
laid  out  every  news  or  feature  ar¬ 
ticle  in  the  pnblieation.  I  was  the 
editor.  Then  I  was  drafted;  in  No¬ 
vember  I  will  be  discharged.  If  yon 
will  aoon  have  a  vacancy  on  a  maga¬ 
zine  in  the  North  Atlantic  states,  let 
me  tell  yon  more,  beeanze  I  want  the 
job.  Ser^nt  Dwight  A.  Johnaon, 
48th  Engineers  Topogrsphic  Bn,  Fort 
Leonard  Wood,  Mieaonri. 

^SPAPER  AND  RADIO  EXECU¬ 
TIVE  now  available  as  manager  or 
Piblisher's  assistant.  More  than  20 
I.hsrs  successful  and  economical  opera- 
hons  based  on  thoraugh  knowledge  of 
employee  and  public  relations  plus  an 
eoviable  sales  record  in  both  media. 
"'Srted  backroom  having  thorough 
tsowledge  mechanical  problems.  West 
hooot  or  Northwest  preferred  but  will 
honiider  Western  area.  Will  purchase 
mterest  or  consider  entire  property. 
*  personal  interview  will  convince 
fob.  Box  4i306,  Editor  Sc  Publisher. 

editor  &  PUBLISHER  for  November  1,  1952 


SITUATIONS  WANTED  !  SITUATIONS  WANTED 

Editorial  1  Editorial 

QUALITY  REPORTER,  writer  with 
humor,  insight,  nearly  two  years  on 
big  and  medium  dailies.  B.A.,  Young. 
Army  lecturer  on  politics,  psychology. 
Box  4027.  Editor  A  Pnhlisher. 

COLLEGE  GRADUATE,  25.  veteran, 
BA,  English,  Journalism;  3%  years 
trade  paper  and  publicity  experience. 
Seeks  genuine  opportunity.  Call  WA 
3-4827,  New  York  City;  write  Box 
4301,  Editor  &  Publisher. 

DESKMAN  —  Assistant  in  snbnxban 
slot  metropolitan  daily,  now  em4>loyed. 
14  years’  experience.  5  on  desk.  Flair 
for  light  touch.  Fast,  accurate.  Seeks 
permanent  poeition  with  fnture  PM 
daily  northeast.  Minimum  $110.  Mar¬ 
ried,  38.  Box  4112,  Editor  A  Pnh- 
lisher. 

EDITOR  and/or  staff  writer.  Experi¬ 
ence:  reporting;  editing  trade, 

academic  and  scientific  copy;  features. 
TEmpleton  8-836i9  (New  York  City) 
or  Box  4312,  Editor  A  Publisher. 

MANAGING  EDITOR,  responsible  for 
planning  and  production  of  weekly 
trade  publication  five  years,  desires 
connection  with  national  publication  or 
public  relations  post.  Chicago.  Mar¬ 
ried,  34,  PHB  Journalism.  Box  4305, 
Editor  &  Publisher. 

JOURNAUSM  Grad,  25,  veteran, 
seeks  job  with  daily.  M.A.  in  History, 
heavy  Political  Science.  Speak  French, 
good  general  knowledge  European  af¬ 
fairs  through  two  yeara’  residence 
and  etnd^.  Will  relocate,  start  wher¬ 
ever  beginner  can  fit  in.  Write  Box 
4143,  Editor  A  Pnhlisher. 

RADIO  TV  NEWiS — report-rewrite. 
Newscast — college  grad-vet  —  married 
— age  25.  Box  4318,  Editor  A  Pub¬ 
lisher. 

WANTS  MATE.  Sports  editor  with 
future  seeks  sports  job  eimilarly  in¬ 
clined.  Four  years’  experience  dally, 
college  grad,  married,  family.  Box 
4131,  Editor  A  Pnhlisher. 

REiPOBTER — news  editor,  16  years 
two  Illinois  papers,  beats,  rewrite, 
state  desk,  sports,  features,  photos — 
Seek  newsroom  job  New  York  or  sub¬ 
urbs.  Also  six  years’  magazine  expe¬ 
rience.  Steady;  39,  family.  Bill  Mulli- 
nack,  21  Stuyvesant  Oval,  New  York  9, 
New  York. 

WRITER,  girl,  with  jonmaUsm  degree 
topiped  hy  7  year#’  public  relations, 
news  experience,  wants  United  StaAea 
job  to  come  home  to  after  3)4  years 
In  Latin  America.  Box  41il7,  Editor 
A  Pnhliaher. 

ANXIOUS  I 

AJdBITIOUS,  mature  married  man 
anxious  to  land  a  challenging  position 
preferably  in  the  East  or  Midwest. 

I  AM  qualified  for  any  capacity:  vet, 
honor  stndent,  B.A.  English,  with  a 
diversified  background,  including 

weekly  newspaper  experience:  by-line 
sports  columnist,  features,  reporting, 
page  makeup,  heads,  rewrite.  Box 
4244,  Editor  A  Pnhlisiher. 

REPORTER  2%  years’  experience 
city  beat,  fealures.  Now  on  Midwest 
daily.  Want  chance  to  advance.  Draft- 
free  veteran,  college  graduate.  Box 
4303,  Editor  A  Publisher. 

UNIVERSITY  OP  KENTUCKY  Jour¬ 
nalism  graduate.  Experience  in  public 
relations  and  photography.  Vet,  age 
24.  married.  Will  go  anywhere.  Box 
4302,  Editor  A  Publisher. 

EXPEBIENOEDemployedcity  and  wire 
news  deskmsn  seeks  change  to  larger 
city  daily  for  better  opportunities  and 
conditions.  Address  Box  4225.  Editor 
A  Publisher. 

VETERAN,  College  graduate,  some  ex¬ 
perience-need  more.  Will  consider  all 
editorial  offers.  Box  4321,  Editor  A 
Publisher. 

WOMEN’S  NEWS  JOB  sought  by  girl 
reporter  with  3%  years’  experience 
in  general  news.  Wsnts  career  in  wom- 
en  s  n.-ws  field.  A.B.,  M.A.  degree  in 
journalism.  Capable  in  news  or  fea¬ 
tures.  Some  experience  in  make-up  and 
desk  work,  26  years  old.  Box  4322, 
Editor  i-  Publisher. 

KOREA  ASSIGNMENTS  sought  hy 
experienced  young  reporter,  reserve 
Army  officer.  Finest  references.  Box 
4220,  Editor  A  Publisher. 

WILL  free  lance  features,  articles  for 
any  media.  Now  editor,  New  York  with 
large  business  daily.  Know  editors. 
Box  4202.  Editor  Sc  Publisher. 

YOUNG  DAILY  EDITOR,  WHOSE 
present  paper  placed  first  or  second 
in  all  three  top  public  service  and  edi- 
torial  contests  in  state  this  year,  seeks 
change.  City  of  50,000  or  less  pre¬ 
ferred.  Box  4334,  Editor  &  Publisher. 

REPORTER  with  roedinm,  small  daily, 
weekly  experience.  Jonmalism  Grad. 
All  Beats,  some  desk.  Prefer  East. 
Box  4235,  Editor  A  Publisher. 

REPORTER,  with  2)4  years  on  daily, 
in  job  withont  future,  seeks  place 
where  he  can  sdvsnce;  general  assign¬ 
ment,  public  relations.  Married.  27, 
veteran.  Box  4205,  Editor  A  Publisher. 

YOUNG  NEWS  EDITOR 

AT  bis  peak  on  an  nnder-25.000  daily, 
wants  responsible  work  with  a  fntnre 
on  medium  or  metropolitan  newspaper. 
5)4  years  experience  reporting  all 
beats,  features,  now  supervising  staff 
of  15,  quadrupling  in  brass  as  news, 
city,  mske-np  and  picture  editor.  Pre¬ 
fer  Eastern  seaboard  hut  will  travel  if 
opportunity  is  there.  Box  4209,  Editor 
A  Publisher. 

YOU  PROFIT,  READERS  BfLNEFIT. 

I  PRODUCE  I  Writer  for  farm  or 
weekly  news  in  East.  Experienced  B.S. 
married,  25,  vet.  Box  4304,  Editor  A 
Publisher. 

YOUNG  REPORTER,  year  experience. 
J-grad,  draft-exempt,  available  imme¬ 
diately.  M.  Persky,  535  N.  Homan. 
Chicago,  Illinois. 

PromodoB — Public  Relations 

PUBLIO  RELATIONS  ASSISTAN'T. 
Young  man,  creative  thinker,  analyti* 
cal  with  high  degree  of  Intuition  and 
imagination.  Excellent  personality, 
broad  cultural  background.  Experi«ce 
in  public  relations  and  publicity.  Box 
4242,  Editor  A  Publisher. 

EX-WAR  Oorrespoodent — iSports-des- 
tnre  writer,  18  yesrs’  top  experience, 
seeks  Job  growing  paiper — pnblic  rela¬ 
tions  firm.  Written  for  top  msgssinea, 
radio  script,  commentary,  best  pub¬ 
licity  copy.  Single.  38,  free  travel, 
best  references — contacts.  Box  4246, 
Editor  A  Publisher. 

PROMOTION  MAN  —  strong  special 
events  —  just  released  by  navy 

—  two  years  of  ideas  stored  up 

—  must  work  off  immediately  I 

Box  4330,  Editor  A  Publisher 

.Vvailahle  for 

COMPANY  MAGAZINES 

AND  PUBLIC  RELATIONS 

NEAVIRM.VN  with  a  top  job  on  major 
daily  will  exchange  (1)  high  profes¬ 
sional  ability  as  w-riter,  desker  (2) 
newspaper,  radio,  publicity,  house  or¬ 
gan  experience  (3)  top-caliber  educa¬ 
tion,  for  (1)  well-paying  job  writing, 
editing  trade  pnhlication.  handling 
public  relations  (2)  room  to  advance. 
Age  31,  msrried,  personable.  Box 
4307.  Editor  A  Publisher. 

Photography 

PHOT*)  JOURNALIST  with  artistic 
ability;  imaginative,  capable,  ambi^- 
tious;  seeks  opportunity  to  serve  with 
progressive  publication  or  newspaper. 
Presently  employed,  single,  good 
health.  Samples  sent  upon  request. 
Own  car  ana  equipment.  Box  4328. 
Editor  A  Publisher. 

Photoengravers 

(XFPYREADBR  —  Decade  experience 
eastern  metropolitan  dailies,  age  35, 
unmarried,  accurate,  reliable,  fast.  Ex¬ 
cellent  references.  Also  capable  re¬ 
porter,  photographer.  No  ’’temporary” 
jobs,  please.  Box  4309,  Editor  A  Pub¬ 
lisher. 

PHOTOGRAPHER-ENGRAVER,  now 
employed  as  head  of  department,  de¬ 
sires  position  on  daily  of  up  to  25,000. 
Experienced  with  contact  and  conven¬ 
tional  screens  and  line  work.  Operate 
Fairchild  and  Wirephoto  Units.  Write 
Box  4i331,  for  complete  resume  of  ex¬ 
periences  and  samples  of  work. 

79 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  newspapers  in  the  U.  S. 
are  fortunate  in  having  a  well- 
established  school  system  which 
has  been  responsible  for  the  stead¬ 
ily  rising  ^ucational  level  and 
high  degree  of  literacy  necessary 
for  expanding  newspaper  circula¬ 
tions  and  reader  service.  That 
U.  S.  newspapers  have  fared  well 
under  this  system  is  proven  by 
the  fact  that  circulatiorts  ‘have 
risen  at  a  faster  rate  than  the 
total  population. 

Many  other  nations  and  their 
newspapers  have  not  been  so  for¬ 
tunate.  Their  compulsory  edu¬ 
cational  systems  are  more  recently 
established  and  in  teaching  the 
people  to  read  and  write  they  are 
confronted  with  an  illiterate  mass 
population  and  therefore  a  prob¬ 
lem  which  never  existed  in  this 
country  when  our  school  system 
was  launched. 

But  in  one  country  something  is 
being  done  to  speed  the  process  of 
educating  the  populace  which  or¬ 
dinarily  would  take  generations 
through  the  usual  routine  of  teach¬ 
ing  only  the  young  to  read  and 
write  in  schools.  And  it  is  the 
newspapermen  who  are  doing  it — 
not  only  as  a  benefit  for  their 
country  but  in  the  realization  that 
their  own  expanding  future  rests 
on  the  ability  of  their  own  people 
to  read  their  products. 

In  1940  the  Union  Nacional  de 
Periodistas,  organization  of  news¬ 
papermen,  was  founded  in  Ecua¬ 
dor.  For  four  years  it  followed 
the  routine  of  such  associations. 
Then  through  the  inspiration  of 
Carlos  Mantilla  of  El  Commercio 
in  Quito  it  found  a  mission — that 
of  adult  education. 

The  newspapermen  started  to 
raise  money  by  benefit  bullfights, 
benefit  theater  performances,  etc., 
and  when  the  fund  was  high 
enough  the  newspapermen  started 
out  through  the  small  towns  and 
hamlets  to  organize  their  classes. 

Their  technique  was  to  enlist 
the  cooperation  and  support  of 
the  local  school  teacher,  the  local 
“padre”  and  the  federal  official  in 
every  instance.  The  newspaper¬ 
men  provided  the  paper,  pencils, 
pamphlets  and  other  equipment 
that  was  necessary  and  showed 
them  how  to  get  started. 

After  the  first  year  the  program 
was  so  successful  that  the  federal 
government  authorized  a  postage 
stamp  in  its  honor  and  all  the 
revenue  from  its  sale  goes  to  the 
adult  education  program.  In  eight 
years,  more  than  200,000  adults 
have  been  taught  to  read  and 
write. 

Each  “student”  is  provided  with 
a  diploma  which  states  that  he  or 
she  is  “now  a  citizen”  of  Ecuador 
because  under  federal  law  no  one 
can  vote  unless  he  is  literate. 
What’s  more  the  association  con¬ 
tinues  to  send  reading  material  to 


the  graduates  occasionally  to  keep 
them  in  “practice.” 

The  United  Nations  Point  Four 
program  recently  became  interest¬ 
ed  in  the  plan  and  has  supplied 
the  Ecuadorians  with  a  teaching 
manual. 

That  just  shows  you  what  free 
and  independent  newspapermen 
can  accomplish. 

♦  Hi 

The  recent  meeting  of  the 
Inter-American  Press  Association 
in  Chicago  revealed  that  Latin- 
American  newspapermen  jealously 
guard  their  press  freedom  as  we 
Jo  in  the  U.  S.  Another  interest¬ 
ing  sidelight  on  Latin-American 
journalism  reveals  that  the  people 
down  there  also  like  their  press 
freedom. 

Several  years  ago  Carlos 
Lacerda  was  a  columnist  for  a 
newspaper  in  Rio  de  Janeiro.  One 
day  he  wrote  a  piece  that  was 
critical  of  some  important  people 
who  happened  to  be  personal 
friends  of  the  owner  and  publish¬ 
er.  The  latter  gentleman,  seeing 
the  article  before  publication,  re¬ 
quested  that  it  not  be  published 
but  acceded  to  Mr.  Lacerda’s  be¬ 
lief  that  it  was  his  column  and 
these  were  things  that  should  be 
said. 

It  was  the  agreement  that  the 
column  would  appear  but  that  the 
columnist  would  resign  his  posi¬ 
tion.  All  of  which  was  done,  and 
the  next  day  the  newspaper  car¬ 
ried  a  front-page  letter  from  the 
owner  -  publisher  explaining  what 
had  happened  and  complimenting 
the  writer  on  his  integrity  and 
honesty. 

Apparently,  Mr.  Lacerda  had 
quite  a  following  because  he  let 
it  be  known  that  he  would  like 
to  have  his  own  newspaper.  He 
even  advertised  for  financial  sup¬ 
port.  Within  a  few  weeks  he  had 
raised  8,000,000  cruzeiros — which 
we  understand  is  about  $250,000 
— and  he  launched  his  daily  news¬ 
paper,  Tribiina  da  Iinprensa. 

He  has  over  3,000  stockholders 
ranging  from  bankers  to  tailors. 

Could  that  happen  in  this  coun¬ 
try? 

It  is  unfortunate  that  sometimes 
there  are  conflicts  and  disagree¬ 
ments  among  the  nations  of  this 
hemisphere.  One  such  conflict  is 
represented  in  the  animosity  of 
many  Latin-American  newspaper 
and  magazine  publishers  to  the 
Spanish-language  versions  of  U.  S. 
magazines  which  have  been  and 
are  planned  to  be  circulated  in 
those  countries. 

It  is  the  contention  of  the  Latin- 
Americans  that  these  publications 
are  taking  advertising  revenue 
right  out  of  their  own  publica¬ 
tions  without  which  they  cannot 
survive. 

It  is  also  the  contention  of 
some  of  these  editors  and  pub¬ 


lishers  that  their  countries  should 
charge  customs  duties  on  the  im¬ 
port  of  these  publications.  They 
assert  it  would  be  in  retaliation 
for  the  customs  duties  charged  in 
the  U.  S.  for  the  entry  of  their 
own  national  publications  to  this 
country. 

This  is  a  misconception  that 
should  be  dispelled.  The  U.  S. 
charges  no  import  duty  on  current 
newspapers  or  magazines  pub¬ 
lished  within  the  last  six  months. 
A  check  at  the  Customs  Bureau 
reveals  that  only  “magazines  con¬ 
taining  substantial  lithographic 
material  are  examined  and  if 
largely  devoted  to  lithography  are 
subject  to  customs  duty.”  We  are 
told  that  few  fall  within  this  class. 

We  feel  that  any  nation  which 
believes  in  and  permits  a  free 
press  to  operate  should  not  erect 
barriers  of  any  kind  to  a  free 
pre.ss  at  its  boilers. 

Least  of  all  do  we  believe  that 
newspapermen  and  magazinemen, 
who  believe  in  a  free  press,  up¬ 
hold  it  and  exercise  it  in  their 
own  countries,  should  advocate 
any  restrictions  to  the  free  flow 
of  news  and  information  at  their 
borders. 

■ 

Wall  Street  Journal 
To  Survey  48  States 

A  series  of  economic  surveys  of 
the  48  states  was  launched  this 
week  by  the  Wall  Street  Journal. 
First  of  the  surveys  covered  Ken¬ 
tucky  and  was  published  Oct.  27. 
It  was  the  result  of  two  weeks’ 
research  by  a  crew  of  four  directed 
by  Ellis  Haller,  and  ran  for  over 
two  pages  in  the  Journal.  There 
is  no  advertising  tie-up. 

Subsequent  studies  will  be  pub¬ 
lished  about  once  a  month  until 
all  the  states  have  been  covered. 

■ 

AP  Freedom  Group 
Is  Organized 

Tallahassee,  Fla. — A  “Freedom 
of  Information”  Committee  of  13 
members  has  been  set  up  by  the 
Associated  Press  Association  of 
Florida.  President  Steve  Yates, 
Tallahassee  Democrat,  appointed 
J.  A.  (Jbek)  Murray,  Tampa 
Morning  Tribune,  as  chairman. 


E  &  P  CALENDAR 

Nov.  9-11  —  Texas  Circula¬ 
tion  Managers  Association,  38tli 
annual  convention.  Rice  Hotel, 
Houston. 

Nov.  12-15 — Associated  Press 
Managing  Editors,  annual  meet¬ 
ing,  Hotel  Sheraton-Plaza,  Bos¬ 
ton. 

Nov.  12-15  —  National  Edi¬ 
torial  Association,  Fall  meeting, 
Edgewater  Beach  Hotel,  Chi¬ 
cago. 

Nov.  16-18 — National  News¬ 
paper  Promotion  Association, 
Central  Region  meeting,  Desh- 
ler-Wallick  Hotel,  Columbus. 

Nov.  17-18 — ^National  News¬ 
paper  Promotion  Association, 
Pacific  Coast  section,  annual 
conference.  Hotel  Ambassador, 
Los  Angeles. 

Nov.  17-19 — American  As¬ 
sociation  of  Sunday  and  Fea¬ 
ture  Editors,  fifth  annual  meet¬ 
ing,  Associated  Press  offices, 
New  York  City. 

Nov.  19-22 — National  Con¬ 
ference  of  Editorial  Writers, 
convention,  Brown  Palace  Ho¬ 
tel,  Denver,  Colo. 

Nov.  20-22 — Southern  News¬ 
paper  Publishers  Assn.,  conven¬ 
tion,  Greenbrier  Hotel,  White 
Sulphur  Springs,  W.  Va. 

Nov.  20-22  —  Sigma  Delta 
Chi,  33rd  national  convention. 
Cosmopolitan  Hotel,  Denver, 
Colo. 

Sen.  Morse  Attacks 
'Yellow  Journalism' 

Chicago — U.  S.  Senator  Morse 
of  Oregon,  Republican  now  back¬ 
ing  Gov.  Stevenson  for  President 
called  yellow  journalism  and  com 
munism  the  “country’s  greatest  in 
ternal  dangers”  at  a  press  confer 
ence  here  this  week. 

Senator  Morse  praised  the  Sew 
York  Times  and  St.  Louis  (Mo.) 
Post-Dispatch  for  fair  presentation 
of  political  news,  and  described 
the  Chicago  Tribune  as  a  “good 
example  of  yellow  journalism." 

Col.  Robert  R.  McCormick, 
Tribune  editor  and  publisher,  an 
swered  Sen.  Morse’s  remarks  with 
the  comment:  “Senator  Morse  is  a 
well  known  liar.” 
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Clear  and  Refreshing  as  a  Winter  Day 


The  light  over-all  eolor  and  open 
design  of  Linotype  Paragon  gives 
newspapers  a  refreshing  change. 
This  eye-pleasing  text  face  takes 
the  strain  out  of  reading,  and 
gives  the  printed  page  a  soft  tex¬ 
ture  that  wins  the  enthusiastic 
approval  of  subscribers.  Paragon’s 
big  letter  forms  are  well-rounded 
and  full,  with  plenty  of  contrast 
for  good  legibility.  It  has  carefully 
weighted  contours  that  give  it 
distinctiveness  and  balance. 

Production  advantages  of  Para¬ 
gon.  This  type  can  take  the  heavy 
inking  that  is  often  used  when 


formats  contain  a  large  number 
of  halftones,  without  heavying- 
up  or  filling-in.  It  saves  ink  when 
a  moderate  number  of  engravings 
are  used,  and  when  subjected  to 
severe  stereotype  mat  shrinkage 
Paragon  does  not  lose  its  clarity 
and  its  attractive  design  charac¬ 
teristics.  You  will  find  that  it 
needs  less  leading,  because  of  its 
light  color  and  open  design. 

.All  popular  text  sizes.  Paragon 
has  been  cut  with  Italic  and  Small 
Caps  in  6,  7.  7V^,  8,  9,  and  10  point 
sizes.  It  also  comes  with  Paragon 
Bold  in  the  same  sizes,  plus  a  5% 


pt.  Available  for  Teletypesetter 
use  on  standard  and  off-standard 
newspaper  column  widths.  If  you 
are  searching  for  a  very  clean¬ 
printing,  open  body  dress,  you’ll 
find  Paragon  is  just  your  type. 
Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn,  N.Y. 
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othertown 


*26  counties  in  Indiana, 
Kentucky  and  Illinois. 


Here’s  the  real  BEST  TO  TEST  American  Market.  One- 
half  million  people  live  in  this  Tri-State  Market  centered 
on  the  Mason-Dixon  line.  They  are  southerners,  northerner!, 
easterners  and  westerners.  They  comprise  all  races,  all 
religions  and  aU  strata  of  occupations  .  .  .  truly  representa¬ 
tive  of  all  America. 

And  the  Evansville  newspapers  furnish  at  one  low  rate 
the  one  additional  test  market  ingredient  you  need.  Alone, 
they  give  you  76%  coverage  of  all  the  families  in  this  rid» 
16-county  Tri-State  Market. 


THE  EVANSVILLE  PRESS 
THE  EVANSVILLE  COURIER 
The  Sunday  Courier  &  Press 


Homes  (16  counties)  .  .  .  128,779  Circulation  .  .  .  98,126 
TOTAL  CIRCULATION  (Audit  Report  3-31-52)  .  .  .  102,623 
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Covington  odition,  Cincinnati  Post 
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DENVER . Rocky  Mtn.  Nows 
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